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At Last! 


A 
Perfected 
PLASTIC 
FORM 


by 


Scheuer 


TRUE TO THE 
SCHEUER TRADE-MARK 
"ALWAYS FIRST" 
SOMETHING 
TO CROW ABOUT 











lor years there has been an insistent demand for a practical display form made of 


plastic because of the many advantages inherent in such a product. It is only after 
years of experimentation that we are now showing this item, because we know. that 
it has been perfected. Only then would we be willing to risk the reputation of 
SCHIEUER as a pioneer and originator of quality plastic display fixtures. This 
form is full-round plastic and made of one piece. It is light in weight, washable and 
chip proot. It is really sensational and an example of what painstaking effort can 
accomplish. Patent application is now pending. 


See this plastic form and our line of original plastic fixtures during 


DISPLAY MARKET WEEK 
Hotel Stevens, Chicago, June 23-27 
BOOTHS 77 and 78 








CeezeATrIONS, INC. 


a= 307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 





SCHEUER 
FIXTURES 





ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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‘he House of 


>» 


JENNY’S, CINCIN- 
NATI, OHIO, ma € 
KIRK, Display Mana- 
ger, uses giant Plastic 
Wine Glass i im gay set- 
ting for evening shoes. 


Rac] 
wy. Bg CO 
WICHITA, KANS 


JOHN H: AMMOND. 

Display Manager, 

highspots accesso- 

ries in sculptured 
Festive Shadow Box 
Frame, when fea- 
turing formal fash- 
ions. 





JUNE 73 TO 27 INCLUSIVE 


THE STEVENS Wiel © CHICASD 
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BEAUTIFUL DESIGN, FINE QUALITY 
REPRODUCTION, FUNCTIONAL, 
PRACTICAL UTILITY...AT REASON- 
ABLE PRICE... ARE THE KEYNOTE 
OF WLS PROPS, USED BY FINE 
STORES FOR SMART FASHION 


DISPLAYS. 
W.L. STENSGAARD AND ASSOCIATES, INC. 
332.N. JUSTINE ST. CHICAGO 7, ILLINOIS 


America’s Largest Orgenization Specializing In Merchandising Presentation 


FREE! 


GIANT SIZE CATALOG 

ILLUSTRATING é 
250 DESIGNS AND 
PROPS. 100 HOW TO 
USE SUGGESTIONS. 
SEND FOR YOUR COPY 
TODAY. 


+e 


WIEBOLDT'S, CHI- 
CAGO, ILL... HAR- 
OLD OEHLER, Dis- 
play Manager, uses 
sculptured Lyre Frame, 
mirrored, for fine for- 
mal fashions. 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY With the June I5th issue comes the first of a The beautiful display shown on this mont 


WORLD when you share it with others. See series of articles dealing with how well-known cover is the work of John R. Cooper, disp!=y 
that it reaches other executives of your organi- 

















zation and the members of your department. stores charge back their window and interior dis- director for Mandel Brothers, Chicago. Coope’ 
play space to departments using them—a subject has long been known for his outstanding w 
of interest to every displayman. ... Also ‘a: last with color in display. ‘'Tabu'' perfume provid 
minute report on the Display Market Week. ... the inspiration for this setting, photographed 


and a number of other outstanding articles. full color by Idaka-O'Suga, Chicago. 











Every. mannequin at The Fashion Fair, excepting 


esh-and-blood {kind that walks around, is a Williams mannequin—about 300 in all. 





SEE THE FASHIONS AT THE 








| JUNE 12 THROUGH 18 


ON MANNEQUINS 


| BY WILLIAMS 


| must be shown on mannequins and there are 


kinds: those made by God and those made by Williams. 


1ve been done by Kay Sullivan, others by Jane Riza (two of our Mary Brosnan’s sculptresses), 
i 
th the rough textured effect, the classic, sculptured quality of a museum figurine 
jht life-size. The new Williams collection of mannequins 
whether displayed at The Fashion Fair or the Williams showrooms, or the 


A.D! Chicago show (June 23-27) or the best and biggest stores of the country, 


is a $pectacle that no Visual Merchandiser can afford to miss 


MARY BROSNAN MANNEQUINS e¢ CYRILLE STEINER FIXTURES 


‘§ + at 4 @ 498 SEVENTH AVENUE, NEW YORK 18 
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RANSPARENT SHADES protect 
your display merchandise from costly 
sun damage, yet give shop pers complete 
visibility. Lower display costs — move 
sales. Long lasting, economical, too! 


Write today for com plete information. 











YES sir, you can cut your display costs to rock bottom by 
installing Transparent Shades. These remarkable shades let you 
SAFELY display even your most delicate goods — let you say 
goodbye to sunburn “‘discount sales” or complete losses. At the 
same time, Transparent Shades increase sales by keeping your 
window displays attractively visible on brightest days. (No 
need for hiding with awnings, canvas strips, and such.) 

More than a million Transparent Shades are now saving 
money for merchants everywhere. It will likewise pay you to 
examine the money-saving facts. Send for a free copy of the 
illustrated brochure “‘Svn Protection plus Visibility through 


Transparent Shades.’ Mail the coupon or write today. 


Transparent Shade Company 136 
P. O. Box 2135, Dept. DW 5, Terminal Annex, Los Angeles 
54, Calif. 


Yes, send without obligation your illustrated brochure, ‘*Sun 
Protection plus Visibility through Transparent Shades.’’ | want 
to stop needless fading and hidden displays — to cut my display 
costs and increase sales, 


Name. Position 





Store Name 








Address -—— 
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As Far 


As the 
as the 
AUTOMOBILE EYE 
can 


Replaced the EEE 


HORSE and BUGGY 


So the introduction of 


DEPTH EXPANSION 
DISTANCE MULTIPLICITY 
PERSPECTIVE CONTROLLED COLOR 




















a must tak its lace as an important Castes tortie eleeemnidl ti 
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= a ar ee ee ee 

(No FORESTS PARKS 

ing GARDENS COLORFUL AREAS 
1 to AVENUES OF BEAUTY 


ih AS FAR AS THE EYE CAN SEE 


All made possible by the DREEM MIRROR in conjunction with the 
FREDERIC SHIPMAN Patented Mirror Devices which will be demon- 
strated at the NADI Market Week, Chicago, June 23-28. 


Studios: 512 Fifth Avenue, New York 18 
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For Warm... Colorful... Attractive 
Backgrounds of Character 


ID) t= LOIN 2s the 
Choice of Leading Decorators 


With its authentic reproductions of marbles, 
woods and leathers, you can obtain the effect 
you wan. 


DI-LON blends in with any merchandise dis- 
play, giving it that ‘‘stop-and-look’’ appeal, for 
which all display designers strive. 







From a range of 32 distinctive 
patterns, you will find just the 
right colors and patterns to help 
make your displays unusual. 


*~ YOUR NAME and ADDRESS on a 
Card Will Bring Copy of Our 
Latest Brochure ...‘DI-LON the 
MODERN WALL COVERING”. 








i THE DI-NOC COMPANY ° 1700 London Road * CLEVELAND 12, OHIO 


cl | 





DISTRIBUTORS 


ARROW es ORATING & ee CoO. MUTUAL DISPLAY MANUFACTURING CO. GARRISON-WAGNER CoO. MAHARAM FABRIC CORP. 
32 Glenwood Av 1101 Power Ave. 1627 Locust St. 6 E. Lake St. 130 W. 46 St. 
Ph hk de 2lphia 40, Pa Cleveland 14, Ohio St. Louis 3, Missouri Chicago 1, Il. New York 19, N. Y. 
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We are busy preparing our 


Christmas creations fo be sh 


WEEK OF JUNE 
HOTEL STEVENS, CHIC 
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CANES (in 6 lengths and 4 diameters) 
and MIRROR FINISH GLASS BALLS 


(in 3 diameters) in the following bright 
and pastel colors in both stripes and solids: 
RED, SILVER, BLUE, GREEN, GOLD, 
CERISE, ICE BLUE, CHARTREUSE, 
LAVENDER, COPPER. 


NOTE: —In addition to standard sizes and colors, 
- we will accept special orders for large quantities 
‘ tw of glass ornaments — canes, balls, pendants, can- 


dles, etc. — made to your specifications. 
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WELCOME TO NADI MARKET WEEK in CHICAGO 


VISIT THESE ye GREAT EXHIBITS 
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When at the Stevens Hotel you 
are just around the block from 
ADLER-JONES. Use this location 
map as your “Guide to the Home 
of Better Displays.” 


There is double-packed beauty and interest for this years NADI Market Week in the 
display exhibits opening Jyne 23rd at the Stevens Hotel and the Adler-Jones Building. 


STEVENS HOTEL—The industry-wide exhibits, though limited 
in size and selection, promise to have their usual appeal. 


ADLER-JONES BUILDING —A huge one-company showing of Autumn, Fur and Xmas lines 
with great variety. Do not miss attending the especially planned exhibits in our comfortable 
and spacious showrooms where you can view the entire presentation of actual properties. 


Come and have lunch with us ... see the newest and best in display design. 


JONES 


—. DESIGNERS C 0 M p A N y 
© QS «455.21 SOUTH WABASH AVENUE «+ CHICAGO 5, ILLINO|S) 
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N.A.D.I. 
MARKET WEEK 
JUNE 23-27 
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| HOTEL 


'STEVENS 
Booths 43 & 62 


. 
ee 
SEE 
CHESTER AUGENBLICK 


and 


FELIX DUNLAP 


IN PERSON! 



































And if you should happen to miss us in *. 
Chicago, you can have a command per- SY 
formance before or after market week ... Sy 
at The Chelix Showroom. . . with the original 

cast of Christmas characters! 






== 
ae 


CHELIX 


INC. 


PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES + 361 WEST 58th STREET, NEW YORK 19. N.Y. + CIRCLE 6-943} 








ee 
Tt ttttrr ttt ok 
=’ oC Rs OH BS Mes oe eee os, ‘ 
oo ae ie % ae ‘ 
<2 24 dG ee eeesess 





2 fa ik RE BSSS 
= i 
.. -snuuadaageagenaass 
5 AR Ws Sites toe ces os ; 


















= cael = =a 
i} | ‘a Sa emeenneene tis, Bah te AEs a heme es : 
Sates mEticcsanseadsenereccancsnsse=s 
 SSeee: woe path a eetetenstaaaseecae-- -- oe se ae, WE = 
— <a Sete nenee see e ee ew: et ay ig Sy 
: ce hE EI ALTE PIE 
LT H/ ey, my, or 
oehaed: 


ae th flay i aie cae TTT PEP APTI PPS? 
Sheeenese * 
























~ 
" 
€ 






































































a, a, 
- ILISEE ELISE EOE E DDL OEL 
— Pitter wm 


ex a ial A o- - $ % i sail SOE BP sy 3 ts se F 
slashed nde lLaed ede allel le tt) Tee ee 


net 8 8 a eg 





























Oo Bo) +441 + eee 
— =: ae - 123 9 see se 
4 * SUAS Se SESSGRRGaeSsSSSSSSenuaSssesonscaras 32:2. 
(4 a sn ee ee o ise § - 3 
> 
> 
< 
ani 
a 
is 
> 
& 
Ce : 
: 5 
_ 5 = S 
5 = = 
° . < ri 
8 Di &o< ¢ 
| Q fre 
ys ‘Z 
: : . <s Ez 5% 
3 +O 
} 2 O> ~ 
+. é 2 © ‘ 
& 
> < me ° 
= S ae 4 rs 
| /) o 
>= “QO 
| Qa 
-_ 
o 


12 DISPLAY WORLD 


BLISS MECHANICAL CHRISTMAS WINDOWS 


Crowds waiting to see Macy's 1946 Christmas mechanical windows produced by Bliss Display Corporation. 


FOR CHRISTMAS 1947 


LOADS OF EXCITING ANIMATION IN EVERY ROOM 


Chock full of Christmas Spirit in ACTION . . . to charm and thrill 
every boy, girl and grown-up in your city. This 8 feet high, 8 feet wide, 
3 feet deep, solid wood house has a completely furnished living room, 
dining room, kitchen, playroom and bedroom. Every last detail minutely 
finished in the famous Bliss Display technique. A houseful of life-like 
children, (Boys and Girls) authentically costumed in style-right clothing .. . 
are actually giving presents, dancing, cooking Christmas goodies, playing 
with dolls, trains, etc. A VOLUME SALES-PRODUCER OF TOYS AND 
STORE-WIDE GIFT MERCHANDISE. 


WRITE OR WIRE TODAY FOR DETAILS AND SKETCHES 
EXCLUSIVE TO ONE STORE IN EACH CITY 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING - 460 WEST 34th ST., NEW YORK 1 











Saat 


Display Media coordinated to achieve 
the smart smooth sales-producing ideas 
so important to today’s merchandising. 
Appealing, eye-catching qualities, or the 
functional many-purpose set pieces---all 
expressive of Silvestri today! 
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No. 3087 
Papier Mache Violin 


No. 3088 
Wire Violin 

















Sectional Bolustrade 





710 W. WASHINGTON BLVD. 


CHICAGO 6, ILLINOIS 





























SOW TON 





The realism of SNOWTONE 
and FEATHERTONE produces 
—instantly—an authentic at- 
mosphere that is appropriate 
for Wintry windows. Set your 
August Fur Displays against 
backgrounds that have the 
élitter and sparkle of real ice 
and snow. Created by TIM- 
BERTONE craftsmen for your 


individual interpretations. 












LOOK FOR 





THE NAME 





TIMBERTONE ON EACH 


ROLL 


CHICAGO DISPLAY MARKET 
WEEK—HOTEL STEVENS 
JUNE 2320 - 27TH 
AT BOOTH 103 
WILL ALWAYS BE WELCOME 


wes aitt 


DECORATIVE COMPANY, INC. 


is WEST 24th STREET, NEW YORK 10, N. Y Bice 
Sek. kIT | Weg 


[HERE IS A TIMBERTONE STRUCTURAL PAPER FOR EVERY..DISPLAY NEED. SEE YOUR JOBBER FOR SAM? 
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ARROLO CONSTABLE N.Y. 
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METALTONE STONE-GRASS 
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display creations 


A word about our New 


“Dhish 7 Plea” 


The Improved Backing for 
Plusheen-type Materials 


"PLUSH - PLEX" is backed with a plastic 
paper that is superior in many respects 
to fabric. Many plasticized papers went 
through our testing laboratories before 
we decided upon the one being used for 
PLUSH - PLEX. Specially prepared for us, 
you'll find that it affords you a maximum 
of flexibility and toughness. PLUSH - PLEX 


is just another example of the constant 


development and improvement in the 
GUSTAVE RUBNER quality line of display 


papers and fabrics. 





Member 
GATIONAL ASSOCIATION 
OF GISPLAY tmDuSTRIES 


NY 


PROGRESSIVE MERCHANDISE 
PRESENTATION 
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MANNIKINS 


oculptured From Life 


Dro3, 





Endl 


Produced f 
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"Dlastic! 


Chip-Proof 







































NOW FOR THE FIRST TIME, ALL THE 
FINE BEAUTY AND DETAIL OF THE 
ORIGINAL SCULPTOR’S DESIGN !S RE- 
PRODUCED FOR PERMANENCY IN LIV- 
ING PLASTIC THE COMBINATION OF 
RESEARCH AND PRODUCTION EXPERI- 
ENCE HAS MADE IT POSSIBLE TO 
OFFER YOU THE PERFECT ALL PLASTIC 
MANNIKIN AT A PRICE NO HIGHER 
THAN THOSE MADE OF CONVENTIONAL 
MATERIALS. 

THESE FEATURES ARE FOUND ONLY 
IN PLASTIC MANNIKINS! 


*CHIP-PROOF—ELIMINATES FOR ALL 
TIME CHIPPED FACES, AND 
BROKEN FINGERS. SAVES RE- 
PAIR COSTS AND LOSS OF TIME. 


*WASHABLE—A MANNIKIN THAT IS 
SPARKLINGLY NEW AND CLEAN 
EVERY DAY. 


* DURABLE—THE AMAZING DURABILITY 
OF THE PLASTIC MANNIKIN 
WILL STRETCH YOUR DISPLAY 
BUDGET THROUGHOUT THE 
YEAR, ACTUALLY EFFECTING A 
SAVING. 

*STYLING—PLASTIC IS THE ONLY SUB- 
STANCE WHICH CAN REPRO- 
DUCE FOR PERMANENCY THE 
BEAUTY AND DETAIL oF 
THESE SUPERB CREATIONS. 
SCULPTURED FROM LIFE. 


$149.50 


IF YOUR DISPLAY DEALER CAN'T 
SUPPLY YOU WRITE DIRECT: 
THERE ARE A FEW CHOICE JOBBERS 
TERRITORIES AVAILABLE. WRITE FOR 
DETAILS 


Exclusive! 


The flew Flexible Waist! 





Here is a feature found only in the © 
Wolf & Vine line of plastic manni- - 


kins. The first perfect flexible waist! 
No elastic bafids to wear, tear or 
show, when displaying mid-riff gar- 


ments. No tricky gadgets to wear - 


out. The plastic ball and socket - 


principle makes it easy to bend the 


upper part of the mannikin, side- 
ways, backwards or forward, after 
the mannikin. is dressed, thereby 
enhancing the fit of the garment. 
This exclusive feature is available 
on any Wolf & Vine plastic manni- 
kin at. the small additional cost of 
$10.00. 





OLF & VINE OLF & VINE 


225 SOUTH LOS ANGELES ST., LOS ANGELES 12 





The Wolf & Vine line may be seen at the Palmer House, Chicago, June 21 to 29th inclusive. 
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UNIQUE, ATTRACTIVE DESIGN 
GREY IRON CASTINGS 
SOLID CONSTRUCTION 
SUPERIOR PLATING 

















We solicit inquiries from 
Syndicates and Chain Stores 











We welcome renewal of orders from 
e@e@eee old customers and gladly offer these 
proven fixtures to new customers. 




















<=. ie a MANUFACTURED BY (8 
Sold Exclusively Be sa, “ag, BRAN: NU FIXTURE CO. 


THE FIXTURE MART ING 


314 W. JACKSON BOULEVARD * CHICAGO: 63am 


DISPLAYMEN: Welcome to our showroom June 23 to 27 
MANNEQUINS e SHOWCASES e DISPLAY FIXTURES 
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ieaecs a store in every community which shoppers 
patronize first. Naturally, it's the smartest shop on the avenue. 
Attractive outside as well as within, the distinguished Brasco 
Front sets it apart from competition, identifies it as the leader 
in its field. 


Modern store front design entices the shopper with an 
intimate view of the interior. Low bulkheads and high ceilings, 
with generous expanses of plate glass, create the impression 
of being inside the store before its portals are actually passed. 





Today’s unique fronts are built most effectively with 
complete Brasco Construction, in stainless steel or aluminum. 
Our comprehensive line of unified members fully interprets 
the architect’s ideas with sound, economical construction, 
easily installed. The result is a beautiful, sales-winning store 
front . . . distinctive as a trade-mark. 


* A COMPLETE LINE FOR EVERY DESIGN x 


BRASCO MANUFACTURING CO.) ree en acm ste roe 
HARVEY + (Chicago Suburb) * ILLINOIS | come 
: Wational Distribution ptssures Effective Installation - ‘mags eee ee 


Individual 
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DURING MAY AND JUNE 











OUR 


* CHRISTMAS LINE 
f) ON DISPLAY 
1 A 


STEVENS HOTEL 
CHICAGO 


N. A. D. |. MARKET WEEK 
JUNE 23RD TO 27TH, INCLUSIVE 


ROOMS 3-4-5 AND 6 
) y 


’ THIRD FLOOR EXHIBITS 














Pa 

“E,*| ruc L.J.CHARROT COMPANY, INC. 

: +Manufaclarers ARTIFICIAL FLOWERS 

Cy DISPLAY DECORATIONS 
& ART DISPLAY STUDIOS 


36-38 WEST 37TH STREET 
NEW YORK 18 


“OUR TWENTY-SEVENTH YEAR SERVING DISPLAY" 








The ‘Mobile Man’ is the only fully flexible manne- 
quin on the market. His positions are not limited to 
a dozen, hundred, or thousand — they are infinite. 
Hair-line adjustments are as easy as major changes. 
He'll take and HOLD any position a normal man 
can take, and do it with natural ease. 


1. COMPLETE FREEDOM OF MOVEMENT 

No fixed number of positions. Will hold any degree 
of movement. 

2. NO SET SCREWS 

Move to any position—and there he stays without 
any fastening. 

3. NO ADJUSTMENTS 

All adjustments are factory made and permanently 
locked in place. 

4. STANDS ALONE 

No mannequin plates or metal rods—he balances 
in any position. 

5. CHOICE OF HEADS AND HANDS 


Choose from a complete range of head styles and 
action hands. 


VISIT WITH THE MOBILE MAN AT THE CHICAGO CON- 
VENTION, BOOTHS 15, 16, 17, 18, CALIFORNIA SECTION. 


The Mobile Man is fully covered by patents 


iv 
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THE HONEYMOON IS OVER... 


- The DISPLAY and FIXTURE INDUSTRY during the past half decade has raced 
with maddening fury to new heights of volume and profit. The speed with which 
prices pyramided, augured no good for the industry at large. No economy based 
on unwise pricing and unwise buying can be sound. This present realization of the 
facts of life is coming home crystal clear to the display industry and to display 
buyers everywhere. | 





VISUAL MERCHANDISING has gained more recognition in the retail field dur- 
ing the past five years than in the fifty previously. THAT RECOGNITION MUST BE 
MAINTAINED. But it is the job of our industry to warrant that measure of confi- 
dence which top management has placed in our particular device. 


We are convinced that wiser buying and a shrewder analysis of the market 
will benefit our industry generally and the buyer specifically. We of the FREN-ZEE 
ORGANIZATION welcome this era of greater competition and more intensive 
service. 


Furthermore, we are proud to announce that DESPITE the general decline of 
business in our industry, THE PAST THREE MONTHS HAVE GIVEN US THE LARGEST 
INCREASE IN OUR HISTORY. We believe this is due to the shrewd appreciation by 
DISPLAY DIRECTORS everywhere of the policies and service that motivates the FREN- 
hi te) Ce7 VIP s-Vile) 


: NATURALLY, we will be at the NADI Show in CHICAGO in June. 


We extend a warm invitation to those many men and women from coast to 
coast whom we have served either through our associates or through our house or- 
gan, “FREN-ZEE FACTS.” 


DO STEP IN AND SAY HELLO. 


We sincerely hope that you will have something to say to us about our service 
and our policies. 






































“SERVING AMERICA’S BETTER STORES FROM COAST TO COAST” 


IF RIE IM = REE 2.0 omen adre Company 


FP Monker 223 ORANGE STREET, NEW HAVEN 10, CONNECTICUT 
; \ - 
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Jeppen -tiold 


MANNEQUINS 








7eppen-field of Hollywood 
greets the 1947 Market Week 
with Wew Cacliou Fodtires 
New Optional Features 
in Zeppen-tield Mannequins 















Chicago 
Market Week 


HOTEL STEVENS 


JUNE 23°27, 194/ 


WM. ZEPPEN-FIELD STUDIOS - 923 NO.COLE AVE. HOLLYWOOD :8 
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to endow your 
windows with 


spectacular 


appeal. . .. 


NEW 
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for early delivery 








) 38 WM. ZEPPEN-FIELD STUDIOS - 923 NO.COLE AVE. HOLLYWOOD 38 
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} Yes, alert retailers and display 
: men agree that good-looking, well- 
modeled shoe forms are a “must” 
in order to show shoes to their 
best advantage, because shoes “on 
a form” show how well the shoe 
looks and fits on the normal foot! 
And, UNIVERSAL forms are de- 
signed to perfectly fit every type 
of shoe in your stock. In 3-toe 
closed top styles, they’re made of 
a weighted non-flammable dur- 
able plastic in neutral flesh or the 
more daring deep pink. So mail in 
your order today to get your shoes 
into “forms” that will improve your 
window displays and promote 


faster sales! All 3 heights 
per pair $85 





Your order 
will be given our 
prompt attention! 


R Pp » 77 SUMMER STREET, BOSTON, MASS. 
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No, we're not referring to a game of chance . . . but that 
number .. . 557... is a lucky one just the same. That's 
because 557 is the number of the room that will: feature 
the most brilliant of all the fabric exhibits at the Chicago 
Display Convention . . . the room in the Stevens Hotel 
that will be headquarters for alert buyers on and after 
June 23rd. Pay us a visit in 557 and let us show you the 
line that will insure the success of your Fall and Christmas 
Holiday selling program. Once you've seen it you'll agree 
that 557 is YOUR lucky number, too. 


Display Fabhrtes antl ctecessovtes 


218 WEST 47% STREET, NEW YORK 


LOS ANGELES OFFICE ® 


FIVE... FIVE...SEVEN! 


19,N.Y. 


819 SANTEE STREET 
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SATIN STRIPED FOIL * SEAMLESS STRIPES * VELVA STRIPED FOIL 


Among our large and growing selection of 
display papers, consisting of more than 200 
different items, we have three distinctive 
striped materials in 27 different color combi- 
nations. These, as all of our display materi- 
als, have been developed by leading stylists. 

Write for our 1947 Spring-Summer Dis- 
play Folio presenting ideas for window 
backgrounds, showcases, panels, props, col- 
umns, signs, banners, trays, scrolls and other 
applications of these striking and inexpen- 
sive materials. Color charts and sample fol- 


ders are also available. 


OTHER MATERIALS 


BULKTON SEAMLESS 
BULKTON FOILS 
VELOURSHEEN 

BULKTON SEAMLESS SHEETS 
CRUSHGRAIN  LEATHERETTE 
RHINO LEATHERETTE 
STYLIZED LEAF 
NEW LEVANT LEATHERETTE 
PINE SPRAY BASE METAL 
WOODGRAIN SNOWSTORM 
SILK EMBOSSED FOIL 
NEAPOLITAN MARBLE 


BULKLEY, DUNTON & CO. 


INCORPORATED 


295 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO 16, 2635 S. Wabash Ave. ° 


LOS ANGELES 13, 124 W. 4th St. 














You, MR. DISPLAY MAN, have always dreamed of a place 
like this — but did you ever dare hope your dream would 
come true? 


HERE UNDER ONE ROOF—ten huge floors entirely devoted 
to creating eye-catching dramatic displays for every use and 
every purpose! We serve over 100 chain stores! We supply 
scores and scores of jobbers. We design and produce every 
leaf, every twig, every type of display you could possibly 
need — at prices from below one dollar and up to fifty 
dollars each. 





We employ a staff of over 200 employees. 
No order is too small or too-large. 


OUR LABOR SAVING DEVICES and efficient methods guar- 
antee you unbeatable savings on your interior or window 
displays. We invite you to come in with your associate 
lier of displays for any of your needs. You will be 

p interested i in our new gigantic showroom, featur- 

of over 1500 Christmas displays. 


TRAVELING SALESMEN o 
REPRESENTS US 








LECT FLOWER AND DISPLAY COMPANY 


J lanufactirers SImpro eters - Creators... Over 25 year of ads olay expfrertence 
PS - 1.7 WEST t@th StO&et =: NEW YORK 11, wae 
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Cant Stop! 




















’ Better come along! You'll see the exceptional, the latest 
in display trends. It's an opportunity to see America's 
finest and most complete line of all that's new and better 
in display. Make your plans NOW to attend. We are 
exhibiting in Booths 25 and 26. 


While in Chicago, you just can't afford to stay away from 
our local Display headquarters occupying the entire 3rd 
floor at 6 E. Lake Street. It's your opportunity to see one 
of the finest display showrooms in the country ... and a 
stock of display fabrics, novelties and accessories that's 
the talk of the trade. 


Tene: association 
(Shay (npesTates 


7-4-5 - Wo ones -U-eol- WG al nol. 


130 West 46th Street, New York 19, N. Y. 


CHICAGO ST. LOUIS LOS ANGELES 
6 East Lake St. 927 Century Bldg. 1113 So. Los Angeles St. 
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THERE ARE 
TWO WAYS 
TO BUY 
ADVERTISING 

SPACE 
































"ania the FACTUAL way. Buyers using this 
method get FULL VALUE for their advertis- 
ing dollars by asking these questions about 
media before they buy: 

How much paid circulation (how many peo- 
ple have expressed interest in the publication by 
paying for it)? How much unpaid? Who are the 
paid subscribers—what occupation or business? 
How was the circulation obtained? At what price 
or prices were subscriptions sold? What pre- 
miums, if any, were used as circulation induce- 


ments? How many subscriptions in arrears? 















What is the renewal percentage? Where does 


the circulation go? 

Factual-minded space buyers find the answers 
to these questions in reports issued by the Audit 
Bureau of Circulations, a cooperative association 
of 2800 publishers, advertisers and advertising 
agencies in the United States and Canada. The 
circulation records of A.B.C. publisher members 
are audited once a year by a staff of experienced 
circulation auditors, and the information thus 
obtained is issued in easy-to-read A.B.C. reports 
available to all advertisers. 

Another kind of space buying is the GUESS- 
WORK method where media is selected on the 
basis of opinions-without-facts, unverified 
claims, inadequate and sometimes obsolete data. 
When advertising is bought by guesswork it 
becomes a speculation, a hit-or-miss operation 
that has no place in modern business. 

Start your advertising on the way to success 
by using the FACTUAL method of space buying. 
This paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C. report 


and then study it. 






SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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Cincinnati, Ohio 





ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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CHICAGO 


N. A. D. I. Market Week June 23-27 


We heartily invite you to view our line 
of exclusive Fall and Christmas displays. 


At the Stevens Hotel Booths 97-98-99-100 





Allied Display Materials, Inc. New Y crk 16,N. Y. 


Manufacturer and Distributor - Export « Import 


We also wish to announce the opening of our 


NEW SHOWROOM 


At our headquarters 65 Madison Avenue. 


“An Interesting Display of Displays” 


lt will be worth your while to see it whenever you will be in 


NEW YORK 
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YOU'LL ADORE 


these 


NEW 





D eb 


They've got everything it takes 


oR lol ao Lalo MET) | Maal eiaolatelate [h<= 


ACTION POSES 


in the younger set 


baneTethitela 


GLAMOUR 


of the kind that 


attracts attention 


CHARM 


You only have to see how 
they wear apparel to realize 


how they'll sell for you: 


See these sales-producing figures during 
Display Market Week, or 


Write for Photographs and full details. 


Manufactured and Sold by: | ae Also Sold by: 


DURABLE DISPLAYS, INC. NAT SIEGEL, INC. 


2010 S$. HALSTED ST., CHICAGO 8, ILLINOIS 39 W. 37TH STREET, NEW YORK CITY 
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Gf, ae 
She most exquisite and 


delicate lace WALLPAPER 
euvcex han af xvinted. 





x 


LACE BY LAVERNE 
| Black Lace on gold. ane 
while Lace, sade, 
shocking fink, chartreuse, 
lollle-green, lochis, 
cotal., ecru, peach, 
valy Lace....in fact 


J00 exottc grounds and 


evctlin Gy color moods. 
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NO. 112 
PLATEAUS WITH 1” WIDE 
HORIZONTAL FROSTED STRIPES 


NO. 112 
PLATEAU PLAIN 


NO. 112 
PLATEAUS WITH 1” WIDE 
VERTICAL FROSTED STRIPES 














8" high 6” high 6” high 8” high 12” high 


HALF-CIRCLE HEIGHTS SHOWN HERE ARE STANDARD, OTHER HEIGHTS SUPPLIED ON REQUEST 











HALF-CIRCLES ALSO SUPPLIED WITHOUT DECORATIONS /¥F DES/RED 





iC our windeus UW bo | glam C160, LOO 








BENT GLASS FIXTURES 





( | sat = For beauty, economy and variety of application, there's no 
x substitute for these stunning bent glass fixtures. 


Made from 3/16" to 7/32" Crystal glass, plain or decorated 
as illustrated. The two long edges of all half circles are 
rounded and polished with the ends ground and seamed. 
No. 112 supplied with edges either seamed or polished. 


Order from these Distributors 


DETROIT 
Art Products Co 
1016 Lafayette Bldg 
SAN ANTONIO, TEXAS 
Fox Display Co 
304 E. Commerce St. 

LOS ANGELES 

Grant & Silvers, Inc 
921 8. Los Angeles St 


The Fixture Mart, Ine 


a | yy, 2 qT J BOSTON 
J ; $14 W. Washington Blvd The 


~ Eastern Displays, Inc 
»| Kneeland St 

NEW YORK CITY 
3 } = Jos. B. Williams, Inc 
3° ’ > al | } ] 498 Seventh Ave 

/ ome CHICAGO 

; Crystal Fixture Co Livingston's 
226 8. Wabash Ave Km. 1564, Merchandise Mart 


Hecht Fixture Co 
212 8. Franklin St 


North Town Glass Co 
$217 N. Clark St 


Inquiries Invited from Fixture Manufacturers 
q and Distributors in other Principal Cities. 


we JOHNSTON GLASS CO. 


| Se | I 221 NORTH LA SALLE STREET 
-— | i CHICAGO- ILLINOIS 
; FACTORY: HARTFORD CITY, INDIANA 































abundance 0! 
Ideas, techniques, ii 
_— | animated displays 


fall back (0 school. and 


dg. 
NIO, TEXAS 


Z22 0. 9nd St. 
new york 23, i. ¥. 
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D lastic ‘Supe-stong scientifically designed. 
hangers 


Model LP 












Here is a new plastic hanger ...as _ turned to make this the finest plastic 





perfectly constructed as human inge- hanger on the market. It's a DUBL-VUE 








nuity and scientific engineering skill will ...and that means it’s scientifically 
permit . . . a product of 47 years designed to hold two as well as one 
hanger experience. piece garments. Size: 17 inches across. 













It's better in five distinct ways. We've = Available in striking, jewel-tone colors 


spared no effort . . . left no stone un- of AMBER, CLEAR, BLUE and RUBY RED. 


Write for Prices and Particulars! 
Refer to Model LP 
Ask for Illustrated Brochure of Other Models 


Parmey Slemplt & Bens J 


ORchard 44-1780 
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Jordan Marsh repeats Easter 
window display because... 


“The keen interest aroused by this unusual display last 
year led to our decision to repeat it this Easter. 

“One of the features was the use of as many as ten man- 
nequins — without a crowded, confused window. Sylvania 
Birdseye Reflector Lamps highlighted the individual fig- 
ures and made each one stand out clearly. 

“The beautiful lighting effects on the altar of lilies, the 
stained glass windows and the merchandise we exhibited 
were also materially aided by the soft spotlighting of 
Sylvania Birdseye Reflector Lamps.” 





Spotlight 
Concentrator 
Walter V. Krysto, Display Director, 


Jordan Marsh Company, 
Boston, Mass. 





Tubular Take a tip from some of America’s finest stores. Use 
Birdseye Reflector Lamps— made by Sylvania-— for 
the exciting touch that creates sales. Sylvania Electric 


Products Inc., 500 Fifth Avenue, New York 18, N. Y. 


SYLVANIA 
ELECTRIC 





s 
i Reflector Lamp 
nia Birdseye 
ae n sizes and types for every 


desired - - fit all or- 
alterations! No 


are made | 
lighting effect 
dinary sockets. No 


extra fixtures! 









Light Ohere Shel hed . 


The Mest Jalbed gout Windows. i. 
Seature She Most Jalbed tout Mannequins 
THE LATEST Bak “Weal. epition at our SHOW ROOMS 


Beginning June Ist 
236 West 40th St., New York 18, N.Y. 











ANNOUNCING 


the opening of 
our handsome, new showrooms 
with an outstanding collection of 
Fall and Christmas ideas 
at 
209 WEST NORTH AVENUE 
CHICAGO 
from June 7 
and at the 
Stevens Hotel, Chicago 
June 23 to 27 


Jay Howe Studio 


NCORPORATED 
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- NA. D. 
DESIGN ° . ° e 


STEVENS HOTEL 
CHICAGO, ILLINOIS 
CRAFTSMANSHIP BOOTH 53-54 e SUITE ROOM 507 


e 


MEDIUM 


TO GREET AND SERVE YOU 


S$. A. COHEN 
SOL LOEB 
MOE COHEN 
DICK TANNY 
JOE GREENE 
AL WIENER 


P 403L_ P 403R 
Columns 


Papier Mache rein- 





forced by wood struc- 
ture. Columns are 6 
ft, high, 18 in. wide, 
16!/y in. deep. Fin- 
ished white, white and 
gold, or grey stone. 
Copyrighted 


$47.50 
Each 





FREDERIC WEINBERG 
913 ARCH ST., PHILADELPHIA 7, PA. 
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Tet 
+ iB. 
DM 507 
YOU 
COHEN 
LOEB ; 
ony MANNEQUI 
TANNY 
SREENE 
IENER 
' 
> 403R 
NS 
a How to dress a successful 
od struc- 
ns are 6 o 
sige Teen-Age window! 
ep. Fin- 
white and 
xy stone Start with smart fashions, of course 
—~ but display them on mannequins that 
i have all the flare and dash of 
50 the modern teen-ager. . . such 
h as these newest Courtenay 
original figures. Courtenay 
Teen-age Mannequins look the part 
— they’re just right for age — 
and they're gracefully life-like. 
You will find they move freely — are 
durable —- washable — easily workable. 
Send today for photo assortment of 
the newest Courtenay teen-age models. 









SEE THESE TEEN-AGE FIGURES 
AT OUR EXHIBIT, BOOTHS 30 and 31, 
EXHIBITION HALL, HOTEL STEVENS, CHICAGO, ILL. 
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MR. BENJAMIN HAWKINS—ALLCOCK MANUFACTURING COMPANY, OSSINING, N. Y. 
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MIRACLE-WORKING 
CLEANSING CREAM 


for your 


MANNEQUINS 
AND DISPLAYS 


Ji New! Works Like 


Magic! oe Oe Professional! 


DISPLAY-WASH is made especially for cleaning man- 
nequins and displays. It is not a messy liquid that splashes 
and spills, but a quick-acting—3-way acting—easy-to-apply 


cream. 


It removes stains, dirt, grease, finger marks, and metallic 
scratches (Action 1). 
finish (Action 2). It safeguards that finish with a pro- 
tective film of LANOLIN (Action 3). Will your present 
these? If then 


It restores original soft lustre of 


cleaning agent do all not, need 


DISPLAY-WASH! 


you 


PACKING: 


$ 3 Cans to Carton $3.00 
1.00 per 6 Cans to Carton $5.70 


2 LB. CAN 12 Cans to Carton $10.80 


Shipping Charges Collect 


PRICE: 


Order in Dozen Lots for Special Saving 


Sole Distributor 


SILHOUETTE FORM COMPANY 


147 WEST 37th STREET bd NEW YORK, NEW YORK 


If your supplier hasn’t yet stocked DISPLAY-WASH, we 


will make shipment direct to you. 


A very attractive deal for 
wholesalers . . . Write for it! 


a ee ee ee ee eee 

SILHOUETTE FORM COMPANY 

147 West 37th St.. New York, N. Y. 

Please ship following order of DISPLAY-WASH: 
[) 3 cans $3.00 [ 
C] 6 cans $5.70 
C] 12 cans $10.80 


Each can, 2 Ibs. net 
Shipping charges collect 


] I enclose check 
| Money order 
(] Charge 

| Send literature 
Store Name 

Street Address 
Zone 


City 


Authorized by 


rr rag eer y ee eS eee ae ee eae eee 
sss gs imi a cu in Ug amp ds sec 
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A friendly message from one of 
America's most outstanding or- 
ganizations in the decorative 


field ... 










. « @ distinguished new pre- 
sentation of ideas for Fall and 
Christmas ! 


4h" 
hehe 





Decoratives tailored to your particular 
requirements . . . custom-built to FIT 
in rather than FILL in! Moortgat flow- 
ers, foliage and novelties are finely 
made — from the finest materials — for 
the finest stores of United States and 
Canada. 


SH, we 





or it! 
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* Nene g LA 
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: oP 
Harry Sefler, ‘Asst. Designer 
. s 


' 
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Me 








— Francis Baker, Sales 


SERVING A DISCRIMINATING CLIENTELE FOR 27 YEARS 
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for your display dolar! = 












C See Our Christmas Creations, June 23rd to 27th 
During Display Market Week, Hotel Stevens, Chicago 


Booth 92 on Main Floor and Our Main Exhibit Room 505-A 
Le a 
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Look for these beautiful 


BASE METAL CREATIONS 


REDUCED Dark Green—Light Green—Dark Blue— INVITED 
as Ice Blue — Pink — Orchid — Fuchia — Rose 


OUR COMPLETE LINE WILL BE SHOWN AT 
JUNE MARKET WEEK, HOTEL STEVENS, JUNE 23-27, BOOTHS 75-76 


| 














, Base Metal 
Beautiful New 


Link Chain 
Red Metal Bows 
Base Metal Star Garland All colors have silver backing which 
Individually boxed and packed 12 to a a oS a oe 
carton; 3 sizes: I : 





5 feet long, 6 inches wide. 


Combinations, red and silver. » inch wide, 2 inches in diameter; 


— and ae ae _ Re” 3 14” x 14” ai" x 21” in all colors. Special sizes on request. 
corey. Haas. apecia: conse mG hpc - Packed 60 feet to a carton. 
combinations on request.) $ ( 20 doz. $ | 2 doz. $1 2 doz. 


Price $24. doz. Price $15.95 a carton 


Puffing Foil 
25 inches wide, not 
just 20 inches. Colors 
one side, silver finish 
on reverse side. 

50 foot rolls 


Base Metal Stars in Half Relief Silver, $2.25 roll 


Colors, $2.75 roll 


hoe 





are available with colors inside or outside. 





Sizes Price Sizes Price — ie ee 
2%" Per 1.000 $10.00 234” Per 1.000 $15.00 Base Me tal Foils 
3%”—Per 1,000 20.00 134”"—-Per 1,000 30.00 ‘In rolls 25 inches 
6” Per 100 10.00 es Per 100 15.00 wide. 25 foot rolls— 
10”—Per 100 $20.00 $6.25 roll 





NEW ENGLAND DECORATORS SUPPLY CO. 


262-268 Devonshire St., Boston 10, Mass. 
Member of the National Association of Display Industries 
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RIBBONS 


Direct from Manufacturer 
to You 


«% 
DISPLAY JOBBERS TAKE NOTICE 


We Solicit Your Patronage 
4 


ALL WIDTHS — COLORS IN STOCK 
and to Your Special Order 


IMMEDIATE DELIVERY on Hard-to-Get Colors as 
Orange, Eggshell, White, Rust, Gold and Maroon 


Gros-Grain Ribbon Our Specialty 
Also Cut- Edge Lenteam and Satins | 


J. BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
Selling Agents for 


The Post Narrow Fabrics Corp. 


Middletown, Conn. 
MANUFACTURERS OF RIBBONS 
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We welcome you to visit our display 


at the June convention in Chicago 


ORIGINATORS 


OF 








EMIL CORSILLO, inc. 
Designers of Sine lain» Feces. 


Ww HOLLYWOOD Ww 





INTERCHANGEABLE 


MANN EOGUIN WIGS 
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H 607 AN 
Portable Base 
with Cord and Cap 





Leaner Dae eet ee ef i 


Entire Line on Display — Hotel Stevens, Chicago, during DISPLAY MARKET 
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Jer winging our way westward... 


for the N.A.D.1. market week exhibition 
in Chicago... June 23rd to 27th 


And we are showing the ‘‘Nation‘s Sensation’’, new Dorable Debs, Dorable Misses and Dorable Dears 


_ As well as a wide selection of distinctive display equipment for your year-round windows 


remember the time . . . June 23rd to 27th 
remember the place . . . Booths 42 and 63 at the Stevens Hotel in Chicago 


and remember... we're expecting you! 


Everything you need for Display 


Wheat fig 39 w. 37th street, new york 18, n. y. 





































WALL Tube2 
BOARD 


FOR WINDOW & INTERIOR TRIM 


Full tubes come in the following standard lengths only. For orders 
less than $5.00 there is a Handling Charge of 75c. 


Diameter I" 2" 3° 4" 6" 8" 0" 2" 14" 16" 22" 
Lengths 
3 ft.. .$.25 $ .40 $ .60 $ .80 $1.00 $1.50 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft.. 35 .60 .90 1.20 1.50 2.25 3.75 4.50 5.25 6.00 11.25 
6 ft... 45 .75 1.20 1.60 2.00 3.00 5.00 6.00 7.00 8.00 15.00 
9 ft... .70 1.15 1.80 2.40 3.00 4.50 7.50 9.00 10.50 12.00 22.50 
12 ft... .90 1.50 2.40 3.20 4.00 6.00 10.00 12.00 14.00 16.00 30.00 


Use Half Tubes For Backgrounds And General Display 
Tubes Cut in half lengthwise: 2'' to 6", 35¢ — 8" to 16%%4"", 50c. 
All Prices F. O. B. Cleveland 


yy We can assist you in other display problems and 
materials — write us 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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Put your displays to work so you cash in on 
your investment. This Papier Mache manne- 
quin, with the built-in action, pays off with 
big dividends. It brings out the best in your 
dress, coat and suit. Order today for quick 
delivery. 










See these representatives or write direct for 
photo and prices . 







Sam H. Kaye Howard Johnson 
180 W. Randolph Street 904 Franklin Street 
Chicago, Illinois Corinth, Mississippi 







Midwest Manniquin Jinkins Display 
__Displays 144 Highland Avenue 
532 North Water Street San Bernardino, California 






Milwaukee 2, Wisconsin 





Original Salon Displays 
2297 Coney Island Avenue 


Brooklyn. New York 





Keen Displays 
525 Walnut Street 
Cincinnati 2, Ohio 








Mark Uhley Displays Grafik Display Service 
1621 West 16th Street 610 28th Avenue South 
St. Petersburg, Florida 






Sioux City, Iowa 






F. D. Jolly & Associates Sherwood Display Service 
2224 Pennsylvania 3523 Reed 
Detroit 14, Michigan Cheyenne, Wyoming 







Carolina Display Company 
1319 Main Street 
Columbia. South Carolina 







q nut BESS, Coat ang Seit Sates geb™ 





From a Madamoise1), Mannegui® 











512 HUTTIG, KANSAS CITY 3, MO. 
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MODERN DISPLAY EQUIPMENT MAKI 


Buy “National £; 
and Best Service 


All Chrome Garment 
Racks 


MODEL SK100 


SKIRT RACK 
FOR 100 GARMENTS 


The last word in all steel Skirt and 
Slack Racks. 


The new model SK 100 is the answer 
to the progressive merchant's plea for 
a rack which is not bulky and yet 
strong enough to hold 100 garments. 




























Please specify whether skirt or slack 
arms are required. 


$95.00 © 


Full length Cardholder 






Sturdy Metal 
Skirt Rack 


with Patented Base 













A very popular model 
Skirt Rack, 96 arms all 
chrome. Sturdy and 
practical. For beauty 
of design and general 
utility this rack is un- 
excelled. With 7 x 1l 
card holder. 


$95.00 


Complete 














BLEACHED OAK SKIRT RACK 


No. 1025-5 Bleached Oak Skirt Rack, 96 arm capacity. 


All chrome arms with chrome clips that hold each skirt 

securely. Noted for its beauty, large 

capacity, sturdy construction and prac- $89 50 
e 


tical features. No card holder. Each 








Jobber Inquiries Invited. Representat 
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AKEJETTER PROFITS FOR MODERN STORES 


nal Edment” for Top Quality 
rvicely Learn the Difference 
rment 





MODERN PLASTIC HANGERS 


¢ 
TS 
Skirt and 


he answer 


‘'s plea for 
4 and vet £ In many attracuve coiors. These hangers are made ot Polystyrene 
garments. Plastic. Non-slip notches make it an ideal hanger for two piece 

dresses and suits. All clear colors and crystal. Model No. 400. 


$29.50 Per Hundred 
h No. I80 MC SLACK SET HANGER 


— 


ler r ) 


R 





t or slack 





Zz > 


CC 5 








r ee 


tj ( 

Here is our famous No. 180 MC Slack Set Hanger for two or three 
piece slack sets and suits. The construction of the hanger enables 
you to hang the slacks or skirts outside of the jacket. This enables 
you to show your garments fully without disturbing the buttoned 


jacket. 
$22.50 Per Hundred 








BABY PLASTIC HANGERS 





Our latest product with all newest features including 
notches for Sun Suits and Bathing Suits. 12’ long in 
Baby Blue, Baby Pink, and Ivory Plastic. 


$16.50 Per Hundred 


253 W. 26th STREET 
. cl NC. NEW YORK CiTy | 


tol 4, ~ 
RepresentO"RAR. Mo aty FAY, 17 N. W. Second Avenue, Miami, Florida 


GENUINE PLASTIC GARMENT COVERS 








Dress Pcp x 1m. $18.50 <r 
FOR MEN’S CLOTHING 








Large Size—9 in. x 23 in. $22.50 Per Hundred 


Sizes for Children 6" x 15"... . $15.00 per hundred 
May also be had in Cellophane 

No. 800 Cellophane—Dress size No. 800 Cellophane—Large size 

8” x 21” for Ladies Garments 9” x 22” for Men’s Clothing 


SI 1.50 Per Hundred $14.50 Per Hundred 


Plastic MERCHANDISE ENVELOPES 


Here at last! The miracle material for merchandise envelopes. 
Transparent! Yet very strong. a ae 

Will give wonderful service at . } 1 
low cost. A size for every pur- 

pose. Sizes can be assorted to | 
get the quantity rate. 
Size 12” x 14” $20.00 t 


per hundred 


Size 12”x 16" $22.50 | | 


per hundred ——————SS—— SSS 
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Size Division Made Easy at Low Cost 
Round lumarith (non-inflammable 
celluloid.) Cannot fall off rack. 
Beautiful appearance. All sizes 
in stock from 1 to 54, also half 
sizes. Actual size 234” diameter. 
Fits any rack. 10 

Each c 








For stockroom use. The white 
pressed cardboard divider has 
proven successful for many years. 
An excellent divider for stockrooms. 
Very inexpenive. All sizes from 
12 to 50. Actual size 10 

12” high—4” wide. Each. c 
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to be unmasked 
CR a Aa A 


Once more the Greneker Corpor- 
ation promises a startling first 
...@ new, wonderful feature in 
Greneker manikins to be shown 
for the first time in our New York 
showrooms Monday, June 2nd. 
Curtain time: 10 a. m. 


To be featured, too, during the 
convention of the N.A.D.I. at the 
Stevens Hotel, Chicago, June 23rd 
— June 27th. 


UPEN HOUSE sioweoow: 





THE GRENEKER CORPORATION - 250 W. 54" ST.- NEW YORK 19 
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THROUGHOUT JUNE 
AND EARLY JULY 
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new, startling, 
Christmas decor and 
promotions by 
Richard Rowland, Inc. 
Decorative 

display accessories 
for exciting 
Christmas windows. 








SEE 


new lines of 
“popular” priced 
monikins for the 
budget-minded 
buyer. 



































The big windows of Marshall Field & Co. have long been 


DISPLAY WORLD 


one of Chicago's major attractions for residents and 


visitors, with interior displays in keeping. 
has 100 windows and a total of 3,000 "display spots." 


HE attitude of the display department 
toward setting up either interior or 
window displays for Marshall Field & 
John 
Moss, Jr., the director of design, as follows: 
“All the store’s a stage: a stage that needs 
to be constantly alive, constantly changing 
with a colorful drama in which 
merchandise is the star. 

“Here at Marshall Field & Co., we present 
and 3,000 display points, of 
which 2,000 play major roles. We print a 
quarter of a million signs a year as script 
to be spoken by and for the star: merchan 


Co., Chicago, has been expressed by 


moving, 


100 windows 


dise.”’ 

The whole philosophy behind his attitude 
can be summed up as “Attract and sell.” 

In order to handle that job, the display 


department at Field’s is broken down into 
three separate divisions which work hand- 
in-hand with each other. There is window 


display, interior display, and the sign bu- 
reau, all headed up by Moss as the director 
As it fits into the store organi 
zation, this department is working in con- 
junction 
ordination, 


of design 


events, fashion co- 
publicity, and the 
whole merchandising scheme of things. 
In a breakdown of the 
tioned before there are 48 street windows in 


with special 


advertising, 


100 windows men- 


the main Loop store, 28 in the “Store For 
Men,” and 12 each in the Oak Park and 
Evanston stores—a lot of windows in any- 


By ESTELLA DE LANOI 





The store 


body's language. In general the windows 
are scheduled for a shift of display scene 
every two weeks, but the program for 
changing is staggered so that some part of 
the group is being shifted constantly, ex- 
cept at Christmas when the entire display 
picture turns to the holiday theme in one 
sitting, one might say. 

In order to accomplish this enormous dis- 
play task, schedules of display changes are 
worked out two months in advance. Here 
again there is an exception for Christmas, 
where work may begin as early as June just 
as it did this last year. 

The display department is housed on the 
13th floor of the main store building, and 
covers a greater part of the space on the 
Randolph street end of that floor. All per- 
sons employed in this department are artists 
in their own right, and are capable of taking 
a great initiative on their own in 
creative construction and in original idea. 

This department is fully equipped with 
complete workshops, woodworking equip- 
ment, paint department and finishing divi- 
sions, which means that everything in con- 
nection with a display can be constructed 
and handled right in Field’s own display 
department. It is possible for the depart- 
ment to make even its own special figures, 
as it did in the case of the character “Uncle 
Mistletoe,” for the Christmas win- 
dows of the last season. On such items as 


deal of 


story 





































ITS COMMUNITY FUND TIME! 






All The Store’s 


department orders from 
When special settings or display 
items are made outside the department, they 
are built especially for Field's display and 
from designs and_ specifications 
created by Field’s own display staff. Field’s 
never uses anything but designs created by 
Field’s for Field’s alone. 


mannequins, the 
outside. 


originate 


A trip through the display department is 


a fascinating experience. Just recently giant 


tree trunks stood massed in available 
spaces, waiting to be moved down to the 
main floor for setting up. These trunks 
were made of a hollow cone-shaped form 


covered completely by strips of pine bark 
which had been tacked closely together from 
about 2 feet up on the wide part of the 
cone, or the base of it, to the very top ot 
the peak. 

Round balls made of plaster of Paris were 
strewn about the room beyond, undergoing 
a painting and ball was of a 


job, each 





slightly different size, graduating from 
about the size of a bowling ball up to that 
of a large globe. As they stood at that 
time most of them were all white, but 
later, as they appeared in the State street 
window display for which they were being 
painted, they varied in hues of beige and a 
soft cocoa brown to help point up fashion 
displays which bore a caption from “Beige 
to Brown,” complementing beautiful apparel 


in those same soft shades, like the hand- 
some handknits from the “Sunningdale 
Shop.” 

Workmen in still another section of the 


window display division on the 13th _ floor 
were gathering together huge branches 
shaped as though to form half an arch and 
stacking them ready for moving. At that 
time those branches had nothing but leaves, 
small green leaves which resembled laurel. 
On the finished set-up these branches were 
placed in the center aisle of the State street 
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A Stage At Marshall Fiel 


as the arms for the cone-shaped tree 
and golden oranges were hung on 


iurel-leafed branches. 


r in the interior display division, a 
of girls were touching up the edges 


rge gilt keys which later were to go 


a part of the interior display for the 
store. 

that one day there were three display 
in the making. Each division might 


rking on something which looks wholly 
ited to the next, but in the final job 


parts dovetail to make this a beau- 
integrated display job the store over. 

display department often works in 
very closely resembles an assembly- 
ishion, with each one adding their bit 
great overall stage setting. 

for the overall picture, one might 
on to the sign bureau where hours 
rk are necessary to turn out a master- 
in sign craft; painstaking care is the 


secret for the handsome legend cards and 
placards which make a distinct contribu- 
tion to the selling job and to the dignity of 
each display. Dignity is one of the key- 
notes of the entire display picture at Field’s, 
in keeping with the store’s fine quality mer- 
chandise. Yes, there is a dignity to the 
Field’s displays, and distinction, and artistic 
appeal, as well as a bit of the unusual— 
for Field’s is one of the top stores in 
merchandising, from all angles. But there 
is something else to the Field’s displays 
which gives them a subtle touch; it is the 
human or personal twist that makes the 
finishing touch to a setting. As John Moss 
says, it is the aim to make all displays 
either livable or “lived in,” for display 
needs to create a feeling in the customers’ 
minds that each item is definitely personal 
for themselves. 

As one outstanding illustration of the 
sort of thing Moss means, there was a 


home furnishings window set up on the 
Wabash side of the store, in the Randolph 
and Wabash corner window. The window 
was arranged with a modern setting, a 
handsome living room, the type of room in 
which a Field’s customer might well live. 
Every detail was in picturebook order, each 
piece of furniture, each rug, each picture 
just what the interior decorator would pre- 
scribe for elegant living—and then as a 
final touch, the human factor, Moss had 
arranged for a handsome fur coat to be 
dropped as though carelessly on one chair 
set in a far corner of the window room. 
That was the only “lived in” note, but it 
did the trick. As an attraction value, the 
coat was superb, judging from the com- 
ments and letters received. 

That is the way Moss and his display 
department set the stage for Field’s mer- 
chandise, that is the way they add the 
drama and personal appeal. 
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The Past Points To The 


BACKWARD glance at ourselves “as 


we were’ always proves 


feeding, as it does, the vanity of 
progressiveness. But more 
it also shows in 
what direction we 

t the 
that I can 
Altman's 


and dark 


provides perspective and 
are headed 
dating 


risk of myself, I will say 


when, for example, 
Fifth 
ornate 


remember 


windows. on avenue were 
made 


bulbs 


frame of 


walnut, 
light 
this 


with 


more grim by strips of naked 


miles up in the ceiling. In 


solemn grandeur, headless forms were 


arranged, sometimes enlivened by an urn 


with a dignified bouquet of foliage. Changes 


diverting, 


constructively, 


indicated by the 
flowers. Even so, the displayman 
hard, for he had no help to 
than a set of brooms and a 


of season were type ol 


foliage or 
had to work 
speak of other 
lot of pins. 

During those pompously dismal years, 
customers were supposed to be bowled over 
by architectural grandeur. A discriminating 
shopper would certainly patronize the store 
whose marble wall fountains were trimmed 


with dolphins, whose elevators were the 


most like great gilded bird cages, and whose 
| 


clocks were the largest and the most ornate. 
solidarity; it 
would impress solid citizens 


These were symbols of was 


assumed they 


with money to spend on the store’s wares. 

Display reflected the prevailing attitude. 
Window format was as rigid and set as an 
old Japanese custom, and the displayman 
himself limited. But 
the young are always with us, needling and 
Among the 
field was 
Taylor, now 


was correspondingly 

chivvying at established mores 
first 
Richard 


modern pioneers in_ the 
Wallace of Lord & 


living. He had the 
abandon the elegant and 


no longer courage to 
cpensive walnut 
backgrounds, and the imagination to invent 
the indispensable S-curve, a basic and ver- 
satile aid displaymen 
casually as though it 


which now use as 


always had existed 


The minute the old walnut went out of 


the windows, in came paint, and with it, 


color. Naturally the first use of color was 
sedate and conservative 
tans, the “interior” 


day, were considered proper; 


Beiges and light 
colors ot. the 
the fact that 
effectiveness of 


accepted 


they might annihilate the 
the merchandise was purely incidental. Be- 
display department 
might be recognized by its drip-marked cans 
ot flat selection 


of colors, and 


fore long, however, a 


water paint in a rainbow 


backgrounds and props be- 
gan to blossom out in pleasantly unexpected 
hues 
The advent of color in backgrounds made 
Improve- 
followed. \s 
available, 


lighting much more important. 


ment in lighting techniques 


suitable equipment became open 
overhead lights were superseded by bat- 


teries of spotlights masked by valances, and 


lights, 


countersunk overhead supplemented 
strategically 


by other spotlighting located. 


—Upper left, a display designed for Macy's 
Latin American Fair in 1942 . . . In contrast, 
note the Christmas, 1946, display for the 
same store as seen at the upper right... . 
At the left, the first plastic furniture to be 
used in a window display; created by Sue 
Williams for Bonwit Teller in 1940— 
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he arrival of the spotlight gave display 
people an opportunity to employ light for 
dramatic effect. One of the first displaymen 
to make extensive use of theatrical spot- 
lighting with colored filters was Tom Lee, 
at bonwit Teller. His effects so caught the 
public imagination that it became quite the 
smart thing for the Park avenue crowd to 
gather in front of the store on window 
installation nights, as at a Broadway pre- 
miere. The emphasis on lighting at the 
1933 World’s Fair started another new 
fashion in display lighting. Here, too, 
colored light played an important part. The 
science of colored lighting is complex, how 
ever, and only the more expert displaymen 
were able to master it. In recent years, its 
abuses have been modified. 

In the good old days, background acces 
sories Often were borrowed from the furni- 
ture department. A handsome period chair 
or sofa was considered blameless and very 
acceptable. Props strictly for display use 
were relatively few, and these few were 
regularly trotted out from time to time, 
with the hope that the public would not 





Future 


recognize them With the trend to more 
frequent window changes, display props and 
background accessories became increasingly 
re temporary in character. \ pertect 
example is the use of accessories in paper 
sculpture, which I have had the satisfaction 
become an established display 
medium. It has lent itself particularly well 


imorous and fantastic effects. 


iT seeing 


Simultaneously, there arose another tren‘ 
window display 
Although the 

surrealistic window must be credited 
Lord & Taylor, it was the display part 
hip of Bonwit Teller and Salvador Dali 
epitomized the fad, which crashed to 


ing stodginess in 
lism came to the fore. 


limax when in a pet of temperament 
hurled the now-famous bathtub through 


late glass onto the sidewalk and strode 


Bonwit's life forever. The craze for 


ilism as such died down, but it has 
Although some ot 
repellent, others 

Thus, surreal 


ts mark on display 
urrealistic ideas are 
ss beautiful fantasy. 
pened up to display a world of playful 
and imaginative make-believe. This 
had interesting ramifications, for the 
te the idea of fantasy in display was 
ted, the whole scope Was widened tor 
to be humorous, and by that token 
appealingly human 
figures that people the land of store 
ws have evolved in a manner roughly 
lel to their surroundings. \fter the 


gruesome, headless forms came. the 


ily realistic wax figures with their 


early teeth, their big glass eves, their 


At the upper right is seen the entrance to 
‘acy's fur department as designed by Miss 
lliams back during the war year of 1943. 
Today's frequent touches of splendor in 
play is illustrated at the right in a setting 
signed for Mermod-Jaccard-King, of St. 
Jis, to combine elegance and simplicity— 
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Display 


real hair eyelashes and wigs 
and their 


These latte1 
successors, the more durable 
plastic composition figures, were contem 
porary with the walnut background era. 
Then came a real innovation papiet 
mache mannequins. The first of these man 
nequins were rigid except for removable 
hands and arms. Now all the best manne 
quins are of papier mache. but of flexible 
construction throughout. Today's versions 
avoid the very extreme appearance of the 
early examples, as well as slavish realism: 
they combine lifelike character with a 
subtle touch of exaggeration in expression 


or pose. Plastic 


Mannequins Now are 













By SUE WILLIAMS 
Display And Store Consultant 
New York City 


(All-plasti 
market 


rumored to be on the way 

mannequins are already on the 
Ed.) If so, the material may prove more 
durable and practical than papier mache 
and may 
lucence or color. 


introduce new effects in trans 

The development of interior display and 
decoration was slower to start than that in 
windows, but once begun it made remark 
able progress 

The first ambitious attempt to brighten 
Altman & Co 
writer to design and execute a 


up an interior came when B 
asked the 
colorful Christmas frieze in paper sculpturs 


[Caw pncd oo le ae | 
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Chicago Display Scene 


By CLARA BALDWIN 


HROUGH the magic touch of display, 
Chicago had May right along 
\pril showers, climaxed with 


flowers 
with her 
and summer vacation. 
example the beautitul 

windows by J. W. Campbell, display 
ager for Carson Pirie Scott & Co., 
were set up to teature rain apparel and one 


the June bride 

Take for shower 
man- 
which 
of which is shown on the opposite page 
a suggestion of city streets, 
outlined in 


Campbell used 
with the blocks of 
framing 


buildings 


wire which had a metallic green 


finish. Rain was simulated by plastic strings 
to floor, 
ended in a plastic splash. The string 


blocked out with black at intervals to give 


stretched from ceiling where each 


Was 


the appearance of falling drops of rain. 
The legend for these windows was painted 
with water color on pastel plastic um- 
brellas, and each umbrella was chosen to 


correspond with the color of the back- 


ground. In one window a plaid raincoat 
ensemble was in black and white, while a 
second mannequin wore a_ beige raincoat 
with touches of black; these two were set 


against a pale mauve background. The 
legend on the umbrella read: “Water colors 
casual clothes, fourth floor.” 

For spring flowers, one needed but go to 
Edgar A. Stevens Company, Evanston, where 
Marjorie Smith, the display director, had 
set up an interesting hat window in starkly 


modern design. A tree branched’ with 
angular arms supported spring bonnets on 
wire outline heads. Flowers and _ leaves 


—Upper left, by Marjorie Smith, Edgar A. 

Stevens Company, Evanston. . . . Upper right, 

by Bruce Elliott, Chas. A. Stevens & Co... . 

Lower left, by Ray Bianchi, Goldblatt Brothers. 

Lower right, by Reed Schlademan, The Fair 
Store— 


twined the tree branches, and other flowers 
blossomed from the hats themselves, as 
seen in the first photograph. Incidentally 
this turned out to be a wonderful promo- 
tion for these hats, which were from more 
expensively priced lines and sold speedily. 

More spring flowers, in the form of potted 
hydrangeas, helped create a background for 
a group of pastel suits at the State street 
store of Goldblatt Brothers, where Kay 
Bianchi is display director for the group of 
stores. The wall was dark green and the 
pots were painted dark green, also. ‘The 
floor covered and built up into 
uneven levels. A stump was a box covered 
with natural bark. Back wall- 
board backed with 1 by 2’s supported other 
pots of hydrangeas from which ivy twit d. 


Was 


grass 
strips of 
The display is pictured. 


Another interesting set from the sare 
store, but not shown, was created around 







































er flowers 
selves, as 
icidentally 
ul promo- 
rom more 
| speedily. 
of potted 
round tor 
‘ate street 
here Ray 
group of 


1 and the 
Iso. The 
t up into 
x covered 

of Ww \l- 
‘ted other 
y twined 


the same 
d around 


perfume “Suspicion.” 





the package design, Bianchi used a 


er of black and white zebra _ pattern 
pletely around the window frame and 


around the legend card for the win- 
Black chiffon drapery on the display 
es and black costuming on the manne- 
carried through with the black and 
idea, but for contrast the center fix- 
which held a lavish display of the 
tic boxes was in chartreuse, as was 
raped curtain to the rear; the back- 
| wall was in a deep green. 
ce Elliot, display manager for Chas. 
vens & Co., used gowns by Ceil Chap 
rr one of his island window panels. 
irpet here was black, the wall an off 
een, slightly grayed, and delphinium 
vase on the small glass table which 
display of cosmetics were of blue and 
1iolet, all of which served to set off 
ute of the frocks—repeated in the 
f the vase and of the chenille rug 
he legend read “Fresh and young as 
Ciel Chapman’s Debutante dresses, 
tt and Ramsdell’s Debutante cos- 
"The window is shown here. 
spring comes building, and choosing 
ibject for a theme Reed Schlademan. 


Taking the motif 
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display director for The Fair, set up a 
group of windows which suggested “Build 
your spring wardrobe around navy with 
quiet pink.” Displays in keeping with the 
theme followed the pattern of the one shown 
on the opposite page—a construction scene 
with gravel, sand, and boards as a_ back- 
ground for mannequins. The back wall was 
in pink, as were the accessories and the 
hats the mannequins wore with their navy 
coats. 

For warmer weather, Schlademan arranged 
a series of windows with a legend, “That 
well-groomed look for warmer weather-— 
calls for fashions with an urban air.” A 
low wooden platform of an interesting shape 
was painted Kelly green, as was the chair 
which stood upon it, and the large frame 
which served as interest center for the 
design. Wool yarn in varying tones of 
green were stretched taut from frame to 
platform and from frame to ceiling, while 
strands of the yarn curled about the floor. 
The mannequins in this particular window 
wore black and white prints, with acces- 
sories in black and in white. The _ back- 
ground was in a neutral tone over which 
a rose light played. 

Once we get to warmer weather it is but 











él 





—Top, by Reed Schlademan. . . . Center, by 
J. W. Campbell, Carson Pirie Scott & Co. ... 
Below, by John Moss, Jr., Marshall Field & Co.— 








a step to June, and then we turn to brides 
J. W. Campbell at Carson’s didn’t wait for 
June but had a whole series of brides in 
his windows during April, backing up the 
store-wide promotion on Carson's three-fold 
service for brides-to-be. One of the high- 
lights of this promotion was a_ fashion 
showing of the brides depicted in Made- 
moiselle’s April issue, and those were the 
fashions Campbell selected for his displays 
In this particular window he had chosen 
the cover model from Mademoiselle, the 
ante-bellum bride, using a suggestion of the 
Civil War period for background setting, 
with the summer house and pillars. A coral 
wall color served as foil for the white, for 
this bride wore formal white satin and lace 
The summer house was done in white, with 
a touch of blue at the caps. The pillars 
were of transparent net having flowers in- 
side them, and the scrub tree at the side of 
the summer house was sprayed with white 
[Continued on page 121] 
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Fragrance and 


City “Tzigane.” Matchabelli's “Duchess ot trians had jammed the sidewalk and 


N A fitting tribute to the Garden 
of the South, Davison-Paxon Company York,” Schiaparelli’s 
m the entire bank of “Arpege,’ Lentheric’s “Miracle,” and Coty’s \tlanta had experienced in many a day 
nt Sut A Suma.” \ctually, cars were  bumper-to-bumper 


All windows had the curtains drawn on three abreast, for five blocks Extra traffi 


“Shocking,” Lanvin's automobile traffic jam was the biggest 


lifted the curtain 
Peachtree street windows on a rece 
day preceding Easter to reveal a spectacular 


aster Fragrance and Flower’ Fantas\ morning, preceding the opening at policemen had to be called out to handle 


h with a= different 3 : < on the tollowing 


nterpreted in tresh \ Cor noon, and considerable interest was aroused son's windows 
approximately 50,000) blooms—yelloy with such teaser copy on the curtains as For about two and 


Sunday after the unexpected flow of trafhie past Davi 


Phirteen WINdOWS, Cal 


one-half months pr 
I I val 1 ‘Spring comes officially to Davison’s, Sun ceding “Fantasy,” the display department 


amboo, 
at 4 “ By the time the windows In every spare moment worked on parts 0! 


growing 
“Better Times” re day 
and tubbed orchid were opened, literally thousands. ot ce the finished picture—a “Matchabelli Crown 


at Display Love Seat” to design, build and upholstet 
| : —Upper left, a display for ‘Shocking,’ using a gypsy cart to be built; exotic Chinese 
hundreds of roses arranged in pockets in the rock formations, which were finally made 
heads, shoulders and hips of three pink torsos of stoker clinkers put togethe: wate. plaster 
emerging from oversize pouches. . . . Upper and aic-bruched in meted crave and tevel 
right, for ''Arpege,"’ with ‘'Bird of Paradise” YR 

. flowers massed behind and on a full size : :; 
a cologne dippr tL sponge int . Bache Laue left f Not the least of the problem was the 

; , ; papier mache harp. . . . Lower left, many o 

PESHEBER  “OFCCECS: “CET ENE!  Lieae in the displays were enclosed as pictured. 2 
passersby the “scent of the day Lower right, for "Tabu" this impenetrable 
‘White Shoulder,” ; jungle used dozens of growing orchids amidst 
th ord: moss, bark, rocks and gnarled trees— over the entrance doors 


omo 
morat 
(describe detail late! 
“waftomizer,” the device for pertumung 
nally 


ne 


famous Peachtree street. This was fi 


ame accomplished by replacing a glass p 
with louvres be 


grances followed in 
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Flower Fantasy 


fed throughout the 


vhich was installed a sort of wind 
\n over-sized fan was directed into 
nnel and the resulting gale blew over 


ntainer of cologne. \ small motor 


ted in the wind tunnel lifted a sponge 


the cologne at intervals of a few 
Is; the result was, in effect, a small 
nm plant which increased the intensity 
lragrance considerably. A new fra 
was waited each day and was an 
1 on sidewalk signs banked with 
lies. “Today’s Fragrance” was 
need again, together with packages 
bottles of the 


perfume, on 6-foot 


ter circular gardens just inside the 
ree entrance. 
13 windows used for this promotion 
losed by degrees on Friday, March 
| by working day and night, every 
ypened as one at 3 o'clock Sunday 
m, March 23. At the window open 
1 at regular intervals throughout the 


Ine song 


“Faster Parade” was ampli 


street floor and over 
the windows. Even the installation itselt 
was a terrific problem, with the display 
department working against time and trying 
to install the most perishable flowers at the 
last possible moment. The maintenance 
and care of so many cut and growing plants 
and flowers required the time of three 
members of the display department for the 
entire week, plus a good many  flowet 
people who beat a path to Davison'’s with 
fresh flowers to replace those in the win 
—Upper left, for "Tzigane’’ spring flowers of 
all sorts surrounded a gay gypsy cart. : 
Upper right, a ‘White Shoulders" display 
involving a rugged papier mache tree trunk 
from which emerged chaste white heads and 
shoulders; the flowers used were pink and 
white azaleas and baby fern. Lower left, 
for "Blue Grass'’ a blue horse blanketed with 
vari-colored marigolds romped among pastel 
trees, plants and heather. . Lower right, 
one of the striking showcases— 


CARL JACKSON 


dows as they began to fade \s a result, 


Dudley Pope estimates that the mortality 
record was 2,000 red roses, 1,200 yellow 
calla lilies, 3,000 marigolds, 500 “Birds of 
Paradise,” 250 orchids, 700 jonquils, 600 
Easter lilies—to name just a few 

Davison’s “Easter Fragrance and Flower 
Fantasy,” or what in the beginning was 
thought of simply as the most wonderful 
\tlanta 
at Easter time in terms of perfume and 


picture the store could paint tor 


Howers, was conceived before Christmas of 
last year. Meetings and plans got under 
Way in earnest in January and by the first 
of February the 


display department had 


made rather elaborate plans plus a great 
many preliminary rough sketches 
One of the initial problems was finding a 
florist in Atlanta with sufficient resources 
and interest to undertake the job in a dis- 
play so vast. Weinstock Florist agreed to 
work with Davison’s and after consider- 
[Continued on page 114] 
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Los Angeles Reporting 


By JOHN L. COONEY 


N interesting series of circus windows 
Stewart 

at The May Company-Wilshire leads 
off our Los Angeles displays for this month, 
even though pictured in_ the illustra- 
tion Each had a tie-up with 
one particular that great Amer- 
circus. One win- 
“Balloon 


you 


by Display Director James 


final 
window 
phase of 
ican institution the 
featured 
“Where 
Ballerino 
colored 


dow, for example, 
Colors” 
going in youl 
Feller Suit?” 


strung 


asked, 
Louella 
Gaily 


another are 
Fortune 
balloons 

and the 


circus 


were 
ceiling, back- 
with 
incidentally, 
them 
in existence. 


from. the 


ground was covered 
these 


timers, 


posters ; 
old- 


circuses 


posters, were real 


many of advertising 
However, the names 
were carefully hidden by balloons the 
folds of the itself. <A papier 
mache elephant reared up on its hind legs 


no longer 
and 
poster gray 


on a brightly-painted circus platform in the 


display shown. Confetti sprinkled on the 
floor, the white display card lettered in red, 
the red silk ropes falling in graceful curves 
from the ceiling, and the bright background 
all added to the festive circus feeling. 
“White Shoots Straight Into The Summer 
Scene” was the title of the excellent 
Mary Kay Kerwin at 
A large target, with a bulls-eye and 
black and white rings, was in the back- 
ground of each window, as seen in the first 
photograph. The red and black matched 
the red and black accessories and the stripes 
on the suits. In the 
large corner window, a papier mache Dal- 
matian coach:dog stood in the center of the 
display. In the background was a man- 
zanita tree, painted white with white spun 
leaves. In the smaller windows, the 
tree effect was achieved by fastening white 
spun the window 


series 
done by Hagegarty’s. 


red 


coats of some of the 


glass 


sheets of glass to and 
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White salt 
in this 
which 
“Tail- 


then cutting the outline. 
covered the floors. The accessories 
included ‘“Tailspin” perfume, 
had a separate display card reading 
spinning Into Summer.” 

Charles M. Art had window - shoppers 
staring delightedly at his recent 
“Apple Blossom” 
Bluett. 
blossoms, 


tree 


series 


series of 
windows for Mullen & 
A gnarled apple tree, loaded with 
was in each window. (Second 
photograph.) Some of the branches of the 
trees seemed to be poked right through the 
glass, and extended up over the heads of 
Of course Art had cut off the 
flush with the inside of the win- 


passers-by. 
branches 


—Upper left, by Mary Kay Kerwin, Haggerty’s. 
. . . Upper right, by Charles M. Art, Mullen & 
Bluett. . . . Lower left, by Stuart Raymond, The 
Broadway. . . . Lower right, by Mrs. Laura 
Wallbridge, Bullock's— 
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and had affixed the remainder to the lights of the display made this treatment dark tail. The mermaid held a yellow and 
ide. But many were the self-styled very effective. The display cards in the coral papier mache umbrella, and was par- 
perts’” who explained that the way it individual windows were cut in the form tially entangled in a coral-colored net held 


done by drilling holes in the glass! of a triangle with scalloped edges bordered by one of the mannequins. White sand and 


e smaller windows, a white rail fence in black. A white ribbon ran from the sprigs of real coral were used on the floor 
in the background. The backdrop was large corner panel to the smaller display Small glass bubbles were fastened to the 
et of pastel-colored seamless paper on card. The copy on the display cards was net and scattered on the floor. The man- 
cae was fastened a cutout of an apple written to form a sentence with the words  nequins in this colorful promotion were all 
White salt e in white. Grass mats were used on the ‘White Lights Up.” For example, the copy dressed in yellow. 
seine this joor, and little individual signs, reading used in the corner window read, “Your At The May Company-Downtown, Display 
tbe which ‘Please Don’t Pick The Flowers,’ were Casual and Leisure Hours.” White garden Director Stanley Thompson did an excep- 
ding ‘“Tail- fastened upright from the floor. A few furniture and live plants rounded off this tionally attractive window entitled “I live 
ms were scattered upder the trees very effective series. in California.” The window was completely 
‘ - shoppers e large corner window featured women’s Dorothy Liebes’ geranium patterned fabric framed in an oval rattan frame set flush 
it series & shions. One mannequin was seated on a executed by Goodall was the inspiration for against the glass. The scene depicted the 
Mullen & white wooden bench, with a papier mache Mrs. Laura Wallbridge’s “homey” window | living-room of a modern California home 
oaded with wire-haired terrior at the end of a leash. at Bullock’s, as shown. The furniture used Furniture used in this display was manu 
(Second { the display cards were pastel, lettered in the window was upholstered in the ger-  factured in the display department. In the 
ches of the pit ite. anium pattern and in one of the Goodall background, a modernistic fireplace was 
through ase \t The Broadway, Display Director Stuart coordinated fabrics. The most interesting flanked with two white rattan birdcages, 
e heads si Raymond did a striking series of displays part of this display, which is difficult to reaching from the floor to the ceiling. At 
om off the ntitleed “White Lights Up” (third illustra- show in a black and white picture, was the [Continued on page 146] 
ft the win- t! The windows, of course, promoted color scheme. Every item in the window 
. ; dresses, suits, Coats and accessories. seemed to arene harmoniously. a 
laggerty s. ae illoped edge panel of black construction A coral-colored mermaid was the feature right, by Stenley Thempeen, The Mey Company 
Mullen & b was placed against the glass, cutting attraction of Mary Kay Kerwin’s “Sun Fun (Downtown)... . Lower left, by William Black- 
mond, The ff one corner of the windodw. The words window at MHaggarty’s. The mermaid’s burn, Bullock's-Wilshire. . . . Center and right, 


Ars. Laura “White Lights Up” were cut out of the papier mache headdress was light coral, the below, by James Stewart, The May Company- 
The light background and bright figure gradually shading to an exceptionally Wilshire— 
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Ki ee 
how 
fluenced by the 


does the average shopper realize 
much his or her buying is in 


skilful and ingenious 


use of paper—a quite prosaic, but at the 
same time, very essential type of material 
\ sale’s promotional theme 1s often “paper 
backed” from = start to finish Newspapet 


or direct mail advertising, show cards, price 


tags these of course are some of the 
obvious examples. Far less obvious and 
much more subtle is paper's prominent 


part in window and interior display 
At Seattle's Frederick & Nelson, Display 


Director Joseph Sjursen has found paper to 


be a most efficient medium for expressing 


originality in promotional themes. It is a 


comparatively inexpensive material, light in 


weight, can be readily adapted to create a 


wide variety of special effects, and can fre 


quently be “whipped up” on short notice 
in an emergency 

Some interesting illustrations of paper's 
flexibility in display are revealed by a quick 
look behind the scenes of the recent Easter 


display promotion at Frederick & Nelson 
guided 


interior lay-out, 
by Inter Display 


One phase of the 


Manage I 


Howard 
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Producing Simple Papier 


Schneider, called for the use of approxt- 
mately 240 papier mache egg shells in open 
half-sections. These were to be used 
store—in, on, and around 
Some of the shells would be 


filled with 


throughout the 
interior Cases. 
turned, open 


side up, and mer- 


chandise while others would be reversed, 
open side down 
Here 1s how these eggs were “laid” at 


the rate of about 60 per day by two mem- 


bers of Shop Manager Joe Berney’s com 
petent crew 

was tormed 
From this were made 


plaste1 of 


First, a model egg halt-shell 
out of modeling clay. 
molds 


five two-section Paris 


Then sheets of 20-pound weight deadening 
felt paper were prepared by thoroughly 
saturating them with paper hanger’s paste, 


thus making the material pliable and ad 
\ small batch of casting plaster 
molds 
was mixed up and production began. 

Into each of the 
of paper, then 


finally a third 


hesive 
enough for one round of the five 


molds went two layers 
a thin laver of plaster, and 


layer of 


paper. The middle 
plaster section, which sets up rapidly (in 
about two minutes’ time), served to hold 












the egg shells rigid while they were being 
removed from the molds. The third and 
last layer of paper around the inside of the 
shell helped contain the plaster and reduced 
the possibility of cracks. 

This process was repeated as rapidly as 
fresh batch of casting plaste: 
had to be prepared, of course, just preced 
ing each molding sequence—and the eggs 
were placed on racks to harden. 

The normal paper drying time of the egg 
shells averaged about 40 hours. If. this 
had been a rush job with an unexpected 
stepped-up deadline staring them in the face 
the shop force would have brought into use 
a battery of 150-watt heat lamps. On 
previous rush jobs of a similar nature the) 
have been able to reduce the drying time 
down to about five hours with 24 such lamps 

\ good many contributing factors includ 
ing the thickness of the paper, the room 
temperature or the artificial!) 
applied heat and to what extent the heat 
have to be co! 
time to 


possible- a 


degree ot 


confined, naturally 
figuring the amount of 
be allowed for drying. 

\s soon as the eggs were ready for paint 


can be 
sidered in 





yeing 

and 
f the 
luced 


Imps 


clud 





eee 


i 
H 
Bi} 
4 
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ing, a coat of textural compound, already 
colored to the proper shade, was put on 
with a calcimine brush. The compound is 
thick-bodied and consequently covered up 
smoothly any imperfections and also the 
lapping of the pieces of paper. 

The eggs were finished off in variously 
patterns, hand brushed on with 
water color paints. The bright colors, ap- 
plied purposely in rather irregular lines, 
seemed to convey the Easter spirit particu- 
larly well 

For an entirely different effect, the tex- 
tural covering, when hardened, could have 


Mache 


sanded and then spray painted. 
Frederick & Nelson's display shop has 
d this same general assembly procedure, 
as outlined in the “egg hatching,” on many 
layouts necessitating the mass pro- 
quantity of identical papier 
reindeer and similar 


striped 


tion of a 
mache props such as 
personally, has had better luck 
ving the heavier deadening felt paper 
‘ther than old newspapers for most of this 
\ With the former, one or two layers 
sufficient, whereas with 
rs a number of layers must be built up 
vide enough body. Also, the heavier 
paper is easier to mold and form for 
round use. 
en just a individualistic 
ceeded, then these props are often con- 
d out of chicken 
ed if necessary 


rney, 


sually news- 


few, figures 


wire which is re 
with an inner wooden 
The wire can be easily stretched 
ulled until it has the proper contours 
g the last few chicken 
een at times unobtainable so. the 
rick & Nelson display shop occasion- 
itilized with con 


years, wire 


stucco wire netting 


nits 
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siderable success — though naturally the 
cost was higher. 

Depending upon the specific effect desired, 
different kinds of paper, including the pre- 
viously mentioned deadening felt, have been 
used for outside covering. 

Focusing our attention upon the Easter 
window layouts, executed by Window Dis- 
play Manager William Brado, we find other 
varied applications of paper. 

Three large trees, approximately 2 feet in 
outside trunk diameter and 14 feet high, 
can be seen in the illustrated corner window. 

For the “basic” tree trunks, standard 


display tubes were used—though Berney has 
upon occasion substituted ordinary shipping 
tubes such as are furnished with linoleum 
rolls. Unused newsprint (tear-sheet ma- 
terial) was soaked in paper hanger’s paste 
and rolled onto the tubes—at the same time 
being wrinkled and shaped to resemble bark 
and knots. 

After drying (normal time 
a day), the trees were spray 
wooden limbs 
the trunks with wire. 


about a half 
painted and 
attached to 


bona-fide were 


The ground surrounding the duck pond 
in the same window was made in Sections. 
Each section was built up from a sloping 
wooden frame covered with chicken wire 


netting. A base layer of the 20-psund dead 
ening felt paper, well saturated with paste, 
was applied over the wire netting and fre- 
quently spaced crimping holes were punched 
through the paper over the entire 
Another layer of the same paste-prepared 
paper was then laid over the top, thus pro- 
comparatively smooth, workable 


surface. 


viding a 
surface. 

Finally, the with a 
synthetic type paint, onto which was _ sprin- 


units were sprayed 


67 


—Papier mache egg shells, arches, tree trunks 
and lilies were produced by Frederick & 
Nelson's display department for the Easter 
season. At the extreme left are seen two 
of the arches, while below is a corner window 
with some of the egg shells in the center 
background; in the left foreground is one 
of the tree trunks— 


—At the left is a view showing the use of the 
egg shells in display cases. . . . Center, a 
corner window with a group of live ducks at 
the right center, with ducklings nestling against 
a papier mache egg shell at the extreme left. 
. . . Also, note the giant Easter lilies used 
for the style show background, together with 
more egg shells— 


kled fine-grained sand of the type furnished 
for children’s sand boxes. This was done 
while the paint was still slightly wet. Ata 
result, when the paint had set up, most of 
the sand was held in place and the live 
ducks were unable to dislodge the covering 

A rather interesting combination of news- 
print and deadening felt paper was worked 
out as an attractive sheathing for 20 arches 
which served as props in a number of win- 
dow and interior displays. 

The basic wooden forms were cut out of 
plywood. Then newsprint was twisted into 
fairly tight rolls and stapled onto the 
straight side-sections of the arches in a 
spiral pattern. For the tops or crowns of 
the arches, the newsprint was crimped into 
narrow, inverted V-shaped strips which 
were laid along the middle of the curved 
sections of wood and stapled fast. 

Next came an overall layer of the ubiqui- 
tous felt paper, prepared as usual with 
paste. When dry, the arches were sprayed 
solid pink and highlighted with dry-brushed 
white. 

Giant, artificial lilies for one of Frederick 
& Nelson's Easter style shows were planned 


ALEX M. JOHNSON 


and furnished by the display division. Here, 
again, we find the old reliable deadening 
felt paper playing a substantial part. This 


material provided the outer “skin” of the 
stem, also the leaves and the blossom petals 
The regular paper hanger’s paste technique, 
previously descriked, was employed in cov- 
ering the stem, the core of which was wood 

For the leaves, two flat pieces, cut in the 
proper outline, were glued together with a 
piece of wire in between. The latter 
bent in a natural appearing curve and fas- 
tened to the stem. One paper 
was slit and folded, then stapled to the 
skeleton to form a set of 


was 


section of 


wooden blossom 


petals. 

The tub containing the lilies had a ply 
wood frame over which’ was _ tacked 
“Fibreen,” a stout type of packing paper 


with an inner lining of tar and sisal and 
an outer sheath of crepe. A coat of fast- 
drying lacquer finished off the project. 
The foregoing examples demonstrate in a 
small way the versatility of paper in con- 
nection with display production. Its range 
of usage is perhaps limited only by the 
ingenuity of the designer and the craftsman. 
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New York Displays 


By VIRGINIA ROEHL 


RUSTI 


1 
fiamoutl 


atmosphere, depicted with that 


display Can achieve, 
to “Mac y's 
first trip to 
road.” Th 


backgroun¢ 


which 


invited attention Country 
( asuals to! the season's 
that I 


by the side of the 
three panels 


house ¢ 
which tormed the 1, 
which were un 
tree 


Pray, 


brown wood on 
ouses \ 


painted in 


were ot 


] } } 


detailed church, and sky 


vere oils ot vellow, 


allowing the grain of 
Display Director 
rail 
and a 
combination 


, 
pale nd green, 


the wood to show through 
John R. Fol 


rural free delivery 


then added a fence, a 


mail box noble 


trunk, enameled in a 


ot the 


tree 
iploved in the art work on 
the panels 

Tanbark scattered on the 


broadloom rug and the 


NnOoOSsSS green 
light on the 
sunny outd feel 


aoot 
whi h 


vellow 


back all gave a nice 


Ing figures wore tweeds, 


much like 
coloring of birds, except for 


blended with the color scheme, 
the protective 
the bright accent of a yellow suede saddle bag. 

“New aptly 
James Met furniture floor, intro- 
and 


merchandise 


Horizons” very describes the 


new reery 


ducing, as it does, a completely new 


quite dramatic technique = in 
Contemporary architecture and 
art forms most 


adapted by the architect, Lester C. Tichy, to 


presentation 
have been interestingly 
of displaying furniture, fabrics 
the The 
panying illustration shows only one of many 


the purpose 


and at cessories lo! home accom 


—Upper left, by John R. Foley, Macy's... . 

Upper right, by Robert McCorkle, McCreery's. 

; Lower left, by Henry Callahan, Lord & 

Taylor's. Lower right, by James Gosling, 

Franklin Simon's. (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City— 


modern settings which appear on the fl 


or, 


each different, yet all employing free form, 


collage and mobiles. All the rugs are 
in free forms and there are free forms 
black against the stark white ceiling, 
again appears in many lamp bases. 

The lighting on the floor is particul 
striking. Approximately 356 spotlights 
recessed in the ceiling and may be swit 
to focus attention on any desired spot. | 
light is kept from the ceiling 
diffused without glare on the floor. Ri: 
McCorkle is Display Director at McCre 

Gigantic white glories, W 
appropriately had a very cheerful, fr: 
look, were used by Display Director H 
Callahan at Lord & Taylor's, when 
skirt fashions were introduce 
water pique. Both the flowers and the g! 
vines were executed of sylkglass art 


away 


morning 


circular 


cut 
in 
and 


urly 
are 
led 
hus 
and 


bert 


vs 


ich 
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white color was 


including the 


green and theme 
throughout window 
h was painted in white on a strip 


sprayed in green on the reverse 


hic 


ong and short of the style were 
ed by the two 
a white dress, the 
suit. The swirling 


iving the effect of motion. 


mannequins, one 
other a white 
e floor, 


e form, 


skirts were 
Both 


are cut with 


appeared even more dramatic 

le green sylkglass hair, faint green 

pastel pink lips and soft green 

ry striking before the dead black 

The floor of the window was 
three shades of green sand. 


Plate, a New York 
was descriptive of the three man- 
a Franklin Simon 
a tempting idea to the spectator 
the displayed new facial make up, 
“Fashion Plate.” 


Easter way 


window and 


he name 
Director James Gosling used a 
a small gray wire column, each 
core of colorful spring flowers 
wed up even more brightly against 


back wall. The floor of the win- 








covered in a lavender excelsior 
centered with a drift of white 
which pots of fresh white tulips 
were placed. For the three 
mannequins wore black dresses, one trimmed 
with a gay print. 

That perennial 
derland” provided Director 
de Terey with what could be termed the 
‘Just right” atmosphere for a 
windows where the copy read, “Sloane has 
a Wonderland of Summer Furniture,” this 
presentation of W. & J. Sloane concurring 
with the Civi 
of the play. The feeling of 
continued by the arrangement 
gests a sun porch looking out 
flowering white 
the grass rug dotted with 
have just fallen. The backwall was a sky 
blue. 

The white rattan furniture, 


dow 
mat 


was 
spun 
glass in 


occasion, the 


Won- 


Benno 


“Alice in 


favorite 
Display 


Repertory’s popular revival 
f abstraction is 
which sug- 
onto the 
dogwood 


garden of trees, 


blossoms which 


the chair com- 


—Upper left, by Paul Rose, Lord & Taylor's, 
Manhasset. . . . Upper right, by Benno De 
Terey, W. & J. Sloane's. . . . Lower left, by 
James Gosling, Franklin Simon's. . . . Lower 
right, by Gene Moore, Bonwit Teller— 


series of 


pleted with bright yellow cushions, the table 
with a vase of fresh lilies, has for im- 
mediate background a section of the arbor, 
One can almost 
hear, and distinctly, the White Rabbit say 
“Oh dear, oh, dear, I shall be too 
with little Alice fluttering 
realistic are these 


which was painted in red. 
late,” 
after him; so 
papier mache figures of 
fantasy. 

Provocative, was the Lord & 
Taylor's, Manhasset, Island, when 
Schiaparelli's and Vanity 
Fair nightgowns comprised the presentation 
stage-like silk, in 
shocking pink was draped from an old gold 
leaf Italian crown, the canopy further sup- 
ported by gold finished wood turned poles. 


display at 
Long 
new pertumes 


in the window. China 


In this luxurious bower, the mannequin, 
wearing a purple nightdress, shocking gloves 
and orchids in her hair, 
French longue, which 
with purple satin. Gombadoia 
banked at the head of the 
addition of shocking and fuchsia 
among the foliage. Paul 
display manager of the Manhasset 

[Continued oN page If >] 


reclined on a 
covered 
ferns were 
with a 


chaise was 
chaise 
generous 
flowers spaced 


Rose, 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This mid-summer display has a 
refreshing and cooling effect. It is made up of a 
series of elements forming a single unit. Display 
is arranged in circle formation. 


Properties: Backdrop depicts sloping hill and tree. 
Oversized and brilliantly colored butterflies are 
suspended by invisible wire. A small informal pool 
with water lily is set in foreground. Mannequin in 
itting position appears to gaze into pool. Large 
copy card extends from her hand. 





Arrangement: In this display of misses’ cool 


ummer cottons all elements are combined to form 


a single unit 


Properties: A series of straw fans representing 


oolness is arranged in tree formation. To its left 
poses a mannequin in a cool cotton dress and 
parasol raised above her head. Copy card is 
placed in left foreground. 





Arrangement: This marine scene has a certain 
sophistication and smartness about it. It also 
consists of several elements forming a single unit. 


Properties: The background consists of fish net 
giving a drape effect. A single mannequin takes 
the spotlight ato> a low white capital. Properties 
include starfish, shells, sea fans, anchor, sand, etc. 
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Arrangement: This men's summer shoe display 
consists of one definite unit with accompanying 
elements. 


Properties: Cool, cool white is the predominant 
note in this display. White bench, white jacketed 
mannequin and white shoes set against a green 
grass matting give a cool and refreshing effect. 
Display card is flanked against foot of bench. 











Arrangement: Several elements combine to form a 
ingle unit in this display of men's wear. Arrange- 
ment is simple and appealing. 


Properties: An irregularly shaped platform with 
back panel makes the setting for this display. 
Fluffy white clouds appear at the top along with 
the caption "Summer Coolness.’ Leisure jackets 
re arranged around single mannequin. Copy 
ard is displayed on floor of platform. 
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Arrangement: Two units are noted in this men's 
promotion of swimming trunks and sport shirts. 
Display reads from left to right. 


Properties: The properties used in this display 
consist of snowy white beach sand, descending rails 
and scalloped awning striped in gay colors. Copy 
card is displayed at lower left of window. 
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ARTIN’S of Brooklyn has a display 
department that is unusual in many 
least of which is 
sculpture, and 


respects, not the 
that all art work, 


the fact 


papier mache work is created entirely with- 


in the department by a full-time employee. 
Equally noteworthy is the fact that the 
department, week after week, turns out “big 
on a small store budget. 

aspect of 
simply the 


store” display 

Probably the 
Martin’s display, 
manner in which the department is run by 
its director, Frank Izzo. To prove the 
truth of this statement, let's imagine you've 
decided to visit busy 
lays. The following would more likely than 
not describe your experiences: 


most unusual 


however, is 


Izzo on one of his 


You ask the information clerk where the 
lisplay department is located and she tells 
you it is in the basement. You are about 
halfway down the stairs when you begin to 
lusty rendition of the 


from Carmen, or an 


hear a “a oreador 


Song” aria from 


DISPLAY WORLD 


Martin’s Display: An 


Pagliacci. You take it for granted that the 
Record Shop must be nearby. You'd like 
to stop to listen, but you are in a hurry. 
The closer you get to the display depart- 
ment, the louder the singing becomes. At 
last you realize it must be coming from 
display, and you wonder if they play phono- 
graph records while they work. You open 
the door, and a scene of bustling activity 
greets In the midst of all the 
fusion and perspiration, Alfredo Fanelli is 
doing the singing while he works. 
Meredith Mann, one of the interior 
play staff, notices that you are standing 
with your mouth open,in astonishment and 
explains: “Fanelli used to be an opera 
whenever things get a bit too hot 


you. con- 


dis- 


singer; 


—No fixed production schedules govern the 

work of the display department at Martin's, 

Brooklyn, where individualism is the rule and 

arias from grand opera relieve the tension of 
emergencies— 


around here, he gives out with an aria to 
take the tension off.” 

You meet Frank Izzo, and he explains 
that the has decided on short notice 
that a special promotion requires four win- 
dows, and that those windows must go in 
tomorrow in place of four others which 
had been all ready for installation. He 
shows you the sketches he produced prac- 
tically on the spur of the moment. You 
around and note how the details of 
the sketch are being carried out. 

You see the painter and carpenter at 
work on props which don’t look like much 
of anything yet, but as a displayman your- 
self you can pretty well figure out that 
they are destined to become both novel and 
striking by the time they are completed 
You see Fanelli working on papier mache 
while he sings, and you marvel at the deft- 
ness of his artistic fingers. You wish you 
had a man like that in your department. 

“He’s a real artist,” Izzo comments with 


store 


look 
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DISPLAY 


Unusual Department 


“Used to be a professional sculptor, 
He does all of 
room. It’s a 


work right in this 


trenendous advantage for us to have him 


1ere 


We don’t have to farm out any of 


uur work, and consequently we can get it 


exactl 


y when we want it, and it is done 


exactly the way we want it done.” 
Ralph Cornelius, of the installation group, 
announces that he thinks he’ll go out for 


1 


rator, 


interior 


gone too 


and Charlotte Donovan, 
warns him not to be 
She is joking, because it is a well 
fact that Izzo doesn’t pull a stop- 
on his people. He maintains that 
people often work long and unusual 
that it is only fair to allow them to 
in late once in awhile or to take 
long lunch hours when the pressure 


the day wears by, you see the sketches 


x gradually to vivid life. You hear 
another of the people from time to 


suggestions as to. possible 
view toward heightening 
effect. Izzo agrees with some 
of the suggestions, and adopts them; he 
disagrees with others, and carefully ex- 
plains why he thinks the idea is wrong for 
the particular window involved. 

Finally the day’s work is finished, and as 
you leave you know that the windows will 
be ready in time, and that they will uphold 
in every way the high standards which 
Frank Izzo and his associates have estab- 
lished at Martin’s. 

Although there is no thing as a 
typical day in the operation of Martin’s 
display department, the foregoing account 
represents a truthful and accurate summar- 


making 
with a 


time 
changes 
the desired 


such 


— "Simplicity makes for the best displays,” 


according to Frank Izzo, Martin's display 

director. “More windows are ruined through 

being overdone than through any other single 
error; we work for simpler props."— 


By 
HARRY LANDO 


ization of what:‘you'd be likely to see if 
you ever were lucky enough to pay a visit 
to the department. 

Izzo has unusual 
unusual department. He 
on schedules, although he tries to have his 
windows ready well ahead of tme. He is 
generally able to accomplish just that; but 
sometimes because of circumstances beyond 
his control he is faced with the necessity 
to turn out windows in a hurry because of 
some last-minute change in the store’s sell- 
When these crises occur, 
turns to with a will to 
meet the deadline. They work harder and 
longer because they know Izzo will give 
them a break when the pressure is re- 
moved. He doesn’t watch the clock, so 
they don't. 

The reason Izzo doesn’t operate on 
schedules or require that his employees 
conform to a time clock routine is that he 

[Continued on page 138} 
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Record Attendance Expected 


—George Silvestri, president, National Associa- 
tion of Display Indusiries— 


recorded 
market 
Mar 
Association o| 


Hotel 


Reports ot 


attendance ever 


Hl largest 


for a display convention or 

event is expected for the Display 
ket Week of the National 
Industries, to be held at the 
June 23-27. 


this 


Display 
Stevens, Chicago, 
manufacturers’ salesmen to 


borne 


’ i ee ae 
ee ee ee ee eee | 


a ae ee | 


jiddi® 

iii 

yyy 
eis II!0I!! s 


2a 


effect are 
out by the fact that the Stevens alone 


has already recorded more than 1,200 reser- 
vations for rooms. 

In keeping with the anticipated display- 
man attendance, 116 display exhibitors—all 
members of the NADI—have already con- 
tracted for space to their products. 
There is a possibility that eight or nine 
more firms will be admitted to membership 
in time to exhibit at the market week, de- 
space can be 


show 


pending on whether more 
obtained from the hotel. 
\ccording to Silvestri, Silvestri 
Art Manufacturing Company, Chicago, and 
president of the NADI: “This is un- 
Coubtedly the largest showing of 
Cisplay in one concentrated space since the 
inception of this unusual industry.” 
Coinciding with Display Market 
the Sales Promotion Division of the 
Retail Dry 
Chicago, and 


George 
single 


Week, 
Na- 
Association 1s 


tional (goods 


meeting in many delegates 
who will attend its sessions have also indi- 
cated their intention to spend considerable 
time inspecting the display exhibits. 
Several executive from 


display groups 


have meetings 


scheduled 

during the June 23-27 period. Among them 
are Associated Merchandising Corporation, 
\llied Knott, and other similar 
organizations. 

A. special program arranged 
by the Club under the 
direction of President Les Barofsky will 
[ Full details 
will be = an- 


store affiliations 


Cavendish, 


educational 
Chicago Display 
be the feature of one evening. 
of the exceptional meeting 
nounced later. 

Monday been set 


evening, June 23, has 


aside as a time to welcome all displaymen 
attending Display Market Week. The NADI 
is inviting these visitors and their guests {to 
a banquet followed by a moonlight cruise 
on Lake Michigan aboard the steamer 
“City of Grand Rapids.” The ship has 
been chartered exclusively for the display 
group and no other passengers will be 
aboard. Refreshments will be available as 
well as a dance orchestra, magician, stroll- 
ing musicians, and other’ entertainment. 
The steamer will leave the harbor at 8 p.m., 
returning around midnight. 

The following is the list of exhibitors, 
not entirely complete at press time: 
Abacot Displays, 

New York City 
Allcock Manutacturing Company, 

Ossining, N. Y. Booths 30, 31 
American Fixture & Mig. Company, 

St. Louis.. Normandie Lounge (2nd _ floo1 
Ankerum Manufacturing Company, 

Philadelphia Booths 162, 163 
Allied Display Materials, Inc., 

New York City Booths 97, 98, 99, 100 
Arrow Decorating & Fixture Co., 

Philadelphia Booths 101, 102 
\rkow-Lewis & Associates, 

Philadelphia Rooms 512A, 513A 
Austen Displays, 

New York City 

Barrango Company, 

San Francisco Booths 15, 16, 17, 18 
Bliss Display Corporation, New York 

City.. Private Dining Room No. 2 (3rd fl.) 
Bonafide Display & Decorating Company, 

New York City Booth 71 
Eve Brueser Studios, 

New York City 
Brunn & Bertheim, 

New York City 
Bulkley, Dunton & Co., 

New York City 
The Carrata Company, Los 

Angeles... Booths 154, 155, 156, 157, 158, 159 
The L. J. Charrot Company, New York City 

Private Dining Rooms Nos. 3, 4, 5, 6 

Chelix, Inc., 

New York City Booths 43, 62 
The James A. Cole Company, New 

York City..Normandie Lounge (2nd floor) 
Colonial Decorative Display Company, 

New York City Booths 164, 165 
Columbia Display Materials Company, 

New York City Booths 47, 48 
Cook & Meier, Chicago Booth 
Emil A. Corsillo, Inc., 

Hollywood Booths 149, 150, 
Coy, Disbrow & Co., Inc., 

New York City 
Crystal Fixture Company, 

Chicago 


Booth 9] 


Booths 19, 20, 21 


Booths 57, 58 
Booths 124, 125 


Booths A and 65 


Room 


Booth 


—This is Chicago's famous Michigan avenue, 
flanked by Grant park and museums on the 
east and by widely known hotels, shops and 
office buildings on the west. The dark build 
ing in the left foreground is the Stevens hotel 
scene of the 1947 Display Market Week. The 
lake front, Central railroad station, Adler 
planetarium, Shedd aquarium, Field museum 
and Art museum are all in the immediate 
vicinity— 
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At NADI 


talline Plastics Company, 


C1 
Angeles Booths 137, 138, 139 

Darling Company, 
Bronson, Mich. Booths 166, 167 
Dazian’s, Inc., 

New York City Booths 116, 117, 118 
D ative Novelty Co., Inc., 

New York City Booths 34A, 35 
Decorative Plant Corporation, New 


York City.. Booths 88, 89, 90, 107, 108, 109 
eman-Wolff Co., 
New York City 
Effects, 


Inc., 
Booth 126 


Display 

| \ngeles Booths 152, 153 
Display Equipment Corporation, New 

York City North Ballroom (3rd_ floor) 


lay Mannequins, 
New York City 

& Associates, 
Ohio 
ble Displays, Inc., 


Booth 38 


Portsmouth, Booth 8&2 


( hicago Booth 44 


Fabric Corporation, 


—Probably few of the world's sculptural won- 
ders have as unusual a location as Buckingham 
fountain. Located in the center of Grant 
park, directly across from the Stevens hotel, 
it has Lake Michigan for one background and 
the city's skyline for another. The great 
memorial fountain, which is illuminated at 
night, is known to millions of people. ... At 
the bottom of this page is a night view of 
Chicago's skyline as seen from the lake front. 
... At the extreme right, a glimpse of North 
Michigan avenue, where some of Chicago's 
most beautiful buildings and exclusive shops 
are located— 


New York City 


Feder 


New York City 
Frankel Associates, 
New 


Frankel Display Fixture Co., 


New 
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Industries, 


York (¢ ‘ity 


York City 


Inc., 


Inc., 


Booth 


Booth 


Room 5: 


Inc., 
Booths 


160, 





105 


106 


































Fren-Zee Store Equipment 
& Fixture Company, 
New Haven, Conn., Booth 55 & Room 556A 

Gardner Displays, 
Pittsburgh North 

Garrison-Wagner Company, 

St. Louis.. Normandie Lounge (2nd floor) 

E. W. Gasthoff Mfg. Company, 
Danville, Ill. Booths 67. 

General Display Corporation, 

Cincinnati Booths 38, 39, 40 

General Display Studios, 
Los Angeles 

Grant & Silvers, Inc., 

Los Angeles 

The Greneker Corporation, 
New York City, Private Dining Room No.1 

Grimm-Lambach Artificial Flower Company, 
St. Louis 

Hexco Products Company, 
Chicago 

Jay Howe Studio, Chicago 

W. C. Hurlock, Inc.; 
Lansdowne, Pa. 

B. A. 
Los Angeles Booths 15, 16, 17, 18 

Irving Kaley, New York City Booth 70 

Lee Plastics, Philadelphia Not assigned 

London Displays, 
Pittsburgh 

A. Lutz, New York City 

Lynn Displays, 

New York City 

Magnani Mannequins, New 
York City Booth 72 & Rooms 504, 505 

Maharam Fabric Corporation, 
New York City 

Majestic Creations, Inc., Long 
Island City Booth 92 & 

Mayorga Mannequins, 

New York City 
[Continued on page 145] 


Ballroom (3rd floor) 


68, 609, 84. 85 
140, 141 


Booths 


Bed 


Booths 


Normandie Lounge (2nd floor) 


Booth 93 


Booth a 


Booth 20 
Jacobs Company, 


Booths 3 


Booths 66, 36, 87 


Booths 25, 26 
Room 505A 


557A 


Room 
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bservation 
vs. 
rgument 


The Scientific Approach 


to Display 


Knowledge 


By ALBERT BLISS 
Lecturer, New York University 


New York City 


HAT is retail visual research? It 
is the permanent, systematic obser- 
vation and recording of the ocular 

behavior and physical movements of store 

traffic as it flows past the windows 


and through the store aisles. 


store 


The problem involved is: 

\. The economic objective of the retail 
operation is not only to sell more goods to 
more people faster, but to reduce selling 
costs so that prices may be ultimately re- 
duced without destroying profits. 

B. Since all final sales depend upon the 
sight of the goods to be purchased, goods 
can be sold faster if goods are presented so 
they can be seen more quickly. 

C. Selling costs can be reduced if: 

1. Larger inventories of assortments are 
housed in less physical space. 

2. More store traffic can be made to look 
at what it might buy, on its own time and 
not on the costly time of 

D. The 
that more 
assortments 


sales personnel. 
presentation of goods, so 
store traffic 
more quickly, 
result in greater 
people ... because store traffic has its own 
style convictions which demand not only 
that items be of an expected style but that 
the appearance of 
consistent style expectancy. 


more 
can see 
alone 


greater 
will not 
more 


necessarily sales to 


the plant conform to a 
Therefore: The philosophical contention 
about how tto sell 
people, faster; while reducing selling costs 
follows: (1) Plant layouts should be 
designed to show one of every item stocked, 
so that this item can be seen in use by the 
greatest amount of traffic. (2) 
Duplicates of every shown 


more goods to more 


is as 
flowing 


item 
stocked as close as possible to the item on 


should be 


display, so that all purchases can be fed to 
the customer in the shortest possible time. 
This statement, however logical, is based on 
argument and not observation and is only 
one more of many such philosophical con- 
tent-ons upon which the retailer has spent 
millions of dollars in new plants, modern- 
izations, etc., to discover too often at a 
later date that the the moderniza- 
tion has been excessive because more people 
do not buy more goods and selling costs 
are not reduced sufficiently to warrant the 
high capitalization. 

Why should the 
manent visual 

A. To replace and dreary argu- 
ments over display policies and_ principles 
with accurate classification of observations 
of what store traffic does and how it looks 
when shopping. 


cost of 


retailer establish 
research divisions ? 


per- 


costly 


It is true that some merchants have good 
instincts (most merchants believe their in- 
stincts to be infallible). Visual research 
will justify the instincts of those who are 
eternally questioning their instincts 
and will contribute knowledge to those mer- 
chants who honestly acknowledge that their 
instincts are getting them into more con- 
fusion and financial trouble than they wish 
to have. 

B. At 


show 


good 


present, opinions about how to 
goods so that more people will buy 
faster, at a 
formed by controllers’ figures. 


lower selling cost, have been 
These fig- 
They are 
only a report of how much was sold. They 
are consequential reports, not causative re- 
ports. They do not tell us who did not 
look, who did not stop, who did not buy— 
nor do they tell us why they did not look, 
why they did not stop, why they did not 


ures are not research figures. 


MAY, 1947 


buy, or how we can make more traffic louk, 
how we can make more traffic stop, how we 
can make more ttraffic buy, through the 
visual presentation of the merchandise 
which the controllers tell us was sold or 
not sold. 

C. It is true that the retailer himself 
gathers information about what is happen- 
ing in his own plant. 

1. Most of his marketing figures center 
around conditions outside and far away 
from his plant. For example, he knows the 
population of his trading area, he knows its 
income, he knows the circulation of his 
morning and evening newspapers, he knows 
the potential radio listenership. 

But he not know the quantity, 
quality, direction or position of his traffic 
at any time outside his store windows and 
he might at some remote time have clocked 
traffic through a main door or assembled 
figures relating to elevator or escalator 
flows during a minutely short period. 


does 


And it is interesting, if not distressing, to 
note that this so-called marketing informa- 
tion was assembled by suppliers who are 
selling him something based on these fig- 
ures; for example, the press, the radio, the 
elevator and escalator suppliers. 

Note: Most retailers have at some time 
or other bought a survey from so-called 
research engineers, but these surveys have 
either constructed a report so complex or 
heavy that the store could not realistically 
pick it up, or so over-simplified as to be 
utterly worthless. 

D. The distribution far exceed 
the relative costs of production and society 
is rapidly approaching the time when it will 
attempt to legislate the distributor ‘into 
efficiencies that parallel the low cost effi- 
ciency of production. And production has 
reached its high state of efficiency as a 
result of constant technological research. 
Its present-day “know-how” is the result of 
a long and vast pedigree of accumulated 
data, scientifically observed and_ recorded. 

Why should the visual research division 
be a permanent one? 


costs of 


A. There are as yet no proven techniques 
for observing the ocular behavior and 
physical movements of store traffic as it 
flows past the store windows and through 
the store aisles. It is conceivable that a 
year of constant observation will prove 
that the method for observing and recording 
is wrong. Yet when the error is discovered 
a new technique eliminating this error will 
automatically become apparent. 

B. No sound knowledge was ever ac- 
quired by intermittent surveys. All our 
knowledge has been accumulated by con- 
centrated scientific observation over long 
periods of time. 

C. The retailer's impatience is a disease. 
He must have expedient panaceas. He is 
constantly classifying his opinions before 
he has assembled intelligent data upon 
which to form opinions. He has been doing 
this as long as the history of retailing. As 
a result, he little sound accurate in- 
formation upon which to build. Theretore 
he faces a long period of observation and 
recording (research) before he can begin to 
intelligently or productively classify these 

[Continued on page 126] 
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Photo Virginia Roehl 
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pan ; are not only love- nd, Oh,” 
‘ cok at but they sell mer. . 


Harold McLaren, 
Display Manager 


Bon Marche, Seattle, Wash. 

















Leading, Ladies of Display. 
BLITHE SPIRIT 


mannequins ; 


win the acclaim of their 
most exacting audience... 


Display Directors everywhere! 


The styling and fine construction 
is really outstanding. 
Gene Moore, Director Display 
thin, Bonwit Teller, New York, N. Y. 
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“Blithe Spirit” mannequins have 
become part of the Filene family. 
Lee Court, Display Director 
Filene's, Boston, Mass. 

































NAEGELE-HORNER wwe. 
164 West 24th Street, 

New York: tt. NY. 

WAtkins 9-9182 
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HER FOURTH OF JULY 
WEEKEND 


1. Circular background (red, 


white or blue). 


. Floor covering, red or blue. 


. Cutout or third dimensional 


~~ se ee ee 


firecracker suspended in 
mid-air. Fluffy cloud effect 
at base. Sparks shooting 
from firecracker and trail- 
ing from floor of window 
to firecracker to give move- 


ment. 


. Either side of windows are 





simulated sparklers. — All 
sparks studded with rhine- 


stone and colored flitter. 














HIS FOURTH OF JULY 
WEEKEND 


. Animated Third-dimensional 
figure 4. Feature painted 
or cutout. Cutout sun- 
glasses. Figure carries fish- 
ing and sporting equipment 
and anything related to 
summer activities. 


. Figure is stepping through 
seamless paper, cut in the 
shape of a shield. 


. Red and white striped floor 
covering. 


. Foreground: animated sun 
cutout or papier mache. 
Arms and body of wire or 
inch lumber. In hand is 
camera in act of taking 
photograph of Fourth of 


July. 
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More Displays... 


combines talents: of 


GAS TART of Hollywood 


to bring you a 


Startling New Line of Assembled Units 
for Fall, Fur Windows and Christmas 





x Wir 


MR. JOHN GAST, formerly with Samuel Goldwyn studios 
and owner of Gastart is now an associate with us in 


charge of DESIGN. 


ULY 
This complete line is new throughout and no Display Director should miss 

ional it when shown in a sample room in your vicinity. We believe it is the 
inted A , : 

py most complete line of its kind ever assembled. 
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- More Displays 


cei Medford, Oregon 




















Edward Lamprich, Laclede Gas Light Com- 
pany, St. Louis, is pictured with a model kit- 
chen which he constructed as an excellent 


help to dealers in selling complete kitchens. 
Complete in every detail, an idea of the kit- 
chen's size is given by tools lying beside it— 


: f 
—At the left of this group © 
ae McCauley, —Far from W 
ladies is Mrs. E. A. J ——— : est 38th 
sana husband is display di- Ity, Clemens Scheuer Street, New York 
rector for Hutzler Ke 8 4 ; ; mbarks from 
: ttende 
Baltimore. She has _ “sh ; : é 
display conventions wi 2 ; Usiness, Sch 
co and. In the photo- i. = offer a lengthy Inc., 
h. Mrs. McCauley is help- a . * Americg— 
ing with the modeling at a ’ 
fashion show— 





is pi taken, E. Law- 
—When this picture was 
rence Vollmer and his daughter ray 
visiting Quebec, but goes age oe 
i king his home in Pittsburgh, \ 
+ hor conned the position 4 ot 
i h Horne Company. 
director for Josep 
Until a short time ago he was assistant 
window display manager for Macys, 


New York City— 


—Left to right, Glenn Baugh (then 
president of the Southern California 
Display Club), Fletcher Bowron, mayor 
of Los Angeles, and Harry A. Silvers, 
Grant & Silvers, pictured as the mayor 
officially declared a Display Market 
Month for the California city— 








Readers are invited to send 
in photographs of display 
people at work or play, for 
use on this page. Simply 
address them to DISPLAY 
WORLD, Cincinnati |. 
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lass mannequin 1 
9th in Lord and 


De- 


The spun & 
her debut on April 


Taylor's Fifth A 


Gobbi and presented by 


venue windows. 


signed by 


Mr. Henry Callahan in one of the 


rous settings he has ever 


most glamo 
created. “Crystal” is so light that she 
floats, so radiant that shoppers are 


dazzled by her brilliance. 


“Crystal” has been adopted by the 


Jas. B. Williams Co. and can be seen 


in their showroom in New York or in 


their booths during the May Market 


Week in New Orleans and the June 
Market Week in Chicago. “Crystal” 
may also be seen in our New York 


showroom while our booth at the 


Chicago Show will hold many spun 


glass surprises for Christmas. 


Z ARIA - 404 SIXTH AVE. - NEW YORK CITY 
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NOW PLAYING IN THE FOREMOST 
WINDOW-STAGES OF THE WORLD 
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PREMIERE SHOWING —- CHICAGO 
WEEK OF JUNE 21-STEVENS HOTEL 
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JOHN C. BENEDICT CARRATA SHOWROOMS 
309 SW 3RD AVENUE 1150 SOUTH LOS ANGELES STREET 
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Ranch Style Show 


Cowboys and designers, high-fashion and Herefords, American sportsmen and 
fliers, a field-day at a fabulous Texas ranch—all were combined when Neiman- Marcus 
Company, Dallas, presented.a fast-moving “Fashion Rodeo” last month at Flying-L 
Ranch, Bandera, Texas, and at the famous store. 

The photographs on this page are typical of the displays used by Guy Malloy, 
display director, in promoting the event. At the upper right is seen one of the stylized 
trees which helped to make up the setting for the style show at the store, attended by 





more than 2,000 persons. 

Neiman-Marcus chartered a fleet of private planes to fly leading American sports 
apparel designers, representatives of national magazines, the press, and a group of 
sports figures from Dallas to the heart of the hill country and the private airport of 
the Flying-L. A fashion jury made up of well-known sports figures selected the 
‘All-American Sports Wardrobe” from the styles paraded before them, and this was 
presented two evenings later in Dallas. 

The “Fashion Rodeo” marked the formal opening of one of the nation’s most 
unusual resort ranches, valued in excess of half a million dollars and maintaining its 








own fleet of 12 planes. 

An al fresco atmosphere was maintained in the style show settings, with a pro- 
fusion of natural flowers on all sides. A typical scene had a background of simulated 
brick to a waist-high level, being surmounted by a wooden railing. Sloping from the 
front to the rear was a striped awning, supported by white poles. 
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TWO OF TWELVE 
MODELS, designed 
to handle the sign- 
ing requirements of 





all size stores. 


len and 
-Marcus 
‘lying-L 


Malloy, 
stylized 
nded by 


1 sports 
roup of 
rport of 
ted the 
his was 


*s most 
ning its 


FOR THE BIG PUSH 
ON THE SELLING FRONT 


a pro- 
mulated 
rom the 


E ccippea with the latest Sign Department 
Units . . . these Line-O-Scribe Operators 
produce high quality signs, that are... 
clear... forceful . . . voices of your visual 
merchandising program. 


When in Chicago for the June Display 
Market Week plan to see these New Line- 
O-Scribe Sign Machines in our display room. 
DIRECTIONS: Phone—Pensacola 3022 or Spring 3185. Ask 


for Paul Greenawalt or Ray Morgan. Free 
auto transportation to and from your hotel. 


THE MORGAN CO. 


3966 AVONDALE AVE. CHICAGO 41 
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SDA Holds Annual Meeting 


HE second annual Conference and 
Display Exhibition of the Southern 
Display Association was held May 5-8 
at the hotels, New 
Orleans. Traditional hospitality 
was the most outstanding 
entire affair, and the display people of the 
Crescent City were praised by all for their 


Roosevelt 
Southern 


Jung and 


aspect of the 


ability as hosts. 
The careful planning hard 
which went into the Conference were easily 


and work 


evident, and the cooperation of SDA offi- 
members with the 55 
which exhibited their 

Literally was left 
Conference a 


and committee 
display firms 
excellent. 
make the 


cers 
wares 
was nothing 
undone to success. 


Buying almost non-existent, how- 
ever, and sales were principally confined to 
placed by display managers 
communities. This was not 
of the manu- 
facturers, who that they had 
taken their exhibit space more as a gesture 
of good-will to their Southern customers 
than with the hope of accomplishing much 


Was 
small orders 
from 
entirely 


nearby 
unexpected by 
commented 


many 


in the way of orders. 


Total registration was reported as 600 or 


more. 
number of displaymen in a position actually 


to place orders at from 125 to 175 





Experienced exhibitors estimated the 


The first two mornings of the Conference 
were given over to educational programs, 
attended by approximately 250 persons each 
Wednesday afternoon a _ closed 
meeting of the association was held, at 
which time the annual election was con- 
ducted; the results are given elsewhere in 
this article. A special luncheon for the 
exhibitors was given the day before the 
Conference formally opened. A masquerade 
ball the evening of May 7 was well attended. 

Ted Solomon, display director for A. 
Harris & Co., Dallas, was master of cere- 
for the opening program and _ his 
work one of the highlights of 
the Conference. The invocation was given 
by Father Sam Hill Ray; S.J., Loyola Uni- 
of the South, after which Solomon 
Walther, treasurer of the 


day. On 


monies 
was easily 


versity 
introduced C. C. 


—Scenes from the Southern Display Associa- 
tion Conference in New Orleans. . . . Upper 
left, L. J. Pryer, Bentall’s, Kingston-on-Thames, 
England; Henry Callahan, Lord & Taylor, and 
Lester Gaba, New York City. . . . Upper right, 
the speakers’ table at the exhibitors’ luncheon 
on May 4. Lower left, Mrs. Charles 
Merrill, Mrs. Frank Vermilye, Mrs. E. A. 
Coombs and Mrs. Gus Burghard. . Lower 


right, Frank Vermilye and Suren B. Holmes— 


New Orleans Association of Commerce, who 
extended a formal welcome to the delegates. 
An additional greeting was given by Lionel 
Ott, commissioner of finance for New 
Orleans. 

Sam Zerkowsky, vice-president of Leon 
Godchaux Clothing Company, Ltd., and 
chairman of the Retail Merchants Com- 
mittee, spoke briefly on the essential service 
of display to distribution. He said, in 
part: “Yesterday the emphasis was on buy- 
ing and procurement. Today the emphasis 
is on selling and sales promotion. Interior 
and window display, as a visual selling aid, 
is of foremost importance and, as_ such, 
now commands the careful attention of all 
good merchants to see that an adequate job 
is being done. 

“Many of us think of display as_ being 
essential to fashion businesses, but from a 
standpoint, all business today is 
whether it is service or 
merchandise; for if our service or our 
merchandise is out of date or out-moded, 
its appeal is very limited. 

“The variety 
the powerful selling appeal of their types 
their methods are 


practical 


selling fashion, 


stores have demonstrated 


of displays. Of course 


not suitable for all types of stores, but 


LContinued on page 98] 
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SEEWW, 
CG Is e,, 
“EVING! 


Naturally, we believe that we have 
the outstanding Fall and Christmas 
creations of the year--- 


You must see them to appreciate 
the time and thought devoted to 
their design. 


Be sure to visit our booths at the 


Hotel Stevens, June 23rd to 27th. 


Natural Creations. Ine. 


241 EAST 36TH STREET © NEW -YORK 16, 































































































ICTURED above is the display used by 
the firm of N. V. C. Hoyng, Holland, 
to celebrate the birth of Princess 
Marijke 

The white 
board, based on actual photographs and the 







palace was made of fibre 






grounds plan placed at the disposal of the 
Vereenging voor Vreem 
and the KLM 
The different parts 
drawn up in plan form by J. Dannenburg, 
display director, and were constructed by 
the Studio B & W, or Bosch & Westerloo 
In addition to mentioned 





displaymen by the 
delingen Verkeer 
Dutch Airlines). 





( Roy al 





were 








Dannenburg, 







above, the project was worked on by A. 
Wijmer and A. Felix 
\bout three weeks’ time went into. the 

























ia 


CL aA 
ee 


she 
Bint 








Here And There 


consisted 
comple- 


the which 
of nine separate After 
tion it was painted white with a spray gun; 
the 

So complete was the work that each win- 
dow and shutters. 
The hedge, as well as the gate in front of 
The palace 


production of palace, 


sections. 
roof was gray. 


had its own tiny frame 
the palace, was wrought iron. 
lake was simulated with a zinc tank. Trees 
were made of round sticks wrapped around 


with iron wire and white silk blotting 
paper colored brown. Real moss was used 
for the lawn. 

\bove the palace hangs a pink cradle 
drawn by six crowned storks. The total 
length of the setting is approximately 9! 
feet 


—This is the reproduction of the royal palace 
in Holland, constructed in the form of a win 
dow display in honor of the birth of Princess 
Marijke. Used by the firm of N. V. C. Hoyng 
the display was built to scale and was com 
plete in exterior detail. Above it appeared 
a cradle, drawn by six crowned storks— 





Below is one of a series of displays use 
by Henry Callahan, Lord & Taylor, New 
York City, and which introduced a new 
medium to the display field — figures made 
of spun This material had never 
been successfully molded before and it was 
only after months of experimentation that 
the studio which created the figures was 
able to do so. 

First attempts at molding spun glass were 
devoted to small pieces, such as flowers, 
masks, and birds. Callahan saw the possi- 
bilities of the medium and asked for full 
size figures. 

The mannequins 


glass. 


are molded over a 











chicken-wire construction and_ the 
glass applied with a secret formula 
tion which makes the unbelievably 
durable without robbing it of its radiance. 
As culminating features, the mannequins 
weigh less than 3 pounds, are self-standing 


spun 
solu- 


glass 


and have removable arms. 

The window used by 
which these figures appeared 
night sensations, according to unbiased re- 
gratifying number of com- 
Harper's Bazaar and 


Callahan in 
were 


series 
OVEI- 


ports, with a 
ments and inquiries. 
Vogue both photographed the windows, and 
Liberty is said to be planning an illustrated 
story about them in an early issue, includ- 
ing the different in developing the 
mannequin 


stages 


Carrying through with the spun glass 
motif, the background of the windows made 
effective use of another new glass product, 
a drapery material made of fibres in 
various pastels; it is fireproof and capable 


of being stretched to a considerable degree. 


glass 


Color treatment for each window display 
was delicate, being confined entirely 
to a very light pastel. In one, for example, 
a light tan predominated, shading into gray 


very 


at the upper part of the window. In an- 
other the pastel was light yellow, also 
fading into gray in the upper portion ot 


the display. Probably the most colorful of 


the entire series used pale rose for the main 


theme, accented with light touches of ex- 
tremely pale turquoise. In some of the 
windows the only strong note of color t 


be observed was a single cluster of red 


flowers at one corner of the window 


—Introducing full-size figures of spun glass, 
this is one of a battery of window displays by 
Henry Callahan, Lord & Taylor, New York 
City. Pastels were used throughout, both in 
the figures’ garments and the glass fibre drap- 
ing material—also new—which was used for 
the background. . . . (Photograph by cour- 
tesy of Zaria Displays, and Radiant Glass 
Fibers Company, both of New York City)— 



























| palace 
»f a win 
Princess 
. Hoyng 
yas com 
\ppeared 
torks— 


lays used 
flor, New 
d a new 
ires made 
lad never 
nd it was 
ition that 
‘ures was 


rlass were 
s flowers, 
the possi- 
1 for full 


over a 


the spun 
ula_ solu- 
believably 
radiance. 
annequins 
'-standing 


llahan in 
“re over- 
yiased re- 
of com- 
izaar and 
lows, and 
llustrated 
e, includ- 
yping the 


un 
ws made 
product, 
fibres in 
1 capable 


le degree. 


glass 


V display 
| entirely 
example, 
into gray 

In an- 
ow, also 
ortion ot 
orful of 
the main 
's of ex- 
e of the 
color to 
r of red 
Ww. 


n glass, 
clays by 
»w York 
both in 
re drap- 
ised for 


yy cour- 
+ Glass 
City) — 





MAY, 1947 DISPLAY WORLD 


HOLDRITE carment racks... 









The Kerrybrooke 
Cotton Shop, Ladies’ 
Ready-to-Wear De- 
partment of the Ver- 
*mont Street Retail 
§ Store, Sears, Roebuck 
& Company, Los An- 
geles...one of the many 
sa typical complete HOLD- 
RITE Garment Rack 
installations. 



















HOLDRITE Adjustable Shelf 
Table. Height: 42”- 
Length: 60”. Base: 28” 
wide. Shelves can be ar- 
ranged with various levels 
as well as in staggered 
position. Shelves vary from 
12” width to 48” width. 
Three to five shelves op- 
tional. 






The most complete line of metal 






Garment Display equipment produced 






Createp and manufactured to fill every need for smart 





fashion display, HOLDRITE Display Racks are fast be- 





coming nationally known for their practical utility, 





their beautiful design, and their fine quality at reason- 
able prices. 

Enthusiastic testimonials from prominent store HOLDRITE Square Top Cos- 
tumer and the HOLDRITE 
Radial Slack Rack. The 
Costumer displays more 
than 80 garments. Height: 
78”—Top:21” square. Base: 
17” diameter. Weight: 50 
Ibs. The Slack Rack dis- 
plays 65 garments. Height: 
42”—Diameter: 40”. 


Display Managers applaud HOLDRITE as one of the most 
valuable of all sales promotional devices. One Display 
Executive writes, “Sales have increased 20 to 150% 
after HOLDRITE installation. HOLDRITE’S modern, 








smooth design facilitates quick, easy customer hand- 
ling of garments. HOLDRITE’S trim, even height beau- 
tifies the store. We herald HOLDRITE as the greatest 








advance in fixture design in 25 years.”* 


HOLDRITE Garment Racks are made of seamless 
round or square tubing, with triple plate chrome or 


HOLDRITE Skirt Rack. Dis- 
plays 58 garments, single 
.--116 garments double. 
Skirts are held in normal 
position; has swivel action 
patented HOLDRITE Skirt 
Hanger. Height: 48”— 
Length: 60”. Width: Sin- 
gle—21” ... Double—42” 


bright-polished hard aluminum finish. Write for photos 


and complete information. 








*Letter on file in our offices. 




















Designs Copyrighted 1946-All Patent Rights Reserved 


OLDRITE 


2980 E. COLORADO STREET, PASADENA 8, CALIFORNIA 


Manufactured and Sold by 
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Title Registered U. S.. Patent Office 
Combined with 
MERCHANTS RECORD. & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
; Cincinnati, Ohio : 





H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFOR 
1. The Promotion of Display. 
2. More Display Cooperation by Manufac- 
turer and Merchant. 
. Advancement of the Display Business. 
. Practical Service to ‘the Display Profession 
and Industry. 





pw 


5. Greater Appreciation of Display's Power in 
Merchandising. : 

6. Absolute Independence of Our Editorial 
Columns. 
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A General Discussion On 


Display Price Levels 

The widespread 
WORLD 
prevailing 
affect the 


Faction, 


DISPLAY 
issue on 
they 
field gives us much satis- 


reaction to a 
\pril 


industry as 


editorial in_ the 
price trends in 
display 
conclusively 


because it proves 


that serious discussions are read carefully 


ind thoughtfully by display personnel, both 


in the profession and in the industry Vary 
expressed, all 
that the 


itself to 


ne viewpoints were Simmer 


he beliet display 


} 
ng down to ft 


industry will adjust sound, eco 


wherever downward = adjust 
effected 


Perl ips ot greatest 


nomic pricing 
ments can be 
import to buyers ot 
display goods of all kinds is the statement 


Silvestri, president of the Na 


aot Greores 


tional Association of Display Industries, 
vhich gives the industry's viewpoint) and 
ittitucd quite clearly This statement 
follows 

‘As president of the National Association 
ft Displa Industries, ait is particularly 
pleasing to be able to report that many 
membet ft this manufacturers’ association 
have lowered substantially their prices on 
lisplay materials and equipment 

Phis has been a voluntary action on the 
mart of these members in an effort to do 
their share in helping return the nation’s 
conomy to a sounder level It is in line 
with similar steps by retailers and manu 
facturers in other fields 


“Prices on some display items have not 


been reduced, however, and indeed it is 
impossible to do so in those cases where 
certain unusual circumstances exist with 
regard to the cost of labor and raw ma 
terials. But fortunately these conditions do 


throughout the entire 
that 


not extend 


“It is my 


industry 


beliet displaymen attend 


DISPLAY WORLD 





ing Display Market Week of the NADI, to 
be held in Chicago the week of June 23, 
will be agreeably surprised at the very sub- 
stantial price reductions they will find there. 
And it is especially gratifying to me for 
display to be one of the first industries to 
take such Sut it is, perhaps, only 
to be expected of an industry long known 
ability to think and plan for the 


action. 


for its 
future.” 

Then of considerable 
statement of a prominent mannequin manu- 
facturer, relating the situation as it 
cerns his product: 

“It occurred to me that comments 
about prices in your April issue could be 
viewed as unfair to manufacturers who 
suffered for vears under OPA price restric- 
tions. were prepared to dis- 
continue our Compelled as we 
were by OPA regulations to sell our mer- 
1942 price levels at 
enormously increased, it was either that or 
violate. Fortunately, we were decontrolled 
just in time. 
Our merchandise is hand made. We 
were inclined 
Our union is 
not in business to lower the income of our 


significance is the 
con- 


your 


Frankly we 
business. 


chandise at costs 


Our price increase was legiti- 
mate. 
even if we 


have no means, 


to do so, of reducing wages. 


workers. 
“Your manutacturers 
had increased prices to ‘what the traffic will 


reference to who 


bear’ could easily cast the shadow of doubt 
Just how are 
price in 
are so Many 


on all display manufacturers. 
ascertain which 
fair, since there 


displaymen to 
creases were 
hidden values in display products ? 
“Granted that 1f exorbitant prices are being 
manutacturers, it is bad 
industry as a whole, the fact re 
that competition, quality and 
ultimately determine price levels. Is 
publication prepared to those 
who are selling merchandise 


charged by 
for the 


some 
mains costs 
must 
your name 
manufacturers 
at prices based on ‘what the traffic will 
bear’ 2" 

The problem is hardly one of general 
accusation of price gouging in the display 
industry, because on the whole prices have 
been eminently fair in relation to conditions 
which generally prevail in a seller's market 
But the 
market 


situation has changed to a buyer's 
lead to 
manufacturing 


and competition will more 


careful and more. efficient 


standards—and with it price adjustments 
hat will make the display budget stretch 
turthet 

But more important than this is a con 
sideration of display as it will fare undet 
the new and prevailing economic scene. In 
the first place, there has been quite a 


recession in soft goods lines, probably due 
to the competition for the consumer's dolla 
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by the hard goods lines which are | 
available in adequate quantities. But 
nation with a record-breaking $170,000) 
000 national economy, its citizens can 
sume all the manufactured goods poss 
with industry operating at peak le 
Surely price readjustments are in order, 
they will be made by business most « 
tainly, whether voluntarily or 
tive necessity. 

Here is where display has a great op) 
tunity, for it can be called upon by At 
ican retailers to perform its maxin 
function in merchandising. During 
years of merchandise shortages, display 
was called upon chiefly to do a directional 
and institutional job, but today its 
powers must be put to use by progressive 
retailers to create sales to consumers who 


by comp 


basic 


are jealously guarding their dollars or 
judging values more carefully before <dis- 


posing of them. 

Display use has grown many, many fold 
during the last five years because manage- 
ment has a better understanding of display 
values. And management will demand that 
display be used to full efficiency. Display 
budgets will remain high so as to be able 
to meet the demands of management. 

There are several men in the display 
industry who are studying display very 
carefully, notably Albert Bliss, Bliss Display 
Corporation, New York, 
great deal of display research definitely to 
establish scientific display principles and 
all know that the m 
can put display to work the 


who is doing a 


procedures. For we r 
effectively we 
more funds will be appropriated for its us 

At the Southern Display Association's 
Conference at New Orleans, where repre- 
sentative display houses showed their wares, 
it was interesting to note the better values 
that were offered by many houses.  Out- 
standing were decorative units in the $27.50 
to $47.50 range. All of which points to the 
fact that the display industry is alert to the 
situation and is governing itself accordingly 

This country is through a _ read- 
justment period, during which many things 
corrected, but it is only an inter- 


going 


must be 


lude before a further era of large retail 
volume and nationwide prosperity. 
1d 


When the vear 1947 is concluded it should 
find display and the display industry in a 
stronger position than ever before. 


Max Azen Appoints 
George St. Clair 


Display at the new = specialty stor 


Max Azen's, Pittsburgh, will be under the 
direction of George T. St. Clair. A gradu- 
ate of Carnegie Institute of Technolog) 
with a degree in pictorial and decorative 
design, St. Clair was formerly with the 
display staff of Kaufmann’'s, of the same 


city. 


Bulkley, Dunton Names 
Harvey Brownell 


The display papers division of Bulkley, 
Dunton & Co., New York City, 1s yw 
under the direction of Harvey Brow iell, 
vice-president of the firm. Operation of the 
division was formerly handled by yhn 


and James V. McNichol, who re- 
short time ago to form their wn 


company. 


Wilson 


siened a 


pape 
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: 0. 
F VL 
fd op he NATION’S FINEST 
MANNEQUIN REFINISHERS 


present our 


\ FAMOUS 10 POINT PLAN 





e Free Pick-Up and Delivery* e All Work Guaranteed 
e@ Complete mannequin refinished, e@ Decorations in style with leading 
regardless of condition manufacturers 
e@ Your selection of skin tone colors e Missing parts replaced at slight 
from our chart additional charge 
e Wigs made to sketch on figure e All fittings replaced or repaired 
e Wigs professionally e Your selection of wig 
redressed if desired colors and style 


THOUSANDS OF SATISFIED CUSTOMERS AMONG DRESS SHOPS, DEPARTMENT AND GHAIN STORES 


fashion display co. 


MINEOLA, NEW YORK SPRINGFIELD, OHIO 





Within a 500-mile radius of our factories 




















Genuine, Fine Woodgrain Patterns in Sheets Westeating beautied prainiog i fal 


sheet of Quartered Walnut, Dark. 


Size 34” x 48”... only $1.35 each! 


Quartered Wzinut, light, as used on frame and win- 
lows in The New Boston Store, State Street, Apply WLS wood grained Structural Papers over 


Chicago, Illinois. James Murray, Display Manager. any flat or curved surfaces. Renew the beauty of old 
fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, bases, pedestals, exhibits 

- yes... most everywhere. Adheres smoothly to 
surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scufling. 


Choice of following 


woodgrain patterns 





SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 ——y Walnut, French Town 

rewa SP-107 Quartered Walnut, Light 
SP-103 —_ Walnut, Hollywood SP-109 Prima Vera 


SP-104 Quartered Walnut, Dark 


Send for FREE catalog with 


actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
346 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 


SP-110 Striped Mahogany 
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New Color Clips 
To Dramatize Displays 

\ quick, effective way to dramatize win- 
dow and merchandising through 
the use of color control has been announced 
by Sylvania Electric Inc., who 
now offer a special, light-weight color clip 
for the reflector lamps recently 
incorporated in their line of display lighting 


displays 
Products 
Birdseye 


sources. 

The Birdseye color clip is a 
simple, two-part aluminum lighting 
which consists of a holding ring with 
tension clips, plus a color filter. Both fit 
The 
unit clamps snugly over the end of any R40 
reflector bulb, either spot or flood type, and 
completely assembled with the filter, weighs 


Sylvania 
acces- 
sory 


into a shielding holder casing. whole 


only 5 ounces. 
ranging from 
two-tone 
the red-pink and blue-green family, cover- 
ing all the avail- 
These filters, made of color-impreg- 
nated “pot” glass in four segments spaced 
to fit upon expansion heat 
of the guaranteed for color fast- 
ness and against breakage from heat. 

R40 Birdseve reflector type lamps equipped 
with color clips can be used to change the 


filters, 


colors to 


Sixteen color one- 


tone primary hues of 


usual display needs, are 


able. 
precisely from 
lamp, are 


scheme of a 
the 
Wattage. 
method of glamorizing show 


entire color 
Instant, 


no increase in 


display in an 
fixtures and with 
They provide an 


using same 


easy windows 
and display cases by enriching the color of 
the goods on display, creating suitable 
color backgrounds for seasonal effects, and 
spotlighting special merchandise. 


Stevenson Returns To 
Display Business 


Tom 
operations of 


Stevenson, having suspended the 
the Great Central Novelty 
Company, 642 Main street, Cincinnati, has 
reopened the business at the same location. 
He will specialize in the display 
needs of local retailers. During the past 
was with the display depart- 
Shillito’s. 


serving 


five years he 
ment of 


Courtney Goes To 
Men's Shop 
Richard E. 
Mahager lor 
Marion, Ind., 


tion with The 


display 
Store, 


Courtney, formerly 

Hill’s Department 
has accepted a similar posi- 
Men's Shop of the same city. 


Display Products Takes 
Larger Quarters 
Display 
608 West 
moved to larger 
dolph street. An 
installed 
display 


formerly at 
Chicago, has re- 
308 W. 
showroom 
line of 
manne- 
Visitors 


Products Company, 
Steet, 
quarters at 
attractive 
complete 
fixtures and 
quins will be displayed constantly. 
are always welcome 


Lake 
Ran- 

has 
been where a 
decorations, 


Remy Display Manager 
At Newman's 

Dick 
Manage! 


display 
Rapids, 


appointed 
Cedar 


Remy has been 


for Newman's, 
Iowa, succeeding 


recently resigned. 


Elmer Hardwick, who | 
| 


© 
NADI 
LIST OF MEMBERS 


Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics @ 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis Associates @ Arrow 
Dec. & Fixt. Co. @ Austen Displays @ 
C. Barrango Co. @ Bliss Display Corp. e 
Bonafide Disp. & Dec. Co. @ Eve Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley, 
Dunton & Co. @ The Carrata Co. @ L. J. 
Charrot Co., Inc. @ Chelix, Inc. @ James A, 
Cole Co. @ Columbia Display Materials Co. 
@ Colonial Decorative Display Co. @ Com- 
bined Industries @ Cook & Meier 


Emil Corsillo, Inc. @ Coy, Disbrow & Co. 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc. 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Effects 
@ Display Equipment Corp. @ Display Man- 
nequin, Inc. @ Display Products Co. @ Doerr 
and Associates @ Durable Displays, Inc. @ 
Facil Fabrics Co. @ Feder Industries, Inc. 
@ Frankel Associates, Inc. @ Frankel Display 
Fixture Co., Inc. @ Fren-Zee Store Equip. & 
Fixt. Co. @ Gardner Displays Co. @ Garrison- 
Wagner Co. @ Earl W. Gasthoff Co. ¢@ 
General Display Corporation e General 
Display Studios * Glass Light Rotary 
Display Mfg. Co. @ Grant & Silvers, Inc. @ 
The Greneker Corp. @ Grimm-Lambach Co, 
@ Victor Haida Displays, Inc. 

Halsen Mfg. Co. @ Hexco Products, Inc. @ 
W. C. Hurlock @ B. A. Jacobs Co. @ Jay 
Howe Studio, Inc. @ Irving Kaley @ Lee 
Plastics @ London Displays @ A. Lutz @ 
Lynn Display @ Magnani Statuary Company 
@ Maharam Fabric Corp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @ MGM Displays, Inc. @ Mileo 
Mannequins @ Modern Displays @ Moortgaat 
Studios @ More Displays @ Mutual Disp. Mfg. 
Co. @ Naegele-Horner, Inc. @ Natural Crea- 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc. 
@ Oltmanns 


Pen Displays @ Leo Prager @ R-Tex Co. 
@ Radiant Glass Fibers Co. @ Reflector- 
Hardware Corp. @ The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gustave 
Rubner, Inc. @ Sales Paper & Supply Co. @ 
Schack’s, Inc. @ Scheuer Creations, Ince. 
@ Shenker Displays @ Sherman Paper Pro- 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co., Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Staples-Smith 
Co. @ Starkman Display Center @ W. L. 
Stensgaard & Associates, Inc. 


Tabery Corp. @ Taffel Bros., Inc. @ Tally-Ho 
Display Studio @ Taylor Creations, Inc. @ 
Timbertone Decorative Co., Inc. @ Timely 
Service Co., Inc. @  Tri-Allied Creative 
Displays @ Jas. B. Williams, Inc. @ Frederic 
Weinberg @ Worsinger Window Service 
(Associate) @ Zaria @ W. M. Zeppen-Field 
Studios @ Display World (Associate) 


PROGRESSIVE 


MERCHANDISE 


eee PRESENTATION . 
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Disp. Mfg. 
tural Crea- 
Co. @ New : : 3 ; : : 
ve ol Ine. Here at one time, will be the greatest attendance of sales promotion and display-minded people 


in the history of display. In addition to N.A.D.I. Market Week, other big events are attracting 


R-Tex Co. important executives to Chicago, such as — N.R.D.G.A. Sales Promotion Convention; Buying 
ayy Groups and Chain Stores Meetings on Sales Promotion and Display—116 N.A.D.I. Exhibitors 
bo Mages are filling the largest convention area in one hotel in America — the Stevens, and exhibits will 
ions, ns also be at Manufacturers’ Chicago Show Rooms, presenting the latest in display equipment and 
» Peele materials. Santa will be there with a Christmas preview — Get all of this, plus a close-up of 
weg Chicago’s best windows and interiors, as well as a profitable exchange of your display ‘“know- 
ea how” with old friends. Don't miss this one. 

e W. L. 

» Tally-Ho 

% = Invest 1/3, AT LEAST 1/3 of your promotional dollar in 


1 Creative DISPLAY. With rapidly changing market conditions, Display 
@ Frederic 
w Service 
-ppen-Field 
te) 


is more than ever your Number One Selling Medium. 
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SOMETHING NEW 


DON’T WORRY | £02 4 G008 @ 


Mr. DISPLAY MAN! 5 
It's so simple with 


at - Sne 
ve Lecks 


FIREPROOF LIGHT WEIGHT CUTS EASILY — CLEANS EASILY Frostee Sno is a display material that is flexible in its 
uses. The same Blocks or Flakes can be used many 


times for Summer, Winter, Fall and Holiday merchan- 
dise displays. Because of its adaptability to these 
four seasons, an elaborate Frostee Sno display is very 





economical. 


U.S. Synthetic Snow Patent No. 189012 


It's simple to make attractive displays with Frostee Sno Blocks. You'll agree 
with America’s leading display managers after you have made a Frostee Sno 
Display in your own window. Nothing excels the pulling power of Frostee Sno. 


*GOLEN GIFTS 
ARE 
RARWLY WELCOMED 





eae ae nouseetes THAT WINTRY Frostee Displays possess these qualities: 
LAKES TOUCH TO WINDOW DISPLAYS. A—Attracts instant attention. 
, Visualizes immediate or future requirements. 


B 
C—Dramatizes interestingly and effectively. 
D 


IMPORTANT FEATURES—1. Realistic Snow Texture. 2. Fire Proof. 3. Vermin 
Proof. 4. Brushes easily from clothing. 


| pancakes by ndese 
FROSTEE SNO CO. O DISPLAY Mle} =' ER — 


AOR es Bae FROSTEE SNO BLOCKS AND FLAKES IN STOCK 


Provides basic sales appeal. 





¥, 949 


n its 
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han- 
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very 


ere hd 
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THESE JOBBERS 


Carry a Stock of 


frostee 


SNO BLOCKS and 
SNO FLAKES 


ALABAMA 
Mobile—Dunhill 


CALIFORNIA 
Bakersfield—American Display Company 
Los Angeles—Maharam Fabric Corp. 

San Bernz ardino—Jinkins Display Advertising 
San Francisco—Sales Paper & Supply Company 


GEORGIA 


Atlanta—Fulton Paper Company 


ILLINOIS 


\urora—The Dunlap Studio 


INDIANA 


Richmond—Richmond Display Aids 


MARYLAND 


Baltimore—Baltimore Display Industries 


MASSACHUSETTS 
Boston—Marcus Window Display Service 
Boston—New England Decorators Supply Co. 
Boston—Feine Trimming Company 
Brockton—Plourde Display Company 
Worcester—Dashoff Window Display Service 


MICHIGAN 


Detroit—Display Creations, Inc. 


MINNESOTA 
Duluth—Johnson Display Service 
Minneapolis—L. E. Hier Display Equip. Co. 
Minneapolis—Shur-Nuff Display Material 
St. Paul—Twin City Mannequin Shoppe 


MISSOURI 


St. Louis—Garrison-Wagner Company 
St. Louis—Walter E. Zemitzsch Displays, Inc. 


NEW JERSEY 
lersey City—Harold Berens 
Newark—Display Center 


NEW YORK 


; klyn—Original Salon Displays 
srooklyn—National Sawdust Company, Inc. 
Buffalo—Stantord Display Studios 

New York City—Decorative Plant Company 
New York City—Louis Schneider 

New: York City—M. R. Weil 

New York City—Arts & Flowers Displays 
Syracuse—Merriam Display Supply 

Studios, Inc. 


PENNSYLVANIA 


Rileigh Window Display 
Service, Inc. 
sdowne—W. C. Hurlock, Inc 
ttsburgh—John G. McGurk, 
Display Decorations 


TEXAS 


stin—Harold Eichenbaum Displays 
llas—Marshal E. Moody 


llentown 


DISTRICT OF COLUMBIA 


Modern Displays 


OHIO 


nnati—Grover Displays 
ind—Advertising Displays and 
Decorations 
land—Wayside Display Service 
stown—Kolesar Display Service 


CANADA 
treal—Landry & Perry 
ntreal—Multi Products 


shington 


Iton—Anthony Display Company 
nto—Bingham Display Supplies 
nnipeg—J. G. Fraser, Ltd 
e 


Ask your jobber about the 
$500.00 Frostee Window 
DISPLAY CONTEST 








| 
} 
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| Lighting Exhibit Planned 
For Modernization Show 

The twin slogans of “Seeing is the Big- 
gest Thing in Selling” and “Lighting is 
the Biggest Thing in Seeing” will keynote 
the General Electric lamp department ex- 
hibit at the First Annual Store Moderniza- 
tion Show in Grand Central Palace, New 
York City, July 7-12. 

“Three A’s of Store Lighting,” attraction, 
appraisal and atmosphere, will be promi- 
nently featured and explained as a_ func- 
tional approach to lighting. The 
role that “brightness patterns” play in 
selling merchandise will be graphically por- 
trayed through the “1-3-5-10 Store Lighting 
Formula.” In addition, many of the most 
popular lamps for lighting applica- 
tions will be displayed. 

Since G.E.’s lamp department only makes 


store 


store 


light sources, approximately 30 leading 
fixture manutacturers have accepted the 
opportunity of presenting their equipment 
and story as part of G.E.’s_ educational 


display. 

In discussing G.E.’s participation in the 
show, C. M. Cutler, illuminating engineer 
for the General Electric Company in charge 
of the “Lighting for Selling” section, 
pointed out, ‘Each today has an 
opportunity to create a distinctive character 
that sets it apart from competition. Light- 
ing is one of the most potent factors in this 
regard as well as an effective means for 
appraising and displaying merchandise. 


store 


“Though competent technical advice is 
available on all phases of store lighting,+it 
important for the retail merchant 
to familiarize himself with the factors of 
planned lighting so as to take ad- 
vantage of the many ways in which lighting 
will help him sell more merchandise at 
greater profit.” 


is quite 


store 


Chicago Club Holds 
May Meeting 

A dinner meeting was held by the Chi- 
cago Display Club, May 6, at the Triangle 
Restaurant. The meeting was exceptionally 
interesting with these headline features: 
A talk on golf by J. Victor East, advertis- 
ing director for Wilson Sporting 
Company; color and sound pictures of the 
\ll-American Golf Tournament at Tam-O- 
Shanter, the Bing Crosby-Bob Hope match, 
and an instructive golf film by “Slammin” 
Sam Snead; and a presentation by Walt 
Ditson, cartoonist with The Chicago Sun. 
The club announced the holding of its 
annual golf tournament, to be held Sunday, 
May 18, at the White Pines Golf Club. A 
attendance was on hand. 


Goods 


large 


Mannequin Refinishing 
Service Expanded 

Fashion Display Company, Mineola, N. Y. 
well-known in the trade for what it 
Ambulance Service for Manne- 
reports the expansion of its business 
by establishing a mannequin hospital at 
Springfield, Ohio, complete service 
will be rendered within a 500-mile radius 
from that city. This, together with the 
studio at Mineola, will provide a greatly 
enlarged capacity and was made necessary 
by the rapid growth of this business. 


terms its 
quins, 


where 
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Follow the Nation 
FATHER’S DAY 
with 


Ev-Ready Displays 


Exclusively Yours 
in Your City 


Father's Day 





A colorful blending of silk screen with 
photo-gelatine ... A striking dignified 
poster produced in all popular sizes. 


POSTERS 


22” x 28” in full colors 


10.50 dozen on poster stock 
13.50 dozen on cardboard 


COUNTER CARDS 


mounted and easeled 
11” x 14” in full colors 


7.50 dozen 


STREAMERS 


8” x 22” in full colors 


4.50 dozen 


PENNANTS 


12” x 19” in full colors 


4.50 dozen 


CARD TOPPERS 


printed 2 sides, die cut 
to fit 7” and 11” holders 


11.50 for 100, 6.50 for 50 


PANELETTES 


22” x28” mtd. on 32” x46” 


1.95 each 


EV-READY ADVERTISING 


in full colors 


195 Canal Street 
ee Pe 
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DGC ET secu sont te tin com, window on 


shadow-box spots with units of character and distinction. Artists and 


craftsmen, well known in the window display field, turn their attention 


to producing these pieces for use in so many places. 


Plateau 21” long. Wood Construction. Air brushed 
white on sky blue, pastel pink or pale green $7.50 


Red velvet lips fully 
padded. 24” long. Deep 
relief $7.25 


Lipstick set 16” high. 
Gold with gold and white 
trim. Red velvet 


“rouge” $6.25 


Glass shelf not included. 


Buck-saw unit 18” high. 
Real logs air brushed 
gold. Saw air brushed 
sky blue on red. Blue 
“saw-dust” 


included $5.25 


Glass shelf not included. 


Lyre 26” high. Wood construction with heavy textured 
silver finish. Air brushed frost blue. Detachable white 


baton. Glass shelves not included $9.75 


i0!i CENTRAL AVENUE 


SOUTH CHARLESTON 3, WEST VIRGINIA 








Dodson Heads Display 
For Thalhimers 


W. T. Munford, director of publicity and 
promotion for Thalhimers, Richmond, has 
announced the appointment of Frank Dod- 
son as display director. He succee 
Winston Jones, who resigned a short time 
ago to become display director for Frankli: 
Simon & Co., New York City. 

Dodson comes to Thalhimers from Toledo, 
where he was in charge of display fo 
Lasalle & Koch. Prior to that time he 
was display manager for Arnold Constable's 
store at Hempstead, L. I., and was witl 
Ware's, New Rochelle, and Oppenhei: 
Collins, New York City. 





Fluorescent Lamp Folder 
Is New Release 

“A Miracle of Light” is the title of a 
new folder on fluorescent lamps just issued 
by Lustra Corporation of America, 40 West 
25th street, New York City 10, describing 
the four classes of daylight, 3500° white, 
soft-white, and 4500° white Lustra fluores- 
cent tubes. Newest of the four is the 4500° 
white Lustra tube combining the blue-white 
of daylight with the warmness and life of 
white light, providing a proper balance of 
both for display and interior store illu- 
mination. 





Windo-Art Display Opens 
New Quarters 

The Windo-Art Display Company, Boston, 
announces the opening of its new quarters 
at 122 Bedford street. This is not only a 
new location but an expansion of the busi- 
ness. A complete line of display needs 
will be carried by the company. Windo- 
Art Display was taken over in March, 1946, 
by Nicholas Petrucci, a former displayman 
well known in the New England area. 


Philip Meek Joins 
Diorama Corporation 

Philip Meek, formerly director of the 
New York City office of Ralph H. Jones 
Company, Cincinnati, has joined the Dio- 
rama Corporation of America, New York, 
as representative of its Travel Terminal 
Diorama Network. 


English Publication 
Plans Quarterly 

“World Window” is the title of a new 
quarterly being issued from 16 West Cen- 
tral street, London WC-1. It will contain 
editorial and illustrated pages only, ad- 
vertising being limited to the three cover 
positions. The first copy made its appear- 
ance in May. 
Life-Surrey-Kent Contest 
Is Won By Graeber 

First prize, consisting of a Savings Bond 
for $500, in the Life-Surrey-Kent display 
contest has been awarded to Ray Graeber, 
display director, L. L. Berger, Inc., Buffalo. 
Second place and a $300 bond went to 
Charles Ellis, McCurdy’s, Rochester, N. Y. 
and third prize of a $100 bond was won }) 
Ruth Foy, Switzer’s, Phoenix. 
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Meeting the public demand... 
our prices have been reduced MORE THAN 10%. 
Featuring a comprehensive assortment of utility trays for dramatic 


1E B 
05 9” Ox 


No. \¢ 
hig 








The Newburyport Plan has 


nothing on us! 





merchandise display and presentation. Designed in Clear Lucite for enduring beauty and utility. 
A complete line of Vinyl shoulder covers, garment bags, shirt and merchandise pouches. Sample orders filled. 





FEATURE 


OF THE 
‘ MONTH 






COMBINATION 
BAG AND SHOE 
DISPLAY 


No. 168 17” high, 
6” x 6” base 
$7.50 each 





LUSTRA-CITE INDUSTRIES INC. N. Y. 











Reg. U. S. Pat. Off. 


EARRING AND JEWELRY DISPLAY 
Totally enclosed case, sliding back, 







pe No. 420 
é Base 

42” x 12”. 

I Case 13” 

No. 418 ef high, 10” 

e " | | wide, 214” 

2 x 9 . deep. Six 

Case 9 removable 

high, 7 shelves 


$15.00 each 
deep. Four — 
removable 
shelves 


each 








| LUSTRA-CITE 


Look to “LICO” for the Newest in Display Units that help you sell merchandise. We 


solicit your inquiries for special custom requirements. 




















INDUSTRIES, Inc. 





Send for our complete catalog. 


225 WEST 28th STREET 
NEW YORK 1, N. Y. 
















































Be dure te dee 
HERMAN C. STERN 


ye POR ES S ON TNS 


PARK LANE FABRICS CO., INC. 


45 EAST 30TH ST., NEW YORK 16, N. Y. 


at 
HOTEL STEVENS 


CHICAGO 
DISPLAY 
MARKET 
WEEK 


2 3 JUNE 








CREATORS 
AND 
MANUFACTURERS 
OF 
MOPAR. 
SINCE 1909 


y, 


Visco bros. 





[293 SEVENTH AVE. 8th FLOOR, NEW YORK | 
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SDA ANNUAL MEETING 
[Continued from page 86] 


store can do more selling with the 
aid of better interior and window displays.” 

Frank Vermilye, display director for 
Maison Blanche Company, New Orleans, 
and president of the SDA, was then intro- 
duced and gratitude to the 
other officers and directors of the 
tion for their cooperation in 
making the Conference a success. He added: 
“We have great plans and a_ wonderful 
show prepared for you. Fifty-three exhibits 
been arranged, bringing to this Con- 
ference what we feel is the finest array of 
display equipment ever shown before any 
group of display people. These contain, we 
know, an abundance of visual merchandis- 
ing designs that should give all who view 
exhibits a valuable fund of modern 
display ideas.” 

Vermilye outlined the 
aims of the Southern 

Guy Malloy, display director for Neiman- 
Marcus Company, Dallas, was introduced as 
the ex-president of the SDA. He paid 
tribute to the support of the manufacturers 
who exhibited at the Conference, saying: 
“It is very gratifying and it gives me much 
pride to know that you people have backed 
association 100 per cent. We 
appreciate you manufacturers. We are not 
going to be a without you, and | 
want you to know that we appreciate you 


every 


expressed his 
associa- 
work and 


have 


these 


policies and 
association. 


also 


us and our 
success 


very, very much.” 

president of the SDA 
expressed her disap- 
results of the Auxiliary’s 
asked the 
ladies present in adding to the 


Mrs. Gus Burghard, 
Women’s Auxiliary, 
pointment at the 
membership drive and 
tion of the 
group's roster. 


COL pera - 


One of the 
the Conference was by L. J. 
Bentall’s, Ltd., 
England, 


most interesting talks given at 
Pryer, 
Kingston-on- 


display 
director for 
been visiting 


Thames, who has 


—This display titled "Romantic Glamour’ 
Frank, Portland, Ore., where 


MAY, 1947 


this country. Excerpts from his addr¢ 
follow: 

“There are so many things that ha 
impressed me on this tour that it is alm« 
impossible for me to list them. Wind 
displays! There is only one word for 
In the King‘s English I should say ‘super 
and I have traveled quite extensively 
this vast country which you call Ameri 

“New York has its own particular flav 
and there is somebody going to follow n 
on the program whom I look to as a 
master. Then I went to Chicago, and | 
saw a difference there, and then I went to 
Los Angeles, and again I saw a very dif- 
ferent concept of display, and then one 
place where my life changed, and that was 
in Dallas, for I was taken by two worthy 
gentlemen, Mr. Malloy and Mr. Solom: 
and really given the works! I mean that 
from a display angle entirely. They opened 
every door for me, and I did appreciate it, 
and I will always appreciate it, and now 
I count them as my friends, and it is some- 
thing which I shall treasure when I get 
back across the ocean. 

“Now surely you have heard rather ad- 
verse about English display. 
Gentlemen, you are not wrong. Display i 
England at the moment is almost non- 
existent, and when I talk about display, | 
talk about display from the store angle. 
We in the old country are suffering from 
a great lack of materials, and through the 
war years, which have taken a heavy toll 
on the health and the mental bearing of 
the people, we are lacking in imagination 
and that is something which I have found 
so stimulating in America. Each man is 
forcing his own ideas through the windows, 
and how wondertully he does it! 

“Then you have got to think that that 
country was torn by war—and I mean that 
I really do mean it—just because it was 
across the Channel doesn’t mean that it 

[Continued on page 148) 


opinions 


was used in one of the big windows of Meier & 
Kenneth K. Helmbold 


recently became display director— 
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A RECORD-BREAKING LINE 
OF DISPLAY MATERIALS 


FOR 


Fall aud 
Christmas Displays 


Ty E new Display Guide for Fall and Christmas presents the great- 
est line of display materials ever produced by us! Greatest in num- 
ber — greatest in dramatic display appeal. Materials designed to 
increase the pulling power of your displays — to build greater 
trafic in a buyer’s market: 


Brilliant water colors by top-ranking artists. 
Dramatic settings with a world of human appeal. 
Beautiful photo-murals of fall and winter scenes. 
Striking continuous-design materials. 





Gay over-all patterns. 

Dynamic three-dimensional “‘props’’. 
Distinctive metal foils. 

New colors in 8-foot structural backgrounds. 


New colors in the glamorous Shel-A-Mat. 


This great new line will soon be on display at your local display 
dealer's. Visit his showrooms — let him help you in your display 


planning for the coming season. 


The new Sherman Display Guide will soon be off the press. You 
can obtain a free copy from your local dealer or direct from us. Be 


sure to get a copy, for its color section presents miniature reproduc- 





en tions, in true colors, of all pictorial panels and continuous-designs 
J. Arthur Hardigan Warren Tobecksen 
Sales Manager Eastern Representative 





a grand help in planning and ordering. 





J. Philip Pancoast Arthur L. Lytle, Jr. Charles J. Richter 
South-Central Mid- Western Western 
Representative Representative Representative 





c + PAPER PRODUCTS CORPORATION 
NEWTON UPPER FALLS 64, MASS. 


NEW YORK * * CHICAGO + * LOS ANGELES *- * ATLANTA 











Attention 


JOBBERS 


We are happy to announce that due to 
improved production facilities, we are 
now able to take on new JODBERS IN 


NEW TERRITORIES. 


We carry a beautiful and complete line 


Juniors, boys and girls 


We also have 3/4, Blouse, 


of Women, 
mannequins. 
Shoulder and Headless Forms. 


All Inquiries Invited! 


Our Mannequins are made of a HARD- 
TEX composition, are light in weight and 


tg 


resistant. Absolutcly no percentage of 


plaster is used in the manvfacturing. 
The wigs are made of horsehair and 


come in many beautiful styles and colors. 


U. S. MANNEQUIN 
MFG. CO. 


Creators and Manufacturers of 
Mannequins for Window Display 


10-15 46th Avenue 
Long Island City |, N. Y. 
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Cromwell Wins 
Local Contest 

First prize in a local display contest held 
in connection with Cincinnati's “Clean-up, 
Paint and Beautify Campaign” has 
awarded to Cogswell Cromwell, 
& S. Pogue Company. 
ond prize was won by Mills restaurant. 

The contest was sponsored by the Display 
Club of Cincinnati. Special dis- 
plays were installed by McAlpin’s, 
Shillito’s, Rollman’s, Alms & Doepke, and 
Roebuck & Co. 


been 
display 


director for H. Sec- 


(;reater 


also 
Sears, 


Gift Package Service 
Now Available 

Beverly Morgan, the artist who designed 
Neiman- Marcus’ famous gift wrappings, has 
Modern Packagings, 1214 South 
\kard, Dallas. The inaugurating 
The Morgan Service, making her 
ideas for her nationally renowned gift pack 
available to a leading store in 
city throughout the United States. 

Modern will handle 
the details of the service, but will also make 
available all of the materials 
Beverly Morgan's designs and ideas. 


joined 
firm is 
Be Ve rly 


each 


ages 
Packagings not only 


necessary to 
execute 
materials can be purchased from the 


at the subscriber's option. 


These 
company 
Improved ''Tackmaster"’ 


Placed On Market 


Markwell Manutacturing Company, New 
York City, has redesigned and reconstructed 
its “Tackmaster” to insure maximum 
The latest models are now 
and 


oper- 
ating efhiciency 


being furnished with a. stronger more 


durable handle which increases the driving 


te 
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power of the staples. Another new feat 
is an automatic lock which can hold 
handle in a position so that the stapler tit 
easily into the pocket. The “Tackmast 
is furnished with a staple remover and 
unconditionally guaranteed. 





Travel Exhibit Opened 
By New York State 

A travel exhibit and information ce: 
has been opened by New York State on th 
east balcony of Grand Central Terminal, 
New York City. A continuous display of 
pictures of the state’s vacation attractions 
is featured. 
Own Display Studio 
Opened By Perkins 

Following his resignation as assistant 
display manager of Franklin Simon & Co,, 
New York City, George Perkins has opened 
his own display studio at 7 Mitchell place, 
in the same city. Perkins joined Franklin 
Simon's display department in 1940, later 
returning to the store after completing three 
years’ military duty during the war. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 








—Six weeks ago the first air shipment of papier mache display units left New York City for 


foreign territory. Nordiska 


Kompanict, the 
arranged for I5 figures for a promotion on California merchandise. 


store in Sweden, had 
Originally made for 


largest department 


American Airlines, the figures were made available to the Swedish store by Harold Laird 


display director for American. 


are shown here just prior to being loaded on the plane. 


Backgrounds were produced by Stockholm artists. 


The figures 
. . (Photograph by courtesy of 


Staples-Smith, Inc., New York City) — 
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Another Fabulous New Decorative Material 


Crystal Lace MATTING 


e For showcase and window floorings. 
e@ For backgrounds and screen panels. 
e For floral and foliage display units. 


What will they do next with glass? Now we take 
lustrous, amazingly strong, NON-INFLAMMABLE glass 
threads . . . whirl them into a charming and delicate 
lace-like pattern . . . compress them into sheet form 
and voila, you have a display material that is utterly 
devastating. Soft and easy to handle—no irritation. 
It may be dampened and softened with water or heat 
and shaped as desired. Stunning two-tone effects are 
achieved by placing one color over another. Summer 
colors: white, yellow, light green, chartreuse, rose, blue. 
New Fall colors: dark green, brown and red. Rolls 25 
feet long, 36 inches wide. Write for sample swatches. 


WHITE $7.50 roll 
COLOR 8.50 roll 


RADIANT 
GLASS FIBERS CO. 


208 East 27th St. N. Y. 16, N. Y. 





Only Radiant Brings You 14 BREATH-TAKING COLORS In Silky, Soft 


SYLKGLASS FIBER FLOSS 


Ideal for June Bridal and Summer 


Displays of All Types 
Improved - Non-Irritating ! 


WHITE COLORS 
2 Ibs. $2.50 pkg. 2 Ibs. $3.95 pkg. 
5 Ibs. 5.95 pkg. 5 Ibs. 9.95 pkg. 
10 Ibs. 11.95 pkg. 10 Ibs. 19.95 pkg. 


A wider range of colors and finer quality has made Sylkglass the 
preferred line of spun glass with leading display men. Sylkglass comes 
to you in skeins of long straight fibers permitting many more display 
ffects and many more uses than when you buy it already ‘'mussed up” 
r fluffed. We can give it to you fluffed if you want it that way. 
Write for sample card of colors. 


RADIANT GLASS FIBERS CO. 


208 East 27th St. N. Y. 16, N. Y. 
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For SPECTACULAR DISPLAY 





Shipments 
Packing At Cost—Terms Net 30 Days 


JLORIST 








TELEPHONE 
Central 
8732 


WHOLESALE DISTRIBUTING CENTER 
724 S. Wabash Ave., Chicago 5, Ill. 


ORGAN and 
AMPLIFIER 


A dramatic traffic stop- 
per for display windows 
and interiors. Also prac- 
tical for building lobbies 
and banavet halls. May 
be used again and 
again for weddings, 
Christmas and Easter 
promotions. 


ORGAN—Wood constructed 
with aluminum pipes—trans- 


parent stained glass effect 





Gothic window forms back- 
ground for organ. Electrically 
operated doll makes life-like 
motions of a playing organ- 
ist. Organ (complete with 




















motor) — _ oak _— stained. 
Stands 70" high — length 
38"' — width 32". Blonde 


wig doll (in reversible navy 
and red satin cape) 15" high. 
$250.00 


AMPLIFIER SYSTEM — Con- 
sists of speaker, amplifier 
and ten record changer 


$100.00 








Greetings to... 


AMERICA’S DISPLAY PROFESSION 


We will see you at the Stevens Hotel, Chicago, booths 153 and 154 


DISPLAY EFFECTS 


Cecil S. Rockney 
2474 W. WASHINGTON BLVD.., 


Al A. Smith 
LOS ANGELES 7, CALIF. 
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Jim McNichol Joins 
Crown-Mark 

J. V. MeNichol, formerly affiliated 
Bulkley, Dunton & Company, Ine., as 
ager of the Display Papers division 
resigned to join the newly-formed (C; 
Mark Paper Corporation as vice-pres 
in charge of display and specialty pa 

This reunites a well-known team i 
display paper field, as MeNichol will 
be associated with John D. Wilson, | 
dent of Crown-Mark, with whom ly 
previously tafhliated, and who — tog 
helped pioneer the development and 
of wide backgrounds, leatherette, and \ 
finish papers used extensively today in 
play. MeNichol in his new affiliation | 
for the manufacture and sale of va 
types of papers designed specifically 
display use. These will be manutact 
at the Claremont Paper mills of wi 
Wilson is one of the owners. — Includ 


these new developments will be the innova 
tion of new colors and textures as ry gh 
quired by the postwar trend of display 


application. 

The ofhces of the new corporation ar 
located at 342 Madison avenue, New York 
City, with tentative plans for branch sales 
offices to be located in the important dis- 
play markets of the United States. Sale oi 
the firm’s products will be made through 
display converters and distributors 





Zeppen-Field Appoints 
The Lands Company 

The Lands Company, 128 North Nintl 
street, Philadelphia 7, has announced its 





appomtment as Eastern representative for 
W. M. Zeppen-Field) Studios, Hollywood ‘ 
Messrs. Luber and = Susson, principals o 
The Lands Company, are planning to call 
on all the better stores in the area between 
Georgia and New England to show. the 
well-known mannequin line. 

Lands expects to have ready soon a tully 
styled, full-round head and torso in plastt 
as an innovation in display. 








Display Placement Agency 
Ils Formed 





Career Builders, a new agency speci 
izing in the placement of personnel for 
display field, has opened offices at 35 West 
53rd street, New York City. Believing th 
is a need for a central clearing house 
trained personnel in display, the new. firn 
has organized a department devoted ex 
clusively to servicing this field. In additio 
to selective screening of experienced regis 
trants, Career Builders offers vocational 
guidance and counsel to beginners seeking 
placement in the field 


Father-And-Son Team 
For Weinberg 


Philip Weinberg, son of David Wein! 
manager of Displayland, New York | 
Is now traveling the Eastern and Sout 
states for that firm. He recently retu 
from the armed. services, teamed up 
his tather and reports that the display 
Ness Is exciting and interesting 


: 


DECORATIVE DISPLAY CO. 


70 WEST 40TH STREET NEW YORK 18, N. Y. 
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Behr-Manning Offers New 
Flock-Finishing Booklet 


Behr-Manning, Troy, N. Y., manuia 


‘ turers of cut-to-length rayon flock, ive 

\\ 2 “ nf issued a new booklet on flock and tlock 

ge a ee LVL apy. ; Ate > pe 
finishing. Containing 24 color sampk 


swatches in addition to its text matter, the 


: gn | SS IR iA BETTER new booklet describes the adhesives 
KO \ ae Se T0 SERVE V GIN methods of applying adhesives and flock | 
S27 





AM 


4 A . - . 
ee various surtaces, outlines the company 


at 74 Natt (Displaymerchant) Levy proudly engineering service and lists the nume 
ad | Fy announces Showroom No. 2 .« ou fully TOCEREYE and fonctronal uses for floc 
oy F sehr-Manning flock, described in th 
stocked, fully staffed store in Richmond, | booklet, is the result of over ten years o' 
: Virginia. Here's “Everything for Display" research in the manutacture and coating oi 
. flock i the co dé "S Elec tO= Li ¢ 
presented to retailers of the South by = jn3 7 a Ona see _ 
IVvision. 1¢ product, a precision, cut-to 
LEONARD LEVY JACK HARE ED F. HANDWELL ee Se ee ee 


: ing, and covers readily to vield a d 
General Manager Store Manager Sales Representative 5) : : . Sea 
uniform, velvet-like finish of unusually fine 


... all readw to serve with EVERYTHING you need decorative and functional properties 


to complete a store from front window to rear door! 
| Natt Levy Opens Showroom 


In Richmond 


NATT LEVY DISPLAYS OF VA.,INC.. xait bevy, Baltimore, announces ah 


| opening of a branch office and showroom at 

523 E GRACE St RICHMOND | 523 East Grace street, Richmond, Va. This 
* *y | is the first complete display showroom it 

that citv. Adequate stocks will be carrie 


“Everything for Display’”’ to provide prompt deliveries 


@ Main Offices and Showrooms: 
5 S. Hanover St., Baltimore |, Md. 











— Leonard Levy — 


Leonard Levy, brother of Natt, will be i 
— he ~ charge of the new branch, which marks th 
rae r or, beginning of an expansion program. Leon 
CENTR LLY LOCATED FOR ard has been serving the Southern trade for 
the past two years, traveling out of Balt 


* CHROME RACKS “GARMENT HANGERS jn more. Jack Hare, with 30 vears’ experienc 
*PLASTIC PROTECTORS §PLAST/C-WO0D-WIRE "I ‘splay fell. has been appoini 


store manage Hanowell, wide 
SHOULDER COVERS *DISPLAY FIXTURES experienced in retail promotion and displa 
LINGERIE FOLDERS 6 will travel the state of Virginia 
MERCHANDISE POUCHES LIGHTING FIXTURES 


WRITE FOR OUR CATALOGUE Own Plant 


The Malros Company announces. tts 











moval to its own plant at Dover, 
Hy Malkin, proprietor, makes it known that 
this accomplishment is due to the patronag 

















< of his many friends in the display field not 
a ~ iT NEW YORK, l, N. oe only in this country, but in toreign countries 
. es ‘ as well The new location compr! 
8 = LAckawanna 4 1564 combination home and plant, Prenat ol 
poets = ——s — - : nve-acre plot ol eround He re one finds 
bit ol woods, ple ntvy oO% law an ot lal 
made in the latest Fifth Ave £ : ofthe 
NN and not to forget, a private lake \ialk 
nue fashions—or your own \ FIN . 1 
description Perfect fitting i \ extends a cordial invitation to his displa 
q % \ sewing string tag ym garments cae ] ¢ sit. tl lant id partake 
Wholesale and Retail ‘ \ Shoe Card Holders Window Hook EDICUES: tO" VES) Cpe = Es 
F oneiiaid alike Vicket Hooks Price Tag Holder, ete thre hospitalits and recreation the place 
Or particurars write ’ = Price Card Holders ~£ 1) ‘ntly located neat 
° * * \ Send for Illustrated Price List affords over 1s conventently locate 
Window Display Equipment Co. Nv ' \ | RUDOLF ORTHWINE CORP. New York City and can be easily reach 
525 West 36th St New York 18, N. Y. YS 516 W. 34th St., New York 1, N.Y. by bus 
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We'll Be The Fall Guys _— 
Aud Santa Claus, Joo!!! 


It you’re a visitor at Chicago Market Week, you'll see just what we 
mean... tor Dazian’s will be showing a complete line of fabrics and 


novelties for Fall and Christmas Display. New originals and old standbys 


will be at prices that you won't hesitate DISPLAY MARKET WEEK 

to approve. And to make thing's easier JUNE 23-21 

all around, we are compiling a mag THE STEVENS CHICAGO 
’ 


mificent group of co-ordinated colors SPACES 116-117-118 

which. will fit pertectly into the plans of your department managers 
Should you be unable to visit us in Chicago, each of our strategically 
located offices will be fully equipped to show you the entire line 


\Ve invite your inspection. 


DAZIAN’S inc. 


ESTABLISHED 1842 
The World’s Largest Display Fabric Organization 


142 WEST 44TH STREET — NEW YORK 18, N. Y. 
260 TREMONT STREET — BOSTON 16, MASS. 
125 NORTH WABASH AVENUE — CHICAGO 2, ILL. 
731 SOUTH HOPE STREET — LOS ANGELES 14, CAL. 
630 BOOK BUILDING — DETROIT 26, MICH. 
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SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL £ladsiic snow 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


WRITE FOR NAME 
OF YOUR NEAREST 
WHOLESALER 


PLASTICS DIVISI 


4 


PAPER PRODUCTS CORP 


2943 E. Warren Ave. 
Detroit 7, Michiaan 


Cedar & Birch Displays 


CEDAR BARK IN SHEETS 
CEDAR AND BIRCH POLES 
RUSTIC FURNITURE 
SPECIAL DISPLAYS 

BIRCH BRANCHES 

CEDAR SLABS 

BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft’”’ 
Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 
Williamstown, N. J. 





















@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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PAST POINTS TO FUTURE 
FOR DISPLAY 


[Continued from page 59] 


to run all around the tops of the main floor 


walls. This frieze wittily depicted a series 
of typical New York scenes and person- 
alities Phe enthusiastic response to this 
idea decided the executives to go on to 


the decoration of the main floor ledges 
Macy & Co. took up the 
and by that store, also, 
Now, of 


course, interior display in most good stores 


Immediately R. H 


interior display idea, 


it has been turned into a fine art. 


is integrated right into the display program; 


made regularly to tie in with 


changes are 


the message of the display windows and 


ads, and similar techniques are employed, 


neluding the judicious use of dramati 
ighting 

The decoration ot shadow-boxes and ot 
display cases developed later, and now this 
likewise 1s being brought 


phase of display 


to a high standard in many stores. 
Whe past decack Ol SO, then, has wit 
nessed certain major tendencies in display 


(1) The 


playful and personal appeal. (2) The dra 


development of a more informal, 


matic use of color through the agencies ot 


both paint and light. (3) The utilization ot 
such untraditional materials and techniques 
as oa adapted to 


requirements (4) An 


short-time 


e particularly 
increasing emphasis 
upon interior decoration and display 
Probably — the 


standpoint ot 


most important of — these 


from. the retailers today is 


the last-mentioned, for it may be expected 
to exert a major influence upon the entire 
physical layout of stores It is mv belief 


that the tendency of the future will be to 


minimize windows—perhaps to have display 


windows only flanking the main entrance to 


a store, but to build up interior display from 
every angel 

Until about 1930, whenever a new. store 
was built, the interior emphasis was upon 


some such impressive feature as an elabor 


ate elevator front or a marble fountain 


Interiors all were done in period style, 
which set the character of the store in a 
definite mold. Now, good designers in the 
field of store architecture and planning are 


taking into account the tremendous influence 
displays. It is up to the dis- 


that he gets the best possible 


of interior 
plavman to see 
purposes, and 
that the 
displayman’s voice 1s heard and heeded. 


interior arrangement tor his 


the wise store head will make sure 


function of outside 
trathe to the 


] 


should lead the 


Just as it 1s a major 


mdows to attract passing 
interior display 


Hoor traffic in the wav the store wants it to 


Phe pulling power ot a dramatic, color 


disy lav, Tor 


lhohte wall )) example, 

. ( proved innumerable times, and 

partments that have spent vears in_ the 
have beet converted imto busy 

ections b thus leading trafic to and 
then The most effective spotting 

the focal areas of interior display merits 

and scientific study If such a focal 

so strong that trathe and interest 


localized, it can be detrimental! 


ther t] il heneticial Phere Comes to mind 
| a ree store which has 
aimtained a lane of room. arrange 

ment tendine frot bank of e] 
( Ss extending trom its bank ot elevators 
t the center of the home turnishings 
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While the 
throngs, it has 
that but a small percentage of these peopl 
explore the selling floor further. The strong 
focal area of display has served to isolat 
selling 
Obviously good display in this case is being 


floor. 


visited by 


room arrangements re 


been discovered 


the adjoining spaces on each le 
wasted when it might just as well be om- 
ployed to lead the traffic into and. throug! 
the departments. 

Because the science of interior display is 
as yet in process of development, flexibility 
in interiors is highly important. Permanet 
stand in the 


The Same 


in window display space he 


dividing walls and counters 
way of experiment and progress. 
has been true 
dream is a flexible window 
partitions 


sectional 


displayman’'s 
fixed 
movable 


with no between. sections 


Given dividers, he tI 
compress or enlarge his space and give his 
window less depth, as he wishes 
He desires this 


bility in 


more or 
same accommodating flexi 
interior arrangement, and = it. is 


especially important there because selling 


results may depend directly on it. 
Store managements have become aware at 
last of the 


building volume and _ prestige. 


vital part that display plays in 
This aware 


ness has been evident in the growth of the 


display departments themselves. In_ plac 
of the single part-time displayman of. the 
early days, display departments in) modert 
stores maintain large staffs, including well 
trained stylists to work with the various 


merchandising divisions. In place ot the 


haphazard, meaningless independence: 


merchandising, advertising and displa 


functions, we now see a close coordinatiot 
oft effort among them. At least the 
department knows what the advertising dé 


is up to, and vice versa! 


displa 


partment 
In the store of the immediate future, gen 
eral merchandise manager, advertising man 


ager, and display manager will have 


parity of authority, just as in some few 


stores today. Today’s and tomorrow’s 


experts in display must be people of rare 
accomplishments, combining the imaginative 
artist with the abilities of th 
Their technical must 


be bolste re d by 


ness of the 


executive know-how 


college training plus sp 


cialized = professional training. For — the 


displayman, the horizon is expanding; in 
stead of being restricted by his job, he will 
find himself challenged to in stature 


to meet it 


2TOW 


Tomorrow's forecast: visibility 


good: ceiling unlimited 


Resigns Dazian Post 
To Open Own Business 

Kdward H. Cadiff has opened his ow! 
firm under that name to handle display and 
fabrics at 36 South State street. 
18 vears Chicago 
manager for Dazian's, Ine 
display field His 


decorative 
Cadiff was tor 
and Midwest 


and is well known in the 


Chicago 3 


company will carry a complete stock 0! 
tabrics, accessories, and the like. 

Green Company 
Adds Minchew 

Gerald A. Minchew is now display man 
ager for W \. Green Company, D las 
replacing Grady Hunt Minchew cat te 
Green's from Zale Jewelry Company und 
at one time was with Sanger Brothers 


Dallas 
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Eaton “VELVETY™* Grass Mats are a rich. vibrant green and each 
blade of grass is artistically trimmed to resemble the cushiony beauty 
of a country club lawn. Sturdy construction on a firm burlap backing 
insures long hard wear. 
SEE YOUR DISPLAY JOBBER 
‘¢ ; : 
Trade-mark Reg. U.S. Pat. Off 
GENUINE STRUCT TU BENDS ORIGINAL 
OF TEMPERED MASONITE 
deliu A } 
On cme G Au cu Counrstractiou 
Available Send for 
Catalogue 
r oo gt 
Blueprinting 
Seventeen 
DEsions Basic Designs 
| e4 Available 
i One of an entire bank of window backgrounds constructed of Structural 
: Bends. Isaac Baker & Sons Co., Erie, Pa., Chas. Leach, Display Mgr. 
; 
j Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
4 rial for creating outstanding treatments tor smart, modern window backgrounds, interior and 
remodeling construction. They are flexible ... easy to cut... construct... finish and install 
sat os aaa . . - Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes. 
A PULAR DESIGN available in 8 foot and 12 foot lengths ... Any height ... any shape... any size area 
WI HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 
PR ICAL USES. ; for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
N 21” wide . . . durable ... modern .. . extremely practical... affording almost unlimited opportunities 
\NLY $2.90 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 


shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, lll, 
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SPEAR BUSHES 





DRIED PLANTS IN NATURAL COLOR 
WITH PAINTED BASES 


14-INCH 20-INCH 


$ 4.00 each $ 6.00 each 
$40.00 dozen $60.00 dozen 


LIFE-LIKE MOSS 


(PATENT APPLIED FOR) 
LOOKS AND FEELS REAL—LUMPY, 
FUZZY AND SHADED. DURABLE 
AND PLIABLE — 2’ x 4’ SHEETS, 
BACKED WITH HEAVY FOIL. 
PER SHEET PER DOZEN 
$2.95 $34.00 


ROSES OF INDIA 
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DRIED BLOSSOMS (APPROX. 212” 
DIAMETER) IN PINK OR YELLOW. 
ON CROOKED NATURAL BRANCHES 
IN SOFT METALLIC CHARTREUSE. 


4° TREE—24 BLOSSOMS, “LIFE-LIKE 
MOSS ON BASE........ .. .$20.00 


30° SPRAYS WITH 10 BLOSSOMS 
$5.00 each $55.00 dozen 


FAWNFIELD 
DECORATIONS 


EASTON. CONNECTICUT 


NEW YORK REPRESENTATIVE 
RALPH N. LEONARD, 57 E. 57; Plaza 9-2806 
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Brownell Now Manager 
Display Papers 

Bulkley, Dunton & Co., Inc., 
appointment of 
as a vice-president. 


New York, 
Harvey A. 
Among other 


announces. the 
Brownell 
activities, 
the social 


Brownell has been in charge ot 
stationery and card 
joining the company in 1939 
activity in 


display 


greeting 
papers since 
In addition to 
lines, he 


continuing his 
these will 
paper division, formerly under the direction 
of John LD. Wilson, recently 
to engage in business for 

Having been instrumental in the develop 


supervise the 


who resigned 


himself. 


ment and styling of many fine and fancy 
papers, his plan is to expand his effort in 
the broad field of display papers, in which 


Bulkley, Dunton & Co. has been an im 


portant tactor on a national scale 
Annual Meeting Of NADI 
Scheduled For June 

Phe annual meeting ot the National Asso 
ciation ot Display Industries will be held 
Saturday morning, June 28, at the Hotel 
Stevens, Chicago, following Market Week 
Phe election ot officers will tak« place. 
applications tor membership will be con 
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sidered and plans will be decided upon ‘or 
the December Exhibit and the next June 
Market Week. In addition such other mat- 
ters will be have to do with 
the work of the and weliare 
of the display industry. A record att 
ance is anticipated. 


DeWeese Moves To . 


Larger Quarters 

The DeWeese 
poration, Pittsburgh, 
quarters at 642 Liberty 
location provides increased floor space and 


discussed as 
association 


Equipment (or 
moved to. larger 


Display 
has 
avenue. The new 
showroom displays a very 
line to best 
convenient to 


the modern 
advantage 
hotels 


parking lots, transportation and retail stores 


complete display 


The new location is 


Adrian Moves On To 
Francis Rogers 
Herbert \drian appoint 


ment as display manager for Francis Rogers 


announces his 


& Sons, Inc., Bronx, New York City. He 
was formerly with Nugent's National 
Stores, New York City, and prior to that 
with The Bon Ton, Hazleton, Pa., and _ the 


Pailored Woman, New York City 


by Tony Brinker 





TRADE PERSONALITIES no 5s: 







NOW... TO WEOGE HIS 

MACHE TREE OUT 

THROUGH THE 
DOORWAY - 

















Srarten tis CAREER AS STAGE DESIGN- 
ER. IN (936 ENTERED INTO EXPERIMENTAL 
WINDOW DISPLAY WITH THEATRICAL LIGHTING, 
AT G.FOX & CO., HARTFORD, CONN. HE 
BECAME HEAD OF THE INTERIOR DISPLAY 
DIVISION ANO AFTER 5 YEARS wiTH THIS 
COMPANY HE WENT TO CHICAGO AS ASSIST- 
ANT DISPLAY DIRECTOR AT MANOEL BROS. 
UNOER JACK COOPER. WHEN COOPER LEFT 
FOR THE SERVICE IN 1942, HE BECAME 
HEAD OF THE DISPLAY DEPT. WIS FIRST 
SETBACK IN LIFE OCCURREDIN 1943 WHEN 
HE CONTRACTED POLIO. AFTER 8 MONTHS , 
IN THE HOSPITAL. HE RETURNED TO MANDELS 
AS DISPLAY DIRECTOR. G&TTING AROUKO 
ON CRUTCHES WAS TOO MUCH EFFORT FOR 
SUCH RESPONS\BILITY SO LEFT MANDEL'S 
IN JAN. 1945. FREELANCED FOR ALMOST 
A YEAR AND GOT SOME IDEA OF DESION- 
ING FROM MANUFACTURER'S STANDPOINT. 
KE MADE UP SAMPLE UNITS FOR A SPRING LINE 
AND STARTED SHOWING IN HIS HOME 
LAST VAN. 1946. WAS AMAZED PEOPLE 
WANTED TO BUY WHAT HE WAS ae 
SHOWING. A2 MONTH SESSION OF eS -sae 
MANUFACTURING IN HIS HOME 
COMPLETELY DISRUPTED GENERAL 
LIVING CONDITIONS. IT'S A FAR 
CRY FROM THE HUGE QUARTERS 
HE NOW HAS. 





ON DESIGNS AND IOBAS FOR FUTURE BUSINESS. 
HAS A LARGE COLLECTION OF RECORDS WHICH 
HE GETS MUCH PLEASURE FROM ..- HIS MOODS 
VARY FROM CLASSICAL TO MODERN JAZZ. 


Hag UE 


PRESIDENT, 


CHICAGO 










JAY HOWE STUDIO, INC., 
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mnouncing .. . 


CROWN-MARK 


CROWN-MARK is a new name to the display industry, 


but the perse nalities and pr iucts of this Corporation are 


widely known throughout the nation. 


CROWN-MARK'S Vice President is James V. McNichol, 
in Charge of Display. With more than fifteen years’ 
experience in the development of display papers, pioneer 
ing the use of wide background papers—aluminum base 
metal, leatherettes, ete.—designed especially for display 
purposes. 


CROWN-MARK'S display papers are made at the Com 
pany’s own paper mill in Claremont, New Hampshire. 
This mill has an enviable reputation and has been pro 
ducing fine papers for over &O years. 


CROWN-MARK Papers are developed specthcally for 


exacting display specifications. 


CROWN-MARK products will be distributed nationally 


through reputable display dealers. 


CROWN-MARK invites your inquiries for new color 
charts, folders and advertising material and advance in 
formation for NEW products. 


CROWN-MARK PAPER CORPORATION 
Display Papers Division 
342 Madison Avenue New York 17, N. Y. 
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LITE- EASEL . - . the New Modern 


DISPLAYER and MERCHANDISER 


by 


fax” 


"ee Men 
Peeccccccoe®” 


Pepa” 





Patents pending 


The Perfect Sales-Maker for 


Today’s Merchandising Needs 


ILLUMINATED - ADJUSTABLE 


Attract customers to any item in your store with LITE-EASEL. You can boost sales with this 
customer catching, illuminated display. Glowing fluorescent light adds sales appeal to 
merchandise or sales messages. 
THE ONLY DISPLAY UNIT OF ITS KIND 

@ Attractive, all metal, sturdy frame. e@ Eight foot lamp cord. @110 Volts for AC or DC 
current. @ Long life fluorescent tube. @ Beautifully finished in brass plating, two-tone 
mahogany or two-tone walnut. © Easily adjustable up to 12 inches (Model 50! up 
to 18 inches). @ Ready to light and use—just insert your display on the easel. 

YOUR MOST PROFITABLE ITEMS SELL BETTER 

WHEN FEATURED IN LITE-EASEL 


A vivid, alluring display that animates your merchandise or sales message. 
pep up your spring business. 


*MODEL 500—12". Complete, only $ 9.75 
*MODEL 501—18". Complete, only $11.75 


($1.00 extra for DC current) 
SPECIFY SIZE, FINISH AND AC OR DC WITH ORDER 


SATISFACTION GUARANTEED OR MONEY BACK IN FIVE DAYS 


PHOTO-VISION, 


Manufacturers 
35 WEST 43rd ST. Tel. MU 7-6857 


Order now to 


Inc. 


NEW YORK CITY 18 

















NEWS! 


"THINGS TO COME" 
The perfect adjustable 


SLEEVE FORM 


Adaptable for Conservative and Drape Suits 
LOOK FOR "AD" IN NEXT ISSUE 


TANZER DISPLAY CO. 


6 WALNUT STREET 
EVERETT 49, MASS. 
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George Kadel Dies 
Of Heart Attack 

George Kadel, one of display’s best lik 
and most active figures, died of a he 
attack in a Toronto hospital on the mo 
ing of April 10.) A native of Dallas, wh: 
he made his home, Kadel persisted in 
busy life even after doctors’ warnings that 
he must slow down; he was only 46. ve; 
old at the time of his death. 

It is perhaps as a teacher in art a 
display that Kadel is best known, althou 
he was consultant on a wide variety of 
projects. The last of these is the Canadian 
National -[exhibition, for which he was 
design consultant and on which he had been 
working for several months preceding 
death. His last article on exhibition « 
sign, and referring to the Canadian Na 
tional Exhibition, appeared in the April 15 
issue of DISPLAY WORLD. 

Kadel was a regular instructor at Croziet 
Technical High School, the Dallas Publi 
Evening Schools, and Dallas College among 
his many other activities. He had planned 
to leave on August 20 for England to ou 
spect new industrial design units in- that 
country 

Kadel attended Purdue university, wher 
lhe received a Bachelor of Science degree: 
he worked on his master’s degree at Texas 
1 & M. 

Surviving are the widow, his mother and 
a sister Burial took place in Dallas 


Margolis Leaves 


Saks-34th 
The resignation of Harry Margolis 

the display department of Saks-34th street, 
New York City, has been announced. Fo 
the past seven vears he had been assistant 
display manager for the store. His) su 
cessor has not vet been named. It 1s 
ported Margolis is joining National Artist 
Materials, Inc., as sales executive for the 
New York City territory. 


Animated Display Line 
For Sherman Weir 

Sherman Weir, Inc... New York City, has 
brought out a new line of animated Christ 
mas displays “with the maximum of motion 
and a minimum amount of mechanism.” 
Simplified construction has kept the price 
low, according to Tom Hanlon of the firm 
making the units available on the average 
store’s budget. The line is being shown at 
the company’s headquarters at 222. Fast 
92nd street. 


Glaisek Promoted 
At S. Klein's 

\iter being with S. Klein's, New York 
City, for the past nine months, Rud 
(slaisek has been promoted to the position 
ot display managet He succeeds ( 
Norman, resigned.  Glaisek was former! 
with James MecCreery & Co., for 11 
as display production managet 


Matsumoto On Trip 
To West Coast 

Ken Matsumoto, head of Ken Disp 
1209 Main street, Cincinnati, 1s on a 
day business trip to the West coast. 
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At Booth 104, 


THE STEVENS—CHICAGO 


WEG!) To 


OUTSTANDING - UNUSUAL 


DESIGNED PAPERS THAT ATTRACT 
for DISPLAY and PACKAGING 


GATIONAL ASSOCIATION 
OF BISPLAY ineesTaiEs 


ROYAL PAPER CORPORATION | 


Manufacturers of Decorative Papers 


Eleventh Averue and 25th Street 





















i 
PROGRESIIVE MERERARDISE 
POEsEnTATioN 


~ 


New York I, N. Y. 













Mileo Studios Announce the Creation of the 


LEADING MANNEQUIN OF THE YEAR 


Embodying entirely unique design and construction 
techniques, Mileo Masterpiece Mannequins establish 
a landmark in display achievement. 





Sculped and styled in new, fascinating form by 
Jean Leslie, renowned artist and creator. 


Wonderful new hair-do’s—and the hair itself is 
a remarkable new material! 


@ The famous graceful Mileo hands—and now 
unbreakable! 


@ Featherweight—actually the lightest manne- 
quin made! 


e@ The captivating new Mileo skin textures 
uniquely lifelike. 








And every new feature is backed by the Mileo 
tradition of sound, honest craftsmanship. Come in, 
marvel at the Mileo Masterpiece Mannequins, but 
never forget: Mileo Mannequins sell merchandise, 
they compellingly enhance the charm of the gar- 
ments they display. 


Mileo Masterpiece Mannequins on display in 


Chicago, June 23rd to 27th, in the Hotel Stevens. 
Or visit the New York Studios, or write for photos. 


MILEO MANNEQUINS, 7 W. 36th St., New York 18, N.Y, 


JUST OFF FiFTH AVENUE 








CHARLES MILEO ESTABLISHED 1900 
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\ Bullock i... 


\ <when we show off every fine line and detail of your 
garments...and no kid glove handling for us...superb 
papier mache construction with unbreakable rubber 
hands...for an eyeful of beauty and value, see our 
whole swell family—big sisters and brothers and 
all the kids—at Display Market Week, June 23-27, 
Chicago, Stevens Hotel, Convention Hall, Booth 38. 





— 






























257 WEST I7th STREET e NEW YORK II, NEW YORK 


IDEAS UNLIMITED 


Representing New York's Mos? Brilliant Displaymen 
















Idea sketches with instructions for 
DISPLAYS—PROMOTIONS—DRIVES—PARADES—STAGE SETS 


Send your detailed requests to: 


IDEAS UNLIMITED 
Att.: MR. SEINE 


728 S. ISTH STREET NEWAR, N. J. 
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Murel Painter Joins 
Reyburn Staff 

Coincident with the opening of the c 
pany’s new factory at Royersford, Pa., 


voted exclusively to the manufactur 
display materials, Murel FE. Painter 
joined The Reyburn Manufacturing Co: 


pany, Inc., as display promotions consultant 









— Murel E. Painter — 


Popularly known in the display industry 


and an expert in syndicate+ store display 


merchandising, Painter prior to his asso 


Revburn sales 
Butler 


Distributor 


ciation with was promotion 


Brothers in_ the sen 
store 


Managel Ol 
Franklin division Be 
fore that he managed several stores for the 
F. W 
With 
sultant, 
syndicate 


Woolworth Company 


Painter as display promotions con 


Revburn offers a new. service to 


stores, department stores, and 


national advertisers in planning their dis 


play promotions 


Larry Charrot Boasts 
Another Grandchild 


L. J. Charrot, the well-known manager 
of the L. J. Charrot Company, New York 
City, reports the arrival of another grand- 


child, a boy who has been named Michael 
Lawrence Mansfield The mother, Mrs 
Charles Mansfield, is Charrot’s daughter 


This is his second grandchild 


Change Of Position 
For Kayser 
Karl A. Kayser, formerly of 


the display 


department of Lasalle & Koch, Toledo, 1s 
now display manager for Harold's Depart 
ment Store, Tiffin, Ohio 
Edge-Lighted Signs 
Produced By Mayfair 

Edge-lighted point-of-sale signs tor 4 
number of national advertisers are being 


produced by Mayfair Plastics Company 
8125 Frankford Philadelphia 9 
Made of plastic, the signs in many instances 


avenue, 


are hand-carved and colored to produce an 


unusual effect of depth 
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CHICAGO MARKET WEEK -: HOTEL STEVENS 






New Fall 


ARE NOW AVAILABLE 






Brick with raised mortar 


jonts. Wide assortment of 
colors. Triple xxx roll, 


vx $15.00 


WGA 


DECORATIVE CO., INC. 
15 West 274th Street. New York 10, N. Y. 
We are holding the price line even though production costs have spiraled upward. 
> JUNE 232d — 271 
[am AY CeoTH -_'te93 YOU WILL ALWAYS BE WELCOME 









































We Extend A Cordial 
Invitation to have you 
visit us at our plant 
when you come to 


Chicago...for 


DISPLAY MARKET 
WEEK 
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REFLECTOR - HARDWARE CORPORATION 


GEN. OFFICES AND FACTORY WESTERN AVENUE AT 22ND PLACE CHICAGO 8, ILLINOIS 
OLDEST & LARGEST MANUFACTURER DEVOTED EXCLUSIVELY TO METAL DISPLAY & MERCHANDISING EQUIPMENT 











PRICES 
STAY PUT!! 


ON MERCHANDISE DISPLAYS 
WHEN YOU USE 


HAMPDEN “HOLD-TITE” 
PRICE CARD HOLDERS 


Spring Steel 
Beautiful Nickel Finish 


Base grips under merchandise on shelves 
or counters stands alone for window 


displays and show cases. 


$3200 ouanriry 
HAMPDEN MFG. CO., INC. 


NC VV C ) 











YES 


Right now we have in our show- 
room an outstanding line and 
we're 


ALL SET 


to offer for your approval a 
splendid array of Foliages, Nov- 
elty Sprays, Garlands, Natural 
Preserved Oak (wine, green, 
brown) Wheat, Cattails, Thistles 
and many other interesting items 


FOR FALL 


See us at the 
Chicago Show, Hotel Stevens 
Week of June 23rd to 27th 


Bonafide 


DISPLAY & DECORATIVE CO. 
61 W. 37th St., New York, N. Y. 
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FRAGRANCE FANTASY 
[Continued from page 63] 
able correspondence with the leading per- 
country to determine 
would be used in the 


fume houses in_ the 
which fragrances 
promotion, there began a series of confer- 
ences to determine which flower or flowers 
would most accurately convey the mood and 
individual fragrance. \ 
factors had to be considered, 


feeling of each 
good many 
such as the physical quality of the flower, 
he color, lasting quality under window 
conditions, and availabality. It may be of 
tubbed, 
orchids were “flown from Southern Florida, 
antherium ané@ strelitzia (Birds of Paradise) 


were flown trom California, and that the 


interest to know that blooming 


more familiar’ flowers (roses, calla lilies, 
azaleas, [aster Hilies, petunias, etc.), when 
not available locally were procured) from 


far and wide, wherever they could be found 


In early February, Pope visited in New 


York each perfume house which planned to 
cooperate, and arranged tor quantities of 
dummy bottles of perfume and of cologne 
or spraying solution which was used in the 


street 
plans was most 


‘wattomizer,” to perfume Peachtree 
“Ther reception to oul 
enthusiastic, their 


heir response over the finished 


cooperation knew no 
bounds and t 
product was extremely gratifying.” Pope 
reports 

In addition to a seven-column announces 
ment and news stories in each of Atlanta’s 
Sunday papers, all radio stations used a 
regular news feature on the opening of the 


\dditionally, WAGA- 


\BC did a 15-minute broadcast from. the 


windows station 


street in front of the windows, with the 
announcer interviewing Dudley Pope as to 
interpreted, and 
describing the beauty of each display 


how each perfume was 
The street floor echoed the window dis 
plays in strategic spots. The eight corner 
cases in the cosmetic department were used 
to show eight of the featured perfumes 
—Above is one of the spot displays used on 
the ''Fashion Third’ where again the perfumes 
were interpreted in terms of flowers, together 
with mannequins whose costumes were keyed 
to the mood of the fragrance. . . . Below is 
the display setting for Coty's "A Suma''— 


The glass tops of these cases were removed 
and a magnificent arrangement of snap- 


dragons, flowering branches, and _— fresh 
Howers in papier mache tree trunks pro 
truding from the topless cases helped give 
the entire department a wonderful feeling 
of spring in terms of flowers. Ledge at 
elevator boxes on the street floor were also 
hyacinth, and 


planted with Easter lilies, 


azaleas; two large circular gardens greeted 


patrons just inside the Peachtree — street 
entrance 

The carry-over within the store included 
such tricks as that mentioned above—re 
moving the glass tops on the corner cases 
in the cosmetics department and allowing 
a tremendous burst of flowering branches 
and flowers to spring through. Thirteen 


small hardware cloth and papier mache 
tables with antique mirror fronts were used 
on counter tops on the street floor, each 
one boasting one perfume and an arrange- 
ment of the flowers used to interpret that 
perticular fragrance. The familiar Davison 
ledge boxes of growing plants were packed 
with Laster lilies and pink azealeas, and 
seven of the leading perfumes were again 
represented in terms of fashion and flowers 
on “the Fashion Third.” 

\ fitting climax to the Easter Fragrance 
promotion was the 


and Flower Fantasy 


regular Friday fashion show in the Tea 
Room. The stage was completely redesigned 
and decorated. \ mirror-backed shadow- 
bottle - velvet — back 
wall contained a wonderful arrangement of 
fresh flowers. New fresh pink stage cur- 
installed to give the fashion 
presentation a fresh new look of spring. 


box on a green 


tains Were 


Fashions were keved to the mood. of the 
week by showing pale suits and blossomy 
hats, with the commentary carrying out the 
general theme of the promotion. 

Flower Fantasy” was 
ambitious project ever 
depart- 
ment, and its members are proud — very 
proud of the picture Davison’s painted; 
they are also thrilled at the joy “Fantasy” 
brought so many. At the same time, the 


“Fragrance and 
perhaps the most 
Davison's 


undertaken by display 


response, both city and statewide and_ be- 
yond, has been the most enthusiastic they 


have ever had the pleasure of receiving. 
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SEE YOU AT THE DISPLAY SHOW... 
A Complete New 1947-48 Line 
At The Chicago Show —Stevens Hotel 
June 23-27, 1947 
Booths 137, 138, 139 


REPRESENTED BY... 


SAN FRANCISCO—Albert A. Wiener 
248 Phelan Building. 


CINCINNATI, OHIO — Grover Display Co. 





Member 626 Broadway. 
peer mtn nates CHICAGO, ILL.— Werner Lewy, 27 £. Morro> “tr 
) ( 
) PERFUME DISPLAY FIXTURE — No. 1001 
/ 
\ 


PROGRESSIVE MERCHANDISE 
PRESENTATION 


echievemeut tua Plartics... 


Pesinu THIS FACADE are sixteen thousand square 
feet of floor space devoted entirely to the creation and pro- 
duction of the finest plastic display fixtures. 


This modern and distinctive line of Crystalline fixtures is designed 
to enhance the display of merchandise for every purpose, for 
every department. 


Crystalline PLASTICS CO. 


026 VENICE BOULEVARD ° LOS ANGELES 15. CALIFORNIA 











=~ __/ESSMORE 
Os Vad (OF V 


eye-appeal 
craftsmanship 


ingenuity 


know-how MOTION 


We cordially invite you to see our 
new line of animated Christmas at- 
tractions at the Stevens Hotel 

Chicago during June Market Week. 


MESSMORE Damon, Inc., 400 W..27th St.. New York 1. N.Y. 
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Larger Projectors too! 


MODEL OAI 


Projects sharp 10 foot im- 
ages from 61,” x 61,” 
opening. Hos motor cooled 
500-watt illumination. 
$155.00 F.0.B. N. Y. 


MODEL OA3 
1000 watts of air-cooled 
illumination delivers bril- 
liant screen images. Has 
7," x 10” opening. 
$250.00 F.0.8. N. Y. 





8’ cord and plug. 


DISPLAY WORLD 


Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 
time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


$29.50 F.0.8. N. Y. 


Arraur Brown & BRO., INC. 
67 West 44th St., New York 18, N. Y. 
















6 East 2nd St. 





New York 


FALL = we’re ready 


Autumn Prepared Foliages and Sprays 


e OAK LEAF AND CONE SPRAYS 

e GRAPES AND GRAPE LEAF SPRAYS 
e GRAPE VINING — CATTAILS 

e DAHLIAS — PAPER CORDING, ETC. 
e CORKBARK, CEDAR SLABS & BARK 


Serving the Jobbers Since 1900 


LOUIS SCHNEIDER CORP. 


City 3 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
flons in your own windows and 
learn while you earn. 







Leroest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, II. 








NW ubatian 


— letter Co. 


(INCORPORATED 


isi W. 18th St &® 


New York City II 
















USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 


POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES 


WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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"Open" Fronts Favored 


| After Actual Tests 


Libbey-Owens-Ford Glass Compan 
headquarters at Toledo, has made a 
of sales in eight New York City 
front” stores as compared to the 
stores’ records with their earlier typ: 
and reports the results very much in fa 
of the “visual.” 

The stores selected for the survey a 
located on Fifth avenue, with a= wide! 
varied line of merchandise carried. Pec} 
& Peck reported a sales increase of 80 ; 
cent during the first four months operatic 
with the open front; F. C. Peck, vic 
president and treasurer, says that all the 
chain’s 45 units will be similarly revised as 


| soon as possible. 


| type 


At Florsheim’s shoe store, an increase oi 
100 per cent was registered with the visual 
front. Striking increases were rr 


| ported by the other store managers queried 
| and they were “unanimous in agreeing that 








the more advanced open-type store front 
was an effective sales builder.” 
Children's Figures Added 
To Mannequin Line 
The Malcolm-Arace Corporation, New 


York City, has announced a new line of 
children’s mannequins with which the firm 
has rounded out its line of adult manne- 
quins. . The new group covers the 
from the teen years down to two years and 
carries the same features as the regular 
line. Manufacturing of this children’s group 
has been under way for some time so that 
deliveries can now be made promntly 
Malcolm-Arace has also brought cut a 
new unbreakable hand, made from a specia 
pliable rubber. They can be dropped or 
thrown on the floor without breaking. They 
are ayailable for both the Malcolm-Arace 
regular line and the new children’s manne- 


ages 


| quins 


Swedish Displayman 


| Visits America 


Curt Oldenburg, director of store plan 
ning and modernization for Paul U. Berg- 
stroms, A. B., sailed recently on the Drott- 


ningholm for Stockholm after a_ lengthy 
visit in America, during which time he 
visited New York City, Montreal, Chicago - 


and San Francisco. 


Oldenberg was display manager to! 


Vogue's, Flint, Mich., some 16 years ago 
and prior to that time was with Louis 
Gassner & Co He entered the display 


field with the 
Magnin’s, San 


display department of | 
Francisco, 22 years ago 


Special Mannequin Line 
For Fashion Fair 

\ contract has been signed by Jas. b 
Williams, Inc., New York City, and spon 
sors of The Fashion Fair providing for the 
and 
possibl; 


t 


supply at 
twice 


former company to create 
least 200 mannequins and 
that number fur the style show to be held 
in Madison Square Garden June 12-18. 
Mary Brosnan, Ine., is to produce figures 
which will be designed by Kay Sullivan and 


| Janet Riza under the supervision of Raou 


Pene Du Bois, designer for The Fashio1 


Fair 
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for your 1947 
holiday season: 


SUZARI 
MARIONETTES 


offer a complete 

program of puppet display: 
WINDOWS 

INTERIOR SHOWS 


CHILDREN'S 
WALK - THROUGHS 


Any or all of these 
combined with: 


MERCHANDISE AND 
RADIO TIE-IN 


A LIVE SUZARI MARIONETTE DISPLAY 
'S THE BIGGEST ATTRACTION IN TOWN 


SUZARI MARIONETTES . 112 EAST 16th STREET - N.Y. C.'3 











THOSE NEW PANELS OF 


oo REYBURNS ARE THE 
= BEST I'VE SEEN! 










follow the 


HAVE 
Y 
REYBURN SEEN 












crowd to [(_ S ae 
UR ge SUSEEEEIUN HE ZL MOTion by tew 
; BY i NockOuT 

EXHIBIT il DISPLAY Ne RENE 
DT pave THIS YE 
Pp 

BOOTHS 128-129 ont WP pid 

fe) 1S* 







N. A.D. 1. MARKET WEEK 


STEVENS HOTEL 
CHICAGO 


JUNE 23-27 












THE REYBURN MANUFACTURING CO. INC. 
MAIN OFFICE, PHILADELPHIA 32, PA. 
FACTORIES: PHILADELPHIA, PA., ROYERSFORD, PA., CHICAGO, ILL. 


NEW YORK S$FVOAG 
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Try this New and Complete 
DISPLAY HOUSE 


EVERYTHING FOR DISPLAY 


e@ FLOOR COVERINGS @ SPOTLIGHTS 
FIXTURES e WIGS 
FLOWERS e@ FABRICS 
MANNEQUINS 
MATS 

PAPIER MACHE 
PAPER PRODUCTS 






We are interested in 
handling additional 
display lines and in- 
vite manufacturers’ 


inquiries. 








Plan Your Fall Displays 
NOW!! 


Make selections from the large line of new and beautiful floral decorations 


shown by our representatives, or call at our Chicago, Display Rooms. 
ee @esd 8 


\ cordial invitation is extended to visit us during June Market Week. 
Christmas line, now in the making, will be shown exclusively in Chicago 
Display Rooms. Many new and interesting display pieces in a variety 


of materials are assured. 


bed 


BOTANICAL DECORATIVE SUPPLY CO. 


14 NORTH FRANKLIN STREET CHICAGO 6 


(Fall catalog now ready) 











There's Widespread Acceptance For 


THE Champion 
DISPLAY SET 
$21.45 


EG4 Complete Set Consists of: 
E5 Two metal units, 20 x 12" x 5 
E6 ro meta eu 12 x IC » 2 


Z 


+» 


16 
a 4 
ylass shelf, I( x 12 


Poe aie a | 


~ QUENSELL DISPLAYS, Inc. 





wf 





( 


4 





Widely favored for its versatility and simplicity. 
Always smart. Finished in Chrome or in Silvertone. 


71-23 AUSTIN STREET FOREST HILLS, N. Y. 








































J.A.D. News 


By JOSEPH APOLINSKY 
President 


T SEEMS as though in reporting [AD 

activities during the past vear I hay 

had the misfortune to list many disap- 
pointments. The latest one I am sorry t 
have to report is that the program an 
nounced last month—which was to be spon- 
sored jointly by the Chicago Display Clul 
and the International Association of Dis 
play—is called off. This program was 
scheduled originally to be conducted during 
the week of the Chicago Display Market 
Week, June 23. 

The reason the program was cancelled is 
explained by the following telegram re- 
ceived from Les Barofsky, president of th 
Chicago Display Club: “The educational 
program for Display Market Week was 
presented to our board of directors. | re- 
egret to advise that unanimous decision was 
to be sole sponsor of the meeting and _ not 
in cooperation with the IAD. Under th 
circumstances, I feel it my duty to abide by 
that decision.” 

In view of this, we of the IAD feel that 
we will not attempt to present a’ progran 
this vear. We feel that unless we can get 
the cooperation of local display clubs in 
cities where we plan our programs, it 1 
useless for us to attempt it. 

We want to wish the Chicago Display 
Club the best of luck and are sure they will 
present a most interesting program of thei 
OWN. 

The annual meeting and election of offi- 
cers of the IAD will be held Tuesda 
morning at 10 a. m., June 24, at the Hotel 
Stevens. The nominating committee, co 
sisting of Frank Whitelam, R. H. Fyte & 
Co., Detroit, chairman; Walter Kelley, 
Delano’s, Boston, and Craige Embree, 
Geuting’s, Philadelphia, have nominated the 
following for officers and members. of the 
board: 

For president, Joseph Apolinsky, Love- 
man, Joseph & Loeb, Birmingham; first vice- 
president, Raymond Bianchi,  Goldblat 
Brothers, Chicago; second vice-president, 
\ubrey Maley, The Broadway-Hollywood, 
Hollywood; third — vice-president, — Paul 
Klories, Union Electric Company, St. Louis; 
treasurer, John L. King, Peoples Outfitting 
Company, Detroit: chairman of the board, 
Frank Whitelam. For the board of di- 
rectors: Tom  Comertord, Lit Brothers, 
Philadelphia; Delbert S. Ford, Consumer 
Powers Company, Jackson, Mich.; Ralph 
Dauer, Cunningham's, St. Louis; Craige 
Embree; Eugene W. Turne1, George Muse 
Company, Atlanta; Robert O. Johnson, 
Commonwealth-Edison, Chicago; Harold H. 
Benson, The Baker Company, Minneapolt 
Gus W.  Burghard, Sakowitz Brothers. 
Houston; Joseph T. Sjursen, Frederick & 
Nelson, Seattle, and = John FE. Cooke, 
Coulter's, Los Angeles. 


Ss 


All paid up members should be present 
at this meeting as nominations will be 
thrown open to the floor and those desiring 
to nominate someone else will have the 
opportunity to do so. This is an obliga- 
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jon ou owe your association and a chance 


our part in selecting officers who can 
most for it. 

Th IAD wishes to extend congratulations 

Southern Display Association for 


Wi conducted a most successful con- 
ferel in New Orleans during the week of 
\fay Much credit is due Frank Vermilye, 
\Maison-Blanche, New Orleans, president; 
harles. Merrill, Godchaux’s, and many 
ther New Orleans display people for a 


rrand job completed. They worked very 
ard and succeeded in spite of much oppo- 
sition throughout the year. 

[AD also desires to extend best 
vishes to the Great Lakes Display Asso- 


ation on their forthcoming Educational 
Conference scheduled for May 26-28, to be 
eld in Cleveland. They, too, are doing a 
ne job under the leadership of Ed Oster- 
land, Wm. Taylor's, president, and Harry 
Fadem, Lyon Tailoring Company. 


We have a letter from John W. H. Evans, 
eing director of the first Annual Store 


Modernization Show to be held at Grand 
ntral Palace, New York City, the week 
i July 7, informing us that any member of 


the IAD wishing to attend should please 

ntact him and he will be glad to see that 
receive tickets admitting them. 

show will consist of daily clinics 

the week and forums will be held 

tailers on the following topics : Store 

ghting; Store Layout; Use of Materials; 

Display and Fixturing; Customer Comfort, 

1 Store Fronts. It is limited to retail 

owners, executives, architects and 

ntendents.. Admission is by invita- 

If you plan to attend, be sure to 

for your tickets, addressing your 


to John W. H. Evans, Store Mod- 
tion Show, Inc., 20 East 55th street, 
\ York City 22. 


Comedy And Tragedy Masks 
Announced By Messmore 
familiar masks of Comedy = and 
are now being offered for display 
es by Messmore Damon Studios, 400 
West 27th street, New York City. Repro- 
| in papier mache, the masks are 36 
in height, 30 inches wide and 8 
deep. They can be had in red, blue, 
p ir brown. 


Mannequin Cleaner 
Named ''Radiant" 
National Mannequin Studios, West Ninth 
ind Superior avenue, Cleveland, has 
ed a new mannequin cleaner of 


tergent type under the name of 


K t.’ It is in liquid form. 
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DECORATIVE WOOD MOULDINGS 


Rope and Basket-Weave Styles 


IMMEDIATE DELIVERY 
ROPE 


14" Half-round | 8c ft. 
14" Full-round . !2c ft. 
34" Half-round .10c ft. 
34" Full-round . |5c ft. 
I"-Half-round . |5c ft. 
1" Full-round . 20c ft. 
4" Fullround . 35c ft. 


BASKET-WEAVE 


134'' Width Only 
25c¢ per foot 


Write for our Catalog of Metal Covered Wood Mouldings 


LADON COMPANY 


730 S. WABASH AVE., CHICAGO 5, ILLINOIS 

















Ve invite DISPLAY WORLD read- 

to make frequent use of the 

> :vice Bureau for information on re- 

rces for all types of display mate- 

and equipment from air brushes 

zebras (stuffed), or for general 

ultation on display problems. No 

rge is made for this service, of 
rse. 








THE SENSATION OF THE SHOW 
MAKE THIS A MUST ON YOUR LIST 
SEE ROOMS NUMBER 


504A 
507 A 


FALL AND XMAS SHOWING---JUNE MARKET WEEK--- 
HOTEL STEVENS, CHICAGO, JUNE 23-27 


M. G. M. DISPLAYS INC. 


1026 RACE STREET . - PHILADELPHIA 7, PA. 
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GLDA Convention 


Information Y 
ST. LO U | S takes over the | 








other direction. 


x KO R R K¢ .T-WAY D I S P :. AYS | The promenade’s huge windows are mad a 


of Thermopane. They play an important 


Gr May 26-28 the Great Lakes Display S) 
Association and Ohio Display Asso. shal 
7 ; = a | ciation will stage their joint educa- win 
N¢ YRMAN DY L¢ JUNGE | tional conference at Carter hotel, Cleveland iol 
This type of display meeting is the first one Wh 
| of its kind without any exhibition showing fron 
‘) | of display merchandise. This conference js othe 
| NALD | at? f JID | designed along serious lines, where business fish’ 
al [ Te (1 “46 C \ | will be conducted by the displaymen and as 
for the displayman! gre 
| Fortunately for us, we have the G.E. Nelg in 
( ; | | | ( ‘AGO | Park Lighting Institute to work with the app 
| largest of its kind in the world. With this G 
| golden opportunity at our doorsteps, we tray 
a |; made arrangements with Nela_ Park t mea 
J l N E 25 rd lo 98th | play an intimate role in an_ interesting chil 
: | educational program. 1 Si 
| In giving displaymen the opportunity to spe 
, : er: | journey through the new institute, they are ich 
Walk right up the Grand Staircase at the | wet co Setene totes with sinadlie a sho 
ie : : | forms of latest lighting applications, mainly pus 
Michigan Avenue Main Entrance to | er bation of “seeing: io bolieeian” Geaaien the 
: and model installations. First to strike the > 
the Stevens Hotel and see the | eve is a luminour “diorama” exhibit de- 4 
rey : . 2s om ; yicting the history and progress of lighting PAG 
Greatest Show at the Show. Phe entire | ov lamp development. Cuca his tour the 
Normandy Lounge will be taken over b Ss ee, & oe es 2 ae Pi 
, : , oD . \ | closed observation promenade commanding Han 
; : : | a clear view of Lake Erie, in one direction IS€ 
these three outstanding St. Louis suppliers. pi a jar eff 
, | underwater rainbow lighting by night in the flor 
| ing 


== ee a ais ; 1: . role in providing proper air conditioning 
resenting a distinguishes » oO ‘ . as sti 
| Ia li tingul he line of Manne which prevails throughout the entire insti- 
: See , y : tute. Al freely used throughout _ the 
quins, garment racks. chrome and plastic ag Mn ec Papp Pcie ceo 
z structure are adroitly positioned germicida 
~ pan rs cee a : rie lamps. 
displays. Distributors in all principal cities. r | | ing 
3 Among other displays, demonstrations, and ae 


facilities built into the revamped _ institute 

’ 1 T 4 ,ATYIO 1 are the following: A color quality room ot 

. / : 4 | es 4: ene a 
x ( x A R R | S ( ) N -W AC x N i R + QO. | to show the effects of light on merchandise 
up-to-minute lighting in the institute offices: 
a patio “Sun Deck” capable of furnishing 
from 3,000 to 5,000 footeandles with infra- 


S - ata ps ae = a . : : | “oo ‘ “7. . . ne ae : . ste > to 
display accessories in America. in stock... | red and ultra-violet radiation equivalent t 
: that of midsummer sunshine; an_ office 


Largest and most complete line of 


ready for immediate delivery. lighting room featuring fluorescent prin- 

‘ : ciples, accessories and equipments; an ideal 

schoolroom flooded with synthetic daylight 

’ ’ and equipped with automatic electronic con- 

x (5 R I M M LA M B AC 4 I | trols ais sriolinn ties for the caprice o! 
natural daylight. 

Artificial flowers and retail promotional | The institute is virtually the Mecca 0! 

the lighting industry and its countless asso- 

displays. Mannequins and DEC-A-POLS. ciates. It houses demonstrations of the 

; | most advanced home, store, office, indus- 

trial, architectural, and school lighting; an 





electrical kitchen; and various conferences = 
Noe a . and classrooms. Normally, the Lighting 
Watch for the double-spread announcement ad in the June lastitute adtencks exoee than Se cnleel 
’ ) ; ; ; . : . . a year Some of these visitors hail trom 
issue Of Display World introducing the newly formed lee sists ak es tk, as ee 
: a ae d : gain first-hand information on the science 
group of St. Louts display designers and producers. Ce ee ve oi nee : 
: - oO S gQ < i a4 2g g. 
The Lighting Institute is the training 
school and conference center for the light 
ing industry An through its influence ™ 
advances the work of educating the publi 
~ 


[Continued on page 125] 
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° CHICAGO DISPLAY SCENE | * 

1ONn [Continued from page 61] | po t ig ts 
The bride carried small white orchids in 
rer prayer book. Her bridesmaids wore 


Nile green, and the floor was covered with 
oreen plastic snow. 






} for... Ry; 
4 + Brighter 


Jisplay Speaking of brides, John Moss at Mar- = — =i] D ° / 

\ sso- shall Field & Co. arranged a honeymoon — iSp ays 
educa- window at the corner of State and Ran- 
velo olph, bsg ee signee _ Available again for the first time 
‘ss ms esas “sa si yet niogg: Pol tithe since the war . . . improved through 

—— ee ee eee ee | wartime research .. . electrical fix- 
ence Is others in boats tied to the pilings were | r . — 
As iness fshing out on the lake. Water lilies floated | tures that will bring new brilliance to 
n and is on the water, while reeds and rushes your displays. 

srew in clumps around the pier pilings and | 

. Nela in the background. Cotton clouds were | 
th, the applied to the sky blue back wall. 
th this Going south along State street were ten | 
S, We travel windows at Field’s, showing various 
rk t means of transportation and using simple ati 

. it tae Pe : ae e . THE SENSATIONAL NEW NATIONAL 
esting ' children’s toys for props. In each window DUAL-PURPOSE PHOTOSPOT 


No. LS-130—Complete with Bulb, Fresnel Lens and 


. stylized background indicated some resort 
: Telescope Lens Mount—a $39.35 value offered now, 





uy spot. Luggage and travel apparel were fea- | for 60 days only at a special price, 27.50 
ey are tured against the backgrounds. In one | (tax included) of | = $27. 
ly all showing an outsized toy airplane the legend SS 

nainty read “Flight Ready! With aplomb = in 

splays the air—’ 

ce the Spring flowers and hats figured in the | 

t de- unusual Easter windows John Moss had in | 

shting Field’s State street windows. The hats | 

s tour themselves were placed inside huge plaster | 

$S$-en- eggs, decorated to look like the old- 

nding fashioned sugar Faster eggs. Special lights 


ction used inside the eggs gave a_ translucent 
effect, and the design was completed with 














with 
n = flowers. Two youngsters were shown look- 
ing into the eggs. A center grouping of 
ail ersized eggs, branches, and hats stood 
whan behind the legend card, a large egg-shaped 
aides sign which read, “Your Easter Hat Hunt No. LS-155— Best Automatic Color 
starts here.” Wheel for PAR-38 and R-40 lamps. 
insti- ee eee ees oe ae For use on 110 volt, 60 cycle current. 
the irf schiect, disp ay manage! lor Lot! > | Complete, less bulb $17.75 
age ston, used a rainy window to promote | No. LS-135—-PHOTOSPOT with Bulb and Fresnel Lens, but 
cida ; ser ees Fe . | less Telescopic Lens Mount. Specially priced for 60 days only, (F.O.B. Cleveland) 
ren’s stormy weather. apparel. Choos- ; 
; ne of the island windows of the store, a $21.50 
Pesce Schlect used shredded cellophane to repre- 
men sent rain, gluing some strips of it to the 
— glass and tieing the balance individually 
tine vith threads. Above this curtain of 
— ded cellophane he set a fan to operate 
hing and arranged it to blow against the 
aie ling, thus creating just enough breeze 
phe ike the cellophane shreds shimmer 
ome slig ly \cross it he played colored 
wival Ig which threw a varying reflection on 
a ain.” 
— order partially to stop the vision 
_ the island, Schlect arranged a 
F fence in V-shape. The mannequins 
n their rain attire were posed on both 
.* { the window. They wore raincoats 
sag lors of red, yellow, black—and those 
th \ had no matching hats wore plicfilm 
= erchiefs. 
— No. LS-1000—Best Wonder Spotlight. 1000 Watt 
Hing a, model with Fresnel Lens and color holder, but 
te We invite DISPLAY WORLD read- less bulb. Price (F.O.B. Cleveland)... $15.75 
- 8 to make frequent use of the No. LS-7—Best Model “O” Pee Wee Spotlight. The No. LS-400—Best Wonder Spotlight. 400 Watt 
te rvice Bureau for information on re- png Me gem ae for window display. Uses G-16%2 model with Fresnel Lens and color holder, but 
P gle Contact Bayonet Base Lamp. Com- 
sin urces for all types of display mate- plete less bulb ap less bulb. Price (F.0.B. Cleveland) $8.95 
il and equipment from air brushes (F.0.B. Cleveland) No. G-40—Lamp for 1000 Watt Spot. Ea. ... $5.00 
Sas zebras (stuffed), or for general No. G-1642 100 watt Lamp for Pee Wee Spot, ea., No. G-30—Lamp for 400 Watt Spot. Ea. $1.75 


be. nsultation on display problems. No | 
it arge is made for this service, of | A iS N . A 
1; urse. 
| 2018 Washington Ave. St. Louis 3, Mo. 
CHICAGO SHOWROOM: 20 E. CONGRESS 
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A SENSATIONAL PLASTIC MERCHANDISING DISPLAY CONTAINER 


“She Show-Of"" %$eyQ5 


Se EACH 








: ® QUANTITY DISCOUNT 


~— 





*Reg. U. S. Pat. Off. 


Ideally suited to the display of hosiery, 


SO eng tee lingerie, scarfs, blouses, toilet articles, 

@ All-plastic, scientific construction cosmetics, jewelry, gloves, ond alee 

@ Smooth, no-snag edges feminine accessories, the SHOW-OFF en- 

© Practical size, 10'' wide, 15'' long, 31/2" hances the beauty of the merchandise it 
deep displays. 

@ Doubles as a storage container Now you can throw away your old- 


fashioned cardboard and wooden trays that 
crumple, splinter, and scratch and 
replace them with sparkling SHOW-OFFS, 
scientifically designed to protect while they 
display. 

Write for quantity prices. 
order direct to 


ALAN MANUFACTURING COMPANY 
1537 MAIN STREET SPRINGFIELD 3, MASSACHUSETTS 


Molded face plate for card insert carry- 
ing sizes, prices, etc. 


Product of the Monsanto Chemical Company 


Send your 








selling 
more 
comfortable 





y (~ 
\ 
\ 






The chairs shown 
are our popular 
No. 201-A. Information 
and prices on request. 






Shoe Stool No. 70 


$12.50 




















i Counter Stool No. 700 


$17.50 


In style... construction ... price — Admiral Chrome Furniture is 
better every way. Fashioned from 1” tubular steel, all Admiral 
Chrome Furniture is triple-plated in Copper, Nickel and Chrome. 
Covered: in extremely attractive and durable leatherette, all 
Admiral Chrome Furniture is available in 10 fetching colors, in- 
cluding 2-tone treatment and contrasting welts. Your immediate 
inquiry is welcomed. Ask for our complete catalog, when you 
write or phone. 


) : y 1 } 7 Bl 1 ie } \ 4) 
dmntvral CHROME FURNITURE (0., INC. 
) 213 greene st. newyork 12,n. y. 
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| Prize Winners Announced 


In Wohl Shoe Contest 


Wohl Shoe Company's “Shoes on P 
Week” and window display contests 
in April with the announcement 
winners in the St. Louis firm's wh 
and retail divisions. Several hundred 
and departments competed. 

Sixteen 


prizes were awarded to 
sale dealers, while 12 were present 
retail departments. The first five wi 


in the two divisions were as follows: \\ 


sale, first, B. M. Benge Shoe Con 
Grand Junction, Colo.; second, New: 
Emporia, Kans.; third, Stell-Grund 


Company, Troy, Ohio; fourth, Fowle: 
& Walker, Binghamton, N. Y.; fifth, 
man’s, Lima, Ohio. 

Retail, first, Rice's, Inc.. Nortolk: St 
The Fair Store, Anderson, Ind.; third 


ners 


ole 


pany 


an's 


| 
ke 


Dy 
dick 


eld- 


ond 


Gus 


Blass Company, Little Rock; fourth, David- 


Sioux fifth, 


SOs, 


Paul. 


City; 


Schuneman’s, 


Ct 


Judges in the contest included the follow- 


ing St. Louis display and advertising ex- 
ecutives: Ped Conway, Stix, Baer & Fuller: 
Gene McKeehan, Greenfield's; Otto Lasche 
Kline's, and Walter Zemitzsch, Zemitzscl 
Display, Ine. 
Permaglas Features 
Cutaway Display 

Appliance dealers were given a_ preview 


display for 


recent 


ot a 
water heaters at a 


Kankakee, III. 


new cutaway 


sales 


Permaglas 
meeting 11 
Lithographed in seven colors 


the cutaway used with an actual heater has 


feet and is 5 feet high 
the 


a spread of 8% 


genious construction dramatizes 


Ff 


lass 


ilu 


lining of the water tank in a third-dimen 
sional sectional view, laminated, and 
minated with a flasher light. Designed 1 


three units, the display is so flexible 
it can be 
space limitations. 


F. F, 


used by any 


Gregory and Jack Duvall, of 


" 


that 


dealer regardless 0! 


() 


Smith Company, planned the display to ti¢ 


in with current national consumer adver 
tising. 
Novel Collection Available 
For Display Uses 
Now made available for display use 


the Warshaw collection of nearly one mil 
lion original illustrated catalogues, posters 


labels, advertising cards and the like relat- 


ing to the origins and developments of most 


businesses and professions in America dur- 


the 
depicting 


ing past 100 vears. Early 


“The American Way" are 


loaned for reproduction purposes. 


illustrations 


als 


Full 


details can be had from Warshaw Collectiot 


of Business Americana, 752 West End 


nue, New York City 25. 


Purdy Resigns 
Revlon Post 


The resignation of Robert Purdy as 
play director for Revlon, New York 
has been announced. Purdy, who isa 
known artist and whose work was 


cussed in an article in the April iss! 


DISPLAY WORLD, has not yet anno 
his plans. No successor has been app: 
by Revlon at this time. 


ave 
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Store Modernization Show 

To Consider Display 

part played by window display in the 

nization of stores will be one of the 

pal features of the first annual Store 

\ nization Show to be held at Grand 

Central Palace, New York City, July 7-12, 
announced by John W. H.. Evans, 
sing director of the exposition. 

\nother feature will be emphasis on the 
nization of retail outlets which sell 

equipment. 


1 


window display supplies and 
Retailers will have the opportunity to see 
ind compare for the first time under one 
rool competing systems of store moderniza- 
In addition to many exhibits, all 
s of store modernization will be con- 
sidered in six days of discussions, reading 
prepared papers, and question clinics. 
On exhibition will be displays of the latest 
techniques of store exteriors, interiors and 
al] the furnishings and decorations that 
make the modern store. 
Registration cards of admission can be 
btained by writing Store Modernization 


Show, 20 East 55th street, New York City 17. 





Promote Sale of Adult Games 

Through Window Display 

Effective presentation of game merchan- 

ise to the public has always paid handsome 
ends in increased sales, according to 

advertising and sales 

E. S. Lowe Co., Ine.. 

manu- 


the findings of the 
lepartments of the 
New York City, 

Accordingly, they have created 
group of attractive show windows. fea- 


prominent game 


lacturers. 


games and accessories which can be 
ed to good advantage by retailers. 
hese displays are designed to permit 
use as individual window or in 
nation with each other. They are 
uggestive of interesting display treat- 
for counters and back walls. 
Kk. S. Lowe Company will be glad to 
t any retailer in creating game displays 
Wl draw the crowds. Information can 
from the executive office at 27 West 


“0th street, New York City 11. 


Promotion Announced 
By Loft Candy 


promotion of Ruth I. Price to dis 
inager for Loft Candy Corporation 
Island City, N. Y., 


Price returned not long ago from a 


has been reported. 


veek vacation in Mexico. 


McCollum Resigns Post 
With Atlanta Store 

resignation of V. F. McCollum as 

display manager for Davison-Paxon 

\tlanta, has been 

im, who was a captain during the 

is not revealed his future 


announced. 


plans: 
essor at Davison-Paxon’'s has not 
appointed. 
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on’t forget—send in your news 
is about all happenings in the 
lay field: births, deaths, marriages, 
nges of position, anything pertain- 
to display or displaymen anywhere. 








GREGORY MOTORS 


are Now Available! 





i 


with your individual problems. 
tor and we will gladly cooperate with you. 








GOLDILOCKS AND THREE BEARS. This is 
an action and light display. The Papa Bear 
is rocking in the chair. The upstairs room is 
in red illumination. Size: 21 inches high, 
24 inches wide, 6 inches deep. 


These displays are sturdily built of wood, cardboard and beaverboard. They are silk screened, 
Operate on either A.C. or D.C. current, 110 volts. 
complete with motor attached is $25.00 each, f.o.b. Brooklyn 1, New York. 


A MOVING DISPLAY HAS EIGHTY TIMES MORE PULLING POWER THAN A STILL DISPLAY. 


GREGORY MOTORS INC. 


printed in seven different colors. 


320 BRIDGE STREET 


Write us concerning the nature of your display or demonstra- 


The motor is of pendulum type which 
eliminates the necessity of cams, levers 
and reduction gears. It works on either 
A.C. or D.C. — 110 to 125 volts lighting 
circuit. It has been known to operate 
for five years without service of any 
kind. The current consumption is al- 
most nil, less than a 10 watt lamp. 
Practically any reciprocating motion is 
obtainable and will animate your dis- 
plays efficiently, smoothly and quietly at 
an incredible low cost. We maintain 
an Experimental Department to help you 


ANIMAL HOUSE. Animation: 
Five Walt Disney characters 
moving through doors on a 
revolving platform. Size: 18 
inches high, 24 inches wide, 
1344 inches deep. 





DOG AND DOG HOUSE 
Animations: — Tail wags and 
paws move up and down as if 
begging. Size: 23 inches high, 
18 inches wide, 5 inches deep. 


The cost 


BROOKLYN 1, s We 




















New 


Chessman Displayer 


Adds Class 














Place this sturdy, compact Chessman Displayer in 
your windows, on ledges, in cases— it adapts itself 
to most any kind of display. 


16° high and 11” in diameter, it weighs about 
15 lbs. and attracts men, women and children alike. 
Has real utility. With slots in 2 places to accom- 
modate shelves, it can be used singly or in multi- 
ples of combinations to form tables and displayers. 
Finished attractively in antique ivory, ebony, 
bronze, and white — or you may order them 
finished any color you desire. 


$12.50 ea. with 2 plate glass shelves 


Plate glass for other combinations can be furnished 


separately. Order today. 


MIDWEST MANNIQUINS 
Get More Attention 





Lifelike Manniquins for infants departments are 
irresistible in four realistic baby poses, offering an 
infinite variety of display possibilities for showing 
jackets, bonnets, rompers, dresses, etc., in infants’ 
Our baby manniquins are 6 months, life 


wear. 
size, 24 high, with adjustable arms. 
Group of Four er 
ee POC Oe = 19.75 


Sitting Baby with removable leg.. 21.75 
Write for new Catalog on hangers, racks, etc. 


MIDWEST 


MANNIQUIN DISPLAYS 





532 N. WATER ST. MILWAUKEE 2, WIS. 


Jobbers inquiries invited on Baby Manniquins and 
Chessman Displayers 








DISPLAY WORLD 


Ruth Price Elevated 
To Display Head 

\s part of the expansion 
Loft Candy Corporation, Long Island City, 


N. Y., operators of the largest chain of 
candy retail shops in this country, Sidney 
H. Berg, director of sales, merchandising 
and advertising, has announced new 


Clark has been 
advertising and 
relations, Ruth [. Rrice 
promoted to the position of 
display manager. Included in Miss Price's 
duties will be the designing of Loft candy 
packages for all holidays and other relevant 


appointments. Matilda L. 
appointed manager of 
public and Miss 
has been 


merchandise presentation problems. 


Shipman Tours Pacific Coast 
And Canada 

Following his participation in the South- 
Conterence at New Orleans, 
New York City, began 
include all the 
West 


tour has 


ern Display 


Frederic Shipman, 


an extended tour that will 
cities on. the 
Canada The 


important coast and 


Western 


been 





program of 


MAY, 


planned so that Shipman will arrive at 
Chicago in time for Display Market Week, 
beginning June 23. He states that he js 
demonstrating a model of his movable, apex 
mirror window and will show for the first 
time the novel results to be obtained by a 
combination of the Dreem Mirror and _ his 
patented mirror devices. Mrs. Shipman js 
accompanying her husband on this tour 


Williams National Distributors 
For Spun Glass Mannequins 


Frank Gobbi, Zaria Studio, New York 
City, originator of the sensational and new 
molded spun glass mannequins recently 
shown for the first time at Lord & Taylor, 
announces that the national distribution of 
these mannequins will be handled by Jas, 
B. Williams, Inc., New York City, with 
the exception of New York City, which will 
be handled direct by the studio. Zaria 
is now making detachable wings for these 
mannequins so that they can be converted 
to angels for Christmas display use. 


by Tony Brinker 





































DISPLAY DIRECTOR, KLINE’S, peTrRoir 





fenoerson WAS FORMERLY DISPLAY 
HEAD FOR SAKS~FIFTH AVENUE, 
DETROIT. ENTERED DISPLAY AT 
AGE OF 16. WORKED AS A PRO- 
FESSIONAL DISPLAYMAN FOR EMERY, 
BIRD, THAYER COMPANY, KANSAS 
CITy... THE DAYTON COMPANY, MINN- 
EAPOLIS... THE JU.L. HUDSON CO., 
DETROIT. DISPLAY INSTRUCTOR 
AND LECTURER FOR WAYNE UNI- 
VERSITY SINCE 1940. HE ISA 
PAST PRESIOGNT, DETROIT DISPLAY 
CLUB. PROGRAM CHAIRMAN FOR 
1940 DISPLAY CONVENTION HELO IN 
DETROIT. AT PRESENT A VICE- 
PRESIOENT OF DETROIT DISPLAY 
CLUB. WAS FOR Two YEARS A 
SPECIAL STUDENT AT THE DETROIT 
INSTITUTE OF TECHNOLOGY. STUDIED 
ART AT KANSAS CITY INSTITUTE OF 
ART, DETROIT SOCIETY OF THE ARTS 
AND CRAFTS ANO WITH PRIVATE 
TEACHERS. 


‘ 
LETS ALL SING TOGETHER 













A RT 
( r\ iV 
4 


Wis WoRBIEs ARE READING, MUSIC. 
HAS BEEN DIRECTOR OF CHOIRS, 

ORCHESTRAS AND CHORUSES FOR 
RELIGIOUS AND SECULAR GROUPS. 
MARRIED, HAS A SON AND DAUGH- 
TER. FAMILY ENJOYS TRAVELING 
TOGETHER. ALL ARE ACTIVE IN 

CHURCH AND WELFARE INTERESTS. 
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GLDA CONVENTION 


[Continued from page 120] 


to wider and wiser use of light every- 
where Every individual who makes even 
, casual visit to this “heart” of Nela Park 


is bound to carry away new ideas, new ways 
making living easier, more pleasurable, 
rough better lighting. 

We don’t know how successful our meet- 
ing will be. This undertaking is a risky 
me for several reasons: It takes money 
to stage most any kind of an event. And 
iowadays, it’s quite frightening to stage an 
educational meeting without some kind ot 
revenue, or a good substantial treasury fund 


to pay for a good program. That old 
proverb, “Where there's a will there’s a 
way,” somehow joined our forces to help 


yur profession continue on its journey to- 
ward success. 

lo reduce my thoughts to a_ practical 
application, a plan was designed and_ put 
into execution. If we succeed, and we can 
nly do so by every displayman backing us 
up to the hilt. 

\nother old proverb, “There’s no one 
going to do it for you—you've got to do it 
yourself,” still becomes a troublesome fac- 
tor. Regardless, we are doing this meeting 
without the exhibitors revenue. It is going 
to erase an agonizing problem in the minds 

nany. We believe, that when our meet- 

is over, we will be able to render an 
mest decision. And we will not be hesi- 
tant in revealing the facts. The truth at 
inv cost! The program for the conference 
follows: Opens Monday, 9:30 a. m., Regis- 
tration; 1:30 p. m., Election of Officers of 
Ohio Display Association—only paid mem- 
admitted; Monday evening, 6 p. m., 
E\{f CEE Banquet—principal speaker, Albert 
Bliss, Bliss Display Corporation, New York 
Call to Order, E. A. Osterland; 
rtainment, dancing with Angelo Vitales 
estra. 


iesday, 9:15 a.m., busses for Nela Park; 
3) a.m., C. M. Cutler, A. Rodgers, Albert 
ss, W. L. Stensgaard. One full day of 
onstrations in store planning and light- 


Wednesday, 10:30 a.m., one full day and 
ning: Mid-American Exposition, 300,000 

ire feet of exhibits at Cleveland Public 

litorium. 

e GLDA inaugurates the interior store 
window display photograph 
service, it is hoped, will offer many 


service 


and suggestions to all paid members, 
will be mailed free ten photographs 
ving the top windows of the country 
re are many photograph services that 
this same type of service as high as $15 
month. If you are a member of GLDA, 
will receive this service absolutely free 
each month. If you are in display and 
work within the eight Grate Lakes 
write C. H. Fadem for membership 
ication blank. Get this wonderful photo 
together with educational 
tins once each month. 
lore than 350 books, under the title of 
A B C of Store Lighting,” were 
ed to all members. Another mailing to 
aymen throughout the eight states las 
th, carried interior store designs and 
showing many uses in lighting and 
iatized lighting. 
[Continued on page 133] 


1C¢ free, 
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MEXICAN TIN MASKS 
No. 5157—$7.25 Each 


9 different types. 
Size: approx. 10°°x13” 


* 





ZL austen DISPLAY 


L/ 


SEE AUSTEN NADI 
MARKET WEEK 
JUNE 23-27 
HOTEL STEVENS, CHICAGO 
BOOTHS 19-20-21-22 


We'll be showing our 
complete Xmas line 

and a very special exhibit 
of unusual display imports 
from Mexico, Central 
America, Europe and 
China. 


For those who can’‘t wait 
. our complete line will 

be ready in our New York 

showrooms June Ist. 


* 





31 WEST 31ST STREET - NEWYORK UWLY. 
/ 27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 
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Prot 


in just 6 months! 


UNLIMITED OPPORTUNITY awaits you ir 
the tremendous field of Silk Screen Proc- 
ess Printing—after a surprisingly short 
training in this progressive school, re- 
cently doubled in size. Just 6 months 
instruction can fit you for a fine job in 
any screen process plant, or for estab- 
lishing a business of your own. No mat- 
ter where you are located, there is always 
a demand for advertising signs, cards, 
store displays, and dozens of other items 


produced this modern way. 


STEADY, SUBSTANTIAL INCOME is assured 


nearly anyone (man or woman) who 
completes the full course. Training is 
practical, interesting work—not just 
theory from books. Tuition is very rea- 
sonable, and comfortable living quarters 
are provided for every student. Get all the 
facts about this profitable “profession” 


now. Sign and mail the coupon below. 






UNDER G. I. 
BILL OF RIGHTS 


SCHOOL 


Post Office Box 114, Effingham, Illinois. 


SILK SCREEN 
PROCESS 


Please send me complete information 
about your school, without cost or 
obligation. 


Check here if qualified under G.I. 
Bill of Rights 


REEL cs, on nthe hh orep einen eine ees 


Address..... 


. FULLY ACCREDITED 


seqble” Profession 


ede ee ee ee se ee ee 
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PERMANENT VISUAL 
RESEARCH DIVISIONS 


[Continued from page 76] 


findings into principles and = policies that 
will sell more people more goods, faster, 
while reducing selling costs. 

I). In short, to be able to: (1) Fix over- 


all visual selling policies, and (2) Discover 


visual selling techniques which will narrow 
the retailer's objective into productive spe- 
not wasteful generalities, inarticulate 
and unintelligent, no matter how 
tious and aggressive. 

Does the retailer at present 
research department? Yes: The comparison 
shopping department is an operation worthy 
of the and this depart- 
ment works as thoroughly and with as much 


cincs, 


conscien 


employ a 


name of “research” 
scientific accuracy as any university labora 
tory 

What personnel does a visual research 
department require? 

‘. A 
directly under the visual merchandise man- 
ager and top management. 
He should be a college graduate, preferably 
with an M.S. or M.A. degree. 
desirable. 


visual research manager—working 


responsible to 
An engineer- 


New York 
number of 


ing background is 
trained a 
students in their Retailing School and many 
potential visual research managers may be 
graduates. He (or she) 
He must 
enjoy detail and must have an orderly “filing 
Under present-day salary 
expectancy, he could be employed for from 
$2,500 a vear up 

B. The visual 
have a minimum = of 


University has good 


found among its 


must have a scholarly type mind. 


cabinet” mind. 


should 
two assistants (see 

later on) These 
a permanent salary or 
part-time observers 
The number of 
upon the annual 
and the with 
accumulate its 


research Manager 


technique for research 
assistants can be on 
may be procured as 


from any local university. 


assistants will depend 


volume of the store, speed 


which the store wishes to 
material 

\ssistants for the salary 
ol stock boys (or girls), either by the week 


or by 


could be hired 


the hour. These assistants should be 


high school graduates; girls are 


should not be the 
or imaginative type, but rather the 
that 


probably 


preterable to boys They 


creative 


slow, plodding type does not become 


restless under routine work. 

Is the cost of a visual research depart- 
ment high? No! It is ridiculously low, 
and not relatively but specifically so. This 


department could operate at a minimum of 
$5,000 per year and at a maximum of $20,000 
plant. Of 
here again the ultimate cost will depend on 
fast the push this 
department 

Incidentally, the cost of this department 


per vear in the largest course, 


how store wishes to 


for one year can be less than the cost of a 
big promotional banquet for one night, one 
bank of Christmas windows, one main floor 
Christmas trim, 15 full-page one-day news 
paper insertions ... or one error in fixtur 
ing in any one good-sized department. 

How in principle does the visual research 
department work 7 


A. It proposes perpetually to observe and 


record how, when, where and at what store 
traffic looks and moves, under every con 
dition 

B. It does not follow the store question 











































LLBRONZe 


QUALITY always 


DEPENDABLE 
for the Display Man 
and Sign Artist 


Complete line of TINSELS in 
silver and all colors; DIAMOND 
DUST (snow) all sizes carried at 
all times for prompt shipment. 


Also all decorative BRONZE 
POWDERS, Silk Screen BRONZE 
POWDERS, Silk Screen BRONZE 
LIQUID, R. M. PEARL LAC. 
QUER, ESSENCE of PEARL, 
CRYSTALLINE BEADS, _IIl- 
HAIRLINE STRIPING 
ALUMINUM PASTE. 


ILLINOIS BRONZE 
POWDER CO. 


Dept. Display, 2015-29 S. Clark St. 
Chicago 16 


bronze 


GOLD, 








Display Men--- 
try the CT-830 


TACKER 


—The tacker with follow-thru drive 


Ideal for window trimming, tacking up 
backgrounds, point-of-sale advertising 
signs, and for attaching silk screen stencils 
to frames. Drives DUO-FAST Staples in 
14", 5/16" and 3g" lengths. Investigate 
these easy-to-operate, time-saving DUO- 
FAST tackers. 


Write today for details 


FASTENER CORPORATION 
848 FLETCHER ST., CHICAGO 4, ILL. 
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trafic answer technique for the obvious 
mn that no accurate store question and 
c answer is possible. The human mind 
voice are too unstable a quantity to 
ume to measure or sample. But the 
and bodies of people do not lie! 

hat is the technique for conducting 

il research? 

Since the object of this research 
ires permanent observation, unlike the 
dient, intermittent surveys usually con- 
ed, a standard size should be adopted 
all ground plans, photographs, sketches 

al mimeographed or printed forms. It 
should be emphasized that the observation 
of the behavior of store traffic is to be done 
every day during store hours, in various 
parts of the store and in front of the win- 
dows. If this observation is carried on as 
a permanent operation, findings from one 
department may prove what does and what 
does not stop more traffic. These findings 
will no doubt not only apply to that one | 
department but to every other department. 
Bb. It is believed that there are certain 
looking” and “moving” tendencies or laws 
controlling the behavior of store traffic. It 
is therefore important to keep all records so 
that they can be easily referred to. For 
example, observations in the cosmetic de- 
vartment may indicate that a certain size 
lisplay will stop more traffic than any other 
size. Observations in the china and glass- 
ware department may indicate that the same 
olor and size display stops more. store 
trafic than displays in other sizes and 
colors. When these consistencies are dis 
covered in various unrelated parts of the 
store, principles of composition and display 





— merchandising will begin to become apparent. 

C. Of primary importance is the record | 
—~ keeping system, plus the filing system for | 
7 
R t se records. | 

. The following data must be kept: 

‘ ° e e ‘ | 
ies Location: Record of this location 
NEW should be kept on a ground plan and eleva- 
DEL tot Not only the specific area observed 
uae should appear in the plan, but adjoining 
_ is for easy identification at some later 
ae lat This plan should be made accurately 
A nd to a consistent scale. A photograph of 


location observed should accompany the 
und plan, if possible. 
lime: Year, month, date and day of 
hour. It is important to have the 
of the week listed, such as Monday, 
day, ete., for rapid reference later on. 
Weather. 
Merchandise: An accurate typewritten 
f all merchandise displayed for sale in 
location observed should accompany the 
rt. Color swatches should be attache] 


ive : : : ; , 
is written report. Each item of mer- 
up dise should be located on the ground 
jing | Price of merchandise should be listed 
cils merchandise report. 7 
. in Signs and price tickets: Typewritten 
of signs and price tickets should ac- 
ate 


10 any the report. Size of signs and price 
i t ts should be noted, as well as their 

I ition and location on the ground plant 

Display devices: Any special promo- 
display devices used in the depart- 

or location observed should be care- 


N reported. If possible, a sketch of the 
e in color should accompany the report 
LL. sketch should show the actual size 





= and texture. This device should be 
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We extend to the 








Our Best Wishes for a Most 
Successful Market Week 


Display marches on as displaymen and display manufacturers 
work together for display advancement. 


& 
VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City || 





























STAPLES 


,PRECISION made for quality tack- 
‘ing and fastening, Hansen Staples 
are packed in the distinctive Hansen 
BLUE BOX. Vest-Kits for Display and 
Sign Men. 


Hansen Tackers — teamworking for 
best results with Hansen Staples — 
are now fitted with the advanced 
Take-up Jaw, which keeps Tackers 


ay REQUEST 









AA Ay yy 
Assad 








HANSEN #! 
PRECISION MADE 4- 


— 





FOLDER 


.HANSEN MFG. CO. 





4 RAVENSWOOD AvE.. CHICAGO 40. ILL. 














128 





We take great pleasure 
in announcing the initial 


showing of our 


FALL AND 
CHRISTMAS. 


lines in our showrooms, be- 


ginning June 15. 


For your inspection there 
will be available the finest 
line of display decorations 


we have ever offered. 
2 


DAVID HAMBERGER, Inc. 


Display Decorations 


115 W. 3lst St., New York City | 














6 
SIDE VIEW 





“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 
Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, IIl. 
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accurately located on the plan—not only 
its place, but its position in relation to the 
angle of sight of moving traffic. 

7. Fixtures: A complete list of all fix- 
tures should accompany the report, their 
type, size, texture and color. These fixtures 
should be located on the plan and the angle 
of placement should be noted. For example, 


if the toe of a hosiery form were pointed at 


a 30° angle to the left of a showcase line, 
this is important and should be recorded. 

8. Sales figures: Sales figures kept by 
hour, day, month and year. It is obvious 
that these sales figures are important be- 
cause while they are consequential and not 
causative, they must eventually be related 
to the total traffic, those who look, those 
who stop. For example, if under certain 
conditions we find that a comparatively 
large number of pedestrians has stopped at 
a counter but a small percentage of this 
group has bought, management may readily 


come to the conclusion that the stopping 
value of the visual presentation was excel- 
lent but that the merchandise or its price 
Was wrong 


Pechnique tor observation 
\. The total 


observed must be clocked 


the location 


These are 


passersby in 
called 


‘*Passers.”’ 


B. Those who turn their heads in an 
obvious effort to look at what 1s being 
shown but who do not stop their walking 
rhythm should be clocked. This group 1s 


called “Lookers.” 
C. Those pedestrians who interrupt their 
minimum of three 


items 


walking rhythm tor a 
seconds and stand before any item or 


should be 


a5 "St yppers “4 


on display clocked These are 
classified 

I). The ideal 
the flow of store traffic 
persons 


1. One to clock the total traffie at a given 


way to observe and measure 


would require three 


area—lits quantity in both directions 

2. One to clock those who turn_ their 
heads and look, but do not stop 

3. One to clock those who stop and to 


note what they stopped in front ot 


In the beginning there will be consider 
able error in clocking these three broad 
groups of traf Counts of total traffic 
will be most accurate Specific directions 
of total traffic passing east and west or 
north and south at a given location are 
most difficult at first (that 1s, tor one person 
to do at once) If two people could be 
used, accuracy can be close to 100 per cent. 


One several weeks’ ex 


perience, 


altel 
with a 


pe rson Can, 


counting clock in 


trafti 


work 


each hand and clock flows in two 


directions at once 


Phe 


not stop permits error 


look but do 
Theretore the tech- 


counting of those who 
nique suggested proposes to count only those 
turn their they look. The 
error of total count the condition 
that many people can look by turning thet 
in their sockets. But fast a 
movement that the clocker can not catch it. 
Incidentally, a camera is now being worked 
on that it is photo- 
the 


who heads as 


lies in 


eves this 1s so 


hoped will measure 


graphically movements of moving 
traffic 

The counting of those who stop should be 
accurate. However, at present this 
technique not provide for observing 
what traffic does in front of a counter after 


cw 


most 
does 


CUSTOM BUILT SIGNS 
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Special trade-marks reproduced 
in various colored natural woods 


vo 12™ FLOOR 


PLEASE USE 
HANDRAIL 


@iTS NEW 
@iTS SMART 
@iTS DIFFERENT 





THE TABLE OF MANY USES 


INTERIOR 
STORE SIGNS 


Disptay Crart 


Wood 
LETTERS 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 

















We are doing our utmost 
to improve the supply. 


Keep asking your Dealer 
for 


“NAT-MAT” Cardboards. 


NATIONAL CARD, 
MAT & BOARD CO. 


MERS. 
4318 Carroll Ave., Chicago, Ill. 


Allied Mills 
Los Angeles, Calif. Peterboro, Ont., Can. 
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it vas stopped. This is another type of 
bservation which must be done but should 
follow upon a thorough program of the 
sbservation described above. 

iis in briefest terms is a description of 
he visual research technique proposed as 
4 rmanent store program. It is most 
necessary to repeat that the clocking itself 
is only one cog in the machine. Of greater 
importance is the systematic recording of 
the observation on easily referred to forms 
with drawings, photographs, typewritten 
reports, color swatches, etc., prepared in 
eficient file sizes. 

What profitable results will a permanent 
visual research program produce ? 

\. It will reduce interminable manage- 
ment Opinions or arguments as to what type 
of visual presentation sells more goods to 
more people, faster, while reducing selling 
costs 

B. It will make it possible to classify 
sound principles and techniques of visual 
presentation. 

C. It will eventually provide a yardstick 
to measure where to spend functional and 
promotional display dollars, when to spend 
them and how much to spend most efficiently. 

General caution: The retailer has a ten- 
lency (if not an absolute fault) to make 
surveys to prove or justify what he believes 
to be an immutable, foregone conclusion. 
He proceeds objectively to prove what he 
already believes to be a fact. In short, he 
starts on a presumed (and often a false) 
premise. This type of objectivity neutral- 
izes the accuracy of his observation. It 
inspires inaccurate haste to “get to the con- 
clusion (already more or less a fact in his 
mind) as fast as possible.” Because of 
this unfortunate habit, the retailer, if he 
entertains the idea of establishing a_per- 
manent visual research division, should 
seli-consciously avoid this unsound, un- 
scientific approach 

He must observe and record the ocular 
behavior and physical movements of store 
trafe more objectively than anything he 

ever undertaken ... but he must wait 
to classify its findings until a wealth of 
lata has been collected, and when he makes 
his classifications, he must constantly re- 
serve final decisions, expecting to find new 
that will either emphasize the cor- 
ess of his classifications or upset re- 
served classifications. 
short, a visual research division is the 
complete antithesis of spotty surveys; it is 
xpedient panacea. It will not turn over 
profits like “bargain items.” But it will 
sa the retailer millions of dollars now 
spent unintelligently and it may increase 
survival quotient in a society and 
my that already is objectively ques- 
tioning the efficiencies or inefficiencies of 
mporary distribution. 








We invite DISPLAY WORLD read- 
rs to make frequent use of the 
Service Bureau for information on re- 
ources for all types of display mate- 
al and equipment from air brushes 
) zebras (stuffed), or for general 
onsultation on display problems. No 
harge is made for this service, of 
ourse. 
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Mr. Boyd R. Gasque in 
ur New York Showroom 







M.. Boyd Gasque is 
Display Director for the numerous, 
nation-wide establishments of Mangel Stores, 
Inc. This unsolicited letter from Mr. Gasque speaks for 
itself. The two attractive showrooms of General Display Cor- 
poration — designers and manufacturers of beautiful artificial 
flowers and display decorations — are conveniently located in 
New York, 500 Fifth Ave. and 42nd St., Lower Level, and in 
Cincinnati at 140 West 4th St. 
General Display’s Fall line now showing, Christmas line ready, June |, 
in both New York and Cincinnati showrooms. Consult our salesmen 
currently showing our Fall line throughout the country. Complete dis- 


play at N.A.D.1. Exhibit, Stevens Hotel, Chicago, Ill., Booths 39-40-41, 
June 23 to 27. 
Above mentioned Magnolia Sprays are 40” x 22” and are mounted 


on wire stem for shaping. Available in brown, red or green leaves. 


$33 per dozen. 
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=O; MARKWELL TACKMASTER 










is slow.... but 
the ONE-HANDED 



















* is PRIGGER FAST? 


EASY OPERATION — one hand does it! 


* Snug stapling point — staples can be 
driven along narrow edges and also 
reach inaccessible places. 


* Uses 2 sizes staples for light and heavier 
work. 


¢ Complete with Tack (Staple) Remover. 


¢ Unconditionally guaranteed:—no charge 
ever for parts or service to users of 
Markwell Stapling Devices and Markwell 





Staples. 














For Constant Automatic Color Change 
from G.E. 


Spotlight or Floodlight Lamps 

















Best Model 155 
110-Volt 60 Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 
only °917.75 





@ Compact 


@ 5 Color changes 
per minute. 


@ Full universal action 
"U" bracket per- 
mits easy position- 
ing. 

@ Attractively finish- 
ed in durable black 


wrinkle. 






























THE BEST DEVICES CO., INC. 


10516 WESTERN AVE. 


CLEVELAND !1, OHIO 































PHOSPHORESCENT AND FLUORESCENT 
PAINTS FOR ALL PROCESSES 


LAWTER CHEMICALS, INC. 
2414 LAWRENCE AVE. 









CHICAGO 25, ILLINOIS 














| Christmas Display Ornaments 


Produced By Kentlee 
An interesting example of ingenuity in t! 
way of reconversion has been demonstrat 


by the Kentlee Sales Corporation of Ny 


York, which is now making Christmas di 


| play ornaments in its plant at Haverstra 


N. Y. During the war, Kentlee turned 
entire production facilities over to the go\ 
ernment for the duration. Kentlee had aut 
matic glass making machinery and kno 
how; the Army Medical Corps needed g! 


| equipment in stupendous quantities. So 1 


Kentlee plant began making glass ampules 


! and vials. 


Came V-J Day and American indust 
was called upon to turn from war to peace 
Realizing that most Christmas ornaments 
had come from Europe before the war and 
realizing also that Europe would not be 
producing such merchandise again for many 
a vear, Kentlee reconverted into the orna- 
ment field. A line of Christmas tree glass 
decorations went on the market. 

In a short time, it became clear to Kentlee 
designers that the balls, canes and pendants 
which lend such a festive air to the Christ 
mas tree could do the same thing for store 
windows, show cases and store interiors. 
All that was needed was an extension of 
sizes and colors; neither new equipment 
nor new know-how was required. So was 
completed the reconversion from medical 
supplies for the battlefield to display 


Franklin Simon's Appoints 
Nelson To Greenwich Store 

Charles Nelson has been appointed dis- 
play manager for Franklin Simon's store in 
Greenwich, Conn. Until a year ago he was 
with Lord & Taylor, New York City, as 
assistant fashion display manager, after 
which he did free-lance display and _ art 
work, as well as serving as a designer for 
Fenton-Davis Studios. At one time Nelson 
was with Arnold Constable & Co. 

He entered the display field after a_ fine 
arts course at Syracuse university, and still 
paints professionally. 


Smith Joins Staff 


| Of Vic Hanny 


Lowell Smith has been added to the dis 
play staff of Vie Hanny Company, Phoenix, 
and will have charge of women’s fashion 
display in addition to serving as_ first 
assistant for all display. Smith was former]) 
with Cunningham's, St. Louts. 





Astwood-Dickinson Wins 
Bermuda Contest 

The annual window display competition 
for retail stores of Hamilton, Bermuda, was 
won this year by Astwood-Dickinson Con 
pany. Featured was a clever undersea dis 
play entitled “The Sea Gardens.” 


Zsuffa Heads Display 
For Bulova Watch 


Joseph W. Zsuffa has joined the Buloy 
Watch Company, New York City, as 4 
play director. He was recently disp! 
designer for Wolfsheim & Sachs, Inc., 
prior to that was for nearly three y¢ 
with the Army Engineer Corps in Euro] 
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"Sew-And-Save" Participation 
Shows Marked Increase 

and Save Week, the 
fabrics, 


tional Sew 
inated promotion of 
and notions in retail stores, 
anniversary from February 
March 1. A substantial increase over the 
1946 event in newspaper advertising, entries 
e window display contest, and store 
sts for promotional helps was regis- 


celebrated its 


ty thousand sets of display 
used by thousands of stores featuring 

vent in its windows, and 

itted photographs of their 

in the contest. Judges 

é ori of $100 in the large 


store group to 


patterns | 


27 through | 


annual | 


material | 


299 stores 
displays as | 
gave first | 


| 


ts ( irt-Gushard Company, Decatur, III. | 
id ind second prize of $50 in the same group | 
e to 1 New Boston Store, Chicago. In the 
Y small store group, Abbot’s-Texas, Inc., FE] 
P; won first prize and second place went 
to Herzberg’s, Enid, Okla. In the chain 
st eroup these two prizes were awarded 
e to fF. W. Woolworth Company, New York 
iS Cit and Woolworth’s, Cleburne, Texas, 
spectively 
2 uests totalling 7,002 were received 
e retail stores for display material, mats, 
; ( t and other Promotional helps; this 


increase of 22 per cent over the 
of requests received for the special 


during 1946 


New Glass Fiber Mat 
Has Unusual Qualities 
\ glass fiber mat that stretches has been 
Radiant Glass 
27th street, New 
York City 16, under the name of “Elastic- 
I: Said to be soft and with excellent 
jualities, the material is fireproof 
back to its original form 
being stretched. It is available in 


market by 
208 Kast 


placed on the 
Fibers ¢ Ompany, 


spring 


European Trip 
For Haida 

tor Haida, head of the 
firm of that name in New 
leaving in May for 
to Europe. He _ will 
tries in his search for new display ma- 

and ideas. 


("44 
Is 


cover several 


¢ enema 


May Guna Wilshire 
Appoints Stylist 


en Arouni, 
y Company (Downtown), 
stylist for the company’s 
Angeles. 


formerly window 


is now dis- 


ird store, Los 














We invite DISPLAY WORLD read- 

to make frequent use of the 
rvice Bureau for information on re- 
irces for all types of display mate- 
| and equipment from air brushes 
zebras (stuffed), or for general 
nsultation on display problems. No 
irge is made for this service, of 
Irse, 





well-known | 
York | 


a_ three-week 


stylist | 


Wilshire 
She replaces | 
ret Jewell, who resigned not long ago. | 
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For Beach and Summer Promotions 





FISH NET 


Original Large size 
taped ends—14x27 ft. 


2" Standard Fishnet 


.30 per sq. yard 
minimum 20 yards 
12.50 (45 sq. yds.) 

colors - 33% added 





CORK FLOATS 


2"'x2" with center hole 
21/4'"x2" with cen. hole 
31/4"'x2" with cen. hole 


5.00 per hundred 
7.00 per hundred 
15.00 per hundred 





NATURAL BEACH SAND 
(Washed) 


In 100-Ib. bags 


In colors 


3.50 per 100 Ibs. 
6.00 per 100 lbs. 





COLORED SALT SAND 


In beautiful colors to 
match your samples 


7.50 per 100 lbs. 
covers 75 sq. ft. 





SEA FEATHERS 


Natural lavender color 


The undersea plumage 
Small 

Medium 18-24" tall 
Large 24-36" tall 


5.00 per dozen 
9.00 per dozen 
12.00 per dozen 





SEA FANS Small 3.00 per dozen 
Lacey effect fan with or Medium 6.00 per dozen 
without coral bottom Large 12.00 per dozen 





LARGE NATURAL SPONGES 


Smart for beach set- 
tings. Can be colored. 
. Odd shapes 


10.00 per pound 
6-15 inches 





NATURAL STAR FISH 


Small 6" 
Large 8-10" 


7.00 per dozen 
12.00 per dozen 





CRUSHED PEARL CHIPS 


Assorted colors 


Beautiful colors 
Pearl finish 


.23 per pound 
20.00 per 100 Ibs. 





SMALL SHELLS 
Assorted . . . Natural 


Colored or Plain 
Pastel shades 


1.00 per pound 





LARGE CONCHE SHELLS 


Beautiful natural 
colors 


12.00 per dozen 





SMALLER SHELLS 


Odd shapes 


6.00 per dozen 





NATURAL CORAL 
TWIGS AND ROOTS 


Beautiful odd shapes 
‘color them’ 


1.00 per pound 





CORAL MUSHROOM SHELLS 


Very attractive— 


6.00 per dozen 


natural color 





NATURAL SISAL ROPE 
5/,"" diameter 


Smart for ladders, 
rails 


.06 per foot 


minimum 30 ft. 





SPANISH MOSS 


The stringy moss for 


3.00 6-lb. box 


beachwear 





ANCHOR — PAPIER MACHE 


On base... 


27" high 3.75 each 





ARTS AND FLOWERS DISPLAYS 


Manufacturers — Importers — Creators 


43 WEST 56 StREET 


Circle - 7-6893-6848 


NEW YORK 19 














Price Card Holders 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
Ali Types of 

Price Card Holders 


Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St., New York 1, N. Y. 














THAYER & CHANDLER AIRBRUSH 


ufor the p particular artist 


THAYER & CHANDLER 
O10 W.VAN BUREN ST.. CHICAGO.ILL 








PASTE IT QUICK 
with 





Art-Stick is a speedy, quick-drying rubber 
paste ... ideal for display use. For mount- 
ing fabrics, cloth and paper and all display 
materials. Spreads easily — grips firmly. 


Distributors Wanted 


Artistic Display Materials, Inc. 


900-904 S. Main Street, Los Angeles 15, Calif. 








@ Please Mention DISPLAY WORLD When 
Writing Advertisers 











WINDSOR 


teen 
age 


’ mannequins 
SIZED 

TO FIT 
PERFECTLY 





For your back-to-school 
displays, feature teen-age 
mannequins that really fit 
teen-age clothes! The new 
Windsor Featherweight Flexible 
Teen-Age Mannequins were de- 
Signed in co-operation with lead- 
ing stylists and garment manu- 
facturers, They're sized to fit 
perfectly, And they have allur- 
ing teen-age charm! Write 
for photos, catalogs and 
prices, 





- % . 
foc MN TION 


14] West 37th St,, New York 18, 4.Y. 
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1,000 Attend Open House 
At New Plant 


More than 1,000 men and women trom all 
branches of the industry, many of 
them from out of town, attended the Open 
House party given by the Garrison-Wagner 


Ld. 


display 


Company, St. Louis, Tuesday, April 
Phe 
of the 


ton 


party, celebrating the grand opening 
firm's new building at 2018 Washing- 
held in the second floor 
Office workers’ 
business 


avenue, was 
showrooms 
o! 
appropriately in 
tables tor 
buffet 


othces and 


desks, cleared papers and 


smart display 
the 


lunch 


covered 


served as guests 


pape £58, 


Refreshments and a were 
served 
1. J 


known for his genial personality and hospt- 


Vierheller, general manager, is well 


tality, and this was a busy and proud event 


for him and he and the Garrison-Wagner 


Bee 
4 


“4 . 2. ~~ 


staff were ever alert to see that every guest 
was well taken care of. 
and friends of the company were 
unstinting in their praise of the new show- 
room, rating it among the largest and most 
impressive in the display industry. 
The this prominent 
company own building, in 


Guests 


display 
greatly 


removal of 
to its 
enlarged quarters and with improved 
facilities, bespeaks the 
management in the continued 
ever-increasing 


Service 
of the 
growth of 


confidence 


display as an force in 


modern retail merchandising 


—Above is part of the crowd of more than 
1,000 which attended the formal opening of 
Garrison-Wagner's new home in St. Louis. .. . 
Below, Garrison-Wagner officers at the ‘Open 
House.’ Left to right, George M. Wagner, 
chairman of the board; Leslie Wipperman, 
secretary; Flint Garrison, president, and |. T. 
Vierheller, vice-president— 
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GLDA CONVENTION 
[Continued from page 125] 


7 Great Lakes Display Association's 
photograph contest is clicking like a 
Every mail brings four to five 
mal es of photographs, and they are 
from large and small stores from 


ever) nook and corner of the eight Great 
Lakes states. It is open to all displaymen 
throughout the eight Great Lakes states 
area. This display contest, which covers 
19 classifications, offers as its attraction 
$5) in cash and prize awards. 
Photographs of interior store and display 


windows taken as far back as September, 


1946, may be entered. There are no strings 
attached to this contest. No entry blanks 
are needed. You do not have to be a 


member of any display organization to 
enter this interesting Great Lakes Annual 
Photograph Display Contest. Five judges 
have been selected to do the job of picking 
the winners. They are: Jack Cameron, 
Carrata Mannequins; Jack Nichols, displaj 
director, The Higbee Company, Cleveland: 
Leo Doyle, business manager, Clevelan/ 
News; John T. Chord, retail display man- 
ager, Montgomery Ward, Chicago; Lloyd 
Jensvold, assistant merchandise manager, 
Seiberling Rubber Company, Akron. 
Dave Stromberg, president, Mutual Dis- 
play & Mfg. Company, Cleveland, makes 
this most unusual contest. Mail 
photographs to C. H. Fadem, manag- 
ing director, Great Lakes Display Associa 
tion, 1618 Walnut avenue, Cleveland 14 
Be sure your photographs are carefull) 
wrapped All photographs entered become 
property of the GLDA. There will be 
seven cash awards and 15 prizes. After 
photographs have been received, they will 
red under the following classes: 
ready-to-wear; women’s _ sport 
bridal display; 
- infants; men’s sport apparel; men’s 
men’s hats; men’s shoes; men’s 
furnishings; back-to-school; Father’s Day; 
lother’s Day; home furnishings; institu- 
| displays; interior displays; Christmas 
s and drug store displays. 


women’s’ shoes; 


Art Talk Features 

Birmingham Meeting 

| regular monthly meeting of the 
gham Display Club was held April 


<4 the Molton hotel. Max Heldman, 


rtist, was the speaker of the evening 

a most interesting and inspiring 

The speaker was introduced by 
\polinsky, president, International 
tion of Display, and the attendance 
lunncheon was the largest in some 
The next meeting of the club will 
May 29, 





Idea Shop New Venture 
For Campbell 

( ampbell, after four years of service 
army engineers and _ previously 
display department of L. Bam- 
« Co., Newark, N.J., has established 
Shop, East Orange, N. J., where 
specialize in display, industrial and 
ntal model making in a wide range 
Custom made displays and scale 
r display will be a major specialty 
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WHERE IS THE HURLOCK EXHIBIT? 
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Yes, we'll be in Booth 56, Exhibition Hall, Stevens Hotel and raring 
to show you our New Fall and Winter Line. 
miss the display surprises in store for you! 
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acquaintanceships and meet new friends. too, 


SEE US IN BOOTH 56, STEVENS HOTEL, JUNE 23-28 















June 15. 


123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 





Let's renew old 


Write today for our NEW enlarged 
Fall and Winter Catalog, ready 
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You won't want to 























NOW READY 


with tho most complete line of 


CELLOPHANE DISPLAY SPECIALTIES 


FLAMEPROOF 

@ CELLOPHANE FRINGE 

@ CELLOPHANE WREATHS 

@ CELLOPHANE ELECTRIFIED 
WREATHS 

@ CELLOPHANE CLOTH 

eee 

@ DISPLAY FLOWERS 

e XMAS WREATHS 

@ NEW DISPLAY ITEMS 


476-478 Broome Street 


in the history of our company 


STANDARD CELLULOSE 


& NOVELTY CO., INC. 


New York 13, N. Y. 
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YUCCA POLES 


Give high dramatic lines to your windows! N 
1” to 6” diameters. 6’ to 12’ high. Immediate N 
delivery. N 
N 

BAMBOO POLES N 
From %” to 2” diameters. Priced from $18.00 N 
per hundred. N 
TAPA PAPER \ 


Reflecting the charm 
and romance of the 
South Seas. Six de- 
signs; 22° = 432". 20 
sheets $7.00. 


BAMBOO MATS 


For backgrounds — 
flooring — dividers. 
3%” x 54%” @ $3.95. 















LLL LALLA hhh hhh 








WRITE FOR 
NEW CATALOGUE 


\_ A 
535 Sutter St. San Francisco 2, Calif. 











CARDBOARD 


Limited Quantities Available 


WHITE 2 SIDES 


AND 


Colored Showcard — 
14 Ply — 28 x 44 


— ALSO —— 
33 BRIGHT AND SATIN 
DISPLAY PAPERS 
Available in Rolls — 26" Wide 
Write for Our 


Colorful Booklet 102D 





° 


Mfrs. and Converters of Cardboard 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WoOrth 4-6038 
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Robinson’s 16th Annual 


Flower-Perfume Show 


HE Robinson Flower-Perfume Show in 

Los Angeles has long beenga tradition. 

For 16 this 
excellent example for others with its floral 
interpretations of Lentheric perfumes. More 
and more stores have taken up this theme 
kinship, and year 
Robinson's show is visited eagerly by thous- 
ands of shoppers. This year, the key win- 
dows in the series of 15 perfume windows 


years store has set an 


of flower-perfume each 


used papier mache figures that looked like 
quaint, old-fashioned china dolls with wasp 
waists, costumed in the spirit of the per- 
These delicate fig- 
with flowers 


fume each represented. 
ures lavishly 
which were appliqued to the gown and cas- 
caded from the hats or headdresses. 


were festooned 


The perfumes thus interpreted included 
“Miracle” with the figure of a saint sur- 
rounded by high altar candles; “Shanghai,” 


with a Chinese princess elaborately gowned; 
“Contetti,” with a figure in a colorful fiesta 


costume; “A Bientot,” with a lady of fash- 


—J. W. Robinson & Co. recently held its 16th 
annual flower-perfume show in collaboration 
with Lentheric. The promotion, including 17 
window displays and special interior treat- 
ments, exclusively featured the products of 
this perfumer. Shown here is the display 
devoted to "Rose" perfume— 


ion in a formal garden-party attire; “Antic- 
ipation,” with a temptress in a_ beautiful 
ball gown, and “Dark Brilliance” with a 
figure wearing a richly decorated French 


Appropriate groupings 
flowers combined with clever props in inter- 
esting arrangements completed each window 


period costume. 


I 


“Tweed” was refreshingly different. In- 
stead of a figure, a long-legged French 
poodle covered in black and white checked 
fabric dominated the woodland setting. 
Lentheric’s florals were visualized in charm- 
ing garden vistas with wrought-iron gates, 
hanging baskets, and other appropriate 
decor giving the desired effect. 

In addition to the series of 15 perfume 
windows, 
dows to a dramatization of Lentheric’s line 
of men’s toiletries, in an arrangement of 
vellow tulips, wood and yellow 
Spanish iris. Beautifully-grained wood 
panels formed the background against which 


Robinson's also devoted two win- 


roses, 


were hung plaques mounted with gold 
eagles. These windows were very trim and 
masculine. 

The interior of the store repeated the 


window themes with variations. 
Tony Duquette, California decorator, de- 
signed and executed the flower arrange- 


ments. Paul C. Smith is display director 


for the store. 
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Just one of many 
magnificently sculptured settings 


MIRROR: 26''x40" (inside measurements) 
also available in 20x30" 


TABLE: - 31" high x 42” x 20" 


May Co., Los Angeles 


Stoner € Thome" 14359 SUNSET BLVD., HOLLYWOOD 27, CALIF. 
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Nes 

ny MODERN 

TROPICAL 
DISPLAY 

MATERIELE 


i Headquarters for 
i, BAMBOO RATTAN 
nn MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. = 
1188 South LaBrea Avenue |} 


Los Angeles 35, California 


Alert Retailers Boost 
Their Sales With 


























Reslile 


O! ECTRIC TURNTABLES 





TURNS 
THREE 
TIMES A 
MINUTE 





The ACTION Display-Way! 


ACTUAL CLOCKING TESTS prove that 
ROTO-SHO revolving window displays 
attract double the number of customers into 
the store than any “‘still’’ display o« « Se 
frequently pay for themselves in the first 
few hours of operation by doing a man- 
sized selling job. 


ROTO-SHO is sturdy. All steel, it will 
carry a load up to 200 lbs.; operates on 110 
Volts A. C. Comes complete with 18” table 
as illustrated —and an attractive build-up 
display fixture is also available for it. 


This year-‘round sales builder is available 
through better display jobbers everywhere. 
Write us TODAY for literature .. . Delivery 
is immediate from stock! 


GENERAL DIE AND STAMPING CO. | 
Dept. N, 262 Mott St., New York 12, N. Y. 
} 
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Complete Ad Program 
Built Around Display 


HE research department of the Elgin 

National Watch Company, Elgin, IIlL., 

introduced a revolutionary development 
in the watchmaking industry with the new, 
rust - proof, “DuraPower” 
mainspring made from a wholly new alloy 
of metals called “Elgiloy.” With the intro- 
this improved mainspring which 
Elgin says, “the most important 
watchmaking development in over 200 
years,’ was created, naturally, a story for 
national publication in the advertising field. 
It could be an event that would rock the 
watchmaking business, for Elgin now pos- 
sessed what watchmakers and 
manufacturers have always been searching 
for—a superior material that will eliminate 
99 per cent of watch repairs due to carbon 
steel mainspring failures. 

Elgin authorities were fully aware of the 
discovery and 
wanted to back the long research and de- 
velopment to the hilt. It was agreed that 
the advertising campaign announcing this 
new development must have enough of the 
scientific to be 
enough of the 
sands of dealers 


non - magnetic 


duction of 


1S, as 


numerous 


possibilities of this new 


educationally convincing, 
dramatic to enthuse thou- 
. but most important it 


must have direct appeal, it must reach out 


—Elgin ordered 20,000 of these demonstrator 
displays, building the firm's complete maga- 


zine campaign around the point-of-sale unit— 


and touch the consumer with a never- 
before-attained actuality of purpose. Elgin 
watches with the new mainspring must 
capture the public’s fancy. 

A full page announcement advertisement 
was prepared with a banner heading telling 
about the revolutionary mainspring but 
somehow it lacked the magic something that 
makes an advertisement outstanding. Then 
with the cooperation of J. Walter Thompsor 
advertising agency for Elgin and. Elgin 
themselves, W. L. Stensgaard & Associates, 
Inc., specialists in merchandise presenta- 
tion and for a number of years makers of 
Elgin itinerant traveling displays, designed 
a point-of-sale unit to back up the “Dura- 
Power” campaign. This display was a 12- 
inch high counter unit featuring an actual 
“DuraPower” mainspring — a display that 
challenged the customer: “Go Ahead! Tap 
it—Watch It Jump.” Before the customer, 
on the base of the display, was included a 
quickly-leafed-through, 
the new mainspring. 

When the demonstrator display was pre- 
sented to Elgin, it was received with en- 


dramatic story of 


thusiasm because in this unit were sound 
principles of point-of-sale. It had the Elgin 
look. It had good design. It was a good 
dignity befitting 
This display, Elgin agreed, 

magical something the “Dura- 
campaign needed. The 
would be able to test, to touch, a fine watch 


size and possessed the 
jewelry stores. 
was the 


Power” consume! 


Tago te! | 


WATCH IT JUMP 
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pring — the heretofore almost neve 
set delicate heart of a watch that fre- 
quently rusted at human contact. 


ause of the soundness of its point-of- 
appeal, plans for a double spread in 
Life, Saturday Evening Post, Fortune, etc., 
we formulated around this display. The 
tising Campaign was redramatized to 
ma the counter demonstrator the focal 
point of the sales promotion, the entire 
campaign being built around a display to 
be used at point-of-sale. 

Klein entered an original order for more 
than 20,000 of the ‘“DuraPower” demon- 


strator displays and their creator’s produc- 
tion department began the task of producing 
the units in record time. With only six 
weeks in which to complete the job, because 


the finished units had to be on the dealers’ 
counters throughout the country at a speci- 
filed date when the advertising was scheduled 
to break, the plant worked feverishly 
against time. After each day’s production, 
units carefully packed for shipping were 
transported by special truck from the Chi- 
cago firm to Elgin. To expedite positive 
of the units, Elgin arranged with 
local postal authorities to set up a tempor- 
ary post office where postage was cancelled, 
units sacked and shipped direct from the 


1a] “\ 
delivery 


Elgin organization, thereby assuring a 
minimum of handling and a maximum of 
speed in getting units to Elgin dealers 
before the deadline. 

Here is a case where absolute teamwork 
on the part of the manufacturer, the ad- 


vertising and the point - of - sale 
organization—when timing had to be per- 
fect and the advertising impact hard—was 
responsible for a campaign. 
Carefully planned “teaser” direct mail, an 
explanatory dealer broadside and well pro- 
duced point-of-sale advertising meshed per- 
fectly. As a last bit of careful planning, 
Elgin dealers were asked not to uncover the 
display material until the day the national 
advertising appeared in the first publication. 
\t this point the “DuraPower” displays 
came out of hiding simultaneously all over 
the country. 


agency 


successful 





Gray Adds To Duties 
At Stripling's 
The new position of display director in 
charge of redesigning and maintenance has 
been created at W. C. Stripling Company, 
Fort Worth, with E. W. Gray handling the 
partment; he had been display manager 
many years. 

placing Gray in the latter position is 
R. I. Moriarty, formerly in charge of 


lisplay for Sanger Brothers, Dallas. His 
S\ ssor at Sanger’s has not yet been 
inced. 





Mcny Advantages Claimed 
For Gold Synthetic Lacquer 
d finishing of display units has been 
fied by a ready-mixed gold synthetic 
according to Processed Chemical 
atings Corporation, 33 North First 
Brooklyn 11. The firm’s product 
applied by spraying, brushing, dip- 
ind tumbling, dries in 20 minutes, and 
not turn green. It can be used on 
composition, plaster, papier mache, 
tanicals. 
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GOLD & SILVER 
FOIL 
CHANGEABLE 
PRICE CARDS 


EXTRA HEAVY FOIL DOES DOUBLE DUTY 
LOOKS LIKE METAL, CLEANS LIKE METAL 
PRICE CHANGES IN A TRICE 


No wonder Eureka's changeable aluminum 
foil price cards have been repeatedly re- 
ordered ever since their debut a year ago. 
They look like polished gold or silver... 
last longer and cost less than many ordinary 
cardboard price cards. Set them up in your 
windows, display cases or showroom to 
make your prices look attractive to every 
buyer. They’re proved favorites for apparel 
shops, stationers, hardware stores, gift 
shops and numerous other businesses where 
smart, sturdy and changeable price signs 
are essential. 


Each box contains 20 embossed frames (2” x 
25,") and 440 figures from 0 to 9. Includes 
signs for dollars, cents and decimals. Prices 
appear in high-visability black. Choice of 
matching GOLD or SILVER backgrounds. 


Exceptional value for only $2.00 


r 


Sy 
€ 






SPECIAL PRICE CARDS 
made to order with name of 
company or trademark 
on orders of 100 boxes or more. 
Write us for information. 


SPECIFY COLOR WANTED IN 
ORDERING FROM YOUR SUPPLIER TODAY 
OR WRITE DIRECT 





EUREKA SPECIALTY PRINTING CO., 
Stationery Division Dept. DW 
Scranton, Pennsylvania 











to top off your 
mannequins 


styles or 







Your own 


natural sketches duplicated if 
attractive desired. Designed for 
display 


display mannequins of 
every description. 


WIGS 
Arranjay’s Wig Co. 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 









NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sampie (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 











@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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ET US SHOW 
YOU THE WAY 
TO A MORE 


SUCCESSFUL 
DISPLAY 


Plan today 
for a bigger 
season and order 
early. We cordially 
invite you to review our 


new and completely diversified 


FALL and CHRISTMAS LINES. 


You are cordially invited to our 


showroom. 


DISPLAY MANUFACTURERS MART, inc. 


for D« ipday sa 


‘Lue rapthiung 


34 ES [eine Steet yt NEW YORK 1, N. Y 














FABRICS 


50“. HEAVYWEIGHT 


BENGALINE 


in all colors 


HOMESPUN and 
CASEMENT CLOTH 


120‘‘ Wide GENUINE FISH NET 
White - 40c per square yard 
Colored - 50c per square yard 


In unlimited quantities 
for immediate delivery. 


WRITE FOR SAMPLES 
Jobber Inquiries Invited 


TRIM-RITE COMPANY 


315 CLINTON AVENUE 
NEWARK 8, NEW JERSEY 











DISPLAY WORLD 


MARTIN'S DISPLAY 
[Continued from page 73] 
believes display people are artists rather 
than ordinary workmen. 

“Display people should not be regulated 
like factory “They 
should have freedom of action and thought. 
That also means they should be free to 


workers,” he says. 


express their ideas, even if those ideas 
happen to involve my changing an idea of 
my own. 

“You can't run a display department like 
a dictatorship, though I know some people 
who try. If you really want superior win- 
dows, you must have full cooperation from 
everybody in the department, and you must 
have the benefit of everybody's free and 
unrestricted thinking. Personally, I think 
that the timid display director who is afraid 
of his job, and who tries to hold down his 
subordinates as a result, is probably the 
most pitiful figure in this profession.” 

I‘rank Izzo is well qualified by experience 
to speak about what makes a display de- 
partment successful. His record dates back 
to 1928, and since that time he has served 
under a number of prominent displaymen in 
some of the nation’s largest stores. One of 
these was Norman Bel Geddes, for whom 
he worked at Franklin Simon's, and whose 
ability as a designer is well known. 

He worked under Tom Lee at Bonwit 
Teller when they put in the Salvador Dali 
recalls that Dali on = one 
occasion was much hurt when the store 
president decreed that a fur coat must be 
draped on one of his nude mannequins. 


windows. He 


Dali climbed in the window and, leaning on 
a prop piano, gazed despairingly at his 


desecrated masterpiece. The piano slid off 


MAY, 1947 


its supports and slipped through the - 
dow. Dali, confused, stepped through the 
broken glass to the street and was promptly 
arrested by a patrolman who thought he 
had thrown a brick through the window 
(The more commonly accepted version of 
the incident is that Dali, after working with 
the display director all night on the window, 
returned early the next day to see the effect 
and became piqued when he saw some of 
the more. startling touches changed on 
orders from store management. <As_ the 
story goes, Dali rushed inside the store 
and into the window, from which he 
promptly flung a fur-lined bathtub through 
the glass and onto Fifth avenue. The story 
made the front page of practically every 
newspaper in the country.—Ed.) 

Izzo went to Ludwig Baumann as display 
director after having been employed by 
Martin’s for a number of vears. He re- 
turned to Martin's as director of the display 
department during the early fall of 1946, 
Ralph Cornelius, who was with him at 
Ludwig Baumann, came along to Martin's 
with him. 

Izzo’s department has turned out some 
truly elaborate work, notably the setting up 
of a startlingly realistic, complete village 
inside the store, but Izzo’s personal display 
watchword is simplicity. 

“Simplicity makes for the best displays,” 


“More windows are ruined 


he contends. 
through being overdone than through any 
other single error. A good central thought 
or theme can best be dramatized by a mini- 
mum of artifice. Fewer and more dramatic 
props, more intelligently planned, are what 
we work towards.” 

Martin’s windows are neither sweepingly 





—lIn these two displays by Sol Kamensky, J. A. Kirven Company, Columbus, Ga., the one at 
the right represents further experimentation with individual panels of a bamboo screen. 
For this footwear window, one panel was cut in two sections and suspended along with bird 


cages. The lighting casts a complex pattern of shadows . 
minimum of white light made the other display striking. 


. Deep-colored shadows with a 
Fresh flowers were used. The 


merchandise was navy and white, and the ancient camera in the foreground was painted 
blue, too— 
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nor exceptionally well equipped. A 
deal of ingenuity is often required to 
a desired effect. For instance, one 
cried out for a spotlight, but the 
\ w had no facilities for proper con- 
ct ent. Izzo and Fanelli designed a bit 
ipture which fitted beautifully into 
eme of the display, and in which the 
geht was cleverly concealed. 
ne of Martin’s finest windows have 
een) inspired by news events and have been 
d to take advantage of public interest 
se news developments. 

It is true that Frank Izzo has a group of 
rugged individualists working for him, but 
it also true that he encourages their 

luality and places no restrictions on 
actions or their thinking beyond the 
ite minimum necessary in any inte- 


srated organization. It is the force of his 
personality and the soundness of his ideas 
which weld the individualists into a winning 
a 

Possibly the most individual of all is 
\lfredo Fanelli, who turns out genuine 


works of art for Martin’s windows. Fanelli 
artist with an artist’s temperament, 


hut he never attempts to inject the idea of 
itt for art’s sake. He subordinates his 
work to the overall effect of the completed 


window, and he is a constant source of 

hrewd suggestions. 

Izzo’s methods might or might not be 
ptable to other departments or other 
nizations, whether in whole or in part, 

but they have made Martin’s a leader in 

display in New York’s metropolitan area. 





Goldman Joins Staff 
Of Cohen Company 
\nnouncement has been made of the 
ippointment of M. Stanley Goldman to the 
itive staff of the display house of Art 
‘hen Company, Pittsburgh. Goldman 
this company with a background of 
25 years of wide experience in the design- 
ind creating of decorative and promo- 
tional displays of distinguished merit. He 
he sales manager of the department of 
cial flowers and decorative novelties. 
Goldman is widely known among display- 
tor his entire career has been devoted 
isively to the applied art of display. 
iossesses. diversified knowledge and 
that can be readily adapted to the 
intricate and dramatic individualized 
iy ideas for department stores and all 
of specialty and apparel shops. 
s marks another forward step in the 
sion program of the Cohen company. 


George Lane Named 
By Boston Store 
placing Norman Hoff, who is now dis 


manager for Kline’s, Kansas City, 
Lane is now interior display director 


he Boston Store, Milwaukee. 











Don’t forget — send in your news 
ems about all happenings in the dis- 
lay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ig to display or displaymen any- 
vhere, 
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Sales Soar when you display your ties and socks in 


PLEXI-TRA DISPLAYS 


-S. Pat. Off. 


The newest moulded transparent plastic display trays ooeh— 

° . . ° F immediate 
that are designed to withstand scratching and fogging! Ee delivery 
Special runners along the bottom keep them raised off the counter shelves . . . prevent scratching. 
Protective side guides keep the tray surfaces from rubbing together . . . patented improvements that 
prolong their life and good looks. Tie Displays are moulded in a wide to narrow design, with 
extended rectangular bottoms that permit perfect 
alignment in the showcase. PLEXI-TRA displays 


your ties, socks and gloves to best advantage, PLEXI-TRA COMPANY 


adding the clear transparent richness of plastic 
to the natural color of fine merchandise. P. O. Box 1224 e@ Dallas 1, Texas 








Exotic 
REED and RATTAN 


FOR 
Window and Interior Displays 


VISIT OUR EXHIBIT DURING 
NADI MARKET WEEK 
JUNE 23-27 
HOTEL STEVENS - CHICAGO 


BOOTH No. 83 


e Manifsclarer 
= BASKETS - WINDOW AND INTERIOR DISPLAYS 
3 Wert 18 ST. New Yoax Il,N.Y. CHetren 2-6264 

















For Easy Come, 
Easy Go 


FROST EFFECTS 
Use... 


CRYSTAL SNOW 


Snow Crystal Solution is water 


soluble and non - inflammable. 
Just apply it to glass or any 
smooth, non-absorbent surface, 
with a wet sponge or a spray, 
and watch the beautiful SNOW 
CRYSTALS form as it dries. 
You'll want it for your summer 
fur displays, or for that tall, 
cool frosted glass effect. And 
it washes off as easily as it 
washes on. 


Available in Pearl, Ice Blue 


and Sea Green. 


One Gallon will coat 300 sq. 
feet of glass. 


$3.00 per qt. $7.50 per gal. 
f.o.b. Malden 


Technical Specialties 


Company 
Manufacturing Chemists 


184 COMMERCIAL STREET 
MALDEN 48, MASS. 


















Americas Lowes Prices!’ 
GIANT SIZE Photographic 





BLOWUPS 


Mace From Your OWN Negatives or frints J 


Je) JOCRAFT cOMPany 


3543 BROADWAY 
KANSAS CITY, MO. 








e Please Mention DISPLAY WORLD When 
Writing Advertisers 


DISPLAY WO'RLD 





What Do Stores Want 
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In Display “Helps” ? 


(The following is reprinted with special 
permission.—Ed. ) 


SHORT letter and a long question- 
naire were mailed recently to display 


managers of large, medium-size, and 


small department stores in every section of 


the country. They were sent out by John 
Falkner Arndt & Co., Philadelphia adver- 
tising agency, as part of a series of con- 
tinuing research projects to explore current 
problems in the retail field. The mailing 
Was an open invitation to express completely 
and confidentially the displaymen’s opinions 
on the display material they are currently 
receiving from national advertisers. 

The response was immediate. Replies 
came in from all size stores, from all parts 
of the nation. The opportunity to comment 
was accepted with unrestrained enthusiasm. 

Here are a sample few: “Displays are 
rarely suitable’; “A few are excellent” 
“Too bad to use”; “98 per cent go into the 
wastebasket ;” “Would like new trends, new 
approach, entirely different thinking.” 

These and the thousands of other words 
of comment are combined here with the 
answers to the direct questions included in 
the questionnaire. The summary and the 
conclusions are presented here in the hope 
that they will indicate definite trends, point 
out some of the conspicuous errors and 
provide manufacturers with workable in- 
formation to build sound display programs. 

The findings of this survey should not 
be considered an indictment against organi- 
zations which manufacture displays. Rather, 
the survey is directed to manufacturers who 
are not making the best use and the most 
effective use of this important selling tool. 

It must be remembered that the opinions 
of these display managers, however well 
selected and geographically distributed, can 
not be considered entirely or conclusively 
representative. But a consistent pattern of 
their likes and dislikes sets the stage for 
intelligent planning. 

The first question in the questionnaire 
“Approximately what percentage of 
the following did you actually use this 
month ?” (Listed were manufacturers’ 
counter cards, magazine counter cards, 
itinerant displays, dealer plaques, and three- 
dimensional trade mark or product fac- 
similes.) The average estimated percentage 
of all display material listed in the group 
Bae 
Question No. 2. Personally, what do you 
think of the general run of display material 
you. received from manufacturers — this 
nonth? In timeliness, was it “smart and 
up-to-date,” “just keeps pace,” or “dated 
and out-moded” 

In timeliness, 35.1 per cent said it was 
“smart and up-to-date’; 43.2 per cent said 
it “just keeps pace”; 21.6 per cent said it 
was “dated and outmoded”; 13.5 per cent 
made no comment. 

In taste, 8 per cent said 


asked C$ 


1s 


“excellent”; 48 


per cent said “fair”; 34 per cent said 
“poor”; 9 per cent made no comment. 





intended for 
windows: 16 per cent said “too large”: 


Size of display material 
23 per cent said “about right’; 40 per cent 
said “too small”; 21 per cent made no 
comment. 

Size of display material intended for 
counter and showcases: 32 per cent said 
“too large’; 51 per cent said “about right”: 
1 per cent said “too small”; 14 per cent 
made no comment. 

Size of display material intended for 
other interior displays: 16.5 per cent said 
“too large’; 44:3 per cent said “about 
right”; 13.7 per cent said “too small,” and 
25.9 per cent had no comment. 

Dealer plaques were used by 6.6 per cent 
of the large stores, 10.4 per cent of the 
medium size, and 32.3 per cent of the smaller 
stores. 

Three-dimensional trade mark or product 
facsimiles were used by 18.4 per cent of 
large stores, 11.2 per cent of medium size 
stores, and 48.9 per cent of smaller stores. 

This question was then asked: If you 
had your choice, which would you prefer 
to receive—(a) a packaged window or floor 
display, complete with display materials, 
diagrams and instructions (you to set it up) 
—or, (b) printed or typewritten folder of 
main points the manufacturer wants played 
up, including copy theme, product advan- 
tages, and display suggestions, you to do 
the rest? 

Size of store by city 





% Preferring 


pop.(add 000) A B 
500 and over 5.0 80.0 
150-500 9.7 83.9 
Jelow 150 43.5 522 








Weighed by groups 19.4 72.0 

Weighed by stores 18.9 73.0 

Retailers do not want the following (ex- 
cerpts from questionnaire comments—quota- 
tion marks are omitted): 

Too much copy on displays counter 
cards of national ads with copy too small 
to read . folded paper posters .. . dam- 
aged and poorly packed displays . . . novelty 
folded cardboard units anything de- 
signed for window glass . displays that 
arrive with no manufacturer’s coopera- 
tion or follow - through itinerant 
displays that have not been scheduled or 
that never arrive in time to tie-in with 
promotion too much lithography 
“canned displays” “singing commercial” 
philosophy displays that do not reflect 
the display and merchandising policy of 4 
given store displays that disregard 
architectural features of retail stores 
“dust catchers” ... the “dime store” look 
in displays . displays that are too large 
for cosmetic displays. 

Retailers do want: 

A folder of main points the manufacturer 
wants played up . fewer but better dis- 
plays ... displays made by display special- 
ists . . . neat, clean-cut, well-finished <dis- 
play helps ... related background mate rial 
for display, especially if the product has 4 
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ctive color theme or design . . . photo 
ups . .. brand name _ publicity 
W onstructed tie racks, glove displayers 
al inderwear counters with the manufac- 
tt s name on them... financial assist- 
al in the cost of especially designed win- 
and displays . . . suggested themes 
and sketches ... “As Advertised” counter 
( from Life and Vogue ... news about 
} successful stores have handled the 
product... promotable ideas . . . richer 


type of display with more dignity. 
retailers also want: 

vance notice on national advertising to 
tie-in with promotion . .. dummy packages 
neat, plain interior cards with very 
copy .. . reimbursement for window 
pt ‘tions payable when photograph is 
sent to manufacturer... background posters 
lated with regional promotion . . . 30 
40-inch color blow-ups of national maga- 
zine advertisements ... big cutouts of items, 
simply done . . . more three-dimensional 
product models . . . actual photographs of 
current, well-planned displays used by suc- 
cessiul stores ... have sales representatives 
visit display manager to help plan dis- 
plays together ... large poster backgrounds 

ith brand names in adequate size 
display material with merchandise plus a 
week's notice before it arrives . . . better 
displays that can be repainted, re- 
finished and redesigned for further use dur- 
ig different seasons ... a good carpenter, 
a good displayman and a diplomatic co- 
ordinator to travel and work with each 
dealer . . . 11 by 14-inch counter cards, 
about 30 by 40-inch window pieces .. . only 

one display a year but a better one 
personal correspondence concerning product, 
with display ideas included . . . good itin- 

nt displays, frequently mechanical 
flexible units to fit a variety of display jobs. 
following suggestions are based on 


observations and comments expressed 
department store display managers. 
formula will not be applicable, neces- 
sarily, to drug, sundry, or other type retail 


promotion through large stores: 
Yetermine the job to be done. Will it 
© point-of-purchase promotion for im- 
mediate sales? Institutional? Educa- 
tional ? 
Jecide next which are your principal 
utlets. Have your representative talk 
the displayman to learn his_ indi- 
idual display problems. 
(ry then to custom tailor your display 
to fit their needs. 
lime display schedules with delivery 
ites of merchandise. And, when ship- 
ing, make doubly certain that packag- 
and delivery is competently handled 
prevent damage. 
low adequate time to permit stores to 
in without rush. 
ie-in national advertising, local store 
lvertising and publicity with the dis- 
lay campaign. 
Vork with the stores closely through- 


ft 


iggesting ideas, submitting diagrams 


d sketches, and providing them with 
facilities needed. 

‘ave display material prepared by 
xpert” displaymen. 

t the completion of the campaign, show 


the entire promotion campaign by 
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definitely 
different 


our 


fall aa christmas 
things 


unusual designs and 
material combinations 
each a gem with possi- 
bilities unlimited as 
your imagination. 

see them during NADI 
week - Hotel Stevens, 
Chicago - suites 12-A 
and 13-A. 


arkow-lewis associates 


705 areh street, phila. 6, pa. 


Due to great demand, larger facilities and availability of materials, 
we have created a special new line for jobbers. Inquiries invited. 














Costumes of Yesterday 


DISPLAY EARLY BRIDAL 
GOWNS FOR JUNE 


Rent authentic costumes from 


KATHERINE BURR FLEMING 


76 Rogers Street, Branford, Conn. 


Send for 10-page circular and please 
state period of photos desired. 
G. Fox Co., Hartford, Conn., 


100th anniversary window show- 
ing store of Wm. Rogers of 1847. 





















No. A, LARGE "FUZZY" 


DISPLAY WORLD 


ersonality Dogs 


For Your 
Fashion Windows 






Size: 14" x 12" 
Price: $10.95 ea. 


Size: 18" x 15" 
Price: $15.95 ea. 


Made of the finest wood wool, and 
built for durability. Built on wire 
frames to give the dogs flexibility for 
realistic positions. 


No. C, SCOTTIE 
Size: 17" x 15" 
Price: $15.95 ea. 






TERRIER 
Size: 17" x 14" 
Price: $15.95 ea. 


COMPLETE SET OF 4 DOGS 
$55.00 


Mail orders direct to 
Box 1253, Peoria, Illinois 
All shipments F.O.B. Peoria 
IMMEDIATE DELIVERY 


No. B, SMALL "FUZZY" 


No. D, WIRE HAIRED 


































store's co- 


your appreciation of the 


cooperation. 
1. Accumulate as much information < 
about the sign and display 
policies of your dealers. Nearly every 
store has its own policy. Such facts 


@ 


possible 


as size and number of windows, area of 
floor space, types of counters, number 
and types of departments, color themes, 
interior decorating motifs, the style of 
lettering and preference in art work. 
\ll such information will help you 
plan intelligent and useful display ma- 
terial. 

2. Contact as many outlets as_ possible. 
To others, write personal letters out- 
lining plans 

3. Prepare only material they need and 
want 

4. Be certain displays are smart, well 
prepared and in good taste. 

5. Supply all the ideas, sketches and_ in- 
formation they can reasonably use. 

Do not ship material without assur 

ance that it is definitely wanted and is 

usable. Establish some 
checking effectiveness. 


Brochure Describes Flock 
And Its Application 


Behr-Manning Corporation, Troy, N. Y., 


has issued a 12-page brochure describing 
flock, and its application to different sui 


faces Various methods of securing dit 


ferent flocked finishes are discussed, and a 
swatch-sheet shows the 24 standard colors 
available 


Copies of the brochure can_ be 
had by writing direct to the firm. 





method of 





Evaluation Of Visual Stimuli 


(Excerpts from an address by N. F. 
Giradot, supervisor, Visual Laboratories, 
Jos. E. Seagram & Sons, Inc., Louisville, 
delivered before the Packaging Conference 
of the American Management Association, 
Philadelphia. ) 


HE Visual Laboratory is one of the 

most recently developed — research 

laboratories of the Seagram organiza- 
tion and is a logical extension of the pro- 
gram initiated in taste and odor research. 
The typical visual study is one involving 
the evaluation of a newly created package 
or the evaluation of a redesigned one. 

We all realize the importance of knowing 
the physical and chemical specifications of 
our products. However, in an_ historical 
sense at least, our operational descriptions 
of the human reaction properties of pack- 
ages and related materials were extremely 
unsatisfactory. 

Under this condition we were unable to 
answer such questions as the following: 

How attractive is the container of the 
product from the consumer standpoint ? 

How legible is the label, both in a 
relative and in an absolute sense? 

What is the attention value of the 
package? 

To what extent is the package remem- 
bered after varying time intervals? 

To what extent is the package recog- 
nized after varying time intervals? 





Since the package is the buyer's intro- 
duction to a product, and his means of 
maintaining acquaintance with it, it must 
necessarily carry a high degree of attrac- 
tiveness. The most attractive member of a 
group may be determined by any _ one 
of a number of methods of experimental 
aesthetics, i.e., rank order, paired compart- 
sons, or method of absolute judgment. 

The samples, each identified by an initial, 
are displayed in a well lighted display 
case so that each sample 1s equally illu- 
minated. After viewing the packages in 
the display case, each observer indicates 
a choice on a form, or in the event there 
are more than two packages, he would rank 
them in the order of his choice. In addi- 
tion to actually ranking each package, the 
observers also write down any comments 
that they might have regarding each. These 
auxiliary data have proved to be extremel) 
revealing in many instances. 

For example, not long ago we completed 
a study of a food product packaged in 
transparent glass. A change had been made 
in the bottle shape and label design. The 
problem was to determine whether or not 
the proposed package was an improven ent. 
The results disclosed that although the 
proposed package really was aesthetically 
superior, the observers were almost unami- 
mous in their comments that the appearance 
of the food in both packages was um 
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app: tizing. Thus the real problem was 


not package appearance, but rather product 
appearance. Incidentally, this is a good 
example of validity to which we referred 
earlicr in our discussion. 


.cain, in a recent study of four beverage 
packages it was found that although one of 
the packages was aesthetically superior to 
the others, its relatively high standing was 
due in most part to the low ranking of the 
competitive packages. Although the bever- 
age was primarily a hot weather seller, the 
majority of the observers indicated that the 
col combination was associated with 
warmth. Obviously, a warm connotation is 
not desirable for a cool drink. 

Let us consider the analytical studies. It 
is the purpose of these studies to measure 
such properties as legibility, recognition, 
attention, and memory value. 

\ visual exposure device, designed by 
members of the laboratory staff, has been 
developed for the purpose of conducting 
objective studies of this type. This instru- 
ment combines the principle of the shadow- 
box and the principle of the tachistascope. 

Legibility studies which might be corre- 
lated with shelf visibility are conducted on 
the exposure instrument by utilizing the 
shadow-box principle. The observers are 


seated, one at a time, directly in front of 


the instrument. The technique employed is 
illumination control. By varying the volt- 
age on an incandescent lamp, a laboratory 
technician is able to regulate light intensity 
in gradual stages. Thus, at the beginning 
of the study, the package is in total dark- 
ness. Light intensity is then gradually in- 
creased until the observer indicates that 
the brand name can be read. By checking 
the responses of several observers, it is 
[Continued on page 157 





[Continued from page 69] 
arranged the display on pink string 
Starlight and Wood Violet were the ro- 
mantic spring tones of the costumes fea- 
! in four Franklin Simon windows, this 
articular setting presenting the former 
Oriental trees, with sprays of Peru- 


Vian Cypress, appeared to grow from the 
Ho which was filled with an interesting 
dried plant life, greenish-brown in tone, and 
Ww] ich was actually that substance used to 


ulip bulbs shipped from Holland. The 
roots and sprays were in an indefin- 
abl ray-blue, truly “Starlight” and with 
iere and there just a bit of real blue. The 
vy and effective art work on the back- 
gI | panel, all done in shaded tones of 
eI ompletely sustained the feeling of the 
di in the foreground. 
. Bonwit Teller’s “Polished Spring 
b ' were highlighted by Display Di- 
Gene Moore in settings which, in 
were akin to stage scenery. <A 
le and very gratifying forest of spring 
and foliage in light and dark tones 
nted most exuberantly on wallboard 
en cut out. The three sets of panels 
) fashioned as to give the center a 
opening as they graduated toward 
k. Luminous blue shines in the far 
and the amber liquid of two bottles 
ime matched the gold window card 
oreground. 
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DISPLAYS | 


AND INTERIOR DECORATIONS 
A- Yarrow “rope- Fence Veesatue : 
A 1 ft. high DOG GUE. 2 icc e es $6.00 
2 ft. high by 6 ft. long ........-. 9.00 


FLEXIBLE 
B- Wide Tropi- Fence pl 
1 ft. Mab by GR long... 1 2 esas $4.50 
2 ft. high by 6 ft. long... .. ~~... 6.75 


(PACKED 5 
¢€ - Split Samboo Wats TO A BUNDLE) 
HAND WOVEN, STRONG, NATURAL FINISH 
3% ft. by 5% ft. (approx.)..... $3.00 ea. 


D-Palu Leal Mats 


FLEXIBLE, HAND WOVEN, VERY LIGHT 
3 ft. by 6 ft. (approx.). ... . . . $6.00 ea. 


FLEXIBLE, STURDY, 
E- “Trope- Sereen FOR DISPLAY OR HOME USE 
5% ft. high by 6 ft. long , . . $24.75 
(Sizes as desired, 75¢ sq. ft.) 


7 A HANGING TROPICAL 
Fe “Tr0pi- Charm GARDEN. ASSORTED TRIM 
Sa 3 ft. to 4 ft. lengths . $18.00 doz. 
7 (Plastic Flower Pots, $3. 60 doz.) 









































































Il f 
BAMBOO POLES |, 
\j-; 8 and 10 ft. lengths |! 

3c per ft 









(minimum 50 poles) 


REIL | 


= lige L DELIVERIES 
fe =tl 1 WEEK — 10 DAYS | 
[] ALL MERCHANDISE lil 



















J SALES COMPANY 
BZ 833 S. Spring St., Los Angeles 14, Calif. S 
"LIE SCHIP SW Gl SS SIS v2 POON 8 
















There’s A Rare Treat In Store When You 
View Our 


FALL and XMAS 


Line of Display Papers 


A line of original and sparkling fall and Xmas display 
papers the like of which you have never seen. Designs 
that will thrill you and the passerby. 


On Display During 
JUNE MARKET WEEK 
or beentat veoecross HOTEL STEVENS, CHICAGO, JUNE 23-27 


Your inspection is cordially invited 


PROGRESSIVE MERCHANDISE 
PRESENTATION 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 
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From California. . . 






for easy handling. Approximately 
34 inches long by 16 inches deep 
with 90 inch Horn spread. 


Price ... $65.00 each 


Texas Longhorn Head in full round 
Papier Mache finished in five 
tones of brown. Horns and Ears 
are furnished with Manikin fittings 


Another Unusual Display By oss 


CARTER HOFFMAN ARTCRAFT 4163 Verdugo Rd. __Los Angeles 41 














Send for our catalogue of California Carvings. 


a 


«all 


rq ILLUMINATED DISPLAYS 





8 Complete signs acid etched, 
point a ele = tore sand blasted or — silk 
screened on glass. Expertly 






ns ZR RADIO iin Une 

All § on ' A Re, moe § a a ee 
WZ AUTHORIZED DEALER ee ere 

_ sign company ~ . ceteeiiiseammaaaiaiailiin 

bs 3 SPECIAL ORDERS 

~ 110 morton street eon 
4 We are equipped to create displays to fit your 

* new york 14. n. y. most exacting specifications. WRITE TODAY 




































MARKET WEEK e@ STEVENS HOTEL e@ CHICAGO e = JUNE 23-27 


Booth 82 


PROGRESSIVE 


You're cordially invited to visit our complete 
showing of new, unusual displayers in wood, 
plaster, wire and papier mache . . . Back to- 


School, Fall and Christmas. 


MERCHANDISE | )¢ )I. IR R aud cadassctatee— 


PRESENTATION 


DISPLAY DESIGNERS AND MANUFACTURERS ® PORTSMOUTH, OHIO 











READY MIXED METALLIC GOLD 


SYNTHETIC LACQUER 
Our READY MIXED GOLD SYNTHETIC LACQUER is the result of long term 


scientific research. This product will not gell or turn green. Application may 
be by brush, spray, dip or tumbling method. Air dries in 10-20 minutes to a 
high, smooth, metallic lustre. It eliminates waste of bronze powder, labor of 
mixing powders and vehicles, and large inventories of powders. Uniformity is 
assured. Sample gallon furnished at quantity price. 


Processed Chemical and Coatings Corp. 


33 NORTH Ist STREET BROOKLYN II, N. Y. 


MANUFACTURERS OF INDUSTRIAL FINISHES 
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Institutional Theme Dominates 
O'Clare Designs For Show 


Emphasis on the exhibitor’s complete 
range of activities rather than its imme- 
diately seasonal merchandise is noted by 
Dana O’Clare, Inc., as the preferred ap- 
proach in displays designed by this firm 
for participants in the International Expo- 
sition of Textiles, Trimmings, and Factory 
Equipment beginning June 2 at Grand 
Central Palace, New York City. Also 
stressed is the crystallization of the par- 
ticular personality of each company in the 
theme of its display. 

Included among the firms for whom the 
O’Clare organization is creating special 
exhibits are a number of fabric houses. 

Curved treatments of architectural detail 
are felt to be a particularly sympathetic 
expression for firms in the fashion field, 
Actual merchandise is liberally introduced 
into the scheme of the various displays, 
©’Clare points out, but its status is gener- 
ally illustrative of the kinds of markets 
served and the scope of production facili- 


| ties, indicating that exhibitors are taking a 


long-range view of the results to be ex- 
pected from the exposition. 





| Display Test Program 


Planned By Shillito's 


The answers to three display problems 
will be sought in a series of tests scheduled 
for the week of May 19 at Shillito’s, Cin- 
cinnati. The problems are (1) handling of 
fixtures; (2) new types of fixtures; (3) is 
the time and effort spent in accessorizing 
full figures justified ? 

Howard Cowee, of the School of Retail- 
ing, New York university, who has_ been 


| actively connected with the school’s display 


| during the week of June 23. 


research program sponsored by the National 

Retail Dry Goods Association, will super- 

vise the testing. A report on the research 

will be given during the NRDGA Sales 

Promotion Division’s meeting in Chicago 
? 


Chadwick To Retire 
Some Time This Year 

Reports that Joe Chadwick, for nearly 30 
years with Famous-Barr Company, St. 
Louis, will retire have persisted in the field 
for some time and are now confirmed. The 
exact date has not been set, according to 
Chadwick, but will be “some time this year.” 


Joe Braunstein 
Has Daughter 

Joe Braunstein, of the sales staff of 
Magnani Mannequins, New York City, 18 


| the proud father of a daughter born on 
April 21. The baby weighed 6 pounds 


3 ounces and has keen named Rissa. 


Marx Company, Muncie, 


_ Appoints Pence 


Leo B. Pence has accepted the position 
of display manager for the Marx Clothing 
Company, Muncie, Ind. At one time with 
Marshall Field & Co., and with Richman 
Brothers, Cleveland, Pence was more re- 
cently in charge of display for the three 
Finhill stores in Charleston and Hunting- 


ton, W. Va., and Ashland, Ky. 
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Grass Mats . . . Greens 
111 FeMms 


GRASS MATS, Sewn on Burlap— 


Fi.meproof green raffia, 3 x 6 feet $4.95 each, 
$54.00 per dozen. Natural color $4.00 each. 
Special colors $1.00 extra. 


SCATTER GRASS— 


Same raffia as mats .85 per pound—5- and 
10-lb. boxes. 


PRESERVED MAHONIA FERNS— 


Beautiful fern in natural green, 12-15” long 
. for potting or trim $10.00 per 100. 


PRESERVED BOSTON FERNS— 


Traditional type fern, green, 12-18” long... 
for potting $12.00 per 100. 


PRESERVED ADIANTUM FERNS— 


Lacey transparent fern, green, maiden-hair 
10-14” wide $8.00 per 100 


PRESERVED ASPARAGUS FERNS— 


Very fine green flameproof fern, in 3 grades 
$9.00 per 100. $11.00 per 100. $15.00 per 100. 


PRESERVED GENUINE ITALIAN RUSCUS— 
In green ... flameproof $1.00 per lb. Pastel 
colors . .. flameproof $1.25 per Ib. 


PRESERVED EUCALYPTUS BRANCHES 


Flameproof . Large, beautiful green 


ranches $2.00 per Ib. Pastels $3.00 per Ib. 


Arts and Flowers 
Displays 
43 West 56 Street, New York 19 


Circle - 7-6893-6848 
Manufacturers - Importers - Creators 
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WEST HOUSTON STREET NEW YORK 
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GOISPLAY WORLD 


RECORD ATTENDANCE EXPECTED 
FOR MARKET WEEK 
[Continued from page 75] 


Messmore and Damon, Inc., New 


York City North Ballroom (3rd floor) 
M G M Displays, Inc., 
Philadelphia Rooms 504A, 507A 


Mileo Mannequins, New York City, 
Booth 130 or Room 557 
Modern Displays, 

Washington, D. C. 
Moortgat Studios, 

Glenshaw, Pa.. North Ballroom (3rd floor) 
More Displays, 

Medford, Ore. 
Naegele-Horner, Inc., 

New York City Ballroom (3rd floor) 
New England Decorator's Supply, 

Boston Booths 75, 76 
New Style Studio, New York City.Booth 22 
Oltmann’s, 

Omaha 
Pen Displays, Philadelphia 


Booth 


Booth 


Leo Prager, Inc., New York City.Booth 123 | 


The R-Tex Company, 


New York City Booths 46, 59 
The Reyburn Mfg. Company, Inc., 

Philadelphia Booths 128, 129 
The Radiant Glass Fibers Company, 

New York City Booth 94 
Rip Studio, New York City 


| The Royal Paper Corporation, 


New York City Booth 104 
Gustave Rubner, Inc., 
New York City 
Schack's, Ine., 
Chicago 
Scheuer Creations, Inc., 


New York City 


Booths 23, 24 


Newton Upper Falls, Mass. Booth 121 


Sherman-Weir, Inc., 


New York City Booths 73, 74 
Frederic Shipman, New York City. Booth 95 


| Shoe Form, Inc., Auburn, N. Y...Booth 127 
| Nat Siegel, Inc., New York City. Booths 42, 63 


Dave Starkman Display Center, Los 


Angeles .. Booths 7, 8, 9, 10, 11, 12, 13, 14 


| W. L. Stensgaard & Associates, Inc., 


Chicago South Ballroom (3rd floor) 


| The Tabery Corporation, 


Los Angeles Booths 134, 135 
Taffel Bros., Inc.. New York City. Booth 119 
Tally-Ho Displays, 

New York City Booth 115 
Timkertone Decorative Company, Inc., 

New York City Booth 103 
Timely Service, Inc., 

New York City 
Tri-Allied Displays, 

Baltimore 
Frederic Weinberg Company, 

Philadelphia Booths 53, 54 
Ray Whitnah Display Products Company, 

St. Louis Booths 79, 80 
Jas. B. Williams, Inc., 

New York City 
Zaria Displays, 

New York City 
Zeppen-Field Display Studios, 

Hollywood Booths 142 through 148 


Booths 110, 111 


,ooths 45, 60 


Exhibit Hall Lobby 


Booths 51, 52 





Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


Booth 120 & Room 534 | 


Booth 81 & Rooms 512, 513 | 


Booths 49, 50 


Booths 112, 113, 132, 133 | 


Booths 77, 78 ! 


| Sherman Paper Products Corporation, 
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CRESCEN 


Quchié; 


BOARDS 





IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoaro Co, 
670 W. WASHINGTON BLVD. CHICAGO 
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"ks 
Te A MILLION! 


Thanks a million for making it possible for us to move 
to our OWN plant. 


It was your constant and consistent demand for our 
COLO-CAL line of Colored Crystals and Sands, | 
"SHIMMERY SNO," COLO-MICA, the Mica in Many 
Colors, GLASS BUBBLES, Etc., that demanded expansion. 


You know our materials are GOOD and so is our service. 


May we continue so. 


& 
MALROS COMPANY 


"The House Of Color" 
BOX 289 DOVER, N.J. 
Factory: Center Grove Road, Dover, N. J. 














Glowing, Colorful, virtually untreahkalle 


PLASTIC XMAS BELLS 








Your decorating problem saved by the bell. 
@ Moulded of Fiberglas mat and bonded with synthetic resin. 
@ The only product of its kind that may be used inside or out year after 
year under severest weather conditions. 
@ May be internally lighted without danger. 
@ Low cost. 
In stock, 9” and 24” heights. Available on order, 6”, 12”, 18” 


Write today for timely delivery 


INDUSTRIAL PLASTICS CORP. 


1440 W. 166TH ST., GARDENA, CALIF. e TWINOAKS 3300 | 





































LOS ANGELES REPORTING 
[Continued from page 65] 


each end of the windows was a pair of 
curtained French doors, through which 
could be seen the trees and flowers 0! the 
garden outside. A large fan was use‘ to 
keep the foliage in motion and give the im- 
pression of breezes rustling through the 
leaves. The display card read, “TI live in 
California and I wear clothes for California 
made of Duplex of California Fabrics.’ 

Display director William Blackburn did an 
interesting series at  Bullock’s-Wilshire, 
using large bowls of tropical fish as the 
main prop. A single mannequin was _ used 
in each window, as shown. The mannequin 
was standing beside a marbelized column 
on which was a large bowl of tropical fish, 
A heavy vine to which flowers were fastened 
curved down from the ceiling. On the floor 
at the base of the column were two bottles 
of Matchabelli perfume and suitable acces- 
sories for the dresses displayed. The very 
simplicity of this series heightened the 
quality appeal of the merchandise. 

“One Touch of Paris” was the title of 
one of James Stewart’s recent displays at 
The May Company-Wilshire. A_ panel of 
construction board was placed upright in 
the window. An irregular-shaped section 
was cut out of the center and turned so 
it was at right angles to the other piece 
The upright section was painted red, white 
and blue to match the French tri-color. On 
the horizontal section, Stewart did a sketch 
of the Eiffel tower. The background was 
a pale pastel green. 

The following displays are not pictured: 

Mrs. Laura Wallbridge did a very effec- 
tive series of bridal gown windows at Bul- 
lock’s. Two mannequins, one the bride and 
the other portraying one of her attendants, 
were shown before a plain turquoise blue 
background. Two lighted candelabras were 
fastened to the background. The white lace 
display card, lettered in gold metallic, read, 
“Mademoiselle suggests—Ivory Satin with 
Elegance for the Sophisticated Wedding.” 
Six wide ivory satin ribbons ran from the 
floor to the ceiling against the background, 
and a seventh ribbon curled around _ the 
front of the display card. 

James Stewart did an interesting Easter 
window at The May Company-Wilshire 
under the title “Easter is a joy to share.” 
Brightly colored, giant Easter eggs were 
grouped at one side of the window. From 
these extended an abstract rack from which 
were suspended four white and gray Easter 
Bunnies. A fifth bunny, at the other end of 
the window, held the display card. The 
floor was covered in a heavy green felt, 
and the background was a lighter pastel 
green. 

And this was the month for the J. W 
Robinson Company’s 16th annual Flower 
and Perfume Show, which is co-sponsored 
by Lentheric perfumes. This promotion 1s 
one of the real high points of the year in 
Los Angeles display. (It is described more 
completely elsewhere in this issue.) This 
year, Display Director Paul C. Smith used 
period costumes to establish a_ theme 
Papier mache figures were dressed in period 
costumes—the details of which were exe- 
cuted in fresh flowers by the well-known 
designer, Tony Duquette. In the back- 
ground, a shadow-box frame enclosed 4 
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of blue seamless paper on which 
were dry-brushed. The shade of 
iried with the perfume displayed. In 
lark Brilliance” window, for example, 


t] per was almost black, and stars were 


to give the appearance of night. 
window, of course, represented a 
nt scent—seven in all. Smaller win- 
were used to promote the Lentheric 
es, and floral displays completely en- 
1 the perfume department. 
ther window in the “Easter is a joy 
ire” series at the May Company- 


\\ ire, was “Mme. Lapin’s Millinery 
Sa The large corner window portrayed 
a millinery shop in which, in keeping with 
the season, all the characters were rabbits. 
\n Easter bunny was hard at work in the 
studio. Another was shown putting 
the finishing touches on a creation which 
was just about ready. Several completed 


one being wrapped for delivery, were 
displayed on wicker millinery head forms. 


[he background was a yellowish-ivory can- 
vas, well-patched in blue. The Easter 
I workers wore colorful, full-length 
smocks. The various departments in Mme. 


Lapin’s Millinery Salon” were labeled with 


such signs as “Design Studio” and “Fitting | 


Room.” 
Mary Kay Kerwin entitled her Easter 
ition, at Haggarty’s, “Easter Legs’— 
1 Phoenix hosiery promotion. Bright yellow 
was scattered on the floor. Brightly 
lored Easter eggs, split in half to provide 
ntainers for the suggested gifts, were 
placed here and there on the floor. In one 
er, a large gift box, actually an over- 
aster egg split in half, held a large 
iquet of tulips and three plastic hosiery 
(with hosiery on them, of course), 
pointing to the ceiling. Bright yellow 
peered out from various sections of 
isplay In the background, a man- 
ta tree with baby’s-breath leaves served 
pport other Easter egg hosiery boxes. 


Ramsey Joins Sales Staff 
Of Garrison-Wagner 
lack Ramsey has joined the sales force 

;arrison-Wagner Company, St. Louis. 

He will travel the southwestern area, work- 
suit of Dallas, Texas. Ramsey recently 
ned as display manager for Keller- 
r, New Orleans, and his long display 
itions in the South have gained for 
many friends in the display field. 


Pittenger Display Head 
At Columbia 

irles W. Pittenger has been appointed 
manager for Columbia Dry Goods 
pany, Houston, Texas. He succeeds 
F. Hicks, now advertising and pub- 
manager at Corrigan’s Jewelry Com- 
James A. Green succeeds Pittenger 

Fred Wyse Shop. 


playlady Goes West 

Ward's 

rjorie Snyder now with the retail dis- 
department of Montgomery Ward, 
go, will assume new duties at the 
nd, Calif., office of the company as 
tant in charge of merchandise pre- 
ion literature, effective July 1. 













DISPLAY WORLD 


20,000 


Square feet of floor space devoted exclusively to 
creating, designing, and executing outstanding displays. 


e@ Quantity Production on Displays of All Types 
e@ Convention Booths 

e@ Screen Process and Signs 

e Show Cases 

e Papier Mache and Paper Sculpture 

> 

® 

a 

a 


Three Dimensional Displays 
Dioramas 


Mechanical Displays 
Precision Scale Models 
e Theatrical Lobby Displays and Fronts 


wo MY, Sh 


144 KINGSTON STREET — BOSTON, MASS. 





A TRUE STORY IN ONE ACT 





Scene: The weekly Gin Rummy session of a Down Town Business 
Men’s Club. 


Time: Sunday afternoon. It is starting to rain and is very windy. 





George: Come on, Goldie. Deal the cards. You're holding up the 
game. 


Goldie: (Looking out the window) I'm sorry, boys, but I'll have to 
leave the game. My awning is down and I'm afraid the 
wind will blow it down like last year and smash the glass. 
I'll be back in a couple of hours. 


Sam: Take me along, Goldie. My awning is down, too. 


George: Why don’t you fellows get wise and install Sun Shades? 
They're on the inside and protect you against sun fading, 
too. I've had them for two years. 


Get in touch with your nearest representative or write directly to us 
for information. 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. 


IRVINGTON II, N. J. 
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EVE BRUESER STUDIOS, Inc. 


AND 


GRIMES DISPLAY SERVICE 


22 West 2TH Ft. 
NEW YORK 18, N. Y. 


invite you to review our complete showing of Christmas 


and fall merchandise in our showroom on June Ist. 


Also showing New Orleans Jung Hotel booth 30, May 5th 
to 8th. Chicago convention booths No. 57 and 58, 
June 23rd through 27th. 








a 
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Display Without Distraction—Show 
ar Merchandise To Its Best Advantage 
With Life Proportioned as 4 
Wirequins 


A : 
4 

















All Wirequins come with lips and 
(/ masks—arms for all other figures— 
We) $3.95 extra per pair. 


14" Head Forms $ 
$3.95 each 









All forms and figures “Life Size 
finished in gold unless otherwise 
specified Orders accepted for 
specified type figures 


Full Size 

1, -foot 
Figure, $27.50 
Complete with 15" Head 
detachable arms and Shoulder ‘a 


ci Forms s8 
et $5. 95 each nie 
CRAY 






——— 


> ie! ae 











10S. E. PODGOR C0., Inc., 618 Market St PI Philadelphia 6, Pa. 


COMPLETE DISPLAY SUPPLIERS 
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SDA ANNUAL MEETING 
[Continued from page 98] 


didn’t take the full battle, because it (id 


and in my own particular home | am stil| 


repairing the damages which the friends of 
Hitler inflicted upon us. But that is not 
the point; the point is that morally it has 
affected the people. They are down; they 
are low; and a country which 1s suffering 
from such shortages can not give of its 
best, and that is reflected, I think, even jn 
a greater degree through the windows of 
the stores. 

“An earlier speaker said that the windows 
of a store are the eyes of the store. Well, 
the eyes of England are dim at this moment, 
but I can assure you that they will not be 
for long. When I get back I know that in 
our own particular organization we are 
going to do everything in our power to 
bring display back to its correct footing 

“The British were always great financiers, 
and they were always very superior in 
their machinery, and their business was 
built up from the eighties to the present 
War years on a vast export ot quality 
merchandise, but that situation has changed, 
and through it we are suffering because we 
did not train sufficient young men to come 
forward and follow into this very vital 
profession. In England at the moment it 
is impossible—and that is no exaggeration— 
to get a good junior displayman. I am 
talking about a man who 1s essentially an 
artist; so in our own particular organiza- 
tion I am having to go to the art schools 
to find youths who will consider to make 
display their profession, and I am quite 
sure that, if I could carry back a picture 
of you all here today, that my task would 
not be so hard, because surely here today 
are men who are living, who are holding 
good jobs and men who are considered by 
their immediate chiefs to be a very essen- 
tial part of their organization. 

“Now many things strike me as I go 
about, and one thing I want vou to know is 
that the shortage in England is not just a 
shortage of display material; it is a short- 
age ot the goods which go to make an 
excellent window. You are all familiar, no 
doubt, with the several rationing schemes 
and coupon schemes which enable the ladies 
gentlemen to buy a very limited quantity 
goods per year, and, therefore, we are 


oO 
in a seller’s market. 

“In our own particular organization, we 
do not have enough goods to satisfy the 
demand, but through an enlightened policy, 
we still pursue display. We do not believe 
that because there is not enough on_ the 
shelves to back the window that we put in, 
we should pull the blinds down. That ts 
a very short-sighted policy, but it is one 
that is prevalent throughout many stores 1n 
England. 

“There is one thing that I have not seen 
in America, but which has proved display 
to be in the forefront in England, and that 
is a government-sponsored campaign. As 
you know, it was very necessary to bring 
to the people the reality of war. They had 
to be told how their children should be 
evacuated from the cities; they had to be 
told how they could improve their health 
on the very limited rations which we 
available; they had to be told what to bu) 
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) buy it, and the government realized 


splay was the medium through which 


y could be told. Such displays did 
1 very high level and made _ the 
public very display-conscious, and 
something we are hoping we are 


to foster as soon as the opportunity 


pect you have heard that recently in 

there was an exhibition called 
Can Make It.’ It had a lot of 
imes among the public: I won't go 
t at the moment; but this exhibition 
tedly proved that display in England 
ll the power, when roused, to design. 
signers got together and unior- 
they went a little berserk, because 
took the part of the merchandise; 


ffered an exhibition which was con- 


by the public to be wonderful dis- 
it one never heard a word about the 
ndise which was supposed to be 


surely that is also a wrong. It is 
e for all of us. Display, as far as 
should be the enhancement of the 

We are point-of-sale; we have 
attract the attention to that mer- 
not attract the attention to our 
and I was very sorry to hear the 


nt of the public, because, though it 


home to them that display was 
very powerful factor, too much puff 
way the things that they intended 


Yow there is one other thing that I am 
ou'd like to know, and that is that 
ngland at the moment we may not 

inv lighting whatsoever. We can not 

the store windows; we can not light 
play. The only lighting we are allowed 


res 1s a general top light; in other 


just enough to save customers trip- 
wn stairs and enough for them to 
e their merchandise. That does 
vith it limitations to the displayman, 
getting around America, I have seen 
su are also experts on lighting. You 


like stage technicians. Your windows 
iperbly dressed and then your win- 


ire superbly lighted, and I must con- 
am a little anxious as to how I will 
this added task when the restric- 


ire lifted in England. 


re is another thing that I have leit 
last in this little talk. I have pur- 
left out the suppliers. Mr. Malloy 
ua compliment, and I will pay you 
higher one, because that has been 
ng that is outstanding to me: the 
t of the display suppliers in America. 
ive even supported me! I can not 
I have vast trunks of materials 
New York now waiting to go on 
abeth’ with me on Saturday, which 
en gifts of all these generous people 
little staff that I have got back 
nd I know that they are going to 
te that more than you will ever 


I see in their showrooms the sup- 
ich they give to the displayman in 
ntry, it is something outstanding, 
in England we have nothing like 
ever. The average display factory 
nd does not cater for the specialist. 
presentative is a man who will walk 
vith a bagful of pale green leaves 
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Designed to display men's and boys’ 
hats ina manner never before achieved. 
Shape hats only once, swivel to any 
desired angle. Excess handling elimi- 
nated. To save hours use HAT-STA. 





Swivels to any angle. Perfect hat shape Stevens Hotel, Chicago, June 23rd 


at all times. 


For immediate delivery contact your local jobber or 


ALPERN’S 134 nNINTHST., PITTSBURGH 22, PA. 


Me in Hat Displays 
Alpern’s HAT-STA 


Easily adjustable 
to any hat size. 






Leading display men hail HAT-STA 
as the only real efficient hat dis- 
player ever made. See it at the 


to the 27th. 


JOBBERS INQUIRIES INVITED 
Designers - Manufacturers — HAT-STA 














Sowing Display Aten from Coast lo Coast 





810 PENN AVENUE, PITTSBURGH 22, PA. 
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HEX. NETTING | REDIKUT LETTERS 


For Displays iia Die Cut Cardboard Letters 














which require 3 9sageet Popular sizes, styles and colors. Write for 
Wire Backing a atele your samples and prices. Ask your Dealer. 
THE REDIKUT LETTER CO. 

5151-91 W. 65TH ST., CHICAGO 38, ILL. 2902 W. 76th St. Los Angeles 43, Calié. 
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in the spring, which become a_- slightly 
deeper color in the summer; then he brings 
them again in autumnal and 
suddenly they become silver and sprout with 
berries and offered to me the ideal 
Christmas decoration! Well, being a vision- 
want that at all. 


rich colors, 


as 


are 
ary, I don't 
“T have found man who has the 
power to create as do many of your studios 
that | about your 
country. | all, and I 
to the ex- 
and in the 
because which I 
have and have 
cross-indexed, 1s going to be the recipient 
I want to buy f 


not one 
scattered 

visited them 
very much 
this hotel 

little 
you 


have found 
haven't 
am looking torward 
hibits 


Roosevelt, 


in 
this 
which 


which are 
be ¢ 1k 
here, can see | 


ot many more names. Irom 


you. Don’t mistake that. I want to buy 
mannequin figures. I have not one figure 
in the store. We have 36 windows to 


handle in our particular store (we employ 
a staff of and not 
one mannequin such as those you have in 
this vast ot 
better discarded 
than | As a matter of fact, 
when | 14 
I called up the garbage truck and had 
onto it which | 
the out 
and purchased a number of headless figures. 
French; I think they 
but I am equally 
the tumbrils passed their way. 


2,500 people) we have 


country yours. I have seen 


figures by your. studios 


have to handle. 

took over this job just months 
ago, 
loaded 


every accessory 


found in organization, and [ went 


They relics 
of the 
that 


are are 


Revolution, happy 
‘And now, as [ finish, I 
that | thank 
opportunity of 
which | 


want to say once 


for giving 
you. it 4s 


to publicize 


again do you me 


this meeting 


something am going 
I hope that in these few 
to 1 


of you personally, and 


get back. 
days that | 
1 shall 


it will 


when | 


am going be in your midst 


meet many 
enrich me in the vears to come.” 

for 
the 


director 
City, was 
part: 


display 
York 


in 


Callahan, 
New 


said, 


Henry 
Lord & 


hext 


Taylor, 
speaket and 
“In planning our windows, I 
the 


One 


always try 


merchandise before begin. 
third 


market 


t0..seeé 
\bout 


in the 


we 

week is 
Seventh 

clothes 


work 
the 
at 
the things 


of my spent 


or iM avenue 


dress market, looking or furni- 


are going to 


whether this is a 


looking at 


don't 


Lure, we 


display | know 


revolutionary type of thing but I think it 
would be an awfully good idea if vou men 
could possibly get into the market at least 
one day a week or go on the trips with 
vour better-dress buyer. I think it would 
give vou a lot of advance news on silhou- 
ettes and how vou are going to show things 

“Tl am thinking, for instance, of this 
spring We found the longer silhouette 


without a doubt is the most important sell- 


111 


ing news clothes. All the mannequins 
were too tall or the busts too big and we 
were forced to start showing our clothes 
on jumor figures. We're working with the 
manutacturers now for shorter figures; 
why we havent done this before, I don't 
know—but that’s exactly how these visits to 
the markets do influence display designing. 


“We give our entire Fifth avenue win- 
dows over to one theme or one department. 
We found this pays great dividends when 
our windows are valued. When the window 


is stocked with the right stvle merchandise 
at the we'll do $15,000 worth of 
ot 


right price, 


business a day with a group four. win 


dows 
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ultra-violet rays with: ne 





transparent 
PLASTIC SHADES | 
Easy to install; simple to fit. wh 


A plastic sun shade for your pla 
window is a MUST for low 


cost sun insurance. lo 


Mail inquiries to: 


the PLASTIC SHADE CO. is 


83-52 Talbot Street 
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“— <. r I see the merchandise in the mar- 
ket, (uen if I can’t think of an idea I call 


oup of my staff or designers in the 
cturing industry present the 
probicm to them and then we usually work 


and 














| wit ome sort of rough sketch. I very 
| it itely don’t have to submit my sketches 
| to 1 management because they feel, I 
; sup] _ that I’ve done enough windows in 
/ the st that we don't have to tell them 
exa what we are going to do. But then 
sd [| a meeting of my staff about every 
ty eks, in which we discuss our month 
* | ul half plans. We work about six 
. months in advance, usually, on general 
‘ plat ut on specific plans, it really takes 
about a week and a half to get windows 
| finished or to get the things all together. 
“T believe in putting about a third of my 
budget into mannequins. I feel you can do 
Yj , periectly fine window with hardly any 
\ | ickeround if you have beautiful manne- 
jull ind good clothes. 
to select in personnel the people 
| who like the type of merchandise they dis- 
play home furnishing people who like 
home furnishings; people that work with 
fashion displays who understand and _ like 
rt} 
“Another thing that we do a great deal 
to utilize the inspiration of the 
1useums and the art galleries. Where we 
ut up all classifications of art news and 
fashi news and the things that are going 
in New York City, we try to get tickets 
for the members of my staff for the fashion 
hows that are going on—we keep training 
_ Ta ions all the time. 
Some people have asked me how we keep 
— tab on sales, how I can get figures. Until 
was able to really talk figures to man- 
igement, | always had a difficult time to 
them that the money was. being 
pent and I am sure you have that 
occasionally, too. 1 requested a 


iles sheet and by checking the sales 


against the time when there was 


chandise in the window, usually we 

a { pretty good yardstick. 
ts also nice to have the most extreme 
esults like sometimes in the summer 


e sell $15,000 worth of merchandise 
over the regular business of that 


é C} ment. 


That's a pretty nice figure to 
LV quote every now and then. 
out the wonderful cooperation that 


York, 


never do the job we are doing at 


om my manufacturers in New 
faylor. The supphers of various 
that come to me most under- 
especially when I say I can't buy 
type of thing; when I explain to 
can't buy much in ad- 
know exactly 
to use the type of product they 


are 


it we too 


nless we where we 


ng, and unless it will enhance the 
it we are going to show. 
that manufacturers would be 
iided by getting some fashion news, 
words, knowing somehow in ad- 
we all do, what type of clothes 
to be shown at least six months 
e; they would be able to help us 


having things practically prepared 
Waiting until the last minute.” 

Scharff, president of Lowenstein’s. 
was the first the 
lor May 0. no 


speaker on 


“Management 


DISPLAY WORLD 


longer can, or is inclined to, rate display 
supplemental medium of advertising 
or selling. Display is basic and it is most 
important,” he said. 

“Display field, in my 
opinion, than any other single medium. It 
can appeal to every man, woman and child, 
and even to an infant not able to 
read ...A sale can both originate and be 
closed at the point of contact by smart dis- 
We must thing: 
displays are not made to please the tastes 
or the pet general manager, a 
vice-president or members of his family, or 
Displays are made 
to appeal to buyers and not to express the 
genius of a displayman and certainly not 
to get into trade journal columns or into 
the newspapers.” 

Lewis E. Schwarz, Jr., 
manager of Maison Blanche Company, New 
Orleans, continued — the He 
stressed the importance of circulation fig- 


as a 


covers a_ broader 


who is 


plays agree to one 
ideas of a 


even a store president. 


sales promotion 


meeting. 


ures for display, saying: “Records show 
the number of readers per magazine or 


periodical; traffic checks show the number 
of passersby for outdoor displays, Hooper's 
tell you how many listen to the 
radio. How many displaymen can say any 
window can show to so many thousands for 
many will sell much 
chandise ?” 


per ple 


so hours and so mer- 


In discussing modernization 
Schwarz said: 


“Many 


programs, 


stores, many institutions 
changing their actual buildings, their plans, 
redesigning and 
the new trends. I believe that management 
should know what a terrific part in that 
program the visual display It’s very 
obvious to me that while the architect and 
the management knows what floor 
they may give, businesswise, it is necessary 


are 


improving, changing to 


has. 
space 


for the visual displayman to say, ‘This 1s 


how it will best appear to Mr. and Mrs. 
Consumer.’ ”’ 
The next speaker was Lester Gaba, de- 


signer and display consultant, of New York 
City. He described the growth of display 
from the the 
its present position, and stressed the inter- 
relationship of management, sales promotion 
and display. Gaba pointed out that display 
themes are being obtained nowadays f 


days of wax mannequin to 


from 
news events, as an evidence of how display 
is being keyed to current happenings which 
affect everyone. He listed 14 steps whereby 
display could be under what 
management can do for such improvement, 
Gaba mentioned: Give display more fashion 
look upon the display budget 
as a prestige investment; help the display 
director enter and 
see that the display director goes to Europe 
for inspiration; promote the close relation- 
between buyers, the advertising de- 
partment, and display. For what 
promotion can do to help display: Consider 
ideas visually window 
promotion; call attention to the windows in 
advertisements ; photographs of win- 
dows in newspaper illustrations; photograph 
merchandise on mannequins occasionally; 
take the display director into the fashion 
market. Display, Gaba said, should: Use 
more price tags; let the public in on your 


improved; 


responsibility ; 


Civic so¢ial programs; 


ship 


sales 


for a_ satisfactory 


use 


secrets by using more copy; develop newsy 


or topical themes; place more stress on 
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i ee practical, solid oak 





MTS-24 


TRI-TOP DISPLAYER Hand rubbed 
finish. Crystal-clear glass shelves with pol- 
ished edges. Top 16” diam., lower two 12” 


diam. 22” high, base 14” $ yy Lie) 


deep each complete 


TSU-24 


TWO SHIRT AND ACCESSORY UNIT. Hand 
rubbed finish. - Transparent plastic shirt 
trays; thick spiralled plastic rod extending 
6” on left and 10” on right. Plenty of dis- 


play space on base. 26” high, $ y Wy 23°) 


24” long, 19” wide .. . each 
oe 


EXTRON PLATEAU 
Natural finish. Crystal-clear, smooth- 
edged glass platform 20” diam. 11” high, 


12” wide at top; 8” wide $1250 


at base .. . each complete 
" i 


a 
al 
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TRIPLEX DISPLAYER 
Hand rubbed finish. Three crystal-clear 
glass shelves with polished edges: top 8” 
x 12’; center 10” x 16”; bottom 12” x 26”. 


Each b bar 16” long, 3” 
high, 2” thick. each complete $ 2450 

m send for 100 catalog 4 
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227 S. FIFTH STREET, PHILA. 6. PA. 
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Display Fixtures 


pur real sales punch 
into any merchandise 
There Ss piece idapt 
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See your jobber for samples 
or write direct. 


DISPLAY 
DEALERS AND 
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Write for new 
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DIVISION 7 OF NORTHERN MILL & TURNING CO. 


1828 W. HUBBARD ST. 





CHICAGO, 22, ILL. 











MOLDED PLASTIC 


LETTERS 


Will Give Added Punch and 
Beauty to Your Displays 


<= 
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Briliant jewel-like translucent colors, 
or opaque semi-unbreakable in a 
wide variety of shades. With or 
without mounting lugs. 


ALL SIZES FROM 2" to 9" in height 


with various thicknesses. | 


Your special style produced on 
short notice 


Distributor Inquiries Invited 


WARNER INDUSTRIES INC. 
118-124 West Pearl Street 
Cincinnati, Ohio 
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visit museums, art 
galleries, exhibitions, theatres, motion pic 
tures for angles and inspiration. 

\. C. Thompson, a former vice-president 
of the Associated Merchandising Corpora 
tion and now management and distribution 
that the two basic 
management are 


lighting and_ color, 


consultant, pointed out 


questions faced by store 


How to maintain volume profitably, and 
how to hold or reduce expenses ? He pre 
sented figures to show the climbing cost 
for each store transaction, and said that 


display managers have an opportunity, be 
their ability, to 
possess the key to the two questions. Dis 
play, he said, should give the customer mort 
of “an eyveful of information and less of an 


cause of “know-how” 


earful of conversation.” 

director of the 
Indiana, told ot 
organization in bringine 


Roy John, managing 


\ssociated Retailers of 
the work of his 
better display to the 
state. “In 


there is not a 


communities of the 
10,000 and le 
retail dis- 
10.000. to 
usually are not more than hali 


most cities of 


single full-time 
playman,” he said. “In cities ot 
30.000. there 
a dozen stores with up-to-date display per- 
sonnel and facilities. In short, only a ver 
stores of the 
country are than a 


half-hearted attempt to use modern displa: 


small percentage of the 


doing anything more 
techniques. 

“My association, which is a state organi 
merchan 
lines, chain and independent, ha 
the conclusion that this 
opportunity to do a 
merchants. 


zation of retail merchants in all 
dise 
come to situation 


offers excellent basic 


and practical service to the 
About a year ago we began holding group 
typical Indiana communitie 
thousand for the purpose of 
whether the smaller 
was conscious of the 
field and whether he 
interest and cooperation to- 
As a result 
of these discussional meetings we came to 
the conclusion that both large and = small 
stores come out of the war period 
with a feeling that former selling 
viewpoints and techniques are not going to 
be adequate in the highly competitive era 
entering. 
improving 


meetings in 
of 10 to 50 
determining average 
store owner need of 
this 
with 
ward a program of assistance. 


help in would 


respond 


have 


strong 


we are now They recognize the 
necessity of the atmosphere of 
their stores which is another way of saying 
that they are more alert than ever before 
to the importance of presenting their mer- 
under the most attractive and 
alluring circumstances. 


chandise 


So in cooperation with Indiana university 
and its George-Dean program we employed 
a seasoned displayman to be on the uni- 
payroll and to work out of our 
office under our supervision. For experi- 
mental purposes we cities of 
10 to 50 thousand population and organized 
a merchandise display school in each of 
them. We provided the display instructor 
with a one-ton panel truck, a_ full 
collapsible dummy window and a quantity 


versity 


selected six 


size 


of display properties. At present he goes 
into each city once each month and con- 
ducts one full day of school-room instruc- 


tion on display, the class being made up 
local who are not 
professional displaymen but have responsi- 
bility for this work in their The 


following the school spent 


ot employees in stores 
stores. 


session is 


day 











In Chicago 
All Eyes Will Be On 
BOOTHS 45 and 60 
Main Exhibit Floor 


HOTEL STEVENS 


Chicago 


JUNE 23 - 27 


Exciting Christmas Units, 
Fabrics, Wreaths, Roping, 
Flowers, Sprays, Christmas Bal 
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CREATIVE 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 
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IT TOPS THE LIST! 
This Month's Feature: 


FOUR WAY HAND BAG DISPLAYER, 
No. 870, MADE with *#4-INCH STOCK 
OF HIGHLY POLISHED LUCITE. 














Write for our illustrated catalogue. 


ARTHUR ELKINS DISPLAYS 
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BRONX 51, N. Y. 
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instructor in visiting the stores from 
his students have come and counsel- 
ith each student and his management 
ing the special display problems ex- 
in that store. This program has been 
ration for four months and will be 
ided in the six cities referred to at 
d of June. The total enrollment is 
n and women and the attendance has 
very satisfactory. 

the light of our experience thus far 
the school we have come to several 
sions. 1. More emphasis needs to be 
counseling service in the stores and 
strictly classroom activities. 2. The 
il of a month between sessions is too 
because interest and activity lag be- 
the sessions. 3. It is impossible to 
management present at the 
ns and at every turn we run into the 
that the displayman’s interest is 
ned and his hands are tied without 
inderstanding and sympathetic co- 
management in improvement 
ind plans. 


school 


are now setting up a_ school 
to be carried to the other communities 


state along the following lines: Our 


pro- 


| program organizer will go into a retail 


inity which has requested this service 
t up a one-day meeting of the owners 
inagers of stores, together with their 

people. At this 
principles ot 
will be presented in as practical and 
Then im- 


meeting the most 
tant basic merchandise 


a manner as_ possible. 


itely following this one-day setup pro- 


he instructor will remain in town 


n days or two weeks doing counseling 


service in as many stores as 
t the Under this 
ie will be dealing in each store with 
the displayman 
diagnosing the current display 

in the getting down on 
lefinite memoranda and sketches for 
anges as shall be made and in which 
ement evidences interest; doing actual 
work with the displayman, accom- 
by explanations of the principles 
ractices involved; furnishing informa- 
sources for additional fixtures and 
and by all practical means en- 

ing to open the mind of management 
store to the practical possibilities 
display. Naturally 
with the stores 


service. arrange- 


he management and 


store, 


tter merchandise 
time will be spent 
ire most interested. 
follow-through engagements will 

e from time to time in those com- 
which demonstrate the best effort 
ing the suggestions given; and since 
ntended to be a permanent program, 
neeivable that 
ng number of 


as time goes by an 
have 
minds opened to the sales value 
and to the fact that this institu- 
place in their 


merchants will 


respectable 
udget plans. 


rits a 
have in the back of our mind the 

formal display school to be 
future time in Indian- 
Mur school activities already have 
at in each group of display stu- 
would like to 


at some 


ere are a few who 
play their life profession and would 
the opportunity to take a concen- 


both 


x-month course made up of 


DISPLAY WORLD 


i Ne 
BY a" 








ow 
SHELF DISPLAYERE 
hes 7) 


153 





CHROME 


yy 





Fan 

rr TF 

| HT 

| i i i 

| i Hi i} i 
iil Lu :ia 





44” HIGH 
30” SPREAD 
$15.00 











% Unobstructed view of 
merchandise 


| % Rubber tipped bottoms 

% Rubber shelf grips 

% Guaranteed permanent 
chrome plate 
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* Solid, rigid swedged joints 
% Fold flat for storage 
% Also available in other styles 
Write for literature R 
Supplied without glass—can be 
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MICHIGAN DISPLAY SUPPLY COMPANY 


1217 GRISWOLD STREET 


DETROIT 26, MICHIGAN 





ATTRACTIVE 
Original 
Mannequins 


ACT Oe 


Our distinctive mannequins 
are the best "salesgirls’ in 
your store. 


Write for photos and 
full information. 


mannequin corp. 


31-33 WALKER STREET 
NEW YORK 13. N. Y. 
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| theory and practice. We would like to | — at 
provide this more thorough training oppor- Ho 
tunity for them and at the same time make - imp 


better trained displaymen available to the 































merchants.” A L U M i ix U M a 
\ short address was then given by Joseph + 
INC. Apolinsky, display director for Loveman, RIBBON 

Joseph & Loeb, Birmingham, and president vp 
of the International Association of Display. | 
h \polinsky discussed the need for a acvead Vn" x 372 feet per roll ee 
presents t e national organization, and recommended “ 
obtaining the full-time services of a man- al 
‘COPYRIGHT aging director who could devote himself to iV 

furthering the interests of display and 

gg displaymen. 

d ustable Suren Holmes, Famous Department Store, ( 
J Los Angeles, and president of the Southern vha 
California Display Club, expressed his con- rela 
* gratulations on the Conference and ex- xp 
tended an invitation for SDA members to ie 
¢C 0 W ii attend meetings of the California club. pp 
The speakers’ panel closed with a_ talk Gal 

by George Silvestri, Silvestri Art Manu- 

Can take and hold | facturing Company, Chicago, and president 

any acrobatic pose. | Of the National Association of Display 


a Industries. He said, in part: 


Practical merchandise “Everybody seems to be asking: ‘What 
displayers. does management want from displaymen? 
Ideal displayer for \nd what are the displaymen seeking and 
accessories, shoes, how are they going to find out what man- p k £22 T 
ready to wear, cos- | agement wants?’ The only thing I can say ackage Oo rolls 
metics, jewelry, liquors, | is that neither party knows what it wants. $ oo 
fabrics, nov- | We are in a new era—a_ revolutionary Il: 

elties, etc. 





movement of selling. Everybody wants to 





sell something and it’s become an art and 
technique that’s slowly evolving and getting FOIL-ROL 
more and more specialized. 4 DENNY PLACE CINCINNATI 27, OHIO 


How are we going to sell what we have 





All illustrated poses Ney ’ 
accomplished with 
single figure. 


Light, durable con- (ee 
struction, 40" high. a 
One adjustable & 
clown .. . $37.50; 

6 adjustable clowns .. . 
$200.00: each additional 
clown .. . $33.50. 





Salesman and Jobber in- 
quiries invited. 


—These are the newly elected officers and directors of the Philadelphia Associated Disploy 

+ Industries. Seated, left to right: H. V. Schaffer, Ankerum Manufacturing Company, vice- 
president; Albert E. Segall, Segall & Sons, chairman of the board; Edward Wagenfeld, Belmont 
WALTERS DISPLAY INC. Products Company, president; Miriam Weiss, MGM Displays, secretary pro-tem; Simon Casper. 
Rice-Bayersdorfer Company, treasurer. Standing, left to right: Edward S. Arkow, Arkow-Lew's 

315 E. 85th Street, N. Y. C. 28 Associates, coordinator and director of public relations; William Campbell, Reyburn Manu- 
RHinelander 4-1832 facturing Company, director; William Lovett, Advance Displays, director. Max Bogaev, Arrow 








Decorating Company, also on the committee, was unable to appear in the above photograph— 





1947 





10 





MA 


1947 


present display in the right way? 
ve can convince people we are so 


ant? 


Schwarz, of Maison Blanche, just a 
inutes ago mentioned that the radio 
Hooper poll, we have the Gallup 
nd everybody has a poll of some 
pin down right to the penny just 
eturn he is getting for what he is 


play has no poll of that nature. We 


icturers at our last four meetings 
een reaching through the air trying 


lve some method of presenting to the 


nts how much return they get for 
dollar spent on a yearly basis, and 
percentage shows up in display 


nship with the rest of the store 


es 


first thing we did actually was to 


ich people like the Gallup poll. Mr. 
» informed me that to perform a sur- 


ch as the type we are looking for 
cost over $50,000. Well, we don't 


that much money. We are a small 


only 116 in our association right 


haps some method can be arranged 


we can actually get a survey. | 
that if some movement can_ be 
whereby the retail men themselves 
this information, it would be very 
nt for all to chip m and evolve some 


ind sensible method of getting a good 


ition set-up—not questions phrased 


vertising managers to the public, but 
ms and answers and facts put to- 


showing exactly how much = return 


percentage basis comes back for 


display dollar spent. 


tried to get the City College of New 
ind the City College of Detroit to 

survey. Each spent a year at it. 
ey don't know how to go about it. 


tough and ticklish problem. 


aps we have in this vast retail setup 
United States some branch that 
evolve a method—it certainly took 
to evolve the Hooper method for 
to just find out how many people are 


ng. There must be somebody that 


me forward to show how much 
we get per dollar spent in sales 


{ ition. 


t's the thought I'd like to leave with 
\We manutacturers attempted it and 
going to keep trying and_ perhaps 
iy and soon, we'll come up with 
ng worth listening to.” 
ving the conclusion of the formal 
on Tuesday morning, Ted Solomon 
ed that several displaymen and 
cturers had resolved, aiter hearing 
Pryer’'s speech the day before, to 
several small bundles of display 
decorations and the like and 
them to the English store as 
of good will. (Others similarly 
ted can do so by forwarding the 
to Leslie J. Pryer, 22 Pennway, 
Middlesex, England.—Ed.) 
election of officers took place on 
day afternoon, with the following 
amed for the ensuing year: 
lent, Louis Booth, B. Lowenstein & 
Memphis; first vice-president, 
Findlay, Miami; second vice-presi- 


V. P. Burnham, J. P. Allen & 


~ 
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| Show Off Your Wares 


A Natural For Displaying Merchandise 
—A Decorative Background Unit 
—All Wood construction 
No. 10I—BASKET WEAVE DISPLAY PANEL—30" 





JOBBERS ORDERS ACCEPTED ON USUAL BASIS 


DISPLAY PRODUCTION CENTRE, INC. 


“Headquarters for Display” 
Under the direction of 
JAC M. LESSER 

35 W. 36 ST., NEW YORK, N. Y. 


eee 


i 


wide x 7 ft. high (illustrated). Self standing with ba 
two removable bases. a 8 
Natural Veneer $11.00 ea. s 
White or Mahogany Veneer $12.50 ea. bad 
(Sunflowers not included) Zee 
No. 102—BASKET WEAVE PANEL SCREEN — 60" “es 
wide x 7 ft. high. Two 30" panels with double 
action hinges. i a oe | 
Natural Veneer $22.00 ea. 
White or Mahogany Veneer $25.00 ea. ze 68 
No. 103—BASKET WEAVE OBLONG—22" x 28" i fe 
Natural Veneer $3.40 ea 
White or Mahogany Veneer $3.95 ea aa 68 
No. 221 — SINGLE SUNFLOWER — 36" long—1I2" Zag 
head — yellow with four green leaves $2.25 ea. es 
ann 
| 
La | 


' 





























AMERICA’S 
LARGEST Mranisoxta ~~ 7 


164 WEST 25th ST. 
NEW YORK 1,N. Y. 


MANTHIN | Send complete details about on- 
premise refinishing for __ Manikins 

| Name 

REFININHERS ] Store 


Address 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 





















USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Columa Inch — CASH WITH ORDER 























A MOVE IN THE 
RIGHT DIRECTION 














(Patent No. 


D - 1403990— 


other patents 
pending.) 


Set your sales in motion with the most 
versatile display fixture on the market; the 
Illuminated Rotary Display. Exceptionally 
effective and attractive for windows and 
counters. Write for our FREE descriptive 


folder "SHOW-OFF." 


THE ROBERT J. MARCY 


PN S101 FN) 


NEW YORK 


110 WEST 40th ST. 18, N. Y. 











is 





[500 WATT 
ROTOCHROME 
SPOTLIGHT 





ii ic 


LIGHT+ COLOR 
ACTION 


Steps up the 
Drawing Power 
of Displays 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed—Fully Protected Wheel 
Absolutely Safe—Completely Automatic 
Self-Starting—6 Continuous Color Changes 
Optically Correct— Adjustable Beam Size 
Modern—Trouble-Free—Moderately Priced 
Ideal for Store Windows, Displays, Exhibits, Conven- 
tions, Shops, Theatre and Hotel Lobbies, Restaurants, 


Night Clubs, Cocktail Lounges, Ballrooms. 
Send for Bulletin No. 471 


GoldE Manufacturing Co. 
1222-A W. Madison St., Chicago 7, Ill. 
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Co., Atlanta; third vice-president, Stanley 
Engelhart, Luke Brothers, Valdosta, Ga.; 
secretary-treasurer, Walter Spitzkeit, Elmer’s 
Men’s Store, Gulfport, Miss. 

Elected officers of the Women’s Aux- 
iliary: President, Mrs. Burghard, 
Houston; first vice-president, Mrs. Everett 
Booth, Memphis; second vice-president, 
Mrs. John Stiff, Fort Worth; secretary- 
treasurer, Mrs. Dorothy Paxton 
Houston. 

To conclude the business session, the SDA 


Gus 


Giese, 





selected Memphis as the Conference city 
for 1948. 
Display Set-Up Changed 
At Hale Brothers 

Following the resignation of Louis A. 
Banks as display director for the entire 


group ot Hale Brothers Stores, a return has 
been made to the former policy of having 
each store’s display under the direction of 
individual. 

The tollowing men are in charge of dis- 


one 


play for their respective stores: Sacra- 
mento, Virgil Azeavedo; San Jose, Arthur 
Brown; Market and Grant streets, Fred 


Bjork; Mission street, Walter H. Kirschner; 
Oakland, Oscar Knifsund. 
Display Contest Planned 
By Hosiery Firm 

Total awards of $1,500 will be made in 
a national display contest planned by Wil- 


mington Hosiery Mills, Inc., Wilmington, 
Del., to feature “Springfoot” socks. The 
national winner will receive $750 and _ five 
regional winners will be rewarded with 
$150 each. Full details of the contest will 
be released in the near future. 






Twachtman Now With 
Sibley's, Rochester 


Following the resignation of Lloyd Red- 
fern as display director for Sibley, Lindsay 


& Curr Company, Rochester, David Twacht- 
man has been appointed to the position, 
The latter spent the past year in Holly- 
wood, and prior to that time was connected 
with the industrial design firm of Donald 
Deskey. 





Lieberman Heads Display 
For Canadian Stores 
Harry Lieberman has been appointed dis- 


play director for the Adams Furniture 
Company stores in Hamilton, Toronto and 
St. Catherine’s, Canada. He had _ been 
serving as assistant manager for the 


women’s wear department of the Toronto 


store, and at one time was a free-lance 
artist. 


London Displayman 
To Visit U. S. 

A. T. Bird, display director for Harvey 
Nichols & Co., Ltd., London, is planning to 
arrive in New York City by air the latter 
part of May for a fortnight’s stay in this 
country. During this time he will visit 
numerous display departments and manu- 
facturers. 

Fiala Display Manager 
For Meacham's 

Formerly with the interior display de- 
partment of Marshall Field & Co., Chicago, 
Vickie Fiala is now in charge of display) 
for Meacham’s, Fort Worth. 
































—This realistic outdoor setting, suggesting a patio or informal garden, features men's casual 


sportswear. 
flowers make up the spring setting. 
and gray. 


The background is lighted in cool green. 
The clothing displayed is in tones of yelow, rust, green 
The window was created by Emery Gregory, Man's Shop display, under 


Dogwood trees, vines, ferns, and 


the 


direction of Guy Malloy, display director of Neiman-Marcus, Dallas— 
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VISUAL STIMULI 
[Continued from page 143) 

ble to obtain the legibility factor, ex- 
ed- sed in an absolute term, for each 
Indsay ige studied. 
wacht- formation on the memory inducing 


a a | rty of the package is also obtained 


Holly- the tachistoscopic function of the 
nected | exposure device. In a typical study 
onald bserver views successively during con- 
d time intervals a series of packages. 
s then asked to respond in writing the 
er ot brand names which he has 
ived 
7 work in the investigation of the 
c Ge ion value of packages is in a very 
niture ; 
inary stage. However, one attempt 
> am be described as follows: 
— ng a similar operational technique 
the in the measurement of the mem 
ronto gia ' 
1 lucing property of the package, th 
ance : , . ‘ 

Views. a series OL packages, pre 
at controlled intervals. He the: 
the brand names which he has per 
By inspecting the relative order o1 
ponses of several observers, it 1s 

arvey le to rank the packages in the order 

ng to attention value. 
latter ffective cotltainer must not only be 
. this tive, but must: also be suggestive ot 
visit roduct For this reason, we find it 
lanu- to conduct association studies. We 
find, tor instance, that although a 
ised bottle design is rated very high 
ttractiveness, still most of the observers 
the bottle suggestive of cologne. <A 
fine container indeed—but not for 

de- i vs 

cago, types of studies involve the evalua- 
splay of the operations required to open and 


a package. Since a_ package is 


illy opened and resealed a number ot 
betore it is empty, the closure should 
nple to remove, and the bottle should 
nvenient to handle. In one study, the 
ers were asked to remove and re 
the caps on three sample bottles, one 
ng a clip-on cap, one a cork, and the 
a roll-on closure. 

another type of study, the observers 
lly manipulate bottles and rate several 





ised bottle shapes on the ease and 
enience with which each bottle can be 
led. 

another typical analytical study is 


ned to measure the illusion of capacity 
rious packages. For instance, a study 
show that a pint size package of a 
ilar design has the illusion of hold- 
iore liquid than the same physical 
ot another design. 
lly, the various principles which we 
described in this report 
other types of human re 
investigation. We could 
detail upon our preliminary in- 
itions in the fields of the measurement 


vertising effectiveness and in auditor) 


have strong 


ty 


11S for 
elaborate 


which we have described 
which we have obtained do 
ibordinate the necessity for creative 
Rather such work is stimulated and 
] 


principles 
he results 





ed in our program. Our fundamental 
lon stated simply is this. All pro 
vhich are prepared or manufactured 

iman use lend themselves to human 


ln measurement. 
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INDIVIDUALLY 
PRINTED 


FOR EVERY 
DISPLAY 
PURPOSE 
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You! MORE THAN EVER 


You need price tickets 
with “buy” appeal. 


With your Store 
Name and any 
ass‘t of prices 
imprinted. 










: Sy 


SMART Appapey 











Send for our complete catalog 


DISPLAY Wlarketers, Puc. 


227 S. FIFTH STREET, PHILA. 6, PA. 











Catalog No. 12/1 
Price, $13.20, Lamp extra, $.90 


CENTURY 
FRESNELITE JR. 


A compact, 100-watt, stream-line baby Fresnelite 
—a display MUST where space is limited—small 
in size, high in efficiency, low in cost. 


ORDER NOW — PROMPT DELIVERY 


Heat-resisting 3° Fresnelens—Alzak reflector— 
adjustable focus—removable cover for easy lamp 
and color change—takes glass filters in fourteen 


colors—supplied with base, 8 ft. cord and plug. 


CENTURY lighting equipment is ENGINEERED lighting equipment 


CENTURY LIGHTING INC. 


419 WEST 55TH STREET 
NEW YORK 


626 NO. ROBERTSON BLVD. 
LOS ANGELES 

















COLORFUL CHRISTMAS 


DECORATIONS 
FOR ALL DEPARTMENTS 


Trimmed sparkling bells in semi-relief . .. 14". x 10" 
Lanterns of bright foil 10" and 12" 


Peppermint candy canes and tubes. 
Canes, 39" long; Tubes, 36" long. 


Economically priced. 


Descriptive literature sent upon request 


FASHION JEWELRY 
DISPLAYS 


416 Fourth Ave., New York 16, N. Y. 














NEW, IMPROVED 


LASHES 


MAKE YOUR MANNEQUINS 
REALLY BEAUTIFUL! 


Nothing Can Replace The Beauty 
Of Real Lashes! 


Easily Put on by Anyone, 
And They Stay Onl! 


Shape the base of the 
lash between the fingers to fit the eyelid 


No springiness. 
and it retains this shape to facilitate 
sealing. 


Lash is die cut in curve to better simulate 
real lashes —no trimming necessary. 

Each pair packed and wrapped separately 
to eliminate ‘fish hooking" in handling. 


Available in any quantity 


Samples upon request 


j. M. HASSLER BEAUTY 
PRODUCTS CO. 
280 Terrace Place, Altadena, Calif. 











Bamboo... Rattan... 
Raffia.. . . Palms 


GENUINE BAMBOO 
diameter, 9-12’ long 


| 5c per foot 
144-134” diameter, 9-12 long 


12c per foot 


2-21," diameter, 9-12’ long 25¢ per foot 
4-314” diameter, 9-12’ long 40c per foot 
4-6” giant—10 feet long 65c per foot 


YUCCA POLE 
12 ft. 24%” to 8” diameter. .$4.50 to $7.50 each 
GENUINE RAFFIA 


For bamboo tying, roof effects, long hanks 
n Colors or Natural $1.00 per pound. 


MEXICAN MATS 
Rough weave 6 x 4 feet. Suitable for floor 
or roof tops $2.25 each. 


TALL THIN WILLOW STICKS 
Natural color—6-7 feet tall For weaving or 
fishing poles 65c per pound 


NATURAL COLOR PALMETTOS 
finger-leaf 12-16’ Color then 


$1.80 per dozen. 
GREEN PALMETTOS 
20”. $2.40 per dozer 
NATURAL FLAT BULL-RUSH 


my leaf to 4 feet. Color then 
$6.00 per dozen 


NATURAL PHOENIX LEAVES 


Natur arge leaves $ 6.00 per dozen 
In colors 12.00 per dozen 


Arts and Flowers 
Displays 
43 West 56 Street, New York 19 


Circle - 7-6893-6848 
Manufacturers - Importers - Creators 


ue 
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When I was in the States as display man- 
ager of one of our stores in Texas, I was 
never without DISPLAY WORLD in my 
Would like for you to send us two 
subscriptions for your very helpful maga- 
zine here in Mexico Citvy—Sears, Roebuck 
de Mexico—one for the display manager 
Cruz Medellin, interior 
display manager, Sears, Roebuck de Mexico, 
Mexico City. 


office. 


and one for myself. 


IT am an avid follower of your magazine 
DISPLAY WORLD and would like to com- 
pliment both vou and your staff on your 
fine work. It is a great help, not only to 
accomplished display people but to novices 
like myself.—R. A. Scott, Windsor, Ont.. 
Canada. 

I would appreciate vour sending me any 
and all information vou may have at your 
disposal that would assist me in doiuz a 
thorough job of teaching visual merchan- 
dising to a group of veterans in connection 
with the on-the-job training program. I 
information at present, but 
feel that your contacts with the many men 


do have much 


who have already conducted similar classes 
may prove very helpful to me. 

I would like to take this opportunity to 
convey to vou a belated compliment on the 
excellent improvements that have been made 
in DISPLAY WORLD. Your color cover 
and the many new features make it a 
really fine magazine. I especially appre- 
ciate your story covering the resources of 
new display materials in the January issue. 
I for one would appreciate similar articles 
from time to time, covering the many phases 
of display that should be more familiar to 
most of us.—Tony Comarat, Jonas, Rich- 
mond, 


\s subscriber, I am regularly receiving 
vour issues of DISPLAY WORLD and not- 
withstanding I think vou don’t need of any 
praise, I find it exceptionally interesting. 

I am pleased to offer you photographs 
showing actual development in Spanish dis- 
play windows, against some similar ma- 
terial from your firms going ahead in this 
art. Kindly let me know if this is satis- 
factory to you or any other kind of service 
I may render.—Tomas Zaragoza, Salamanca, 
Spain. 


which 
requested addresses of the 
manutacturers. By sending me the infor- 
mation by wire, as requested, I was able 


Thanks very much for vour wire. 
gave me_ the 


to contact these companies and make all 
plans in 


ample time to take care of my 
next sales promotion job. 

Phe DISPLAY WORLD has given me 
much valuable information and assistance 
ever since I started in display and adver- 
tising work. Back in 1938 it helped me 
in the selection of a school to attend; I 
studied at The Ray Schools, in Chicago, 




















IRBECO 
CHROME METAL 


MOULDINGS 


e WILL NOT TARNISH 
e ECONOMICAL 
e WEATHERPROOF 
e DURABLE 


MANY STYLES 
and WIDTHS 


FOR ALL DISPLAY NEEDS 





The IRBECO Line with its unusual variety 
of styles, sizes and finishes meets every 
display need. Ideal for backgrounds, 
displayers, counters, interiors, booths and 
exhibits. 


Write for new Illustrated Folder 


Jobber inquiries invited 


IRVING BERLIN & CO. 


719 Eighth Ave., New York City 18 














PRODUCTS 
OF DISTINCTION 


For display products of distinc- 
tion we carry a full line of ... 
TINSELS 

BEADS 

DIAMOND DUST 
FLOCK PAPERS 

FLOCK FABRICS 
TINSEL CLOTHS 
VELVETEX FABRICS 
NETS and MALINES 
DISPLAY SCRIMS 
TARLETONES 

RAYON FABRICS 


are now available 


Jobbers Inquiries Invited 


ASSOCIATED 
FABRICS 
COMPANY 


1600 Broadway 
New York 19, N. Y. 






























MAY, 1947 


DISPLAY WORLD—“Jim” Berg. 


erved as display manager for S. Rob- 


ert. Estate until entering the army. I was 
discharged July 31, 1946, and as soon as 
I t home I opened my own advertising 


y, offering services to the surrounding 
in layout and display work, and in my) 
S time I have keen conducting special 
for department stores in West Vir- 

and Kentucky. 
iin I say “Thanks a lot’’ for every 
t your magazine will always be rated 
tops” with me—Raymond E. Jimison, 
Advertising Agency, Milton, W. Va. 


m a Dutch displayman and am _ very 
interested in your beautiful magazine, 

mly some times I am able to buy a 

yf it here. .... 4 As display manager of 
rganization of grocers in Holland, I 
ending you a copy of our magazine, 
sorry that it is only small, much 

smaller than your magazine. The reason of 
it that we have so little paper here.— 
B C. Van Het Veld, Haarlem, Holland. 


ive been a subscriber and reader of 

PLAY WORLD during many years, 

with the exception of several vears during 

ar, and as a display manager of 30 

experience at Harvey Nichols & Co. 

glad to have it appearing on my 

each month. It is indeed a tonic and 

i pleasure.—A. T. Bird, Harvey Nichols & 
( Ltd., London, England. 


Tice Vicary Elected 
By Detroit Club 
e Vicary, The Detroit Edison Com- 
pal was elected president of the Detroit 
isplay Club at its regular monthly meet- 
ing on May 8, at the Hotel Statler. Others 
t e elected by unanimous vote were 
Ht. \\. Weaver, Demery’s, first vice-presi- 
I). F. McCarthy, Higgins & Frank, 
vice-president; Athalia Barr, Sam’s, 
third vice-president; Harry Holmes, 
Square Deal Miller, fourth vice-president ; 
rt May, Montgomery, Ward & Co., 
secretary; Charles Ely, Ely Display Service, 
Urer. 
of the features of the meeting was 
lustrated lecture by Ralph D. Johnson, 
he J. L. Hudson Company's display 
on “Williamsburg — the Restored 
nial City.” Johnson has visited Wil- 
burg numerous times and was well 
fied to discuss the remarkable pro- 
He was assisted by Sol Behrendt, 
Finsterwald Company. 
conclude the program, representatives 
liday magazine presented their pub- 
rogram for the June issue, in which 
is featured, and requested the 
of the local club in publicizing the 


r an old-timer whose name is a familiar 
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Distinctive, neat and uniform SIGNS produced easily on 


SHOWCARD MACHINE 


Stop in for a demonstration during Market Week 


SHOWCARD MACHINE COMPANY 
1196 MERCHANDISE MART CHICAGO 54, ILL. 











GRANULAR DISPLAY MATERIALS 


For Beach and Summer Promotions 
Prompt shipments of sand or stones in white or colors. Pearl Chips — Sea Shells — 
— Lawn Grass. Also Manufacture the widely used Wood Flakes. Good 
for creating almost any kind of scenes. Used for Exterior and Interior displays, around 
Tree Trunks, Borders, Islands, odd spaces, etc. 





NATIONAL SAWDUST CO., Inc. 
65 NORTH 6th ST. BROOKLYN I1, N. Y. 


“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. === 











Be ll 


Trademark Reg. U. S. Pat. 





Sea Shells White Crystal Sand 


Display Dept. 














We invite DISPLAY WORLD read- 
S to make frequent use of the 
rvice Bureau for information on re- 
urces for all types of display mate- 
‘1 and equipment from air brushes 
zebras (stuffed), or for general con- 
tation on display problems. No 
arge is made for this service, of 
Jurse. 











FARMS AND PLANT AT 








from CALIFORNIA 


Teasels in all forms; artichoke blossoms; India thistle; 
date palm florettes; grape stumps; manzanita branches; 
dried grain heads; eucalyptus pods; pine cones. 


The Watson Company 


21 CLAREMONT AVENUE, SAN JOSE, CALIFORNIA 


Dried Decorative Materials 











WOOD! 
PLASTIC! 


Display Letters 


woop 


Sizes: 2'' to 9" 
Relief Depth: 14" to 34" 


PLASTIC 
Sizes: 2'' to 6" 
Relief Depth: 144" to 14' 





PROMPT DELIVERY 


Write for styles and prices 








UP! DOWN! AROUND! 


We animate all types of displays 


Consult us on your animation problems 
° 
MACLEAN DISPLAYS 


7| Brown Street 
Bloomfield, Conn. 














Look for 


DAVE! 


I'll be on deck during Display Mar- 
ket Week, June 23-27, at the Hotel 
Stevens, Chicago. 


It will be good to work with you 
on your fixture requirements. See 
me for bah 


e@ SKIRT AND SLACK RACKS 
@ DISPLAY FIXTURES 

e MANNEQUINS 

@ GARMENT FORMS 

e@ DISPLAY NOVELTIES 

@ LUCITE FIXTURES 

e WOOD DISPLAYERS 


DISPLAYLAND 


DAVID WEINBERG 


More than thirty years’ 
display 


117 W. 31st St., New York City | 


experience in 











{ 


| Weis 
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Theatrical Lighting For 
New Detroit Store 


formal opening ot Lane 


modern store in Detroit 


Woodward 


director, 


TVET the 
Bryant's 
1520 


at avenue, [Egon 


r, display reports a number 


| of interesting teatures. 


| dows are to be changed. 


Woodward 
avenue are 19 feet long, 8 feet deep, and 
17 ieet and have a floor, 
designed to present the displaved merchan 
dise at a natural viewpoint to the public. 
\ special frame, designed by Weiser, con 
ceals the lighting. The 
hollow, and from it drapes may be 
built-in when the 
Plywood 


The front windows) on 


two 


high street-level 


frame is entirely 
drawn 
win- 


walls, 


on a traverse rod 


take pinning without chipping 
finished in off-white to a height of 10 teet 
At this level they shade gradually 
flat black to hide the light 
give even more height to the appearan 
the window. A series of display hooks 
be moved about, so any 


which 


sources 


desired arra 


—One of the opening displays is seen above 
while below a view is given of the window 
ceiling with part of the lighting system and 
the upper part of the drape concealing the 
frame in the open position. The arrangement 
of hooks (on the ceiling between the banks 
of lights) and the asbestos valance are also 














MAY, bS42 
n of drapes or other hanging props may 
be achieved. 

1.e final touch is the theatrical window 
lighting. Three primary color stage troughs 
arc equipped with dimmers so the lighting 
can be handled in the same way as on stage 


settings to produce dramatic effects. The 
maximum light force in each window is 
16,000 watts. 

e entrance to the store is recessed, with 
an all-glass case in the center, the top half 
useful for small displays and the bottom 
halt with facilities to keep blooming flowers 
alive all year around. 

iroughout the rest of the new building 
a modern look dominates. The floor lay- 
outs are rounded to keep traffic flowing 
smoothly, several of the floors being com- 
pletely visible from the elevators. A free 
use of 42 “alive” colors makes a vibrant 
background to the merchandise. Attractive 
shadow-boxes and platforms on each of the 
and fashion basement allow the 
merchandise to be displayed to good ad- 


six floors 


vantage. 


Weiser has been with Lane Bryant fo1 
three years and has been in the United 
States twice that length of time, coming 
from Panama, where he lived for nearly 
three years. He originally lived in Vienna. 





Retailers Hear Speaker 
Cite Display's Value 


he full selling power of display is too 


mm reached in retail stores because the 
merchandising force of color and lighting 
is not used as efficiently as _ possible,” 


Howard Ketcham, color and 
en engineer, speaking before the Ark- 
\ssociated Retailer Group of Ark- 
Inc. Ketcham the 
sales-conditioning a order to 
ise unit sales, and gave examples of 


according to 


1 


stressed need 


store in 
increases in various stores. 
tcham appeared as guest speaker at a 





eon held by the group at the Hotel 
rnor Clinton, New York City. 
Display Uses Seen 
For Plastic Veneers 
luxurious effect of rare woods, 
les and leathers through the use of 
“Sans-Arb” and “Sans-Marb,” products of 


Mevercord Company, Chicago, is dem- 


ated by a new permanent exhibit of 
plastic veneers at the American Furni- 
Mart, of the same city. The former 


+ 


ites the appearance, texture and color 
iod, while the latter’s patterns include 
and other stone, as 
leathers and fabrics. 


onyx well as 





Mannequin Cleaner 
ls Announced 

ouette Form Company,.147 West 37th 

New York City, 

annequin cleaning 


has announced a 


cream, having a 


} 
Vase. 








Don’t forget — send in your news 
ems about all happenings in the dis- 
lay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ig to display or displaymen any- 
here, 
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CLASS OF SERVICE 






This is a full-rate 
Telegram of Cable- 
ram unless its de 
Feced charactet is in- 
dicated by @ suitable 
symbol above of pre- 
ceding the address. 


Cable Niche Letrer 









Ship Radiogram 







aod day letters w STAN ARD TIME t of or Time of recetP w STAN 
at pow 6 
NDARL 





Fic time ume shows the date ime on telegrams 
¢37 PD COLUMBIA MO 15 1024A 
THE C | TOGSTAD co 
TOGSTAD BLDG KOKOMO | 
PLEASE RUSH AN ADDITIONAL 48S 
0! RT 
THIS HANGAR HAS 1 MPROVED OUR SKI 
—_—_—_e— 
E PARTMENT 100% 


iNC LF VAN COUTRENe 


iNO 
KIRTFORMS #5546 





0 
HARZFELOS 








Poe dRISTOCRAT” 
Display Hangers 


For LADIES SUITS and SKIRTS 
Mfgd. by THE C. 1. TOGSTAD CO. Dept. DW-5 KOKOMO, INDIANA 








PERKY BABY DISPLAYERS 


Three different positions—flesh tint—made of composition. 
with crystal disc trays. 


Set of Three $19.75 F. O. B. Chicago 


Also complete lines of Mannequins from toddler to adult men and women—direct from finest 
factories in New York, California and Missouri. 


THE SKOME WINDOW DISPLAY 


308 W. WASHINGTON ST. CHICAGO 64, 


Approximately 9" tall. Complete 


SEE. 














AND DISPLAY MANUFACTURERS ; 
e IF YOU WANT ATTRACTIVE UNITS 
e IF YOU WANT RIGHT PRICES ; 


e IF YOU WANT DEPENDABLE SERVICE } 

You Must See the Beautiful 

5 

FALL and CHRISTMAS IDEAS | 
In Artificial Flower Decorations on display in our showroom 
HARRY MICH COMPANY | 
Manufacturers and Importers ; 


1627 SO. MICHIGAN AVE. CHICAGO 16, ILLINOIS ¢ 
"You will like doing business with Harry Mich, Earl Mich, Alvin Mich and Melvin Mich" ; 


RPPPPPPOPPOG a ~ « 
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PARADISE DISPLAYS, 111 E. 184th Street, New York 53, N. Y. 





Smart, Original, 
Economical 


Cloth covered “sculpturettes" on 
sturdy plywood construction padded 
in deep contour relief and entirely 
hand painted. 

No. 413-S — "Dog" — Sienna tinted 
body with black tail and ears, blue 
and white eyes, red mouth. Mounted 
on green base. 

No. 414-S — "Cow Jumping Over 
Moon"—Sienna cow, brown hair and 


horns, black hoofs, red mouth. 
Yellow moon. Mounted on sky blue 
base. 


No. 411-S—''Bear'' — Brown body, 
yellow face, red mouth, blue and 
white eyes, light brown paws. 
Mounted on brown base. 

No. 412-S—"Squirrel"—Indian red 
tinted body, red mouth, blue and 
white eyes. Mounted on brown base. 


Direct from 
$8-5° Each 


Manufacturers. 


F.O.B. New York 












CRYSTAL CLEAR 
NON- INFLAMMABLE, 


WILL GLAMOURIZE 
SHEER HOSIERY 


F. O. B. BOSTON 


EASTERN DISPLAYS, INC. 
51 KNEELAND ST, BOSTON, MASS. 


DON'T GET CAUGHT 
without "DRIFT" PLASTIC SNOW 





freight charges. 


$3.50 per bushel 
Mid-State Distributors 


2716 STATE STREET 
SAGINAW, MICH. 








EVERGREEN 


Christmas 
DECORATIONS 


QUALITY MERCHANDISE 
DEPENDABLE SERVICE 


North American Evergreen Co. 
COOK, MINN. 

















Point of Purchase 
Plans Symposium 


\dvertising and sales promotion execu- 
tives of some of the country’s leading mer- 
were among the speakers at a 
point-of-purchase display 
sponsored by the Point of Purchase Adver- 
tising Institute at the Hotel Biltmore, New 
York City, May 12. A feature of the meet- 


exhibition of than 50 


chandisers 
symposium = on 


ing was an more 
recent point-of-purchase displays. 
Norman McKean, executive secretary of 
the institute, presided, and speakers in- 
cluded A. L. Scaife, manager of advertising 
and promotion of Electric's 
appliance division; Paul West, president of 
National Advertisers; 
\lynn Shilling, sales promotion manager of 
National Distillers Products; Carl V. 
Haecker, sales promotion division of W. T. 
Grant Stores, and A. W. Lehman, manag- 
ing director of the Advertising Research 
Foundation. 


sales General 


the Association of 


Allentown Store Wins 
Girl Scout Contest 
H. Leh & Co. 
first 
national 


been 
Girl 


Allentown, Pa., has 
prize in the annual 
window 


awarded 
Scout 


display contest, it 
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is announced by Mrs. Albert Winger, ch: 
man of the national Girl Scout Equipm 


ae 


Committee. The contest was open to the 
more than 650 retail stores throughout {\e 
country which carry the official equipm: 
Second prize went to the John C. M 
Innes Company, Worcester, Mass., { 


honorable mentions were won by Hechit’s, 
Washington, The May Company, — [os 
Angeles, and Gimbel Brothers, New York 


City. A special honorable mention went 
to the James Hill Company, Manchester, 
N. H,. for a series of 11 windows. 

Judges for the contest were display 
directors for three New York City stores: 
Mary Merrill, Bergdort 
Moore, Bonwit Teller’s, 


nelly, Peck & Peck. 


Goodman; Gene 
and Robert ( 


"Electronic Salesman" 
Makes Display Debut 

A new method of point-of-sale 
“The Electronic Salesman,” made its debut 
recently at Smith Patterson, prominent 
Boston jewelry firm, on behalf of Reed & 


selling, 


Barton silverware. “The Electronic Sales- 
man” consists of a cabinet with a large 
glass window, revealing a shadowbox. The 
cabinet encloses a_ revolving stage, syn- 
chronized with internal lights and_ high 


fidelity sound equipment. It is operated by 
a button placed in the middle of a panel 
that carries a message inviting the shopper 
to “Press the button.” 

When _ the 
lights up, 
then 


pressed, the device 


music 


button is 
introductory 
down, and a 
sales message on the product which is dis- 
played in the shadow-box. Aiter a 20- 
second message the light out, music 
and the revolves to the 
position—bringing a new 
the product into the shadow-box. 
is repeated five times. 


plays and 


fades voice delivers a 


fades 
comes up, stage 
next display of 
The cycle 
The new method of bringing a controlled 
selling message to the point-of-sale was 
invented by Robert W. Reynolds, 
executive of Sutherland Abbott, a 
advertising agency, and is being made and 
sold by a new company, Reynolds & 
Hutchinson, of West Somerville, Mass. A 
New England distributor has already been 
appointed and plans are under 
secure distributors in the principal market- 
ing centers. 


account 
Boston 


way to 


Displaymen Queried 
On Animated Displays 


Suzari Marionettes, 112 East 16th 
New York City 3, has completed compiling 
returns from a questionnaire sent display- 
men in all parts of the country in order to 
obtain their reaction to the use of animated 
window displays. 
the well-known firm) which 
producing puppet shows in 
store interiors, were 100 per 
of such displays. 


street, 


The replies, according to 
specializes 1 
windows and 
cent in favor 


The Suzari company plays regularly in 
such stores as McKelvey’s, Youngstown, 
Ohio; Wm. H. Block Company, Indian- 
apolis; Shillito’s, Cincinnati; R. H. Macy & 
Co., New York City, and Jordan Marsh, 


Boston. The company also features “walk- 
throughs,” plans for which are now being 
prepared for a number of stores. 





ce 
A 





WAY, SAF 


Matzer Is Reelected 
By ‘ incinnati Club 


annual election of officers for the 
Display Club of Greater Cincinnati was 
held on April 15, with Andrew Matzer, 
Rollman & Sons Company, being reelected 

r his fourth term. Norman Feldhaus, 
H S. Pogue Company, was elected treas- 
urer for his second term. 

Named to the executive board are the 
following: Lawrence Riesenbeck, Alms & 
Doepke Company; Ralph M. Gollahon, in- 
terior display manager for Shillito’s, and 
Del Heizer, Mabley & Carew. Junius J. 


Fisher, General Display Corporation, was 
:ppointed to the publicity committee for 
his fourth term, and W. C. Grover, Grover 
Display Company, was named to the same 
ommittee. 


Good Response Reported 
From Display Panel 
Display jobbers throughout the country 
are reporting an excellent response to a 
special display board provided by Swivelier 
Company, Inc., 30 Irving place, New York 
City 3, according to this company. The 
lisplay panels stand approximately 20 
inches high and are provided with a wire 
he back so they can be suspended from 
owroom wall. Actual Swivelier pro- 
s are attached to the board. 


Fall, Christmas Line 
Completed By Arkow-Lewis 
Edward S. Arkow reports that the firm ot 
\rkow-Lewis, 705 Arch street, Philadelphia 
s completed a new and finer fall line 
| plans to offer part of it to better-known 
rs throughout the country. The Christ- 
line will be ready shortly after May 
is said, 
Schnitzler Appointed 
By Buffalo Store 


: eeding Ray Dowling, whose resigna- 

was reported not long ago, Arthur 

tzler has been named display man- 

for Oppenheim Collins & Co., Buffalo. 

H is formerly with L. L. Berger, Inc.., 
same city, for a number of years 
ior to that time was with Darling 

St New York City. 

Hyde Joins Steiger 

As Coordinator 

dinator of advertising and display is 

tle of Louis C. Hyde, who was in 

of the second floor fashion depart- 

of R. H. Macy & Co., New York 

itil his resignation to join Albert 

Inc., Springfield, Mass. Hyde at 

ne was with the interior display de- 

nt of the Steiger store. 

Greneker Corporation 

A Shevlin, Loock 

Greneker Corporation, New York 

as added Charles Shevlin to its sales 

Shevlin was formerly coordinator of 

Macy’s Corporate Sales Promotion, 

been with the New York store since 


s F. Loock, who was display director 
L. Berger, Buffalo, until recently, 
) joined Greneker as a salesman. 
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4 doz. | 
‘THE “INVISIBLE” SHOE FORM! nein 
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SIZES 
Re ik BS oa a's 4\2-5 Shoes 
ee EOC 512-6 Shoes 
PRICE LIST 
a Ce $ 1.25 ea 
if re 15.00 doz. 
0 eee 13.50 doz. 
fo eee 12.00 doz. 


SEND PAIR @ $1.25 
1 doz. small @ 15.00 
1 doz. large @ 15.00 
3 doz. small @ 13.50 
3 doz. large @ 13.50 
4 doz. small @ 12.00 
12.00 


OOO000 


f 
L 


a 


[_] Please send, without obliga- 
tion, “Modern Design on Display” 
your catalog containing 60 illus- 


CLEAR PLASTIC! FITS EITHER SHOE. 
MAIL THIS CONVENIENT ORDER BLANK TODAY! 


Firm Nome ____________— ——_—______—___—_ —— | trations of modern fixtures. 


t t ——— P 
ashen ee a : Trade Mark Registered” 





ROGER KENT COMPANY ..... Alostics 


211 N. Seventh St. St.Louis | Mo., 


JAMES A. COLE CO. 


Invites you to their 


PALL and CHRISTMAS SHOWING 


at 


DISPLAY MARKET WEEK 


Hotel Stevens, Chicago 
June 23 to 27 


JAMES A. COLE CO., Inc. 
235 Fourth Ave., at 19th St., New York City 3 
Telephone GRamercy 3-515! 























Novelty Kuitled Gabrics 


For Backdrops and Other Display Uses 





| Style Trend Gabrics | 
; 215 West 40th St., New York City 18 § 











SAMPLES SENT UPON REQUEST 
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THE PLACE TO FIND THE BEST 


CHRISTMAS ATTRACTIONS 


AT DISPLAY MARKET WEEK 


BOOTH “C“ - NORTH BALLROOM 
HOTEL STEVENS 


477 MELWOOD STREET 
PITTSBURGH 13, _ PA. 
dai 


MEMBER: NATIONAL ASSOCIA- 
TION OF DISPLAY INDUSTRIES. 

























EXCITING NEWS! 


HERE'S what you've been waiting YEARS for . . . and NOW— 
WE ALONE CAN SUPPLY IT! 


*x Grass Green Lawn x 
50 Inches Wide 


25-Yard Bolts . . . . $2.25 Per Yard 
Or In Cuts . . . . . $2.35 Per Yard 





Limited Supply - So Order Now! 


(to assure receiving your supply) 


MODERN DISPLAYS 


1212 G Street, N. W. “ Washington 5, D. C. 































TALLY-HO Display Studios 


Cordially invites you to see their 
Christmas Creations Shown 
in Booth 115 — June 23rd to June 28th 
at the Hotel Stevens, Chicago. 


150 EAST 28TH STREET 
NEW YORK 16, NEW YORK 


















Merchants Record and Show Window 
celebrated its 25th anniversary; the first 
issue of the magazine appeared under the 
title of “Show Window” with C. L. Williams 
as publisher and L. Frank Baum (later of 
“Oz” books fame) as editor. 

Ben J. Millward, president of the Inter- 
national Association of Display Men, was 
the guest of honor at a meeting of the New 
York Metropolitan Display Men’s Club. He 
sailed the following day on the “Maure- 
tania” to attend the first convention of the 
British Association of Display Men, held 
in London. 

W. J. Buswell, display manager for the 
Scranton Dry Goods Company, Scranton, 
Pa., left for a six-week vacation in Europe. 
He was accompanied by his wife and son. 

Cyrus A. Bush resigned as display man- 
ager for the John Mockett Company, Toledo, 
in order to locate in California. He was 
succeeded by H. W. Weaver, formerly with 
the Armstrong Clothing Company, Lincoln, 
Nebraska. 

Final arrangements were being completed 
for the 25th annual convention of the Inter- 
national Association of Display Men, to be 
held in Chicago during July. 

Displaymen of Davenport, Iowa, Rock 
Island and Moline, Ill., organized the Tri- 
City Display Club. With 21 members 
present, the following officers were elected: 
president, E. Keyser; vice-president, O. C. 
McClure; secretary, J. C. Bowen, and treas- 
urer, D. A. Babatz. 

The Chicago Display Men’s Association 


| opened its new club room in the Atlantic 


hotel. 
MAY, 1937 
Charles F. Wendel, J. L. Hudson Com- 
pany, Detroit, sailed with Mrs. Wendel for 
Europe on the “Normandie”; he planned to 


| spend several weeks in England and on the 


continent. 

Fifty-two Los Angeles displaymen _at- 
tended a luncheon meeting at which they 
were addressed by a guest speaker from the 


| Junior Chamber of Commerce. The pro- 


gram was under the direction of John 
Flotten, Harris & Frank. 

Formerly with the Rockford, Il., stor of 
Block & Kuhl, George Briggs joined the 
Peoria unit of the company as_ display 
manager. He replaced F. Hartley, who 
joined Carson Pirie Scott & Co., Chicago. 

George Wells resigned as display director 
for Franklin Simon & Co., New York City, 
after a short time in that position. It was 
announced that Franklin Simon display 
would be directed by Claire Lang, of the 
store’s fashion staff. 

W. D. Boggess, for ten years display 
manager for La Mode, Dallas, resigned 1n 
order to join Standard Fixture, Inc., of the 
same city, as designer and West coast 
representative. 

First prize of $50 and a silver loving 
cup were won by Boyd R. Gasque, of the 
J. C. Penney Company, Inc., Augusta, (4. 
in a local cotton display contest. 
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“AGENCIES WANTED 


Display Accessories and 
Novelties for Africa, south of 
the Equator by 

HENRY HULL & COMPANY 
Display Specialists and Distributors 
Head Office: 

18 Loveday House, Loveday 
Street, Johannesburg. 
Telegraphic Address : “HACO” 
fohannesburg. Also at Dur- 
ban, Cape Town, Salisbury 
(Rhodesia) and Windhoek 
S. W. Africa). 


FOR SALE: 
GENERAL DISPLAY BUSINESS 


In Downtown Los Angeles 
Splendid opportunity for aggressive display merchandisers 
with this well established firm, specializing in display 
material for jewelry and allied trades. Principal retiring 
on doctor’s orders. No reasonable offer refused. 


Address “BOX W..O. R.”’ 


CARE OF DISPLAY WORLD 


WANTED 


Display Man and 
Card Writer 


For Men’s Store in 
Pensacola, Fla. 
Write or wire experience and 
salary desired. 


White & White, Inc. 


Pensacola, Florida 








WANTED—Assistant Display Man 
Woman for a fine department 

Good starting salary — 
endid opportunity. 


FLIGELMAN’S 
Helena, Montana 














CLOSING OUT 
Famous RECO 
COLOR HOODS 


Due to the popularity of neon 
lighting the demand for RECO 
Color Hoods has seriously de- 
clined and we are discontinu- 
ng their manufacture. 

ese are shields in strong 

tural colored glass which 
lip over ordinary light bulbs. 
ldeal for providing colored 
lights in display windows. 
\vailable in many different 
colors and sizes in full and 

lt hoods. 


Reynolds Electric Co. 
2655 W. Congress St. 
Chicago 12, Ill. 


PACKAGING DESIGNER 


We have an opening for a designer who is brimming with 
ideas and enthusiasm, and who is looking for an organiza- 
tion where his ideas can bring maximum advancement for 
himself. 

This large, nationally-known company manufactures a 
wide variety of packaging products. It has an outstanding 
record for aggressive promotion and rapid growth, with 
the organization, the courage and the know-how to put 
new ideas across. 

Designer must have a sound color sense, plus the practical 
experience which will enable him to work intelligently 
with production men and packaging users. 


A good starting salary and generous bonus plan will make 
this position highly attractive to the right man. Our 


employees know of this advertisement. 


Address “BOX G. H. S.” 


CARE OF DISPLAY WORLD 


WANTED—WALL CASES 
Need three seven-foot Grand 
Rapids revolving wall cases 
for men’s clothing. Write 
WEATHERWAYX’S 
Sioux Falls, South Dakota 














DISPLAY DIRECTOR 


Men’s and Women’s Apparel Stores 
This national organization has ex 
cellent opening for man of proven 
ability to take complete charge. 
He must be able to design and 
execute dramatic displays and fol 
low through with window trimmers 
Write full details in confidence, 
stating past and present connec 
tions, salary desired, etc. 


Address ‘‘Box C.B.S.” 


CARE OF DISPLAY WORLD 














DISTRIBUTORS 
WANTED 


New York manufacturer of 
complete line of 
WINDOW AND COUNTER 
DISPLAY CASES 


r the following countries: 


Canada South Africa 
British India 
\ustralia Sweden 
Argentina 
Brazil Mexico 


ldress “Box S.M.A.” 
re of DISPLAY WORLD 











Excellent Christmas Displays 


CREATED BY SILVESTRI ART MFG. CO. 


Set of 6 


Giant Books 


“The Night Before Christmas” 


$525 


Set of 6 


Shadow Boxes 


“Christmas Around the World” 


$750 


Used only once. Packed in original crates. 


For photos, write J. J. LOVE, Display Mgr. 


MILLERS 


KNOXVILLE, 


TENN. 











DISPLAY WORLD 





Wanted—Jobbers and Sales Repre- 
sentatives—Western manufacturer of 
high quality wood fixture line de- 
sires top jobbers and salesmen to 


increase’ distribution. Write ex 
perience and_ territory covered. 
High commissions and jobbers dis 
ounts. Address “Box GRM” 


Care of DISPLAY WORLD 








GLASS 
CHRISTMAS 
NOVELTIES 
Territories Open for 
Established _ sales- 
men calling on 
department stores. 
Line ready June. 
Top commission 
rates. State ex- 
perience and lines 
carried. No job- 

bers please. 
Address “Box B.L.W.” 
Care of 
DISPLAY WORLD 








MARTIN MOTOCUT DISPLAY 


CUTTER 
Latest model pertect condition, 
Carrying case — circle cutter plus 


162 CUTTING BLADES 
Price ... $80 


jFOnRRN scorTtrTr 
R. D. 2, Morrisville, Pa. 


are NOT paintings. 


value. Thrill young and 


other details upon request. 


animals and properties done in pertect scale. 


including synopsis of scenes, 


Beautiful Christmas Window Display 
12 Dramatic Scenes Inspired by Charles Dickens 


“CHRISTMAS CAROL” 
FOR RESALE 


All in perfect condition, with all miniatures of characters, 


Costumes, 


walls and figures authentic and realistic to the smallest 
detail. Created by Bliss Displays, New York. These scenes 
Tremendous institutional advertising 
old alike. Full information, 


size of units, photographs, 


Priced low for immediate sale. 
Kngraving cuts for publicity included. 


THE BARDEN STORE 


Kenosha, Wisconsin 


SALESMAN 
WANTED 


Experienced salesmen to r 
resent established line = in 
Western States, Texas aid 
West Coast. Drawing account 
against commission. Opp 
tunity for District Manag 
Correspondence confidential 


General Display 


Fixture Co. 
1026 17th St., Denver 2, Colo. 








WANTED 
Thoroughly Experienced 
MEN’S WINDOW TRIMMER 
AND CARD WRITER 
Salary, $75 per week. Town in 

southern West Virginia. 
Address “BOX P. O. D.” 
Care of DISPLAY WORLD 














MAKE Your Own “BLOW-UPS”! 
Save time and money! No skill or 
‘xpensive equipment needed. Easy 
to do. Complete illustrated (know- 
how) instructions—only $3.00. Sat 
isfaction guaranteed, Details Free. 


J. W. FOGARTY 
49-A Longview Ave., Fairfield, Conn. 














New York City 


WANTED 
Man with comprehensive display back- 
ground to take full charge of separate 
department for display jobbers featuring 
display materials and accessories. 
capable of sales promotion work. Pre- 
vious experience preferred. Must live 
in vicinity of New York City. 
Kindly call for appointment. 


KAPLAN PRODUCTS & TEXTILES 
460 Fourth Avenue 


Also 


MU 4-0250 


WANTED 
SALESMAN 


Manutacturer of Artificial 
Flowers and Decorations has 
several good territories open 
for experienced salesmen on 
straight commission. A_profit- 
able side line if so desired. 
(omplete information about 
yveurself required in_ reply. 
Correspondence confidential. 


Address “Box E.X.C.”’ 


Care of DISPLAY WORLD 


AVAILABLE 
Display Manager 
With 20 years of ex- 


perience in_ specialty 
and department stores. 
References exchanged. 
Presently employed. 


Address “Box C.K.R.” 


Care of DISPLAY WORLD 

















One-of-a-Kind Used 
PAPIER MACHE 


MANNEQUINS 
FOR SALE 
11 Children created by the 
Rowland Studios. 
One full-size standing, two 
seated Victorian female, and 
one standing Victorian male 
figures created by  Staples- 
Smith. Photos on request. 
Display Director 
W. & J. SLOANE 
575 Fifth Avenue 
New York 17, N. Y. 


Position Wanted in 
Puerto Rico 


Recommendations of leading stores 
and dealers in fashion novelties 
will confirm my ability as creator 
and designer in highest quality 
display for windows and interiors. 
A thorough knowledge of construct- 
ing and sources of material. Dis- 
play Artist—26 years old—Roman 
Catholic, married. Some knowledge 
of Spanish. Wil accept a position 
as display manager or as an all- 
around expert in this field. Look- 
ing forward to your esteemed in 
quiry. 


Address “Box P.R.B.” 


CARE OF DISPLAY WORLD 








Position Wanted—College graduate 
in commercial art. Capable designing 
and creating original display and 
of organizing new department. Card 
writer. Experienced. Good refer 
ences. Age 26. Married. Prefer 
South. Address “BOX P. G.” 
Care of DISPLAY WORLD 











WANTED 
DISPLAYMAN 


For large department store 
specializing in women’s ready- 
to-wear and accessories. State 
present and past connections, 
age, salary required. All re- 
plies confidential. 


H. P. Wasson and Co. 


Indianapolis, Indiana 











WANTED 
Window Trimmer and 


Card Writer 


For Southern Indiana Dept. 
Store. Popular priced mer- 
chandise. \ good assistant 
could handie this job. Give 
experience and 
pected. 


Address “Box V.T.Y.” 


Care of DISPLAY WORLD 


salary ex- 








WANTED 
To Represent You in 
the Philippines 


We can capably represent you 
on an exclusive agency basis. 
We offer over 25 years’ in- 
denting. Sales staff available 
and experienced displaymen. 
Hard and soft display lines. 
Reference: National Bank of 
Detroit. 


B. G. PIANA CO. 


Room 451, 13220 Woodward 
Detroit 3, Mich. 








FOR SALE 


Three 4 x 6-foot scraped 


MIRRORS 


with polished edges. 


Photos on request. Fully 
mirrored, add $12 for each. 


Display Director 
ROAMAN’S 


20 W. 39th Street 
New York City 
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FOR SALE: 


CHRISTMAS 
DISPLAY 


At Half Price 


Seven Fairyland Scenes by 
nely Service. In excellent 
condition—used once. 


FRANK’S 
Dept. Store, Inc. 
813-25 W. 79th St., Chicago, IIl. 


WANTED 
DISPLAY MANAGER 


Leading exclusive ladies’ 
ready-to-wear store in Austin, 
Texas. Excellent opportunity 
for young man with ability. 
State qualifications, salary ex- 
pected. Confidential. 


Address “Box T.G.A.” 


Care of DISPLAY WORLD 


FOR SALE 
Papier Mache 
Mannequin Factory 


Equipped to manufacture 
various papier mache products. 
Good location. Reasonable 
rent. Capable of turning out 
at least 50 mannequins a week. 


Address “‘BoxM.O.M.” 


Care of DISPLAY WORLD 











WANTED 
WINDOW TRIMMER 


For Junior Department Store 
work. Must be thoroughly 
experienced. Will pay top 
interesting salary. Permanent 
position. 


GRABER’S STORE 


Blytheville, Arkansas 


WANTED-—Salesman. Must have 
following in display field—particu- 
larly Midwest and South. Handle 
line of display fixtures and acces-, 
sories for seasonal and_all-year- 
round display—for New York firm. 
Commission and sideline basis. 
Address “BOX C.D.” 
Care DISPLAY WORLD 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 




















WANTED 

Beautiful Christmas Display Setting 

large 22-foot corner window 
background (not for toys) and 13- 
foot ceiling. Must be outstanding 
ind in good condition. Send full 
particulars and photo. 

Address “BOX J. C. T.” 
Care of DISPLAY WORLD 








WANTED 


Direct Representative 


for the nationally famous 
Plastic Merchandise Dis- 
play Fray... 


“THE SHOW - OFF” 


Address Manufacturer 
Box 739, Springfield, Mass. 


JOBBERS WANTED 


Opportunity for the better job- 
ber to handle a very fine line 
of Display Flowers and floral 
arrangements for the better 
stores. Regarding particulars 


write 


Charles Gilman & Co. 


106 Water St. 
New York City, N. Y. 














Use the... 





OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
DISPLAY EQUIPMENT WANTED 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 


Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Ill. 








SIDELINE 
SALESMEN 


WANTED 


Here’s an opportunity to increase 
your earnings by selling a high 
grade product. The National Re- 
search Bureau, Inc. of Chicago 
acts as a clearing house of tested 
and successful ideas. We produce 
over 40 services with a _ trained 
and experienced personnel in ex- 
cess of 300. We publish the “Dis 
play Executives Idea Library” 
and are ready to further enlarge 
and expand this successful serv 
ice. For full information on how 
you make money selling this serv- 
ice to Window Display Managers 
write F. P. Kendall, Executive 
Vice-President, The National Re- 
search Bureau, Inc., 415 N. Dear- 
born Street, Chicago 10, Il. 














WANTED — Display Manager for 
ladies’ specialty shop handling me- 
dium and better price merchandise. 
Salary and bonus’ arrangement. 
Ability to do card-writing essential. 
Write full details to W. J. Cannon, 
Bradford Husch Company, 86 N. 
High St., Columbus, Ohio. 








DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we’ll find out for 
you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of any display problem. 


[] Air Brushes 
{] Airpainting Equipment 
[| Animated Signs 
() Artificial Flowers 
() Artificial Snow 
[|] Backgrounds 
{] Background Colors 
{] Background Coverings 
[] Brushes and Pens 
{]Card & Mat Board 
[] Cardwriters’ Materials 
[j Color Lighting 
{] Composition Pieces 
[] Crepe Papers 
{} Cut-out Letters 
[] Cutting Machines 
{}] Decalcomania 
{] Decorative Papers 
{| Display Forms 
[] Display Furniture 
CL] Display Letters 
[|] Display Racks 
[] Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
} Flags and Banners 
[} Foils 
Glass Specialties 
[] Grass Mats 
| Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Manneguins 
Metal Sheets 
Millinery Heads 
[] Motion Displays 
[|] Motion Mechanisms 
C) Mouldings 
{| Natural Foliage 
[] Pageants & Exhibits 
] Paper Sculpture Displays 
{] Papier Mache Specialties 
[| Photographic Blowups 
[| Plaques (Window) 
[] Plastics 
] Price Cards—Tickets 
[1 Price Ticket Holders 
C] Ribbons 
[|Sale Banners 
{| Show Card Colors 
[] Show Cards 
[1] Show Case Lighting 
{1 Show Cases 
[| Store Designing 
] Socks—Window 
[] Store Equipment 
T] Signs—Brass—Bronze 
f] Signs—Card Holders 
[ Signs—Electric 
[Sign Printing Machines 
[| Sleeve Forms 
[]Store Fronts 
[] Tackers 
T| Time Switches 
Turntables 
[} Venders (Imitation) 
[7 Wall Board 
Wigs 
[] Window Lighting 
[Do you wish a copy of their 
catalogue? 
Do you plan to remodel your 
store soon? 
[>] Do you plan to build a _ store 


soon ? 
MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


oon0o0o0o0o0o 
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Firm 

Display Manager 

Street 

City State 
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ETAL PLANT © BRONSON, MICHIGAN PLASTIC PLANT * COLDWATER, MICHIGAN FOUNDRY DIVISION * COLDWATER, MICHIGAN 
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THREE REASONS WHY DARLING IS YOUR ONE DEPENDABLE SOURCE FOR EVERYTHING IN DISPLAY EQUIPMENT 


The three Darling plants dropped into downtown Chicago, their size would amaze you. 
Imagine them bigger than they are drawn on the photo below, for their 180,000 square 
feet would take more space than sketched in for your quick comparison. If you could visit 
the plants in Bronson and Coldwater, Michigan, you would be surprised too, with the large 
organization and production facilities for best serving your display equipment needs. They 
represent our “Pledge to Value”, now and in the future. ..We welcome visitors at our 
plants. The next best alternative, is to see our displays of many fine new products while in 


Chicago. Come and see us!... L.A. Darling Company. a 









HOW BEST TO SEE 


DARLING 
DISPLAYS 


For the latest in Mannequins, Forms, 
Heads; Clear Plastic Displayers of 
all kinds; Metal Racks, Cardholders, 
Elevations, Accessory Units; New 
Christmas items; During Display 
Market Week, Visit Darling Displays 
Booths 166-167 at the Stevens Hotel, 
and our Display Rooms at Suite 200, 
222 West Adams Street. 


MARKET WEEK «+ JUNE 23-27 


CHICAGO 
DISPLAY ROOMS 
222 W. ADAMS STREET 


AND WHEN IN NEW YORK, VISIT 735 
MARBRIDGE BLDG., 47 WEST 34th STREET 


wie g heal 
ate 
; F. : 











W hat’s SO interesting? Summer sand piles and man- 


nequins that sell merchandise. Here are four of the fine family of Darling Style- 


Center Mannequins — a wide selection of Misses, Men and Children in every 
price range ...Visit our Display Rooms. New York 47 W. 34th St., Chicago 22: 


mee mee te 


W. Adams St., L. A. Darling Company, Bronson, Michigan. 


rir DISPLAYS Look to our friendly Distributors 
DISTRIBUTOR tor all of your display needs. 





